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Intellectual Property (IP) is one of the most vital assets for any business organization. It is a domain not restricted to lawyers alone; it is a crucial
area of concern for business organizations, managers, and corporate leaders. Intellectual Property and Business demonstrates how companies can
deploy their IP not just as legal instruments but also as dominant and powerful financial assets, and as useful arsenal that can boost their business.
The book aims to provide a basic understanding of various forms of IP that business organizations need to protect, and to analyze and understand
IP management and strategy through case studies. It highlights these aspects of IP management through the lens of both a lawyer and a business
manager.
The digitizing of intellectual property and the ease and speed with which it can be copied, transmitted, and globally shared poses legal challenges
for traditional owners of content rights, for those who create new media, and for those who consume new media content.&ltBR> This
informative and accessible introductory text, written for students of media and communication, provides a comprehensive overview of the
complex legal landscape surrounding new media and intellectual property rights. The authors present theoretical backgrounds, legislative
developments, and legal case histories in intellectual property law. Copyright, patents, trademarks, trade secrets, personal torts (rights of
publicity, defamation, privacy) are examined in U.S., international, and virtual contexts. Suitable as a primary text for courses focusing on
intellectual property law in multimedia/new media, this book will also be useful for courses in media law. The information presented in the book
is supplemented by freeforafee.com, a blog providing updates to students and instructors alike. A glossary of key terms is also provided.
"Clear, correct, and deep, this is a welcome addition to discussions of law and computing for anyone -- even lawyers!"-- Lawrence Lessig,
Professor of Law at Stanford Law School and founder of the Stanford Center for Internet and Society If you work in information technology,
intellectual property is central to your job -- but dealing with the complexities of the legal system can be mind-boggling. This book is for anyone
who wants to understand how the legal system deals with intellectual property rights for code and other content. You'll get a clear look at
intellectual property issues from a developer's point of view, including practical advice about situations you're likely to encounter. Written by an
intellectual property attorney who is also a programmer, Intellectual Property and Open Source helps you understand patents, copyrights,
trademarks, trade secrets, and licenses, with special focus on the issues surrounding open source development and the GPL. This book answers
questions such as: How do open source and intellectual property work together? What are the most important intellectual property-related issues
when starting a business or open source project? How should you handle copyright, licensing and other issues when accepting a patch from
another developer? How can you pursue your own ideas while working for someone else? What parts of a patent should be reviewed to see if it
applies to your work? When is your idea a trade secret? How can you reverse engineer a product without getting into trouble? What should you
think about when choosing an open source license for your project? Most legal sources are too scattered, too arcane, and too hard to read.
Intellectual Property and Open Source is a friendly, easy-to-follow overview of the law that programmers, system administrators, graphic
designers, and many others will find essential.
Intellectual Property Law Answer Book is an easy-to-use resource for practitioners facing a patent, trademark, or copyright issue. Written in a
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Q&A format, this book answers practical questions, helping readers to understand and address intellectual property issues that may arise in a
transaction or litigation.
Intellectual Property in Asia
Information Technology
The Free Flow of Information: Media law and freedom of expression in the United States
Intellectual Property Law Answer Book
Intellectual Property Law in India
A handbook for communicators in a digital world
This book examines the main social networking legal issues and developments from the main legal jurisdictions
throughout the world. The book is an indispensable and authoritative legal text on social networking, and it
covers all aspects of the law, from both a UK and international perspective, by offering 'country report' chapters
highlighting the legal issues, cases, and rules in each in jurisdiction, including the US, the UK, Ireland, Australia,
New Zealand, China, Germany, France, Spain, Argentina, Brazil, and Chile. [Subject: International Law, Social
Media Law, Comparative Law]
Social media platforms like Facebook, Twitter, Instagram, YouTube, and Snapchat allow users to connect with
one another and share information with the click of a mouse or a tap on a touchscreen—and have become vital
tools for professionals in the news and strategic communication fields. But as rapidly as these services have
grown in popularity, their legal ramifications aren’t widely understood. To what extent do communicators put
themselves at risk for defamation and privacy lawsuits when they use these tools, and what rights do
communicators have when other users talk about them on social networks? How can an entity maintain control
of intellectual property issues—such as posting copyrighted videos and photographs—consistent with the
developing law in this area? How and when can journalists and publicists use these tools to do their jobs without
endangering their employers or clients? Including two new chapters that examine First Amendment issues and
ownership of social media accounts and content, Social Media and the Law brings together thirteen media law
scholars to address these questions and more, including current issues like copyright, online impersonation,
anonymity, cyberbullying, sexting, and live streaming. Students and professional communicators alike need to be
aware of laws relating to defamation, privacy, intellectual property, and government regulation—and this
guidebook is here to help them navigate the tricky legal terrain of social media.
