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Electronic inspection copies are available for instructors What and who is business for? What exactly is work and how can we distinguish it
from other activity? Do businesses operate along different ethical lines from individuals? This clear and accessible text introduces key
philosophical concepts and ideas and applies them to fundamental issues in management and organizations. Written for business and
management students with no previous knowledge of philosophy, this text will lead readers to question the basic assumptions widely made
about business and management. An Introduction to the Philosophy of Management is packed with case studies and examples which
provoke thought and discussion. Coverage includes crucial topics such as business ethics, culture and leadership. Key features: - Boxed
definitions of key concepts - Real life case studies and examples - Questions for Reflection - Further reading This text is essential reading for
any business and management student wanting to think creatively.
TRY (FREE for 14 days), OR RENT this title: www.wileystudentchoice.com Linda Treviño and Kate Nelson bring together a mix of theory and
practice in Managing Business Ethics: Straight Talk about How to Do It Right, 7th Edition. In this new edition, the dynamic author team of
Linda Treviño, prolific researcher and Distinguished Professor, and Kate Nelson, Professor and longtime practitioner of strategic
organizational communications and human resources, equip students with the pragmatic knowledge they need to identify and solve ethical
dilemmas, understand their own and others' ethical behavior, and promote ethical behavior in their organization. Managing Business Ethics is
the perfect text to prepare students for a range of roles in the business world--managers across business functions, communications
professionals, compliance officers, corporate counsels, human resources managers, and senior executives.
Business in Ethical Focus is a compilation of classical and contemporary essays and case studies in business ethics. Readers will become
acquainted with seminal ideas on corporate social responsibility and the place of business in a just society. Other topics include diversity in
the workplace, sexual harassment, workplace rights, environmental responsibility and sustainability, global business, intellectual property,
bribery, and ethical issues in advertising and marketing. This second edition adds a dozen original case studies, as well as new sections on
global perspectives (with articles on Islamic, Confucian, and Buddhist business ethics), entrepreneurship, and the non-profit sector.
Background material on ethical theory and the nature of business ethics is included to orient readers new to this field.
An anthology of readings, legal perspectives, and cases in business ethics. Ethical Theory and Business provides students with a strong
understanding of ethics in business. Case studies, a discussion of ethical theory, and a diverse range of perspectives on specific topics give
students the tools needed to address ethical situations in business and challenge them to think for themselves. Learning Goals Upon
completing this book readers will be able to: * Reflect on ethical and sustainable business practices * Understand the role of ethics in all
function areas of business including management, marketing, international business, human resources, finance, and accounting * Discuss
the most pressing issues confronting business leaders today
Metaethics
Ethics for A-Level
Business Ethics
An Anthology
Methods and Application
Centuries ago Thomas Aquinas remarked that there can be no joy in life if there is no joy in one's work. Drawing upon the seminal
insights of Rene Girard, Clever as Serpents confronts this timeless issue of finding peace in one's work and offers practical guidance on
how people, acting together, can cultivate virtuous business. Clever as Serpents provides ethical insight in business life, the job market,
and office politics, revealing that business culture, while often corrupt, can be transformed through the practice of asceticism. It
suggests that instead of renouncing worldly comforts and retreating to a monastery, business asceticism embraces and masters the
discomforts of business life through disciplined and unique approach to the rigors of the competitive marketplace. Clever as Serpents is
divided into two parts - theory and strategy. Chapters one through five deal with a unique approach to management theory and the
behavior of financial markets. It first examines the myths that hide the reality of the marketplace. Chapter two examines the myth of
freedom; chapter three, the myth of competition. With these myths exposed, chapters four and five examine the secret of the
marketplace through the theories of borrowed desire" and the management complex. Chapters six through ten deal with practical
techniques for dealing with the jungle of office politics. Chapter six relates the theory of "borrowed desire" to the dynamics of office
gossip. Chapters seven through nine offer practical tips on surviving office politics, becoming successful, and redeeming the
marketplace through ethical action. For the many people who experience the workplace as frustrating or unfair, struggle with office
politics - as well as the question of whether their workday lives have any religious significance or spiritual depth - this work provides
concrete suggestions for practicing an ethics of survival, of success, and of service. Jim Grote works in stewardship and development for
a Roman Catholic archdiocese. He has taught business ethics and philosophy at several colleges and universities. Co-author ofTheology
and Technology, he has written articles for the Catholic Worker, Church, Cistercian Studies Quarterly, Cross Currents, and Spirituality
Today. John McGeeney, an attorney for a financial services company, has worked in securities law for a Fortune 500company, and for a
large social service organization in New York City. "
The Business Ethics Workshop by James Brusseau focuses on reality and engagement. Students respond to examples and contemporary
cases that touch on their own anxieties, desires and aspirations, and this textbook drives that without sacrificing intellectual gravity. It
incites student interest and gets to the core of ethical issues.
