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Anti Counterfeiting Brand Protection Strategies
This edited collection investigates the role of Italy in pursuing the EU five targets by 2020: R&D/innovation expenditures; the energetic
measures for climate change; migration; the counter actions against poverty and social exclusion. This ambitious book uses a
multidisciplinary approach and original field studies to tackle this important topic.
Counterfeit products represent a growing problem for a wide range of industries. There are many estimates of the size of this problem most
of which coalesce around $500-billion annually on a global basis. Overall, a wide range of industries agree that there is a severe problem
with the global protection of intellectual property rights (IPR), yet, there have been virtually no attempts to describe all aspects of the
problem. This book aims at giving the most complete description of various characteristics of the intellectual property rights (IPR)
environment in a global context. The authors believe a holistic understanding of the problem must include consumer complicity to purchase
counterfeit, actions of the counterfeiters (pirates) as well as actions (or inaction) by home and host governments, and the role of international
organizations and industry alliances. Only after establishing how all the actors in the IPR environment relate to one another can we describe
global protection of the intellectual property rights environment and the managerial response of IPR owners and/or industry associations to
combat this ongoing problem. The book concludes with pragmatic recommendations for protecting intellectual property given the recent
trends discussed in the previous chapters, making it of interest to practitioners and policy-makers alike.
The growth of the Internet has had a profound effect on the way business is carried out, and has provided an unprecedented opportunity for
third-party individuals and organisations to attack brands with relative ease. These changes have resulted in the birth of a significant and
rapidly-growing new industry: that of online brand protection, consisting of specialist service providers which can be employed by brand
owners to monitor and prevent potential attacks on their brand. Brand Protection in the Online World explains the full scope of Internet
infringement, and associated monitoring and enforcement options that are most relevant to brand owners and managers. Covering crucial
topics such as brand abuse, counterfeiting, fraud, digital piracy and more, Brand Protection in the Online World provides a clear and indepth exploration of the importance of, and ideas behind, the brand-protection industry.
This book overviews and integrates the business and technical issues that pharmaceutical companies need to know in order to combat the
major global problem of counterfeit medicines. In addition to discussion of the problems, the author Davison addresses analytical techniques
scientists use to detect counterfeits and presents some possible solutions to the threat of counterfeit medical products. Coverage moves from
basic overview of the problem, costs / risks to consumers (toxic products, mistrust of drug companies) and business (revenue loss, public trust),
government oversight and regulation, authentication strategies (packaging, analytical techniques), product tracking and supply chain, and
case studies from around the globe.
Protecting the Brand: Counterfeiting and Grey Markets
Counterfeiting Exposed
Women and Shopping
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Facts and Trends
Countering the Problem of Falsified and Substandard Drugs
Counterfeiting and Fraud in Supply Chains
Combating the Real Danger from Fake Drugs
In The Management of Luxury, 50 contributors from 11 countries and 23 top academic institutions working at the forefront of luxury
management research provide experienced luxury managers and luxury researchers with insightful marketing and management perspectives
on the luxury market. The Management of Luxury is a book for those who marvel at the industry unlike any other; those who consider
managing in it as a constant balance between trusting the conventional and trying the innovative to enable the extraordinary. Including case
studies on iconic brands such as Burberry, Louis Vuitton, and Leica, The Management of Luxury equips readers with innovative insights and
perspectives to better understand the nature of the luxury industry so they can more effectively manage businesses in the luxury market.
Crime and Terrorism Risk is a collection of original essays and articles that presents a broad overview of the issues related to the
assessment and management of risk in the new security age. These original articles show how researchers, experts and the public are
beginning to think about crime and terrorism issues in terms of a new risk paradigm that emphasizes establishing a balance between threat
and resources in developing prevention and response strategies.