Recommended reading for any person interested in the way new technologies, above all the internet and digital
content, are affecting the legal treatment of copyrightable intellectual property and related business methods
and practices.
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The phenomenal growth of the media and entertainment industries has contributed to a fragmented approach to
intellectual property rights. Written by a range of experts in the field, this Handbook deals with contemporary
aspects of intellectual property law (IP), and examines how they relate to different facets of media and
entertainment.
Digital Media & Intellectual Property
Global Governance of Intellectual Property in the 21st Century
Intellectual Property and Business
The Power of Intangible Assets
Domain Name Grabbing

This book discusses the main legal and economic challenges to the creation and enforcement
of security rights in intellectual property and explores possible avenues of reform, such as
more specific rules for security in IP rights and better coordination between intellectual
property law and secured transactions law. In the context of business financing, intellectual
property rights are still only reluctantly used as collateral, and on a small scale. If they are
used at all, it is mostly done in the form of a floating charge or some other “all-asset” security
right. The only sector in which security rights in intellectual property play a major role, at
least in some jurisdictions, is the financing of movies. On the other hand, it is virtually
undisputed that security rights in intellectual property could be economically valuable, or even
crucial, for small and medium-sized enterprises – especially for start-ups, which are often very
innovative and creative, but have limited access to corporate financing and must rely on
capital markets (securitization, capital market). Therefore, they need to secure bank loans, yet
lack their own traditional collateral, such as land.
Covers subjects central to commercial and corporate practice. This edition has been updated
to take account of the latest legislation and procedures, including the Data Protection Act
1998, the extension of Copyright Law to cover databases and the ITC codes on sponsorship.
The Patent Section has been extended to cover European Patents and PCT application. The
Trademark Section has also been extended to cover guidance on how to apply for and defend a
Community Trademark.
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Digital Media & Intellectual PropertyManagement of Rights and Consumer Protection in a
Comparative AnalysisSpringer Science & Business Media
Defamation and privacy are now two central issues in media law. While defamation law has
long posed concerns for media publications, the emergence of privacy as a legal challenge has
been relatively recent in many common law jurisdictions outside the US. A number of
jurisdictions have seen recent defamation and privacy law reforms, which have often drawn on,
or reacted against, developments elsewhere. This timely book examines topical issues in
defamation and privacy law focused on media, journalism and contemporary communication.
Aimed at a wide legal audience, it brings together leading and emerging analysts of media law
to address current and proposed reforms and the impact of changes in communication
environments, and to re-examine basic principles such as harm and free speech. This book will
be of interest to all those working on commonwealth or US law, as well as comparative
scholars from wider jurisdictions.
Digital Media Law
Media law and intellectual property law in the Czech Republic
Digital Copyright
Intellectual Property: A Very Short Introduction
Social Media Law
Media, Technology, and Copyright
This book analyses the governance foundations of innovation, brands, inventions, secrets and expression, which are the keys to a century based on knowledge.
They are reflected in legal rights that have been fermenting over centuries of national policy deliberations on intellectual property rights, constantly in flux in the
face of new advances in science, but overall a trend towards greater protectionism. As countries are challenged by the strictures of international agreements, often
extorted through imbalanced power relationships, they seek their own national means for beneficial differentiation from the new global norms, whilst complying
with international obligations. This book deals with the outcomes of regional governance of intellectual property, which often creates ripples in the search for
harmony in the laws that form the basis for the future of intellectual property. The work has contributions that come from developing and developed nations,
showing a common theme of the struggle to find the balance in an area of law that often does not provide clearcut solutions to real world environments. There are
many intellectual property struggles illustrated in this work: patent at the boundaries of nature and invention, the need for drug development, which is driven by
profit based on the patent monopoly; copyright, the expression of original thought, seeking to maximise exposure facilitated by the internet, but a system that
facilitates rampant copying; trade marks, supporting company branding, seeks to exploit global branding through naming domains names; and other areas
concomitant to the globalisation of intellectual property governance, such as foreign direct investment. This book holds up a mirror to the issues of world
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governance of intellectual property rights in this century, asking whether the direction we are currently following is in the best interest of global citizens, and
showing the divergence that constraints are stimulating on a national level.