The tools you need to deal with ethical dilemmas in business In today's world, it's increasingly important for all businesses and
government agencies to implement ethical conduct in the workplace. Therefore, business ethics has become required coursework for
most students in undergraduate and postgraduate business programs. Mapping to a business ethics course, Business Ethics For
Dummies examines ethical theory and discusses the moral issues facing corporate America. It covers topics such as conflicts of interest,
trade secrets and insider trading, product safety and product liability, hiring, drug testing, sexual harassment, diversity, and much
more. The basics of ethics and making ethical decisions How-tos on incorporating business ethics in the workplace A discussion of
moral issues facing corporate America Packed with easy-to-understand explanations and examples, Business Ethics For Dummies is a
helpful resource for students, professors, business owners, managers, and CEOs who seek a clear understanding of the importance of
ethics.
"An anthology of readings, legal perspectives, and cases in business ethics." "Ethical Theory and Business "provides students with a
strong understanding of ethics in business. Case studies, a discussion of ethical theory, and a diverse range of perspectives on specific
topics give students the tools needed to address ethical situations in business and challenge them to think for themselves. Learning
GoalsUpon completing this book readers will be able to: Reflect on ethical and sustainable business practices Understand the role of
ethics in all function areas of business including management, marketing, international business, human resources, finance, and
accounting Discuss the most pressing issues confronting business leaders today Note: MySearchLab does not come automatically
packaged with this text. To purchase MySearchLab, please visit: www.mysearchlab.com or you can purchase a ValuePack of the text +
MySearchLab (at no additional cost): ValuePack ISBN-10: 0205201199 / ValuePack ISBN-13: 9780205201198.
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Don't Mess It Up
Axel Honneth
This is Business Ethics
How Founders and Their Successors Can Avoid the Clichés That Inhibit Growth
Business in Ethical Focus: An Anthology - Second Edition

Take a seat in the boardroom. What will you decide? Corporations make difficult decisions about
the right thing to do every day, but as an organization made up of people with different
perspectives and values, how can a business behave ethically? This is Business Ethics offers a
dynamic and engaging introduction to the study of corporate morality. Offers real-world
practical advice for navigating ethical dilemmas in business, developed and explained through
illustrative high-profile case studies like the Ford Pinto case, Enron, Walmart and British
Petroleum. Explores how ethical theory informs business policy and practice. Presents unresolved
contemporary case studies for consideration, inviting readers to participate in the decisionmaking and offer their own recommendations. The latest in the This is Philosophy series, This is
Business Ethics features supplemental online resources for instructors and students at
www.thisisphilosophy.com.
Environmental Ethics and Sustainability: A Casebook for Environmental Professionals introduces a
decision-making model constructed from the viewpoint that ethics are not about the way things
are, but about the way things should be. The first part of the book covers natural human
instincts, human attitude, treatment of other species and the natural
Over 30 years Ronald F. Duska has established himself as one of the leading scholars in business
ethics. This book presents Duska’s articles the years on ethics, business ethics, teaching
ethics, agency theory, postmodernism, employee rights, and ethics in accounting and the
financial services industry. These reflect his underlying philosophical concerns and their
application to real-world challenges — a method that might be called an Aristotelian commonsense approach to ethical decision making.