Why study women and shopping? Why is it important? Women matter because of their consumer spending power; they are crucial to survival
in the competitive retail industry in America. Women matter because they control over $20 trillion in consumer spending. Women are better
educated, have more financial power and decision making abilities and mobility than any previous generation. Why Women Shop provides a
fascinating insight into women's shopping habits and motivations. This book is of interest to business as they gain a better understanding of
the most powerful economic force in the retail industry.
As the international economy has grown and developed greater and greater interlocking relationships, the practices of counterfeiting and IP
theft have likewise expanded, both in scale and sophistication. And despite major and persistent efforts by law enforcement agencies and
private enterprises alike, these criminal practices remain major causes for concern for any company with a recognizable brand. In
Counterfeits, War Stories and Lessons Learned, Christopher T. Macolini provides brand owners and investigators with a reliable roadmap for
conducting professional operations against these threats. With over three decades of experience, Chris has compiled a vast knowledge of
anticounterfeiting, IP-theft and investigative techniques to educate brand owners and investigators alike. Using a mix of practical advice and
descriptions of his real-life professional experiences, he presents invaluable guidance to conduct successful campaigns against those who
threaten the hard-won value of brand-name products and their owners.
The Psychology Behind Trademark Infringement and Counterfeiting
Intellectual Property Strategies for the 21st Century Corporation
Brand Protection Strategies
An Itinerary Between Feelings and Technology
A Comprehensive Literature Review
Rules of Engagement
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Illicit Market Insights, Best-Practice Strategies, and Management Toolbox
The adulteration and fraudulent manufacture of medicines is an old problem, vastly aggravated by modern
manufacturing and trade. In the last decade, impotent antimicrobial drugs have compromised the treatment
of many deadly diseases in poor countries. More recently, negligent production at a Massachusetts
compounding pharmacy sickened hundreds of Americans. While the national drugs regulatory authority
(hereafter, the regulatory authority) is responsible for the safety of a country's drug supply, no single country
can entirely guarantee this today. The once common use of the term counterfeit to describe any drug that is
not what it claims to be is at the heart of the argument. In a narrow, legal sense a counterfeit drug is one
that infringes on a registered trademark. The lay meaning is much broader, including any drug made with
intentional deceit. Some generic drug companies and civil society groups object to calling bad medicines
counterfeit, seeing it as the deliberate conflation of public health and intellectual property concerns.
Countering the Problem of Falsified and Substandard Drugs accepts the narrow meaning of counterfeit, and,
because the nuances of trademark infringement must be dealt with by courts, case by case, the report does
not discuss the problem of counterfeit medicines.
A practical approach to corporate IP operations andimplementation Intellectual Property Operations and
Implementation helpsexecutives, attorneys, accountants, managers, and owners,understand the legal,
technological, economic, and cultural changesthat have affected corporate IP ownership and management.
Page by page, it provides practical examples and advice fromseasoned and enduring professionals who have
adopted new andstreamlined methods and practices whether as in-house or outsidecounsel, or service
providers. Timely and relevant in view of the substantially globaleconomic recession amidst rampant
technological development and theresulting changes in law, practice, and culture Examines the decision
making processes, activities, and changesof significant corporate intellectual property owners in today'snew
economy Important and timely, this book provides a global approach tocorporate IP management.
This unique Handbook provides multiple perspectives on the growth of illicit trade, primarily exploring
counterfeits and internet piracy. It includes expert opinion on a wide range of topics including the evaluation
of key global enforcement issues, government and private-sector agency initiatives to stifle illicit trade, and
the evolution of piracy on the internet. The authors also assess the efficacy of anti-counterfeiting strategies
such as targeted consumer campaigns, working with intermediaries in the supply chain, authentication
technology, and online brand protection.
