Funnel Marketing
Formula Progetta E
Sviluppa Sistemi Di
Vendita Efficaci
Online: Un Nuovo
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Modo Di Fare
Marketing Per
Incrementare I Tuoi
Profitti

From the creator of Product Launch
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Formula: A new edition of the #1
New York Times best-selling guide
that's redefined online marketing
and helped countless entrepreneurs
make millions. The revised and
updated edition of the #1 New York

Times bestseller Launch will build
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your business - fast. Whether you've
already got an online business or
you're itching to start one, this is a
recipe for getting more traction and
a fast start. Think about it: What if
you could launch like Apple or the
big Hollywood studios? What if
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your prospects eagerly counted
down the days until they could buy
your product? And you could do it
no matter how humble your business
or budget? Since 1996, Jeff Walker
has been creating hugely successful

online launches. After bootstrapping
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his first Internet business from his
basement, he quickly developed a
process for launching new products
and businesses with unprecedented
success. And once he started
teaching his formula to other

entrepreneurs, the results were
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simply breathtaking. Tiny, home-
based businesses started doing
launches that brought in tens of
thousands, hundreds of thousands,
and even millions of dollars.
Whether you have an existing

business or you're starting from
Page 7/113



scratch, this 1s how you start fast.
This formula is how you engineer
massive success. Now the question
1s this: Do you want to start slow,
and fade away from there? Or are
you ready for a launch that will

change the future of your business
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and your life?

The must-read summary of Russell
Brunson's book: "DotCom Secrets:
The Underground Playbook for
Growing Your Company Online".
This complete summary of the ideas

from Russell Brunson's book
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"DotCom Secrets" shows the
importance of building a good sales
funnel for your online business. This
1s what will drive traffic to your
website and then push them through
to make a purchase. The funnel is

made up of various different
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strategies; a traffic strategy, a
product strategy and a
communication strategy. By fine-
tuning these strategies you will
create a funnel that leads customers
from when they arrive at your

website to profit for your business.
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This summary tells you exactly how
to create this profit-boosting funnel
by taking you through each step of
the process with clear diagrams and
concise explanations. Added-value
of this summary: [l Save time [

Understand key concepts | Expand
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your knowledge To learn more, read
"DotCom Secrets" and learn how to
boost profits for your online
business.

Full Funnel Marketing

The Addressing and Mailing Service
Small Business Book That Will
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Make You Money Ri

Funnel marketing formula. Disefia y
desarrolla efficaces sistemas de
venta online

The Sales Acceleration Formula
Funnel Marketing Formula: Progetta

e sviluppa sistemi di vendita efficaci
Page 14/113



online - II Edizione

How to Multiply Your Business
with Marketing Automation
Looking for a guide to building
marketing funnel ? You're in luck!
This book was written to address

this challenge. This book is written
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in simple, clear language to
educate you on; - What is a sales
funnel? - Benefits of a sales funnel
- Types of sales funnels. - How to
create sales funnel - How to
manage sales funnel - Sales funnel
email marketing tools - Examples of
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a sales funnel - Online tools for
building high converting sales
funnel - Top mistakes you are
making with your sales funnel -
Steps on how to generate high
converting sales funnel It also
guides you to the formula for
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building a high-converting sales
funnel. You will also learn the top
mistakes that businesses make in
their sales funnel and how to avoid
them. Finally, the book will equip
you with all the tools that you need
to build your online sales funnels.
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It's no longer enough for B2B
marketers to feed their sales team
with qualified leads, supply them
with'content and bid them good
luck the rest of the way. Today's
?full funnel? marketers are actively
working side-by-side with the sales
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team throughout every stage of the
buying journey and sales process,
embracing revenue responsibility
and measuring their impact based
on not just sales pipeline
contribution but marketing influence
on closed business and direct
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revenue growth.This expanded role
for modern B2B marketing
organizations is transforming how
the function'is viewed, prioritized
and funded ? converting marketing
from a cost center to a strategic
profit center in companies big and
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small across all industries. This
book is your guide to transforming
your role, your team and your
business with the Full Funnel
Marketing approach. You'll find
specific, tactical and pragmatic
approaches to every facet of
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modern marketing success,
including:? Helping your buyers
challenge the status quo and
engage? Establishing need and
urgency to accelerate sales pipeline
velocity? Coordinating sales and
marketing activity to close more
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deals in less time? Accelerating the
pace, volume and conversion of
gualified sales opportunities? Much
more