Building on the strengths of the highly successful firstedition, the extensively updated
Blackwell Guide to EthicalTheory presents a complete state-of-the-art survey, written byan
international team of leading moral philosophers. A new edition of this successful and highly
regardedGuide, now reorganized and updated with the addition ofsignificant new material Includes
21 essays written by an international team of leadingphilosophers Extensive, substantive essays
develop the main arguments of allthe leading viewpoints in ethical theory Essays new to this
edition cover evolution and ethics,capability ethics, virtues and consequences, and the
implausibilityof virtue ethics
Contemporary Reflections on Business Ethics
Ethical Theory and Business Decisions
The Search for a New Model
On Philosophical Foundations of Business Ethics
Business Ethics for Better Behavior

This volume provides an updated examination of the role that moral and political
philosophy can play in addressing problems in business ethics. The essays contained
within its pages represent the work of new scholars and address a wide array of
foundational issues such as distributive justice within firms, human rights, ethical
challenges of international business, the role of virtue in business management,
entrepreneurship and the relationship of markets and market actors with democratic
institutions.
The Oxford Handbook of Business Ethics is a comprehensive treatment of the field of
business ethics as seen from a philosophical approach. The volume consists of 24 essays
that survey the field of business ethics in a broad and accessible manner, covering all
major topics about the relationship between ethical theory and business ethics.
With his insightful and wide-ranging theory of recognition, AxelHonneth has decisively
reshaped the Frankfurt School tradition ofcritical social theory. Combining insights from
philosophy,sociology, psychology, history, political economy, and culturalcritique,
Honneth’s work proposes nothing less than anaccount of the moral infrastructure of human
sociality and itsrelation to the perils and promise of contemporary sociallife. This book
provides an accessible overview of Honneth’s maincontributions across a variety of
fields, assessing the strengthsand weaknesses of his thought. Christopher Zurn clearly
explainsHonneth’s multi-faceted theory of recognition and itsrelation to diverse topics:
individual identity, morality, activistmovements, progress, social pathologies,
capitalism, justice,freedom, and critique. In so doing, he places Honneth’stheory in a
broad intellectual context, encompassing classic socialtheorists such as Kant, Hegel,
Marx, Freud, Dewey, Adorno andHabermas, as well as contemporary trends in social theory
andpolitical philosophy. Treating the full range of Honneth’scorpus, including his major
new work on social freedom anddemocratic ethical life, this book is the most up-to-date
guideavailable. Axel Honneth will be invaluable to students and scholarsworking across
the humanities and social sciences, as well asanyone seeking a clear guide to the work of
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one of the mostinfluential theorists writing today.
What does pleasure have to do with morality? What role, if any, should intuition have in
the formation of moral theory? If something is ‘simulated’, can it be immoral? This
accessible and wide-ranging textbook explores these questions and many more. Key ideas in
the fields of normative ethics, metaethics and applied ethics are explained rigorously
and systematically, with a vivid writing style that enlivens the topics with energy and
wit. Individual theories are discussed in detail in the first part of the book, before
these positions are applied to a wide range of contemporary situations including business
ethics, sexual ethics, and the acceptability of eating animals. A wealth of real-life
examples, set out with depth and care, illuminate the complexities of different ethical
approaches while conveying their modern-day relevance. This concise and highly engaging
resource is tailored to the Ethics components of AQA Philosophy and OCR Religious
Studies, with a clear and practical layout that includes end-of-chapter summaries, key
terms, and common mistakes to avoid. It should also be of practical use for those
teaching Philosophy as part of the International Baccalaureate. Ethics for A-Level is of
particular value to students and teachers, but Fisher and Dimmock’s precise and scholarly
approach will appeal to anyone seeking a rigorous and lively introduction to the
challenging subject of ethics. Tailored to the Ethics components of AQA Philosophy and
OCR Religious Studies.
