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In the second edition of their award-winning book, W. Timothy Coombs and Sherry J.
Holladay provide a broad and thorough look at the field of public relations in the world
today and assess its positive and negative impact on society’s values, knowledge, and
perceptions. Uses a range of global, contemporary examples, from multi-national
corporations through to the non-profit sector Updated to include discussion of new issues,
such as the role and limitations of social media; the emergence of Issues Management;
how private politics is shaping corporate behavior; and the rise of global activism and the
complications of working in a global world Covers the search within the profession for a
definition of PR, including the Melbourne Mandate and Barcelona Principles Balanced,
well organized, and clearly written by two leading scholars
This book provides an executive overview of the field of public relations with a focus on
what managers need to know to master the function quickly and effectively. The authors
bring to bear on the topic of public relations management our research and academic
knowledge in the areas of business management and strategy, mass communication,
marketing, public relations, organizational communication, journalism, ethics, and public
opinion along with years of professional experience in managing public relations.
Developed for advanced students in public relations, Cases in Public Relations
Management uses recent cases in public relations that had outcomes varying from
expected to unsuccessful. The text challenges students to think analytically, strategically,
and practically. Each case is based on real events, and is designed to encourage
discussion, debate, and exploration of the options available to today's strategic public
relations manager. Key features of this text include coverage of the latest controversies in
current events, discussion of the ethical issues that have made headlines in recent years,
and strategies used by public relations practitioners. Each case has extensive
supplemental materials taken directly from the case for students' further investigation and
discussion. The case study approach encourages readers to assess what they know about
communication theory, the public relations process, and management practices, and
prepares them for their future careers as PR practitioners. New to the second edition are:
27 new case studies, including coverage of social media and social responsibility
elements New chapters on corporate social responsibility (CSR) and activism End-ofchapter exercises Embedded hyperlinks in eBook Fully enhanced companion website that
includes: Instructor resources: PowerPoint presentations, Case Supplements, Instructor
Guides Student resources: Quizzes, Glossary, Case Supplements
Public Relations For DummiesJohn Wiley & Sons
Everyday Public Relations for Lawyers, 2nd Edition
Public Relations and Social Theory
Issues and strategies
Cases in Public Relations Management
Marketing Communications

Fundamentals of Public Relations: Professional Guidelines, Concepts and Integrations, Second
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Edition focuses on the basic theories and principles involved in the practice of public relations
and describes how public relations functions in adapting an organization to its social, political,
and economic environment. Practical guidelines for implementing public relations activities are
given. This book is comprised of 30 chapters and begins with an assessment of the nature of
public relations, including its function and its ecological concept. Historical highlights in the field of
public relations are also presented. Subsequent chapters explore five dialogues that emphasize
critical problems affecting the practice of public relations: the first covers the role of the chief
executive officer in public relations; the second deals with corporate social responsibility; the third
shows the attitudes of labor on the question of jobs versus the environment; the fourth reports on
problems of protecting the environment; and the fifth takes a searching look at the energy crisis.
This monograph is designed to serve as a basic text for students of public relations and those
who are in need of a refresher or even an introduction to the subject of public relations.
Everyday Public Relations for Lawyers, 2nd Edition (AttorneyatWork.com, 2019), is a nononsense, practical guide with hands-on advice on all the critical aspects of public relations, from
the dos and don'ts of media relations to controlling your message to harnessing the power of the
internet.Public relations and communications specialist Gina Rubel covers everything you need to
know about promoting yourself, your firm and your practice: **Start your PR journey by walking
through the strategic planning process. ** Learn how to establish ethical and measurable public
relations goals and objectives. **Define how you want to be perceived, identify your key
messages, and determine your target audiences. **Execute your plan with effective
communications and smart media outreach. Practical Guidance for Seasoned Lawyers, New
Associates, and Law Students. The updated and expanded second edition includes everything
you need to know about modern law firm public relations: ** Chapter 1: Everyday Public Relations
for Lawyers: A Primer ** Chapter 2: Steps in Law Firm Public Relations Planning ** Chapter 3:
Putting the Media to Work for You ** Chapter 4: Writing for Thought Leadership ** Chapter 5:
Leveraging Speaking Engagements ** Chapter 6: Special Events that Get Attention ** Chapter 7:
Law Firm Awards, Ratings, and Directories ** Chapter 8: Media Outreach ToolsChapter ** 9:
Leave a Lasting ImpressionChapter 10: Social Media Engagement ** Chapter 11: How to
Measure Public Relations ** Chapter 12: Legal Marketing Ethics ** Chapter 13: Planning for a
Crisis. Attorney at Work, Publisher.