An insider's analysis on the law and enforcement of trademarks from developing an effective
anticounterfeiting program to using customs enforcement to stop counterfeit goods from entering the
marketplace to punishing counterfeiters in the courtroom. You'll find comprehensive coverage of trademark
counterfeiting law written by legal and enforcement IACC members, from seasoned attorneys to corporate
counsel. You'll also find all the tools you need to enforce your trademark. Coverage includes: expert analysis
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of the law of trademark protection the use of technology for security how to use investigators public relations
issues custom enforcement agencies structure courtroom strategies and more You'll find practical discussions
and comprehensive analysis on trademark counterfeiting brought together by a team of experience legal and
enforcement experts to help you protect and enforce trademark rights-through federal and state criminal and
civil laws, through the U.S. Customs Service, and through internal corporate procedures. This unique guide
brings you up-to-date coverage of the laws And The procedures you must follow to prevent trademark
counterfeiting. it is a one-stop resource of valuable practice aids at your fingertips. You'll also find analysis of
case law and statutes, sample forms and documents, and other tools to save you research and drafting time.
Always Current TRADEMARK COUNTERFEITING is completely up-to-date. But to make sure you're always
abreast of the latest legal developments, you will automatically receive -- risk-free with no obligation to
purchase -- updates and/ or new editions. You will be billed separately at the then-current price. Upon
receipt, you will have 30 days to purchase or return. Of course, you may cancel this automatic
supplementation program at any time simply by notifying Aspen Publishers in writing.
A Comprehensive Guide
The Handbook of Security
Brand Protection Online
Consumer Behavior
Trade in Counterfeit and Pirated Goods
Counterfeiting and Grey Markets
Amigos Del Otro Lado
A clear and compelling guide to the complex world of counterfeiting This book provides readers with an overview of the complex subject of
counterfeiting in the twenty-first century-not the traditional notion of counterfeiting fake currency, but the counterfeiting of luxury goods,
pharmaceuticals, engine parts, etc. Filled with compelling stories such as how Glad trash bags have been faked as part of a scheme to launder drug
money, this book offers real-world examples of how counterfeiting can occur and how readers can protect their products and brands from it. Leaving
no stone unturned, this valuable resource also provides legal remedies, authentication guidance, and digital measures companies can use to fight the
effects of counterfeiting on their bottom line. David M. Hopkins (Denver, CO) is Director of International Business Programs in the Daniels College of
Business at the University of Denver. Lewis T. Kontnik (Greenwood Village, CO) is principal and founder of Reconnaissance International, the
publisher of Authentication News, an international newsletter that covers counterfeiting prevention issues. Mark Turnage (Denver, CO) is the CEO of
Applied Optical Technologies PLC, one of the largest providers of anti-counterfeiting technology to governments and companies worldwide.
Master's Thesis from the year 2004 in the subject Business economics - Business Management, Corporate Governance, grade: 72%, University of the
West of England, Bristol (Bristol Business School - MSc International Management), language: English, abstract: This study deals with the growing
problem of piracy and counterfeiting successful companies have to face nowadays. The aim of the study is to recommend suitable strategies that victim
companies should adopt in reaction to Intellectual Property Rights (IPR) infringement and trademark counterfeiting. In order to formulate appropriate
strategies, one must first gain an understanding of the rationale behind counterfeiting for both producers as well as purchasers. It is also imperative to
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distinguish between different types of counterfeiting as some types certainly have a greater potential for harm. Each category requires a different
approach. A look into buyer behaviour is necessary in order for firms to be able to formulate a successful anti-counterfeiting advertising campaign and
to target the right audience as well as an investigation into the varying vulnerability to counterfeiting of different product categories. Companies as well
as society as a whole are plagued by a phenomenon that is clearly not yet receiving the attention it deserves. Theft is a problem for every employer. It
occurs in shops where would-be customers shoplift but it does not stop there. Employees stealing company property is a much bigger problem. This does
not merely refer to a company’s own workforce but also everyone at any stage of the supply chain. The trend toward outsourcing certainly has not
helped as it is difficult enough to keep an eye on your own workforce without having the additional problem of policing the supply chain. Products can
and do go missing due to theft. The phenomenon this study investigates is not conventional theft but rather theft of a different sort: theft of intellectual
property and counterfeiting. Piracy and counterfeiting are not theft of finished products but of ideas, inventions, creations and discoveries, which are
protected by trademarks, patents and copyrights.