Ethical Theory in Business
Ethical Theory and Business
Managing Business Ethics
Corporate Citizenship, Contractarianism and Ethical Theory
Religious Perspectives on Business Ethics
Ethical aspects of business and the economy are of increasing concern in business practice, higher education, and society in general. This concern results from
significant business scandals and economic crises, such as the financial crisis of 2008 and the following great recession, as well as from pressing current and
future challenges for the economy, such as sustainability and globalization. As a result, there is a growing demand for normative analysis and orientation for
business and the economy, where business ethics has become a crucial part of organizational management, risk management, branding, and strategic
management. Business Ethics: Methods and Application provides a new systematic approach to normative business ethics that covers the complex and various
ethical challenges of modern business. It aims to train analytical thinking skills in the field of business ethics and to approach ethical issues in business in a
rational and systematic way. The book develops a number of specific methods for business ethics analysis that are tailored for ethical decision-making in
business and for analyzing complex ethical topics in business. The book discusses fundamental ethical questions regarding the meaning of business and the
economy for the individual person, society, the environment, and people around the world. As a result, Business Ethics: Methods and Application develops
normative guidelines for business in the 21st century and its fundamental challenges and will be key reading for undergraduate, postgraduate, and MBA students
of business ethics, business strategy, business and society, and related fields.
NOTE: Used books, rentals, and purchases made outside of Pearson If purchasing or renting from companies other than Pearson, the access codes for the
Enhanced Pearson eText may not be included, may be incorrect, or may be previously redeemed. Check with the seller before completing your purchase. This
package includes the Enhanced Pearson eText and the bound book. This guide gives current and future educators practical help for rediscovering the value,
potential, richness, and adventure of a diverse classroom-while developing the capacity to professionally address the differential learning and transition needs of
culturally and linguistically diverse (CLD) students. Ideal for pre- and in-service teachers, district and building administrators, school specialists, and
paraprofessionals, it presents the latest tools, procedures, strategies, and ideas for ensuring effective teaching and learning for students of any native language.
Included are new ways to reach and maximize relationships with parents, caregivers, and extended family members by partnering with them in appropriate
pedagogical practices. The new Third Edition of Mastering ESL/EF Methods includes illustrated concepts; global connections; tips for practice in the EFL
classroom; a revised framework for the conceptual definitions of approach method, strategy, and technique; an expanded Glossary; interactive video links; a
revised discussion of dual language programs; and an overview of program model effectiveness. The Enhanced Pearson eText features embedded video.
Improve mastery and retention with the Enhanced Pearson eText* The Enhanced Pearson eText provides a rich, interactive learning environment designed to
improve student mastery of content. The Enhanced Pearson eText is: Engaging. The new interactive, multimedia learning features were developed by the authors
and other subject-matter experts to deepen and enrich the learning experience. Convenient. Enjoy instant online access from your computer or download the
Pearson eText App to read on or offline on your iPad® and Android® tablet.* Affordable. The Enhanced Pearson eText may be purchased stand-alone or with
a loose-leaf version of the text for 40-65% less than a print bound book. * The Enhanced eText features are only available in the Pearson eText format. They
are not available in third-party eTexts or downloads. *The Pearson eText App is available on Google Play and in the App Store. It requires Android OS 3.1-4, a
7" or 10" tablet, or iPad iOS 5.0 or later. 0133832228 / 9780133832228 Mastering ESL/EFL Methods: Differentiated Instruction for Culturally and
Linguistically Diverse (CLD) Students with Enhanced Pearson eText -- Access Card Package Package consists of: 0133594971 / 9780133594973 Mastering
ESL/EFL Methods: Differentiated Instruction for Culturally and Linguistically Diverse (CLD) Students 0133827674 / 9780133827675 Mastering ESL/EFL
Methods: Differentiated Instruction for Culturally and Linguistically Diverse (CLD) Students, Enhanced Pearson eText -- Access Card
An anthology of readings, legal perspectives, and cases in business ethics. Ethical Theory and Business provides students with a strong understanding of ethics in
business. Case studies, a discussion of ethical theory, and a diverse range of perspectives on specific topics give students the tools needed to address ethical
situations in business and challenge them to think for themselves. Learning Goals Upon completing this book readers will be able to: Reflect on ethical and
sustainable business practices Understand the role of ethics in all function areas of business including management, marketing, international business, human
resources, finance, and accounting Discuss the most pressing issues confronting business leaders today
This work provides a critical look at business practice in the early 21st century and suggests changes that are both practical and normatively superior. Several
chapters present a reflection on business ethics from a societal or macro-organizational point of view. It makes a case for the economic and moral superiority of
the sustainability capitalism of the European Union over the finance-based model of the United States. Most major themes in business ethics are covered and
some new ones are introduced, including the topic of the right way to teach business ethics. The general approach adopted in this volume is Kantian. Alternative
approaches are critically evaluated.