Social media has ushered in a new era of communication between organizations and key
stakeholders. This text guides readers through a four-step process of developing a robust social
media campaign. Covering the latest industry standards and best practices to engage digital
audiences through social listening, strategic design, creative engagement and evaluation, each
chapter also includes expert insights from social media professionals. Focusing on principles
rather than a specific platform, this is a text dedicated to developing social media competency
that can adapt to any organization or environment.
Public Relations and Social Theory broadens the theoretical scope of public relations through its
application of the works of prominent social theorists to the study of public relations. The volume
focuses on the work of key social theorists, including Jürgen Habermas, Niklas Luhmann, Michel
Foucault, Ulrich Beck, Pierre Bourdieu, Anthony Giddens, Robert Putnam, Erving Goffman, Peter
L. Berger, Gayatri Chakravorty Spivak, Bruno Latour, Leon Mayhew, Dorothy Smith and Max
Weber. Unique in its approach, the collection demonstrates how the theories of these scholars
come to bear on the understanding of public relations as a social activity. Understanding public
relations in its societal context entails a focus on such concepts as trust, legitimacy,
understanding, and reflection, as well as on issues of power, behavior, and language. Each
chapter is devoted to an individual theorist, providing an overview of that theorist’s key concepts
and contributions, and exploring how these concepts can be applied to public relations as a
practice. Each chapter also includes a box giving a short and concise presentation of the theorist,
along with recommendation of key works and secondary literature. Overall, this volume will
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enhance understanding of theories and their applications in public relations, expanding the
breadth and depth of the theoretic foundations of public relations. It will be of great interest to
scholars and graduate students in public relations and strategic communication.
Strategic Planning for Public Relations
Public Relations in the Digital Age, 1Ce
Public Relations For Dummies
The Rise of Social Media and Activism
Digital, Global, and Socially Responsible Communication
Today's Public Relations

Making It in Public Relations is a comprehensive, realistic guide to everything
one needs to know when pursuing a successful career in public relations. It is an
introduction to public relations, written for students who want or need a
definition of the profession to understand what they are moving into as a career.
A thorough overview of the various roles and responsibilities involved in PR
work, the different types of PR functions and activities, and its application in a
variety of settings and scenarios are provided. In fulfilling the book's editorial
role, author Leonard Mogel profiles the 10 largest public relations firms, life on
the fast track at a small PR firm, how corporate communications is carried on at a
large financial institution, and public relations for diverse organizations. It will be
of interest to those studying public relations at the university level; recent mass
communication, journalism, and public relations graduates; interns in public
relations firms; and employees in other fields contemplating a move to this
profession.
-- THINK Currency. THINK Relevancy. THINK Public Relations. The engaging
visual design of THINK Public Relations provides an introduction to the field of
public relations that successfully blends theory and practice in an easy-to-read
format. Students are introduced to exciting and innovative public relations
campaign examples in the contract of relevant theory and core concepts that
they will need to succeed in the world of public relations. The authors offer a
practical approach to the study of public relations and emphasize competition
and conflict management, while providing a concise, comprehensive overview of
the profession. A better teaching and learning experience This program will
provide a better teaching and learning experience—for you and your students.
Here’s how: Improve Critical Thinking—Questions and cases throughout the text
encourage students to think critically about public relations topics. Engage
Students—An appealing visual design and real-world applications engage
students in the material. Apply Ethics— Feature boxes introduce readers to the
important ethical and legal issues facing public relations practitioners today.