A reference book that covers key topics associated with this area of practice, including patents, design rights, passing off, trade marks, defamation, copyright,
confidentiality, film, music, advertising, and sponsorship. This book is aimed at practitioners new to the area.
Professor Litman's work stands out as well-researched, doctrinally solid, and always piercingly well-written.-JANE GINSBURG, Morton L. Janklow Professor of
Literary and Artistic Property, Columbia UniversityLitman's work is distinctive in several respects: in her informed historical perspective on copyright law and its
legislative policy; her remarkable ability to translate complicated copyright concepts and their implications into plain English; her willingness to study, understand,
and take seriously what ordinary people think copyright law means; and her creativity in formulating alternatives to the copyright quagmire. -PAMELA
SAMUELSON, Professor of Law and Information Management; Director of the Berkeley Center for Law & Technology, University of California, BerkeleyIn
1998, copyright lobbyists succeeded in persuading Congress to enact laws greatly expanding copyright owners' control over individuals' private uses of their
works. The efforts to enforce these new rights have resulted in highly publicized legal battles between established media and new upstarts.In this enlightening and
well-argued book, law professor Jessica Litman questions whether copyright laws crafted by lawyers and their lobbyists really make sense for the vast majority of us.
Should every interaction between ordinary consumers and copyright-protected works be restricted by law? Is it practical to enforce such laws, or expect
consumers to obey them? What are the effects of such laws on the exchange of information in a free society?Litman's critique exposes the 1998 copyright law as an
incoherent patchwork. She argues for reforms that reflect common sense and the way people actually behave in their daily digital interactions.This paperback
edition includes an afterword that comments on recent developments, such as the end of the Napster story, the rise of peer-to-peer file sharing, the escalation of a
full-fledged copyright war, the filing of lawsuits against thousands of individuals, and the June 2005 Supreme Court decision in the Grokster case.Jessica Litman
(Ann Arbor, MI) is professor of law at Wayne State University and a widely recognized expert on copyright law.
Opstellen over verschillende aspecten van het recht met betrekking tot de intellectuele eigendom.
A Handbook of Cases and Uses
Media Law for Journalists
Media Rights and Intellectual Property
The Journalist's Guide to Media Law
Free for a Fee
Intellectual Property

This book offers a comprehensive overview of the methods and approaches that could be used as guidelines to address and develop scholarly
research questions related to intellectual property law, bringing together contributions from a diverse group of scholars who derive from a
wide range of countries, backgrounds, and legal traditions.
Modern Intellectual Property Law combines coverage of each intellectual property right granted for creations of the mind into a thoughtful,
unified textbook. Deconstructing the fundamental topics into short, clear sections separated by subheadings throughout, Colston and
Galloway's text is the ideal student companion to this intriguing area of the law. This third edition has been completely revised to bring it up
to date with the latest debate and changes to the law. All significant recent developments are covered including the continuing controversy
over patents for computer-implemented inventions and biotechnological inventions, the House of Lords' developments of patent law, the
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ECJ jurisprudence relating to trade mark dilution and comparative advertising, as well as the database right, and international efforts to
reconcile copyright with peer-to-peer file sharing. This text also discusses the ongoing effort to achieve an appropriate balance between
intellectual property and competition law in order to protect market competition while retaining key incentives to drive the process of
innovation. Written for students, this accessible and comprehensive textbook provides the perfect starting point for anyone studying
intellectual property law in the UK.
The digitizing of intellectual property and the ease and speed with which it can be copied, transmitted, and globally shared poses legal
challenges for traditional owners of content rights, for those who create new media, and for those who consume new media content. This
informative and accessible introductory text, written for students of media and communication, provides a comprehensive overview of the
complex legal landscape surrounding new media and intellectual property rights. The authors present theoretical backgrounds, legislative
developments, and legal case histories in intellectual property law. Copyright, patents, trademarks, trade secrets, personal torts (rights of
publicity, defamation, privacy) are examined in U.S., international, and virtual contexts. Suitable as a primary text for courses focusing on
intellectual property law in multimedia/new media, this book will also be useful for courses in media law. The information presented in the
book is supplemented by freeforafee.com, a blog providing updates to students and instructors alike. A glossary of key terms is also
provided.