An Introduction
The Routledge Companion to Business Ethics
Environmental Ethics and Sustainability
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Ethical Theory and Business Ethics

Ethical Theory and BusinessCambridge University Press
A clear and concise roadmap for ethical business behavior using commonsense moral principles
Business Ethics for Better Behavior concisely answers the three most pressing ethical questions
business professionals face: What makes business practices right or wrong?; Why do normal,
decent businesspeople of good will sometimes do the wrong thing?; and How can we use the answer
to these questions to get ourselves, our coworkers, our bosses, and our employees to behave
better? Bad behavior in business rarely results from bad will. Most people mean well much of the
time. But most of us are vulnerable. We all fall into moral traps, usually without even
noticing. Business Ethics for Better Behavior teaches business professionals, students, and
other readers how to become aware of those traps, how to avoid them, and how to dig their way
out if they fall in. It integrates the best work in psychology, economics, management theory,
and normative philosophy into a simple action plan for ensuring the best ethical performance at
all levels of business practice. This is a book anyone in business, from an entry-level employee
to CEO, can use.
Moral Theory: An Introduction explores some of the most historically important and currently
debated moral theories about the nature of the right and good. Providing an introduction to
moral theory that explains and critically examines the theories of such classical moral
philosophers as Aristotle, Aquinas, Kant, Bentham, Mill, and Ross, this book acquaints students
with the work of contemporary moral philosophers. All of the book's chapters have been revised
in light of recent work in moral theory. The second edition includes a new chapter on ethical
egoism, an extensively revised chapter on moral particularism, and expanded coverage of divine
command theory, moral relativism, and consequentialism. Additionally, this edition discusses
recent work by moral psychologists that is making an impact on moral theory.
Ethical Theory and Business is the authoritative guide to business ethics and CSR, with cutting
edge theoretical readings and cases.
A Companion to Business Ethics
A Contemporary Introduction
Pearson New International Edition
The Blackwell Guide to Ethical Theory
Ethical Theory and Business, Books a la Carte Plus Mysearchlab with Etext -- Access Card Package
A foundational text for the modern business student and an essential instructor resource, this book presents a thorough and comprehensive
introduction to business ethics. Taking a strategic stakeholder approach--one that emphasizes how important it is to balance multiple stakeholders'
needs--students will develop the critical skills they need to analyze and solve complex ethical issues, while ensuring overall business success. The second
edition retains Business Ethics' strong balance of theory and practice, but incorporates several new features, including: Fresh cases ensuring students
are exposed to the most topical real-world examples A global view, with examples from international and emerging markets, and coverage of ethical
standards from around the world An expanded chapter on individual ethical decision-making, as well as a new chapter devoted to ethical theory A
renewed emphasis on the popular boxed features with more integration of newer case studies, and the addition of "Emerging Market Business Ethics
Insights" The latest data on business ethics and ethics related issues from a variety of reputable sources A comprehensive set of lecture slides, test
questions, and instructor notes provide additional material for the classroom.
In his ground-breaking new textbook, Mick Fryer offers students of Business Ethics clear explanations of a range of theoretical perspectives, along
with examples of how these perspectives might be used to illuminate the ethical challenges presented by business practice. The book includes: Realistic
scenarios which gently introduce a theory and demonstrate how it can be applied to a real-life ethical dilemma that everyone can relate to, such as
borrowing money from a friend Real organisational case studies in each chapter which illustrate how each theory can be applied to real business
situations. Cases include Nike, Coca Cola, BMW, Shell, Starbucks and GSK ‘Pause for Reflection’ boxes and ‘Discussion Questions’ which
encourage you to challenge the established notions of right and wrong, and empower you to develop your own moral code Video Activities in each
chapter with accompanying QR codes which link to documentaries, films, debates and news items to get you thinking about real-life ethical dilemmas
Visit the book’s companion website for self-test questions, additional web links and more at: study.sagepub.com/fryer
In Don’t Mess It Up: How Founders and Their Successors Can Avoid the Clichés That Inhibit Growth, author and six-time second CEO Les
Trachtman offers his expertise on the most effective ways to successfully hand off your company to a worthy successor. He also has advice for those
who are inheriting a business and want to take it to the next level, as well as for boards who are dealing with these leadership transitions. In his direct,
no-nonsense approach, Les shows readers how seemingly harmless business clichés such as “get it right” and “be careful” can have a detrimental
effect on a company’s future by conveying that such imperative ingredients such as risk and innovation are things to now be avoided. Readers will
learn how to: • Understand the metamorphosis required to transition from great founder to great CEO • Know when, and if, it’s time to replace
yourself • Pick the right successor • Prepare yourself and your company for the fragile transition • Create a successful CEO transition • Separate
yourself from the company ?There is likely no one more experienced in founder transitions than Les Trachtman. He has been an innovative and
respected successor at six different companies; let his hard-won advice guide you through your transition and toward success.