When initially published in 2005, the two-volume Encyclopedia of Public
Relations was the first and most authoritative compilation of the subject. It
remains the sole reference source for any library serving patrons in business,
communication, and journalism as it explores the evolution of the field with
examples describing the events, changing practices, and key figures who
developed and expanded the profession. Reader’s Guide topics include Crisis
Communications & Management, Cyberspace, Ethics, Global Public Relations,
Groups, History, Jargon, Management, Media, News, Organizations, Relations,
Reports, Research, and Theories & Models. Led by renowned editor Robert L.
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Heath, with advisory editors and contributors from around the world, the set is
designed to reach a wide array of student readers who will go on to serve as
opinion leaders for improving the image and ethics of the practice. The Second
Edition continues to explore key challenges facing the profession, such as
earning the trust and respect of critics and the general public. Much greater
emphasis and space will be placed on a theme that was just emerging when the
First Edition appeared: the Internet and social media as public relations tools.
International coverage and representation has been greatly expanded, as well.
Finally, biographies (which are now widely available on the Web) have been
deleted to give room to areas of enhanced coverage, and biographical material
are included where appropriate within the context of topical entries. However, a
long entry on women pioneers in public relations has been included as an
appendix.
Discovering Public Relations introduces students to the field of PR in a practical,
applied, and hands-on way that prepares them for the modern workplace. Author
Karen Freberg guides students through the evolution of contemporary PR
practices with an emphasis on social media, digital communication, creativity,
and diversity. Understanding that innovation alone can’t create success, Freberg
shows students how to use, choose, and implement evidence-based practices to
guide their strategic campaigns. The text will transform today’s students into
tomorrow’s successful PR professionals by giving them the tools to think
creatively, innovate effectively, and deploy research-backed tactics for
successful campaigns.
Planning and Managing Public Relations Campaigns
Public Relations in Society
Advertising and Public Relations Research
Key Figures and Concepts
Public Relations Campaigns
An Overview of the Public Relations Function
Proven techniques that maximize media exposure for your business A
seasoned PR pro shows you how to get people talking When it comes to
public relations, nothing beats good word of mouth. Want to get
customers talking? This friendly guide combines the best practical
tools with insight and flair to provide guidance on every aspect of
PR, so you can launch a full-throttle campaign that'll generate buzz
-- and build your bottom line. Discover how to * Map a winning PR
strategy * Grab attention with press releases, interviews, and events
* Cultivate good media relations * Get print, TV, radio, and Internet
coverage * Manage a PR crisis
With the proliferation of digital and social media, there has never
been a more dynamic time to engage with marketing communications - and
never has the integration of marketing communications (marcoms)
principles into a strategic marketing plan been more challenging. Even
the best product in the world won’t sell without the right reach to
your potential customers and the right message to engage them. This
textbook applies a uniquely practical approach to the topic so that,
whilst a structured overview of planning, development, implementation
and evaluation of marketing communications is in place, the detailed
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cases made available by the Institute for Practitioners in Advertising
(IPA) show how actual challenges faced by professionals in the field
were addressed. This book will help you to develop the skills you need
to turn theory into the right integrated communication plan, in order
to succeed in an increasingly competitive environment. Aided by a
veritable wealth of pedagogical features, Marketing Communications
will be essential reading for both students and professionals in
marketing, communications and public relations. This textbook also
benefits from a companion website which includes a comprehensive
instructor’s guide with PowerPoint slides, testbank questions and
answer checklists.
Designed to serve as a comprehensive, primary text for research
methods courses in advertising and/or public relations programs, this
book concentrates on the uses and applications of research in
advertising and public relations situations. The authors' goal is to
provide the information needed by future practitioners to commission
and apply research to their work problems in advertising and public
relations.
In this updated edition of the successful Public Relations Handbook, a
detailed introduction to the theories and practices of the public
relations industry is given. Broad in scope, it; traces the history
and development of public relations, explores ethical issues which
affect the industry, examines its relationships with politics,
lobbying organisations and journalism, assesses its professionalism
and regulation, and advises on training and entry into the profession.