Introduction Intellectual property rights foster innovation. But if, as it surely does, “intellectual property” means not just intellectual
property rules—the law of patents, copyrights, trademarks, designs, trade secrets, and unfair competition—but also intellectual property
institutions—the courts, police, regulatory agencies, and collecting soc- ties that administer these rules—what are the respective roles of
intellectual property rules and institutions in fostering creativity? And, to what extent do forces outside intellectual property rules and
institutions—economics, culture, politics, history—also contribute to innovation? Is it possible that these other factors so overwhelm the
impact of intellectual property regimes that it is futile to expect adjustments in intellectual property rules and institutions to alter patterns of
inno- tion and, ultimately, economic development? It was to address these questions in the most dynamic region of the world today, Asia,
that we invited leading country experts to contribute studies that not only summarize the current condition of intellectual property regimes
in countries ranging in economic size from Cambodia to Japan, and in population from Laos to China, but that also describe the historical
sources of these laws and institutions; the realities of intellectual property enforcement in the marketplace; and the political, economic,
educational, and scientific infrastructures that sustain and direct inve- ment in innovative activity. A.
Social Media and the Law
Law, Economics, History and Politics
Intellectual Property and Media Law Companion
Comparative Defamation and Privacy Law
Security Rights in Intellectual Property
Lenses, Methods, and Perspectives
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We all create intellectual property. We all use intellectual property. Intellectual property is the most pervasive yet
least understood way we regulate expression. Despite its importance to so many aspects of the global economy
and daily life, intellectual property policy remains a confusing and arcane subject. This engaging book clarifies
both the basic terms and the major conflicts surrounding these fascinating areas of law, offering a layman's
introduction to copyright, patents, trademarks, and other forms of knowledge falling under the purview of
intellectual property rights. Using vivid examples, noted media expert Siva Vaidhyanathan illustrates the powers
and limits of intellectual property, distilling with grace and wit the complex tangle of laws, policies, and values
governing the dissemination of ideas, expressions, inventions, creativity, and data collection in the modern
world. Vaidhyanathan explains that intellectual property exists as it does because powerful interests want it to
exist. The strongest economies in the world have a keen interest in embedding rigid methods of control and
enforcement over emerging economies to preserve the huge economic interests linked to their copyright
industries-film, music, software, and publishing. For this reason, the fight over the global standardization of
intellectual property has become one of the most important sites of tension in North-South global relations.
Through compelling case studies, including those of Starbucks, Coca-Cola, Sony, Amazon, and Google Books,
Vaidhyanathan shows that the modern intellectual property systems reflect three centuries of changes in
politics, economics, technologies, and social values. Although it emerged from a desire to foster creativity while
simultaneously protecting it, intellectual property today has fundamentally shifted to a political dimension.
The primary objectives of this casebook are: (1) to outline the fundamental legal decisions that constitute the
framework of media law, (2) to develop the skills to apply this framework to contemporary controversies in
media law and ethics (3) to give you practical guidance how to stay out of legal trouble in your career in the
media The casebook requires the close reading of original legal texts and decisions concerning defamation,
privacy, intellectual property and other selected topics.
'A refreshing complement to more venerable textbooks. Indeed, being both reflective and accessible, it is
arguably a better first resort for aspirant hacks' Times Higher Education Supplement 'It is written in a clear and
user-friendly style, avoiding the legalistic language that can be a problem with so many law textbooks.
Particularly well written are the case studies that Ursula Smartt explains in each chapter' - Writing Magazine
Media Law for Journalists functions as both an introduction and a reference guide to the main legal issues
facing journalists. It is intended as a course textbook for students, first and foremost. However, it is also
intended to help keep journalists out of jail and on the right side of the law. The book presumes no prior legal
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knowledge, but covers all the relevant areas including: defamation, privacy, contempt of court, freedom of
expression, and intellectual property. It also looks at the difference between the English and Scottish legal
systems as they pertain to the media. This book will be essential reading for all students of journalism as well a
welcome guide to professional journalists.