As those involved in commerce are aware, preventing competitors and others from imitating successful brands is a difficult and costly task. This book
serves to inform the reader concerning complexities of the issues of brand imitation, integrating the disciplines of psychology, business, and law to the
area of trademark infringement and counterfeiting. Principles and theories from psychology and how they are relevant to consumers' perceptions in the
marketplace are used to explain why competitors steal the intellectual property of another company or entity. The possibility of brand imitation or
counterfeiting should be contemplated in designing new products or brand packaging, just as it is in the printing of currency. It is the intent of The
Psychology Behind Trademark Infringement and Counterfeiting to provide those involved in commerce with some understanding, some ideas, and
perhaps some strategy for building differentiated brands that are easy to protect. Brand managers, expert witnesses to trademark cases, intellectual
property lawyers, and academics of consumer behavior and marketing will find this book useful to understanding consumer motives and processes of
trademark infringement and counterfeiting. It could be used as a textbook in courses on marketing.
China now leads the world in number of registered trademarks. In recent years, however, higher volumes of enforcement have not brought about the
end of trademark theft and counterfeiting. Consequently, most Westerners doing business in China (or preparing to do so) have negative views of the
country’s system of intellectual property rights. This powerful book, by the world’s most experienced authority on how law and business interact in
China’s trademark context, provides deeply informed and positive guidance for foreign brand owners seeking strategies that realistically engage with
the Chinese legal and business landscape, thus showing how to reduce risk and benefit from the actually existing system. The author sets forth "rules
of engagement" - strategic rules of conduct that provide guidance as to how to learn, understand, and approach trademark challenges in China in an
objective manner. Issues and topics covered include the following: • acquisition of trademark rights in China; • infringement of trademark rights and
claim basis; • preparatory investigation and case build-up; • available enforcement tools and procedures; • remedial strategies responding to
trademark theft; • evidentiary burdens in proving infringement; • geographic location and specific characteristics of counterfeiting hubs; • privileged
relations between investigative companies and enforcing authorities; and • increasing presence of online professional trademark thieves. Detailed
discussion of a number of cases (in fields including automotive, clothing, wine, pharmaceuticals, electronic devices, and sports apparel) isolate certain
common patterns and prove that, aside from certain malfunctions of the trademark system, a substantial amount of responsibility for failure can be laid
with the brands and not with China’s enforcement authorities. With its comprehensive strategic approaches to dealing with trademark protection and
enforcement in China, and its challenges to common legal thinking in the field, this book proposes and delivers new creative strategic solutions to
unresolved problems related to trademarks in China. Interested lawyers and business persons can use the revelations about how anti-counterfeiting
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really works in China to help China bring about a change in the way state bodies enforce trademark rights. With the use of this book, lawyers
counseling and advising clients on their China trademark portfolios and trademark protection strategies will bring great advantage to the brands they
serve.
The Management of Luxury
Brand Protection in the Online World
Protecting Your Brand and Customers
Patent Office Litigation
A Total Business Solution Approach
Intellectual Property Operations and Implementation in the 21st Century Corporation
Advances in Chinese Brand Management

Rules of EngagementTrademark Strategies, Protection and Enforcement in ChinaKluwer Law
International B.V.
Did you come from Mexico? An Mexican-American defends Joaquin, a boyy frp, Mexico who came
across the border. The Border Patrol is looking for him and his mother who are hiding. His
newly found friend Prietita took him to the Herb Lady to help him with red welts.