It includes: interviews with press officers and PR agents about their
working practices case studies, examples, press releases and
illustrations from a range of campaigns including Railtrack, Marks and
Spencer, Guinness and the Metropolitan Police specialist chapters on
financial public relations, global PR, business ethics, on-line
promotion and the challenges of new technology over twenty
illustrations from recent PR campaigns. In this revised and updated
practical text, Alison Theaker successfully combines theoretical and
organisational frameworks for studying public relations with examples
of how the industry works in practice.
The Practice of Government Public Relations
Introduction to Strategic Public Relations
Fundamentals of Public Relations
Running a Public Relations Department
Advertising For Dummies
Nonprofit Kit For Dummies

This unique collection of contemporary international public relations case
studies gives the reader in-depth insight into effective public relations
practice in a range of organizational contexts. The cases demonstrate the
breadth of modern public relations practice and the increasing importance
and sophistication of this function both in public and private sector
organizations. This second edition of Public Relations Cases builds on the
success of the previous edition to offer new insights into the changing
face of contemporary public relations and the development of PR and
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communication strategies. The book also examines: The use of social
media and blogging as a communications medium The growing
importance of corporate social responsibility programmes Local authority
identity change High profile international charitable fundraising Sports
sponsorship Property sector PR. Featuring cases from around the world,
including the UK, India, Korea, Demark, Croatia and the US, this book is
an invaluable resource for teachers, researchers and students working in
public relations, corporate communication and public affairs.
Helping you successfully start a nonprofit organization the right way or
strengthening the governing, financial, and capacity-building framework
of your existing nonprofit organization! Ready to do some good? Ready
to give back to the community? You better be! Because in Nonprofit Kit
For Dummies you’ll find the tools and strategies you need to organize
and shift your nonprofit into high gear. Buckle up and hit the gas as you
master the latest techniques in nonprofit startup, recruiting the right
board members, identifying collaborative stakeholders, grant writing,
online fundraising, and marketing. You’ll learn to improve your
management practices, raise more money, give more effectively, and
plan more creatively. This book’s supplementary online resources
include expertly written organization plans, financial procedure outlines
and guides, and event planning tools you can implement immediately to
help your nonprofit help more people. It also walks you through how to:
Find up-to-date info on the latest web-based campaign tools, like
Kickstarter, Kiva, and others Use templates, checklists, and plans to
organize your nonprofit’s finances, employee relations, and legal
structure Survive and thrive during challenging times, like those caused
by pandemics and natural disasters Starting and running a nonprofit
organization takes heart, courage, and know-how. You’ve got the first
two taken care of. Let Nonprofit Kit For Dummies help you with the
knowledge as you lift your nonprofit to new heights.
Hack your business growth the scientific way Airbnb. Uber. Spotify. To
join the big fish in the disruptive digital shark tank you need to get
beyond siloed sales and marketing approaches. You have to move ahead
fast—with input from your whole organization—or die. Since the early
2010s, growth hacking culture has developed as the way to achieve this,
pulling together multiple talents—product managers, data analysts,
programmers, creatives, and yes, marketers—to build a lean, mean,
iterative machine that delivers the swift sustainable growth you need to
stay alive and beat the competition. Growth Hacking for Dummies
provides a blueprint for building the machine from the ground-up,
whether you’re a fledgling organization looking for ways to outperform
big budgets and research teams, or an established business wanting to
apply emerging techniques to your process. Written by a growth thought
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leader who learned from the original growth hacking gurus, you’ll soon
be an expert in the tech world innovations that make this the proven
route to the big time: iteration, constant testing, agile approaches, and
flexible responses to your customers’ evolving needs. Soup to nuts: get
a full overview of the growth hacking process and tools Appliance of
science: how to build and implement concept-testing models Coming
together: pick up best practices for building a cross-disciplinary team
Follow the data: find out what your customers really want You know you
can’t just stay still—start moving ahead by developing the growth hacking
mindset that’ll help you win big and leave the competition dead in the
water!