Formerly known as the Yearbook of Media and Entertainment Law, from 1999 this well-established Yearbook is
renamed the Yearbook of Copyright and Media Law to emphasise its ever-growing level of copyright and
intellectual property law coverage. To cement this new emphasis, Alison Firth joinsEric Barendt as joint General
Editor of the Yearbook, while new survey sections feature the implementation of the EC Directive on the Term of
Copyright, and annual reviews of Trade Mark cases and developments affecting Collective Licensing. The
Yearbook is designed to respond to practical developments and problem areas such as the Internet and
Multimedia while also making a serious contribution to copyright and media law as a legal discipline. The central
feature of the Yearbook is the range of annual surveys prepared by expertpractising lawyers. Covering all issues
from copyright, trademarks, licensing societies and new technology to libel, contempt of court and music
contracts, the surveys contain considered and thorough analysis of the most recent developments in the UK,
the EC, and beyond. In a global industry,this comparative and international approach is vital. In addition, each
edition of the Yearbook contains a special survey and in-depth articles on subjects of particular topicality. A
further feature is the review of recent publications. Up to date and informative, the Yearbook is now wellestablished as a key source of information and analysis for all copyright, media and entertainment law
professionals.
Intellectual Property and Open Source
Yearbook of Copyright and Media Law 1999
Modern Intellectual Property Law 3/e
Emerging Issues in Intellectual Property, Media, and High-profile Defense Law
Intellectual Property Law and Interactive Media
Intellectual Property Law in Austria
Covering the latest legal updates and rulings, the second edition of Digital Media Law presents a comprehensive
introduction to all the critical issues surrounding media law. Provides a solid foundation in media law Illustrates how
digitization and globalization are constantly shifting the legal landscape Utilizes current and relevant examples to illustrate
key concepts Revised section on legal research covers how and where to find the law Updated with new rulings relating to
Page 8/11

Download Ebook Intellectual Property And Media Law Companion (Legal Practice Course)
corporate political speech, student speech, indecency and Net neutrality, restrictions on libel tourism, cases filed against
U.S. information providers, WikiLeaks and shield laws, file sharing, privacy issues, sexting, cyber-stalking, and many others
An accompanying website is regularly updated with new rulings, access to slip opinions and other supplementary material.
Derived from the renowned multi-volume International Encyclopaedia of Laws, this monograph provides a survey and
analysis of the rules concerning intellectual property rights in Austria. It covers every type of intellectual property right in
depth – copyright and neighbouring rights, patents, utility models, trademarks, trade names, industrial designs, plant
variety protection, chip protection, trade secrets, and confidential information. Particular attention is paid throughout to
recent developments and trends. The analysis approaches each right in terms of its sources in law and in legislation, and
proceeds to such legal issues as subject matter of protection, conditions of protection, ownership, transfer of rights,
licences, scope of exclusive rights, limitations, exemptions, duration of protection, infringement, available remedies, and
overlapping with other intellectual property rights. The book provides a clear overview of intellectual property legislation
and policy, and at the same time offers practical guidance on which sound preliminary decisions may be based. Lawyers
representing parties with interests in Austria will welcome this very useful guide, and academics and researchers will
appreciate its value in the study of comparative intellectual property law.
The third edition of Media Law and Ethics features a complete updating of all major U.S. Supreme Court cases and lower
court decisions through 1998; more discussion throughout the book on media ethics and the role of ethics in media law;
and an updated appendix that now features a copy of the U.S. Constitution, new sample copyright and trademark
registration forms, and the current versions of major media codes of ethics, including the new code of the Society of
Professional Journalists. Extensively updated and expanded chapters provide: *more detailed explanations of the legal
system, the judicial process, and the relationship between media ethics and media law; *new cases in this developing area
of the law that has attracted renewed attention from the U.S. Supreme Court; *the new Telecommunications Act and the
Communications Decency Act; *a discussion of telecommunications and the Internet; *new developments in access to
courts, records, and meetings such as recent court decisions and statutory changes; and *more information about
trademark and trade secret laws and recent changes in copyright laws, as well as major court decisions on intellectual
property. The book has also been updated to include new developments in obscenity and indecency laws, such as the
Communications Decency Act, and the U.S. Supreme Court decision in Reno vs. ACLU. In addition, the instructor's manual
includes a listing of electronic sources of information about media law, sample exams, and a sample syllabus.