Ask: The Counterintuitive Online
Formula to Discover Exactly What
Your Customers Want to Buy...
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Create a Mass of Raving Fans...
and Take Any Business to the Next
Level

Sales Funnel Marketing for
Beginners

The Dietician & Nutritional
Counseling Small Business Book
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That Will Make You Mo

Your Blueprint for Creating
Competition-Free Content That
Stands Out and Gets Results
Summary: DotCom Secrets

The Dry Cleaner Small Business
Book That Will Make You Money
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Right Now

Ask: The
Counterintuitive Online
Formula to Discover
Exactly What Your
Customers Want to Buy..

Create a Mass of Raving
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Fans.. and Take Any
Business to the Next
Level by Ryan Levesque |
Key Takeaways, Analysis
& Review Preview: Ask,
by Ryan Levesque,

details the Ask Formula,
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including the Survey
Funnel Formula, that
teaches businesses the
best way to connect with
current and potential
customers by cleverly

asking them what they
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want and creating
products and marketing
to suit those needs.
These formulas are
repeatable and may
provide predictable

outcomes, but it is also
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dynamic, flexible, and
evolves with its
implementation for each
type of business and
market.. PLEASE NOTE:
This is key takeaways

and analysis of the book
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and NOT the original
book. Inside this
Instaread of
Ask:Overview of the
bookImportant PeopleKey
TakeawaysAnalysis of Key

Takeaways
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The go-to guide for
small-business owners
and entrepreneurs to
discover exactly what
consumers want to buy
and how to get it to

them. As a small-
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business owner,
entrepreneur, or
marketer, are you
absolutely certain that
you know what your
customer wants? And even

if you know what your
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customer wants, are you
sure that you are able
to clearly communicate
that you offer the exact
thing that they are
seeking? In this best-

selling book, Ryan
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Levesque lays out his
proven, repeatable, yet
slightly
counterintuitive,
methodology for
understanding the core

wants and motivations of
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your customer.
Levesque's Ask Method
provides a way to
discover what customers
want to buy by guiding
them through a series of

questions and
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customizing a solution
from them so they are
more likely to purchase
from you. And all
through a completely
automated process that

does not require one-on-
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one conversations with
every single customer.
The Ask method has
generated over $100
million in online sales
across 23 different

industries and counting.
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Now it is your turn to
use it to create a
funnel, skyrocket your
online income, and
create a mass of
dedicated fans for you

and your company in the
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process.

Sales Funnel Marketing
The Photography Small
Business Book That Will
Make You Money Right Now
The Book Funnel Formula

How Marketing
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Communication Has
Changed in the Digital
Age

Ask

A Beginners Guide To
Building Marketing

Funnel
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Questo libro accompagna il
lettore nel ‘“nuovo modo”
di fare marketing online
per acquisire nuovi
clienti, far percepire
meglio il valore dei
propri servizi/prodotti e
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vendere praticamente ogni
cosa, attraverso i “funnel
di marketing”. In un
mercato dove la
competizione e sempre
maggiore e dove i costi
pubblicitari sono sempre
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piu alti, diventa vitale
affinare le tecniche e
migliorare le strategie
per ottimizzare gli
investimenti pubblicitari
in modo da ottenere un ROI
(ritorno
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sull’investimento)
positivo. I funnel servono
proprio a questo!
Rappresentano 1’evoluzione
tecnologica (e
psicologica) del “sito” e
sono sistemi composti da
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un insieme di elementi e
sequenze automatizzate che
hanno lo scopo di creare
relazione, educazione e
far vivere all’utente

un’ esperienza tale da
portarlo all’azione
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voluta. Questo libro e il
primo in Italia specifico
sui funnel di marketing ed
é ''un “‘concentrato” di
informazioni, tecniche,
schemi e strategie
derivanti dall’esperienza
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di sviluppo di oltre 120
funnel per aziende,
imprenditori e
professionisti in oltre 20
mercati diversi.