This new and fully-updated second edition of this acclaimed textbook
offers a guide to public relations, spanning all aspects of PR work,
including fashion, event management, crisis communications, politics,
celebrity PR and corporate communications, and takes account of the
rapid change in the PR industry. It It combines essential practical
guidance with a thought-provoking analysis of this exciting but enigmatic
industry, its ethical dilemmas and the role it plays in the contemporary
world-not least its controversial but crucial relationship with the media.
PR Today offers a fresh, lively and realistic perspective on its subject,
based on the authors' rare combination of international top-level
experience, insider knowledge and years of teaching and writing about
PR. It will be invaluable for students taking public relations at
undergraduate and postgraduate levels and essential reading for those
seeking to start a career in this dynamic, fast-growing profession. New
to this Edition: - Content has been fully updated throughout to ensure upto-date overview of the topics at hand - Interviews with leading figures
in PR and beyond - A thoroughly revised and expanded chapter on digital
PR
An Overview of The Public Relations Function, Second Edition
Growth Hacking For Dummies
An Insider's Guide To Career Opportunities
Qualitative Research Methods in Public Relations and Marketing
Communications
Making It in Public Relations
An Integrated Approach
A guide to successful business communication describes how to draft effective
letters, emails, and proposals; adapt one's writing style to an audience; and selfedit and troubleshoot documents.
As the media grows more ruthless, the role of public relations has become
increasingly complex and critical. Savvy businesspeople know that how a
company conveys and maintains its image has never been more importantor
more challenging. The Handbook of Strategic Public Relations & Integrated
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Communications is the definitive guide for communications professionals.
Featuring the expertise of the world's foremost public relations and marketing
authorities, it is the first book of its kind to combine the art and science of
marketing, public relations and communications in one single resource. An
indispensable reference guide to the best practices in every industry, this
handbook features more than 40 information-packed chapters authored by the
best minds in the business and covers cutting-edge tips, topics and techniques
such as: Crisis management Marketing public relations Client-agency
relationships Environmental public relations High-tech PR And more!
Getting a public relations campaign or programme off the ground can seem an
overwhelming task. But, as with any project, the secret of success lies in good
planning and effective management. This fully updated second edition of
Planning and Managing Public Relations Campaigns provides a blueprint for all
practitioners. It describes how to initiate and manage the ongoing development
of a programme in a structured way to benefit both the organization and its
clients. Practical and easy to read, the book takes the form of a step-by-step
guide, covering many vital areas including: the public relations function; starting
the planning process; research and analysis; setting objectives; strategy and
tactics; timescales and resources; evaluation and review. Packed with numerous
case studies, the book demonstrates a 10-point plan for ensuring successful
campaigns and programmes. By using the techniques presented here, public
relations practitioners will be able to drive events instead of being driven by
them. Endorsed by the Institute of Public Relations, Planning and Managing
Public Relations Campaigns is vital reading for students, practitioners or
managers who want a definitive guide to the planning and management process.
First published in 2004. Routledge is an imprint of Taylor & Francis, an informa
company.
Public Relations Cases
The Authoritative Guide to Public Relations
PR Today
Business Writing For Dummies
Rhetorical and Critical Approaches to Public Relations II
The Handbook of Strategic Public Relations and Integrated Communications
Public relations and the media are in a time of major change. The rise of social
media, altered media platforms, evolving legislative environments and new models
of communication have altered not only the working environments of public
relations and the news and entertainment media, but also many aspects of how these
industries work together. Media Relations provides a practical and thorough
introduction to media work in this changing environment. Based on a solid
understanding of media culture and theory, Jane Johnston shows how to steer a
path between the technical and human elements of media relations. She drills down
into the different types of media, analysing their applications, strengths and
weaknesses, and shows how to target your message to the right media outlets,
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whether national television, community radio, celebrity magazines or influential
blogs. This second edition has been revised throughout and includes new case
studies, and new chapters on digital and social media, media campaigns, and legal
and ethical considerations. 'Media Relations: Issues and Strategies is written in an
engaging, easy to understand style. It provides excellent examples and cases of
media relations.' - Global Media Journal
Good management practice is essential if a PR department is to be highly valued
and cost effective. This updated edition aims to show business practitioners exactly
how this can be achieved. The result is a hands-on guide offering accessible and
practical advice for PR activity.