We are all journalists and publishers now: at the touch of a button we can send our words, sounds and images out to the
world. No matter whether you're a traditional journalist, a blogger, a public relations practitioner or a social media editor,
everything you publish or broadcast is subject to the law. But which law? This widely used practical guide to communication
law is essential reading for anyone who writes or broadcasts professionally, whether in journalism or strategic
communication. It offers a mindful approach to assessing media law risks so practitioners can navigate legal and ethical
barriers to publishing in mainstream and social media. This sixth edition has been substantially revised to reflect recent
developments in litigation, and the impact of national security laws and the rising gig economy where graduates might work
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in the news media, PR, new media start-ups, or as freelancers. It covers defamation, contempt, confidentiality, privacy,
trespass, intellectual property, and ethical regulation, as well as the special challenges of commenting on criminal
allegations and trials. Recent cases and examples from social media, journalism and public relations are used to illustrate
key points and new developments. Whether you work in a news room, in public relations or marketing, or blog from home,
make sure you have The Journalist's Guide to Media Law at your side. 'Whether you're an MSM editor or reporter, a blogger,
a tweeter or a personal brand, this book might save your bacon.' - Jonathan Holmes, former ABC Media Watch host 'The
leading text book from which most journos learned their law' - Margaret Simons, associate professor in journalism, Monash
University
Fordham entertainment, media & intellectual property law forum
Management of Rights and Consumer Protection in a Comparative Analysis
Central issues of intellectual property and media law
International Handbook of Social Media Laws
Media Law for Producers
Intellectual Property and Media Law Update
Taking an interdisciplinary approach, this text provides media students with a clear understanding of how intellectual property
laws shape and are shaped by the needs of the media industry.
Legal problems can be very costly to media producers. Lawyers and court fees, coupled with the loss of work time, can lead to
bankruptcy. Media Law for Producers cuts through the legalese and illustrates legal issues to help producers recognize the legal
questions that can come up during production, from performer contracts through copyright registrations. Beginning with an
overview of what is media law, Media Law for Producers examines the court system and how media law is made: litigation and
arbitration; contracts (sample production contracts are included); copyright, trademarks, and patents; permits, releases, and
insurance; privacy, libel, and defamation; licensing music; working with and without unions; royalties and residuals; protecting
your finished production; and special considerations for productions that will be broadcast. Contracts are a very important part of
this book and Miller explains the reasons behind the necessary components of several types of media contracts. Through clear
explanations and examples, Media Law for Producers completely covers what producers need to be aware of to avoid legal trouble.
Philip Miller is an attorney in the Century City (Los Angeles) office of Irell & Manella LLP, where he specializes in entertainment and
intellectual property law. He writes often on the subject of media and technology law and policy.
This second edition provides a practical guide to Scottish health and safety law, examining the common law rules applying to
health and safety in the workplace. It is intended for solicitors, health and safety practitioners, academics, trade union officials and
managers
Derived from the renowned multi-volume International Encyclopaedia of Laws, this monograph provides a survey and analysis of
the rules concerning Intellectual Property Law in India. It covers every type of intellectual property right in depth – copyright and
neighbouring rights, patents, utility models, trademarks, trade names, industrial designs, plant variety protection, chip protection,
trade secrets, and confidential information. Particular attention is paid throughout to recent developments and trends. The analysis
Page 10/11

Download Ebook Intellectual Property And Media Law Companion (Legal Practice Course)
approaches each right in terms of its sources in law and in legislation, and proceeds to such legal issues as subject matter of
protection, conditions of protection, ownership, transfer of rights, licences, scope of exclusive rights, limitations, exemptions,
duration of protection, infringement, available remedies, and overlapping with other intellectual property rights. The book provides
a clear overview of intellectual property legislation and policy, and at the same time offers practical guidance on which sound
preliminary decisions may be based. Lawyers representing parties with interests in Intellectual Property Law in India will welcome
this very useful guide, and academics and researchers will appreciate its value in the study of comparative intellectual property
law.
The Privacy Act 1993 : the Honeymoon is Over
A Guidebook for Communication Students and Professionals
Integrating Law and Economics
Handbook of Intellectual Property Research
Reflecting Policy Through Change
International Intellectual Property Law & Policy
Social Media Law examines social and new media issues through the lens of law and policy, reflecting
new case law and legislative developments.
The book provides a comparative and comprehensive analysis of the current technical, commercial and
economical development in digital media describing the impact of new business and distribution models,
the current legal and regulatory framework, social practices and consumer expectations associated with
the use, distribution, and control of digital media products. In particular the author analyze the anticircumvention provisions for technological protection measures and digital rights management systems
enacted in the United States and in Europe.
A Practical Guide to Protecting Code
Media Law and Ethics,, Third Edition
Research Handbook on Intellectual Property in Media and Entertainment
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