Better Than Marcus
Lemonis? Finally, A
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formula that will 10x your
business in less than a
month flat - without ‘any
previous online skills -
Guaranteed. Fellow
Business Owner, Imagine,
your business triples it's
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sales. How everyone will
wonder how you did it and
imagine how many options
will instantly open up for
you... Hi, My name is
Daniel and for years I
struggled with my
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business. I was so
frustrated I almost gave
up. Then I discovered the
"Sales Funnel" formula and
suddenly, everything I did
online just worked. Allow
me to present yout with
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the secrets shared only at
the exclusive conferences
and masterminds that you
would otherwise have to
spend thousands of dollars
to attend. The Exact
methods that businesses
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use at this moment that
allow them to steal
customers directly from
under your nose. small
business, entreprenuer,
startup, hiring,
interviewing, resume,
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cover letter,
incorporating, llc,
bootstrapping, funding,
company, culture, money,
marketing, sales, public
relations, advertising,
small businesses, self-
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employed individuals,
employers, professionals,
independent contractors,
home businesses, Internet
businesses, management,
leadership, business
books.
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10x Marketing Formula

The Facial Salon Small
Business Book That Will
Make You Money Right Now
The Cosmetics Sales Small
Business Book That Will
Make You Money Right Now
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The Framing and Art Small
Business Book That Will
Make You Money Right Now
The Groundwater Monitoring
and Testing Small Business
Book That Will Make You
Mone
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Launch (Updated & Expanded
Edition)

Use 'data, technology, and inbound
selling to build a remarkable team and
accelerate sales The Sales Acceleration
Formula provides a scalable, predictable
approach to growing revenue and

building a winning sales team. Everyone
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wants to build the next $100 million
business and author Mark Roberge has
actually done it using a unique
methodology that he shares with his
readers. As an MIT alum with an
engineering background, Roberge
challenged the conventional methods of

scaling sales utilizing the metrics-driven,
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process-oriented lens through which he
was trained to see the world. In-this-book,
he reveals his formulas for success.
Readers will learn how to apply data,
technology, and inbound selling to every
aspect of accelerating sales, including
hiring, training, managing, and

generating demand. As SVP of
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Worldwide Sales and Services for
software company HubSpot, Mark led
hundreds of his employees to the
acquisition and retention of the
company's first 10,000 customers across
more than 60 countries. This book
outlines his approach and provides an

action plan for others to replicate his
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success, including the following key
elements: Hire the same successful
salesperson everytime — The Sales
Hiring'Formula Train every salesperson

in the same manner — The Sales Training
Formula Hold salespeople accountable to
the same sales process — The Sales

Management Formula Provide
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salespeople with the same quality and
guantity of leads every month — The
Demand Generation Formula Leverage
technology to enable better buying for
customers and faster selling for
salespeople Business owners, sales
executives, and investors are all looking

to turn their brilliant ideas into the next
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$100 million revenue business. Often, the
biggest challenge they face is the task of
scaling sales. They crave ‘a blueprint for
success, but fail to find it because sales
has traditionally been referred to as an
art form, rather than a science. You can't
major in sales in college. Many people

guestion whether sales can even be
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taught. Executives and entrepreneurs are
often left feeling helpless and hopeless.
The Sales Acceleration Formula
completely alters this paradigm. In
today's digital world, in which every
action is logged and masses of data sit at
our fingertips, building a sales team no

longer needs to be an art form. There is a
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process. Sales can be predictable. A
formula does exist.

Marketing Communications provides a
comprehensive overview of every aspect
of marketing communications, from
social media, advertising, PR and
sponsorship to direct selling and

merchandizing. It presents modern
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marketing communications theories and
tools in an-accessible way so readers can
fully understand 'the landscape and
achieve better results. With a plethora of
examples and case studies, as well as
online support material for lecturers and
students, this essential textbook will guide

students and practitioners through
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everything they need to know about the
changing face of marketing. This fully
updated 6th edition of Marketing
Communications features more of the
underpinning theory whilst building on
its impressive reputation as a leading
practical textbook on the subject. Case

studies and anecdotes from companies
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such as Campbell's Soup, Spotify,
Paypal, Kraft and Nike focus on recent
digital developments to bring the latest
marketing tools to life. With a particular
emphasis on analytics, engagement and
integration, it addresses the integrated
offline and online with social media

approach to reflect the current state of
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play for marketing communications
experts. This edition'is'also supported by
a wealth of online resources, including
lecture slides for every chapter and self-
tests for students.