This second edition of An Overview of the Public Relations Function examines
current thought to help busy managers and students master the most important
concepts of management in communication quickly, accessibly, and with an eye to
helping an organization achieve excellence through cutting-edge, research-based
strategic public relations management. This book acquaints the manager with the
lexicon of the field and provides research on the theory of public relations, its subfunctions, such as research or public affairs, and the ethical guideline CERT
formula: Credibility, Ethics, Relationships, Trust. It also examines the role of the
chief communications officer (CCO) and leadership, organizational culture,
structure, effectiveness, managing stakeholders and publics, using research to create
strategy, and the four-step process of public relations management (“RACE”).
Finally, the authors discuss the advanced management concepts of issues
management, specialization in the sectors of public relations, managing values,
deontological ethics, conducting moral analyses, and counseling management. They
review what research found in regard to the most excellent ways to manage public
relations and relationships: both beginning and ending with ethics.
In addition to traditional management tools, government administrators require a
fundamental understanding of the tools available to address the ever-changing
context of government communications. Examining the ins and outs of the
regulations influencing public information, The Practice of Government Public
Relations unveils novel ways to integrate cutting-edge technologies—including Web
2.0 and rapidly emerging social media—to craft and maintain a positive public image.
Expert practitioners with extensive government communications experience address
key topics of interest and provide an up-to-date overview of best practices. They
examine the specifics of government public relations and detail a hands-on approach
for the planning, implementation, and evaluation of the wide-ranging aspects of
government public relations—including how to respond during a crisis.In addition to
the tools provided on the accompanying CD-ROM, most chapters include a Best
Practice Checklist to help you successfully utilize the communication strategies
outlined in the book. Focusing on the roles of government managers enacting
policies adopted by elected officials and politicians, this book is ideal for program
managers seeking innovative and inexpensive ways to accomplish their programs’
missions. While no manager can be an expert in all aspects of public administration,
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this book helps you understand the external communications tools available to
advance the mission and results of your agency.
Political Public Relations
It's Not Just PR
The Public Relations Handbook
An Introduction
Managing Systematic and Ethical Public Relations Campaigns
Strategies for Public Relations and Marketing
Public Relations Campaigns: An Integrated Approach introduces you
to the process of creating public relations campaigns using a handson approach that emphasizes the tools you will need when working
in the industry. Authors Regina M. Luttrell and Luke W. Capizzo
present real examples and current case studies to help you develop
practical skills for creating more effective PR campaigns. You are
given multiple opportunities to practice and build your skills
throughout the book by learning how to incorporate the PESO
model—Paid media, Earned media, Social media, and Owned media.
The PESO model helps students understand the importance of
creating integrated campaigns that coordinate PR efforts with both
advertising and marketing. Key Features The book offers a timely
focus on the PESO model and its use in integrated campaigns,
providing students with an understanding of today’s best practices
in PR. Numerous case studies and exercises throughout the book
aid in a deeper understanding of how research, perspective, and
insights can be leveraged in public relations campaigns. Real-world
information including sample PR plans with budgets prepare
students for success in their future careers.
This volume illustrates the application of rhetorical theory and
critical perspectives to explain public relations practices. It
provides a systematic and coherent statement of the crucial
guidelines and philosophical underpinnings of public relations.
Rhetorical and Critical Approaches to Public Relations II addresses
the rhetorical/critical tradition’s contribution to the definition of
public relations and PR practice; explores the role of PR in creating
shared meaning in support of publicity and promotional
organizational efforts; considers the tradition's contributions to
risk, crisis, and issues dimensions of public relations; and highlights
ethics, character, and responsible advocacy. It uses a rhetorical
lens to provide practitioners with a sense of how their PR
campaigns make a contribution to the organizational bottom line.