Inhaltsangabe:Zusammenfassung: Die Arbeit beschäftigt sich mit allen Aspekten welche Produktund Markenpiraterie in der VR China berühren. Es wurde insbesondere Wert auf eine klare Analyse
der Situation sowie der Herkunft von Markenpiraterie gelegt. Außerdem werden die dramatischen
Auswirkungen und Mögliche Abwehrstrategien vorgestellt. Dabei werden praxisnahe Möglichkeiten
in den Vordergrund gestellt sowie Ansprüche an politische Entscheidungsträger formuliert. Alle
Zwischenergebnisse wurden graphisch dargestellt um Vermittlung und Präsentation für
Entscheidungsträger zu vereinfachen. Zusätzlich gibt es einen besonderen Schwerpunkt auf
kulturelle Aspekte der chinesischen Markenpiraterie. Einleitend werden auch positive Aspekte
von Produktpiraterie erörtert. Alle Angaben sind mit aktuellen Daten hinterlegt soweit diese
zugänglich sind. Hypothetische Schätzungen wurden vermieden. Es wurden ca. 150 Quelltexte
ausgewertet wobei die Aktualität der Referenzliteratur beachtet wurde. Abstract: The paper
Counterfeiting in the People s Republic of China deals with all aspects of counterfeiting in
China. Special attention is drawn on analysis of impact, drivers and containment options
concerning increased counterfeiting. Beside a main focus are cultural reasons for
counterfeiting. Additionally the paper includes many charts and graphs to support an easy
summary or presentation to others. Overall 150 sources were examined and lates numbers are
included. Although Chinas counterfeiting issue makes headlines in the economic world, only few
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research examined the problem in a comprehensive way. Many journalists focus on legal issues
and thus mainly on the supply side of counterfeiting. Other researchers simply blame Chinas
cultural heritage to be the main cause. Most papers lack a broad approach, which is inadequate
regarding the magnitude and scope of Chinas counterfeiting. The objective of the present paper
is to give a comprehensive overview about counterfeiting in the People s Republic of China.
Comprehensive shall mean that all aspects of counterfeiting are subject to analysis. In the
following, supportive drivers for counterfeiting Although Chinas counterfeiting issue makes
headlines in the economic world, only few research examined the problem in a comprehensive way.
Many journalists focus on legal issues and thus mainly on the supply side of counterfeiting.
Other researchers simply blame Chinas cultural heritage to be the main cause. Most papers [...]
Annotation Counterfeit and pirated products come from many economies, with China as the largest
producing market. These illegal products are found in a range of industries, from luxury items
to intermediary products to consumer goods. This report assess the value, s.
Italy in a European Context
Building Consumer-Brand Relationship in Luxury Brand Management
Research in Business, Economics, and the Environment
Die-Cutting and Tooling
Trademark Counterfeiting
A Practical Guide to Protection from Online Infringement
Product counterfeits and other brand infringements represent a growing and substantial risk to
firms, consumers, and society. While policing such illicit activity is important, there is much
that firms can do to protect themselves and their customers. Grounded in field research and
practice, this book presents a total business solution approach to brand protection that enables
firms to prevent infringement from occurring and respond efficiently when it does.
The die-cutting and tooling process is among the most critical areas of label converting and
finishing. The sophisticated technology it uses enables the production of quality die-cut and
converted labels and their application to multiple surfaces, using a wide variety of substrates,
on many different presses. With a better understanding of this often overlooked discipline, you
can improve production standards and significantly reduce costly downtime due to pressuresensitive quality faults. This book explains the complex and vital role die-cutting and tooling
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plays. Through a series of detailed explanations, photographs, diagrams and charts, the author
provides a detailed look at modern tooling technology - how the tools are manufactured, their
use and applications, how they should be handled and stored. It includes a section on
troubleshooting on the production line and a glossary of terms to ensure any unknown phrases are
quickly understood within context. Label converters, industry suppliers and label buyers and all
other professionals involved in label converting and finishing will find this book a valuable
reference source that helps them run a more profitable business. Chapters include: The label
printing and converting process Die-cutting of label webs to shape and size Optimizing the diecutting process Special tooling for cutting, perforating, hole punching and slitting The nature,
use and manufacture of embossing dies and cylinders The hot foiling process and the use and
manufacture of foiling dies Cylinders, anvils, support rollers and magnetic cylinders Ancillary
equipment for setting, measuring, testing, monitoring and adjusting tooling Inspecting,
cleaning, handling, storage and safety considerations A guide to troubleshooting when using
label dies and related tooling Glossary of die-cutting and tooling terminology
"Discusses the economic and financial consequences of pharmaceutical product counterfeiting and
describes some of the measures that can be taken to counteract their impact"--Provided by
publisher.