Sales Funnel Marketing for Dummies

A Case-Study of Tiffany & Co.'s 'Iconic

Marketing Formula'
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Marketing Communications

Review and Analysis of Brunson's Book
The Nail Artist Small Business Book
That Will Make You Money Right Now

A Sales Funnel Formula to 10X Your
Business Even If You Don't Have Money
Or Time. . GUARANTEED

The dream of content
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marketing is that it's going to
be a magical funnel that drips
money into your bank account.
Its lure is that it will create an
inbound sales machine. But
what should you do when it

doesn't work like that? Or even
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at all? Garrett Moon presents
the formula he used to grow his
startup CoSchedule from zeroes
across the board to 1.3M+
monthly pageviews, 250k +
email subscribers, and

thousands of customers in 100
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countries in just 4 years. Learn
to overcome a lack of time,
struggling to produce content,
an inability to engage your
audience, and so many more
marketing roadblocks.

Coming Soon!
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Internet Marketing Success
Formula

The Pet Shop Small Business
Book That Will Make You
Money Right Now

Un "nuovo modo" di fare

marketing per incrementare i
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tuoi profitti

The Coin-operated Laundromat
Small Business Book That Will
Make You Money Right

The Parking Lots and Garages
Small Business Book That Will
Make You Money Right
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Offline and Online Integration,
Engagement and Analytics

Do you find it hard to
make consistent sales in
your business?Know that
Generating sales always

is not magic. There is a
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system to 1t called the
SALES FUNNEL.Sadly, some
businesses do not know
how to make their sales
funnel work for
them.This book was

written to address this
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challenge. This book is
written in simple, clear
language to educate you
on;What is a sales
funnel?Benefits of a
sales funnelTypes of

sales funnels.How to
Page 80/113



create sales funnelHow
to manage sales
funnelSales funnel email
marketing toolsExamples
of a sales funnelOnline
tools for building high

converting sales
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funnelTop mistakes you
are making with your
sales funnelSteps on how
to generate high
converting sales funnel
It also guides you to

the formula for building
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a high-converting sales
funnel. You will also
learn the top mistakes
that businesses make in
their sales funnel and
how to avoid them.

Finally, the book will
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equip you with all the
tools that you need to
build your online sales
funnels.If you desire to
boost your sales, read
this book.

With the onset of the
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digital age, 1internet
access for everyone, and
e—Commerce models of
business and marketing
now mainstream (LinkedIn
Full-Funnel Marketing

White Paper Series,
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2016; HubSpot Academy,
2016), how does a
household name like
Tiffany & Co.
successfully translate a
brand icon so reliant on

the tangible super-store
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experience and high-
quality product, to the
online consumer market?
Moreover, how can
Tiffany & Co. avoid a
diffuse and inconsistent

brand marketing message
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across an ever
increasing number of
channels amidst rapid
globalization (i.e.,
super—-store retail
marketing, glossy cover

magazine and print media
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marketing, product
placement marketing,
public relations and
events, diamond supply
chain trade-marketing,
and digital marketing

channels)? In other
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words how can an
integrated marketing
communications program
of sustainable marketing
be in hand? This report
outlines how one

marketing strategy in
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particular — the 'Iconic
Marketing Formula' has
thematically driven the
consistent brand
management of Tiffany &
Co. regardless of the

media channel. Moreover,
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the report suggests that
this strategy 1is core to
Tiffany & Co.'s success
spanning 175 years, thus
creating critical
juncture craftsmanship

and marketing icon
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moments transcending
three centuries.

The Bed and Breakfast
Inn Small Business Book
That Will Make You Money
Right Now

A Sales Funnel Formula
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to 10x Your Business
Even If You Don't Have
Money Or Time..
Guaranteed

The Sales Funnel Book
The Records and Document

Management Small
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Business Book That Will
Make You Money

Learn
Sales
Sales
Sales
Sales

How to Make a
Funnel, Build a
Funnel, Manage
Funnel, ... with

Funnel Examples
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and Email Marketing
Tools