"Ethical Theory and Business, 8/e "presents a comprehensive anthology of readings, legal perspectives, and cases in ethics in business. Focuses on
providing and explaining the tools needed to deal with ethical dilemmas in business. The authors examine ethical theory and business practice, the
purpose of the corporation, corporate character and individual responsibility, acceptable risk, the ethical treatment of employees, diversity and
discrimination in the workplace, marketing and disclosure of information, ethical issues in information technology and, ethical issues in international
business. This book is intended for those interested in examining the ethical challenges we face today.
The Oxford Handbook of Business Ethics
Business Ethics in the 21st Century
Business Ethics and Office Politics
Normative Theory and Business Ethics
Straight Talk about How to Do It Right
This study provides a representation of the broad spectrum of theoretical work on topics related to business ethics, with a particular focus on corporate
citizenship. It considers relations of business and society alongside social responsibility and moves on to examine the historical and systemic foundations of
business ethics, focusing on the concepts of social and ethical responsibilities. The contributors explore established theories and concepts and their impact
on moral behaviour. Together, the contributions offer varied philosophical theories in approaches to business ethics. The book will be a valuable resource
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for academics and researchers with an interest in the theoretical development of business ethics.
Metaethics: A Contemporary Introduction provides a solid foundation in metaethics for advanced undergraduates by introducing a series of puzzles that
most metaethical theories address. These puzzles involve moral disagreement, reference, moral epistemology, metaphysics, and moral psychology. From
there, author Mark van Roojen discusses the many positions in metaethics that people will take in reaction to these puzzles. Van Roojen asks several
essential questions of his readers, namely: What is metaethics? Why study it? How does one discuss metaethics, given its inherently controversial nature?
Each chapter closes with questions, both for reading comprehension and further discussion, and annotated suggestions for further reading.
This book equips readers with the knowledge, insights and key capabilities to understand and practice business activities from ethical and sustainable
vantage points. In our interconnected global business environment, the impacts of business activities are under increased ethical scrutiny from a wide
range of stakeholders. Written from an international perspective, this book introduces the theory and practice of ethical and sustainable business, focusing
in particular on eco-environmental sustainability, intergenerational responsibilities, current disruptive technologies, and intercultural values of the
business community and consumers. Written by an expert author who also brings to the fore non-Western concepts and themes, this book: features positive
case studies, as well as transferrable and applicable key insights from such cases; highlights the importance of taking cultural differences into account;
takes a transdisciplinary approach which considers findings from research fields including conceptual and empirical business ethics, behavioral
economics, ecological economics, environmental ethics, and the philosophy of culture; weaves in pedagogical features throughout, including up-to-date
case studies, study questions, thought experiments, links to popular movies, and key takeaways. Written in an accessible and student-friendly manner, this
book will be of great interest to students of business ethics, environmental ethics, applied ethics, and sustainable development, as well as business
practitioners striving toward ethical, sustainable, and responsible business practice.
Packed with examples, this book offers a clear and engaging overview of ethical issues in business. It begins with a discussion of foundational issues,
including the objectivity of ethics, the content of ethical theories, and the debate between capitalism and socialism, making it suitable for the beginning
student. It then examines ethical issues in business in three broad areas. The first is the market. Issues explored are what can be sold (the limits of markets)
and how it can be sold (ethics in marketing). The second is work. Topics in this area are health and safety, meaningful work, compensation, hiring and
firing, privacy, and whistleblowing. The third area is the firm in society. Here readers explore corporate social responsibility, corporate political activity,
and the set of ethical challenges that attend international business. Issues are introduced through real-world examples that underscore their importance
and make them come alive. Arguments for opposing positions are given fair hearings and students are encouraged to develop and defend their own views.