So, you need to create an advertising campaign that brings in more
customers, adds more dollars to your bottom line, and validates all
the reasons you went into business in the first place. But how can
you make your ad look and sound like champagne if your budget
can only afford beer? Are you wasting your time trying to sell ice to
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an Eskimo? The world of advertising can seem like a daunting
place—but it doesn’t have to be. Advertising for Dummies coaches
you through the process and shows you how to: Identify and reach
your target audience Define and position your message Get the
most bang for your buck Produce great ads for every medium Buy
the different media Create buzz and use publicity Research and
evaluate your competition Advertising for Dummies offers newbies
a real-world look at the ins and outs of advertising—from online and
print to TV, radio, and outdoor formats—to show you how you can
easily develop and execute a successful campaign on any budget.
Plus, you’ll find a glossary of common buzzwords you may
encounter along the way so you can talk the talk like the
advertising guru you (almost) are! With simple tips on how to write
memorable ads and timeless lessons from the legends, this book is
packed with everything you need to have people from New York to
Los Angeles whistling your jingle.
The second edition of Political Public Relations offers an
interdisciplinary overview of the latest theory and research in the
still emerging field of political public relations. The book continues
its international orientation in order to fully contextualize the field
amidst the various political and communication systems today.
Existing chapters have been updated and new chapters added to
reflect evolving trends such as the rise of digital and social media,
increasing political polarization, and the growth of political
populism. As a singular contribution to scholarship in public
relations and political communication, this volume serves as an
important catalyst for future theory and research. This volume is
ideal for researchers and courses at the intersection of public
relations, political communication, and political science.
THINK Public Relations
Professional Guidelines, Concepts and Integrations
A Strategic Approach
Social Media Campaigns
Branding For Dummies
Encyclopedia of Public Relations
Winner of the 2019 Textbook & Academic Authors Association’s The Most
Promising New Textbook Award How can public relations play a more
active role in the betterment of society? Introduction to Strategic Public
Relations: Digital, Global, and Socially Responsible Communication
prepares you for success in today’s fast-changing PR environment.
Recognizing that developments in technology, business, and culture
require a fresh approach, Janis T. Page and Lawrence Parnell have written
a practical introductory text that aligns these shifts with the body of
knowledge from which the discipline of public relations was built.
Because the practice of public relations is rooted in credibility, the
authors believe that you must become ethical and socially responsible
communicators more concerned with building trust and respect with
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diverse communities than with creating throwaway content. The authors
balance this approach with a focus on communication theory, history,
process, and practice and on understanding how these apply to strategic
public relations planning, as well as on learning how to create a believable
and persuasive message. Key Features Chapter-opening Scenarios capture
your attention by discussing current PR challenges—such as the Wells
Fargo cross-selling, VW emissions cover-up, and P&G’s “Like a Girl”
campaign—and thus frame the chapter content and encourage active
reading. At the end of the chapter, you explore various aspects of socially
responsible communication to “solve” the PR challenge. Socially
Responsible Case Studies in each chapter illustrate the key
responsibilities of a modern public relations professional such as media
relations, crisis communications, employee communications, applied
communications research, and corporate and government-specific
communications. Each case features problem-solving questions to
encourage critical thinking. Social Responsibility in Action boxes feature
short, specific social responsibility cases—such as Universals’
#NoFoodWasted, Nespresso in South Sudan, and Merck’s collaboration
with AIDS activists—to highlight best practices and effective tactics,
showing the link between sound public relations strategy and meaningful
social responsibility programs. Insight boxes spark classroom discussion
on particularly important or unique topics in each chapter. Personality
Profile boxes will inspire you with stories from PR veterans and rising
stars such as the U.S. CEO of Burson-Marstellor, the Chief
Communication Officer of the United Nations Foundation, and the
Executive VP at HavasPR.