This book aims to identify, analyze, and systematize the available research on counterfeiting
and piracy published over a thirty-five year time span (1980–2015) in order to highlight the
main trends in the illicit trade literature, propose suggestions for managers battling against
illicit trade, and provide a starting point for future research. Counterfeiting and piracy,
i.e., the violation of intellectual property rights (IPRs), including trademarks, copyright, and
patents, have been investigated across a multitude of fields, from ethics to marketing, from law
to business, from criminology to psychology. While the number of contributions has been
substantial, research on both demand and supply has been fragmented and has at times yielded
contradictory results. In addition, the lack of an extensive, interdisciplinary, and up-to-date
literature review has made it hard to fully understand what aspects of the phenomenon need
further clarification in order to stem consumer demand and provide meaningful suggestions to
companies combatting illicit trade daily. A systematization of the existing literature is
absolutely paramount and this need is fully met by this book.
A New Framework For Combating Piracy And Counterfeiting
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A Practitioner’s Handbook
Studies in Criminology and Criminal Justice
Counterfeits, War Stories and Lessons Learned
Intellectual Property Enforcement (2010)
Countering Counterfeit Trade
Protecting Your Intellectual Property Rights
Luxury is no longer a privilege of the high-net-worth individuals. It is now accessible to all. This has become possible because the essence of luxury has
changed: from something based upon materialism and conspicuous and hedonic consumption to one that embraces enrichment and experiences for the
consumers. This evolution creates challenges for luxury brands and for the managers of luxury brands. Building Consumer-Brand Relationship in Luxury
Brand Management is a collection of innovative research that focuses on the conception and marketing of luxury as an experience and explores more
integrative and comprehensive approaches to modeling and understanding the consumer-brand relationship with luxury brands and their sustainability in a
global and multicultural world. Highlighting a broad range of topics including digital marketing, consumer demand, and social responsibility, this book is
ideally designed for marketers, brand managers, consumer analysts, advertisers, entrepreneurs, executives, researchers, academicians, and students.
A practical approach to the modern management of intellectualproperty The world has changed significantly in the past decade,resulting in new behavior and
practice related to the ownership andmanagement of intellectual property. This book helps executives,attorneys, accountants, managers, owners, and others
understand thelegal, technological, economic, and cultural changes that haveaffected IP ownership and management. It provides case studies,practical
examples and advice from seasoned and enduringprofessionals who have adopted new and streamlined methods andpractices whether as in-house or outside
counsel, or serviceproviders. Provides a practical yet global approach to corporate IPmanagement Serves as a resource for in-house and outside
counsel,executives, managers, accountants, consultants and others atmid-size and large corporations Helps professionals navigate the numerous new
challenges thathave changed the ways in which intellectual property is obtainedand managed Details the latest trends in valuation, exploitation, andprotection
of intellectual property Extensive coverage of the legal, financial, accounting andgeneral business aspects of intellectual property The combined expertise of
lawyers, accountants, economists andother business professionals Timely and relevant in view of the global economic recessionamidst rampant technological
development, this book offers newsolutions, practices, policies and strategies as a result ofchanges in economies and markets, laws, globalization,
environment,and public perception.