Key Features Introduces each topic with a real-world example, which is referenced regularly in the subsequent argument. Contains a critical evaluation of
capitalism and socialism, with a focus on private property, the market system, and the welfare state. Explores the limits of markets and encourages students
to ask what should and should not be for sale. Explores the phenomena of corporate political activity and ethical consumerism. Includes initial chapter
overviews and – at the end of each chapter – study questions and suggested additional readings.
Clever as Serpents
Ethical Theory and Business: Pearson New International Edition
Books a La Carte Edition
Business Ethics and Sustainability
The Business Ethics Workshop
The field of business ethics continues to expand intellectually and geographically. During the past five decades, scholars have
developed and deepened their inquiries into the ethics of commercial and corporate conduct. This Companion provides a novel
overview of the discipline of business ethics, covering the major areas of the field as well as new and emerging topics. The eight
thematic units range over an extraordinary set of subjects and include chapters on the history and pedagogy of business ethics,
moral philosophy, the nature of business, responsibilities within the firm, economic institutions, the 2008 financial crisis,
globalization, and business ethics in different regions of the world. Led by a well-respected editorial team, this unique volume
gathers an international array of experts whose various critical approaches yield insights from areas such as public policy,
economics, law, and history, in addition to business and philosophy. With its fresh analyses, wide scope, and clarity of approach,
this volume will be an essential addition to library collections in business, management, and applied ethics.
An anthology of readings, legal perspectives, and cases in business ethics. Ethical Theory and Business provides students with a
strong understanding of ethics in business. Case studies, a discussion of ethical theory, and a diverse range of perspectives on
specific topics give students the tools needed to address ethical situations in business and challenge them to think for
themselves. Learning Goals Upon completing this book readers will be able to: Reflect on ethical and sustainable business
practices Understand the role of ethics in all function areas of business including management, marketing, international business,
human resources, finance, and accounting Discuss the most pressing issues confronting business leaders today Note:
MySearchLab does not come automatically packaged with this text. To purchase MySearchLab, please visit:
www.mysearchlab.com or you can purchase a ValuePack of the text + MySearchLab (at no additional cost): ValuePack ISBN-10:
0205201199 / ValuePack ISBN-13: 9780205201198.
This undergraduate textbook captures the dynamic nature of business ethics in the era of globalization.
In a series of articles specifically commissioned for this volume, some of today's most distinguished business ethicists survey
the main areas of interest and concern in the field of business ethics. Sections of the book cover topics such as the often easy
relation between business ethics and capitalism, the link between business ethics and ethical theory, how ethics applies to
specific problems in the business world, the connection between business ethics and related academic disciplines, and the
practice of business ethics in modern corporations. Includes extensive, accessible discussion of all of the main areas of interest
and debate in business ethics Features all original contributions by distinguished authors in business ethics Includes an
annotated table of contents, bibliographies of the relevant literature and a list of internet sources of material on business ethics
Perfect, comprehensive book for use in business ethics courses
Ethics and Business
An Introduction to the Philosophy of Management
Business Ethics For Dummies
Moral Theory
A Casebook for Environmental Professionals
In the first anthology of its kind, Thomas O'Brien and Scott Paeth have gathered unique pieces from across religious perspectives to illustrate
the growing influence and contribution of religion to the field of business ethics. Events in the recent past make clear people in business
urgently need to focus on the moral dimension of practices and behaviors. Courses in business ethics are increasingly more prevalent in
business schools and in departments of philosophy and religious studies, and yet texts for these courses normally pay scant attention to the
much-needed religious perspective on what constitutes ethical practice and behavior. O'Brien and Paeth now fill that need with this new text!
Tackling such wide-ranging subjects as Jewish environmental ethics, Zen in the workplace, and Christian social ethics, this text is a valuable
addition to any business ethics course.
Ethics Theory and Business Practice
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