The Fish and Seafood
Market Small Business
Book That Will Make You
Money Right N

Questo libro, giunto alla sua seconda
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edizione, accompagna il lettore nel
“nuovo modo ” di fare marketing online
per acquisire nuovi clienti, far
percepire meglio il valore dei propri
servizi/prodotti e vendere praticamente
ogni cosa, attraverso i ‘funnel di
marketing”. In un mercato dove la
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competizione € sempre maggiore e
dove'i costi pubblicitari sono sempre
piut alti, diventa vitale affinare le
tecniche e migliorare le strategie per
ottimizzare gli investimenti pubblicitari
in modo da ottenere un ROI (ritorno
sull’investimento) positivo. I funnel
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servono proprio a questo!
Rappresentano 'evoluzione
tecnologica (e psicologica) del “sito” e
sono sistemi composti da un insieme di
elementi e sequenze automatizzate che
hanno lo scopo di creare relazione,
educazione e far vivere all 'utente
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un’esperienza tale da portarlo
all’azione voluta. Questo libro é il
primo in Italia specifico sui funnel di
marketing ed e un “concentrato” di
informazioni, tecniche, schemi e
strategie derivanti dall’esperienza di
sviluppo di oltre 500 funnel per
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aziende, imprenditori e professionisti
in oltre 50 mercati diversi.

Dopo il successo di Funnel Marketing
Formula, con “Marketing

FormulaTM” Michele Tampieri e
andato oltre al funnel. Michele ha
voluto condividere, con la praticita che
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lo contraddistingue, consigli, strategie
e tattiche che, generalmente, un
imprenditore paga migliaia di euro per
averle. Questo libro ti dara la
consapevolezza di capire cosa e come
fare marketing per ottenere risultati. 11
marketing é una materia difficile e
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complicata ma, quando hai una guida
esperta e il giusto atteggiamento, i
risultati arrivano. Con questo libro
l'autore vuole aiutarti a vedere (e
fare!) le cose diversamente, per
ottenere risultati diversi e aumentare il
tuo grado di consapevolezza nel
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progettare, creare o ottimizzare il tuo
livello di conoscenze nel fare
marketing efficace, oggi. Non esiste
una pozione magica ma esiste una
Formula in grado di sbloccare i due
piun grandi ostacoli degli imprenditori
che cercano risultati: i Comportamenti
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e le Azioni. In tanti credono che ‘fare
marketing sia il mero sviluppo di un
sito web o la singola pubblicazione di
una campagna pubblicitaria su
Facebook. Forse per alcuni puo
funzionare. Ma solo all’inizio. Se vuoi
scalare dovrai fare “cose” piu
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importanti e, se sei gia in grado di
vederle, sarai gia un passo avanti alla
tua concorrenza. Quindi, perché
Marketing FormulaTM? Perché con la
Marketing FormulaTM potrai
concretamente avere un metodo in
grado di accompagnarti a migliorare il
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livello di attivita da compiere e, ancora
piu importante, acquisirai il livello
della mentalita da adottare. e ancora:
e con la Marketing FormulaTM potrai
implementare la tua visione facendo
quella chiarezza indispensabile nei
passaggi che devi compiere; *con la
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Marketing FormulaTM potrai
espandere le tue conoscenze e la tua
preparazione, per comunicare
efficacemente'in un mondo (l’'online),
che mai come o0ggi é diventato un
ambiente competitivo e pericoloso; *
con la Marketing FormulaTM potrai

Page 108/113



acquisire e rafforzare le abitudini
necessarie per ottenere performance
eccellenti; » con la Marketing
FormulaTM potrai creare o rivedere il
tuo progetto con “occhi nuovi”; ®con
la Marketing FormulaTM potrai
sviluppare il tuo piano, mettendo
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ordine nel caos delle tante attivita per
“fare ”marketing in modo efficace; ®
con la Marketing FormulaTM potrai
veder crescere il tuo business, grazie a
numeri che ti parleranno e ad azioni
mirate, evitando cosi di disperdere
preziose risorse.
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The Collection Agency Small Business
Book That Will Make You Money Right
Now

by Ryan Levesque | Key Takeaways,
Analysis & Review

The Podiatrist Small Business Book
That Will Make You Money Right Now
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The Counterintuitive Online Method to
Discover Exactly What Your
Customers Want to Buy . . . Create a
Mass of Raving Fans . . . and Take Any
Business to the Nex

Marketing Formula. Sistemi per far
crescere la tua azienda Guida pratica
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per migliorare i risultati del tuo
business

Using Data, Technology, and Inbound
Selling to go from $0 to $100 Million
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