The book constitutes a unique combination of in-depth insights into the counterfeit market, best-practice strategies, novel management tools, and product
protection technologies. It provides both the insights required to develop effective brand and product protection strategies, and the insights that are required
to effectively respond to counterfeit trade. Key benefits are the unbiased analysis of the counterfeit market, the strong focus on assisting practitioners to deal
with the challenge, and the high standard of research that supports the presented findings.
This study develops and applies a rigorous methodology to estimate the incidence of counterfeit and pirated items in world trade.
The Economic Impact of Counterfeiting and Piracy
Fashion Industry
The Economics of Counterfeit Trade
Analysis of Impact, Drivers and Containment Options concerning increased Counterfeiting
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Counterfeiting and Piracy
Protecting the Brand
Counterfeit Medicines: Policy, economics, and countermeasures

The expansion of world trade has brought with it an explosive growth in counterfeit merchandise.
Estimates put the world total for counterfeit products at about one half trillion dollars annually, although it
is impossible to accurately determine the true size of the counterfeit market. What is known is that this
illicit trade has infected nearly every industry from pharmaceuticals to aircraft parts. Software and music
piracy are easy targets widely reported in the media. In 2007, the Business Software Alliance (BSA)
estimated that 38% of personal computer software installed worldwide was illegal and the losses to the
software industry were $48 billion worldwide. The Recording Industry Association of America (RIAA)
reported a 58% increase in the seizures of counterfeit CDs. Overall, a wide range of industries agree that
there is a severe problem with the protection of intellectual property rights (IPR) throughout the world, yet
there have been virtually no attempts to describe all aspects of the problem. This work aims to give the
most complete description of various characteristics of the IPR environment in a global context. We
believe a holistic understanding of the problem must include consumer complicity to purchase counterfeit
products, tactics of the counterfeiters (pirates) as well as actions (or inaction) by home and host
governments, and the role of international organizations and industry alliances. This book establishes the
full environmental aspects of piracy, describes successful anti-counterfeiting actions and then prescribes
measures IPR owners should take to protect their intellectual property.
Brand Protection Online is a go-to guide for any user or adviser in need of strategies to combat IP
infringement in the digital world or to get up to speed with the latest developments affecting brand
holders online. Online channels offer unprecedented growth opportunities for businesses. But as brands
become increasingly accessible online, so too do they become more susceptible to trademark
infringement, anti-competitive behaviour and hijacking by cybersquatters, phishers and scammers. With
the potential to divert business, or even irreparably tarnish brand reputation, it is important that
companies do everything in their power to protect against IP infringement online. Boasting contributions
from a host of leading experts in the field, this new and practically-focused title tackles the core issues of
infringement and abuse online, analysing key trademark issues that businesses face on the Internet. Part I
considers overarching brand issues, applicable worldwide - including, how to get started, domain name
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registration and protection, tools at brand owners' disposal to prevent counterfeiting and dealing with
popular platforms. Part II offers comparative analysis of the hottest topics and issues facing brands online
- including AdWords, injunctions against intermediaries, enforcement and issues of jurisdiction. Brand
Protection Online is edited by brand protection specialists Jeremy Blum and Theo Savvides of Bristows,
London.
Counterfeiting and Fraud in Supply Chains explains the reasons behind the popularity of counterfeiting
and fraud among both consumers and companies, a systematic and holistic overview and critical
examination of the situations that have caused an increasing trend of those criminal activities.
The substantially revised second edition of the Handbook of Security provides the most comprehensive
analysis of scholarly security debates and issues to date. Including contributions from some of the world's
leading scholars it critiques the way security is provided and managed.
Illicit Trade Misuse of Small Parcels for Trade in Counterfeit Goods Facts and Trends
Mapping the Economic Impact
Trademark Strategies, Protection and Enforcement in China
A Guide to the Manufacture and Use of Cutting, Embossing and Foiling Dies, Anvils and Cylinders
Crime and Terrorism Risk
Governments, Consumers, Pirates and Intellectual Property Rights
A Shift in Strategic and Financial Management
This study examines the potential for the misuse of small parcels for trade in
counterfeit and pirated goods. It presents the legal and economic contexts of the
operation of express and postal services. It also looks at the available data on volumes
of small consignments, via postal and courier ...