Why do consumers pay a premium for a Dell or Hewlett-Packard laptop,
when they could get a generic machine with similar features for a lower
price? The answer lies in the power of branding. A brand is not just a logo.
It is the image your company creates of itself, from your advertising look
to your customer interaction style. It makes a promise for your business,
and that promise becomes the sticking point for customer loyalty. And
that loyalty and trust is why, so to speak, your laptops sell and your
competitors’ don’t. Whatever your business is, whether it’s large or small,
global or local, Branding For Dummies gives you the nuts and bolts knowhow to create, improve, or maintain a brand. This plain-English guide will
help you brand everything from products to services to individuals. It
gives you step-by-step advice on assembling a top-notch branding team,
positioning your brand, handling advertising and promotion, avoiding
blunders, and keeping your brand viable, visible, and healthy. You’ll get
familiar with branding essentials like: Defining your company’s identity
Developing logos and taglines Launching your brand marketing plan
Managing and protecting your brand Fixing a broken brand Making
customers loyal brand champions Filled with easy-to-navigate icons,
charts, figures, top ten lists, and humor, Branding For Dummies is the
straight-up, jargon-free resource for making your brand stand out from
the pack—and for positioning your business to reap the ensuing rewards.
The case studies in this book, many of which have won national or
international awards, represent an impressive scope of public relations
practice - from public diplomacy to corporate social responsibility to
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community relations to tourism to fundraising. They include best
practices of multinational corporations, non-governmental organizations
and governmental agencies around the world.
Today's Public Relations: An Introduction is a comprehensive text that
features all aspects of public relations with specific sensitivity to the
message strategies that challenge practitioners to be successful, yet
ethical. In this book, authors Robert L. Heath and W. Timothy Coombs
redefine the teaching of public relations by discussing its connection to
mass communication while linking it to its rhetorical heritage. The text
features coverage of ethics, research, strategy, planning, evaluation,
media selection, promotion and publicity, crisis communication, risk
communication, and collaborative decision making as ways to create,
maintain, and repair relationships between organizations and the persons
who can affect their success.
Public Relations Case Studies from Around the World (2nd Edition)
Discovering Public Relations
Concepts, Principles, and Applications
Primer of Public Relations Research, Third Edition
Media Relations
An Introduction to Creative and Strategic Practices
A practical, highly accessible guide for novice researchers conducting qualitative research in public
relations and marketing communications, this book guides the reader through all aspects of the research
process.
The new standard for public relations in CanadaThe most current coverage of social and new media
strategiesPublic Relations in the Digital Age presents a clear, engaging, and contemporary picture of
public relations principles while seamlessly integrating technical and cultural shifts. Examining classical
foundations and the modern landscape, this Canadian edition approaches basic PR knowledge in a
waythat reflects today's participatory communication environment.
Thousands of public relations (PR) students and professionals have relied on this authoritative text to
understand the key role of research in planning and evaluating PR campaigns. Revised and expanded to
reflect today's emphasis on standards-based practice, the third edition has a heightened emphasis on
setting baselines, creating benchmarks, and assessing progress. Stacks presents step-by-step guidelines for
using a wide range of qualitative and quantitative methods to track output, outtakes, and outcomes, and
shows how to present research findings clearly to clients. Every chapter features review questions and a
compelling practice problem. PowerPoint slides for use in teaching are provided at the companion
website. Instructors requesting a desk copy also receive a supplemental Instructor's Manual with a test
bank, suggested readings, and case studies. New to This Edition: *Chapter on standardization, moving
beyond the prior edition's focus on best practices. *Chapter on different types of data sets, with attention
to the advantages and disadvantages of using Big Data. *Addresses the strategic use of key performance
indicators. *Covers the latest content analysis software. Pedagogical Features: *Each chapter opens with
a chapter overview and concludes with review questions. *End-of-chapter practice problems guide
readers to implement what they have learned in a PR project. *Appendix provides a dictionary of public
relations measurement and research terms. *Supplemental Instructor's Manual and PowerPoint slides.
International Perspectives
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