Protecting the Brand, Volume I: Counterfeiting and Grey Markets is a handbook for law
practitioners as well as business executives. It is a unique perspective of best
practices in addressing issues around counterfeiting and grey markets - from a legal as
well as a business point of view. The authors explore the threats posed by counterfeiting
and grey markets to a variety of industries and illuminate what problems these may cause.
Before setting forth the range of legal strategies for remedying incidents of
counterfeiting and grey markets, the authors outline preventive measures businesses can
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take to combat the threats, and showcase some of the emerging technologies that can serve
as enablers of Brand Protection's 3 IPR's (3 I's= Intelligence, Investigation,
Innovation; 3 P's= Protection, Perseverance, Perpetuation; 3 R's= Remedy, Recovery,
Rehabilitation).
In 2010 the inaugural U.S. Joint Strategic Plan on Intellectual Property Enforcement
(Strategy) was issued. It was developed as a result of public input and the efforts of
Fed. agencies. The Strategy included 33 action items to improve intellectual property
enforcement, falling into six categories. This report shows how the U.S. Gov't. has
implemented the action items and taken steps to improve enforcement, in order to grow the
U.S. economy; create jobs and support U.S. exports; promote innovation and the security
of America's comparative advantage in the global economy; protect consumer trust and
safety; protect national and economic security; and validate rights protected under our
Constitution. Illus. This is a print on demand report.
This book includes a fascinating range of up-to-date articles on China from the Journal
of Brand Management that marshal research and scholarship undertaken by Chinese, British,
European and American scholars. The development and management of brands in China has
emerged as an area of considerable and growing interest among branding scholars and
practitioners owing to the rise and significance of brands within China. Providing an
overview of the development and management of brands in China, Advances in Chinese Brand
Management also contains case studies of centuries old and greatly loved Chinese
Corporate heritage brands, luxury brands, prominent cultural brands and foreign brands in
China.
Understanding the Role of Management, Governments, Consumers and Pirates
Brand Protection and the Global Risk of Product Counterfeits
Counterfeiting in the People ?s Republic of China
Annual Report of the U. S. Intellectual Property Enforcement Coordinator
Handbook of Research on Counterfeiting and Illicit Trade
Pharmaceutical Anti-Counterfeiting
Fashion is a lot more than providing an answer to primary needs. It is a way of communication, of distinction, of
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proclaiming a unique taste and expressing the belonging to a group. Sometimes to an exclusive group. Currently,
the fashion industry is moving towards hyperspace, to a multidimensional world that is springing from the
integration of smart textiles and wearable technologies. It is far beyond aesthetics. New properties of smart
textiles let designers experiment with astonishing forms and expressions. There are also surprising contrasts and
challenges: a new life for natural fibers, sustainable fabrics and dyeing techniques, rediscovered by eco-fashion,
and "artificial apparel," made of wearable electronic components. How is this revolution affecting the strategies of
the fashion industry?
Protecting the Brand, Volume I: Counterfeiting and Grey Markets is a handbook for law practitioners as well as
business executives. It is a unique perspective of best practices in addressing issues around counterfeiting and
grey markets - from a legal as well as a business point of view. The authors explore the threats posed by
counterfeiting and grey markets to a variety of industries and illuminate what problems these may cause. Before
setting forth the range of legal strategies for remedying incidents of counterfeiting and grey markets, the authors
outline preventive measures businesses can take to combat the threats, and showcase some of the emerging
technologies that can serve as enablers of Brand Protection’s 3 IPR’s (3 I’s= Intelligence, Investigation, Innovation;
3 P’s= Protection, Perseverance, Perpetuation; 3 R’s= Remedy, Recovery, Rehabilitation).
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