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Business Unintelligence Insight And
Innovation Beyond Analytics And Big Data
Offers information and models to help businesses design support
systems, covering such topics as decision making, big data, and
analytics.
The fascinating, fun, and friendly way to understand the science
behind human language Linguistics is the scientific study of human
language. Linguistics students study how languages are constructed,
how they function, how they affect society, and how humans learn
language. From understanding other languages to teaching computers
to communicate, linguistics plays a vital role in society. Linguistics
For Dummies tracks to a typical college-level introductory linguistics
course and arms you with the confidence, knowledge, and know-how
to score your highest. Understand the science behind human language
Grasp how language is constructed Score your highest in college-level
linguistics If you're enrolled in an introductory linguistics course or
simply have a love of human language, Linguistics For Dummies is
your one-stop resource for unlocking the science of the spoken word.
Gain the competitive edge with the smart use of business analytics In
today’s volatile business environment, the strategic use of business
analytics is more important than ever. A Practitioners Guide to
Business Analytics helps you get the organizational commitment you
need to get business analytics up and running in your company. It
provides solutions for meeting the strategic challenges of applying
analytics, such as: Integrating analytics into decision making,
corporate culture, and business strategy Leading and organizing
analytics within the corporation Applying statistical qualifications,
statistical diagnostics, and statistical review Providing effective
building blocks to support analytics—statistical software, data
collection, and data management Randy Bartlett, Ph.D., is Chief
Statistical Officer of the consulting company Blue Sigma Analytics. He
currently works with Infosys, where he has helped build their new
Business Analytics practice.
Business intelligence (BI) used to be so simple—in theory anyway.
Integrate and copy data from your transactional systems into a
specialized relational database, apply BI reporting and query tools
and add business users. Job done. No longer. Analytics, big data and
an array of diverse technologies have changed everything. More
importantly, business is insisting on ever more value, ever faster from
information and from IT in general. An emerging biz-tech ecosystem
demands that business and IT work together. Business unIntelligence
reflects the new reality that in today’s socially complex and rapidly
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changing world, business decisions must be based on a combination of
rational and intuitive thinking. Integrating cues from diverse
information sources and tacit knowledge, decision makers create
unique meaning to innovate heuristically at the speed of thought. This
book provides a wealth of new models that business and IT can use
together to design support systems for tomorrow’s successful
organizations. Dr. Barry Devlin, one of the earliest proponents of data
warehousing, goes back to basics to explore how the modern trinity of
information, process and people must be reinvented and restructured
to deliver the value, insight and innovation required by modern
businesses. From here, he develops a series of novel architectural
models that provide a new foundation for holistic information use
across the entire business. From discovery to analysis and from
decision making to action taking, he defines a fully integrated, closedloop business environment. Covering every aspect of business
analytics, big data, collaborative working and more, this book takes
over where BI ends to deliver the definitive framework for information
use in the coming years. As the person who defined the conceptual
framework and physical architecture for data warehousing in the
1980s, Barry Devlin has been an astute observer of the movement he
initiated ever since. Now, in Business unIntelligence, Devlin provides
a sweeping view of the past, present, and future of business
intelligence, while delivering new conceptual and physical models for
how to turn information into insights and action. Reading Devlin’s
prose and vision of BI are comparable to reading Carl Sagan’s view of
the cosmos. The book is truly illuminating and inspiring. --Wayne
Eckerson, President, BI Leader Consulting Author, “Secrets of
Analytical Leaders: Insights from Information Insiders”
Linguistics For Dummies
How to Overcome the Predictable Crises of Growth
Visualize Structure and Meaning
Success and Failure In the World's Most Dynamic Region
Mind Design II
Developing Analytic Talent
Philosophy, Psychology, and Artificial Intelligence
In this serious attempt to forecast the changes ahead in the 20th century from the
year 1906, the author deals with the accelerating rate of scientific progress,
housing, travel, population, business, pleasure, newspapers, utilization of the
sea, science, education, religion, economics, and law
The updated edition of the bestselling book that has changed millions of lives
with its insights into the growth mindset “Through clever research studies and
engaging writing, Dweck illuminates how our beliefs about our capabilities exert
tremendous influence on how we learn and which paths we take in life.”—Bill
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Gates, GatesNotes After decades of research, world-renowned Stanford
University psychologist Carol S. Dweck, Ph.D., discovered a simple but
groundbreaking idea: the power of mindset. In this brilliant book, she shows how
success in school, work, sports, the arts, and almost every area of human
endeavor can be dramatically influenced by how we think about our talents and
abilities. People with a fixed mindset—those who believe that abilities are
fixed—are less likely to flourish than those with a growth mindset—those who
believe that abilities can be developed. Mindset reveals how great parents,
teachers, managers, and athletes can put this idea to use to foster outstanding
accomplishment. In this edition, Dweck offers new insights into her now famous
and broadly embraced concept. She introduces a phenomenon she calls false
growth mindset and guides people toward adopting a deeper, truer growth
mindset. She also expands the mindset concept beyond the individual, applying it
to the cultures of groups and organizations. With the right mindset, you can
motivate those you lead, teach, and love—to transform their lives and your own.
This revelatory exploration of big data, which refers to our newfound ability to
crunch vast amounts of information, analyze it instantly and draw profound and
surprising conclusions from it, discusses how it will change our lives and what we
can do to protect ourselves from its hazards. 75,000 first printing.
A mindset is a fixed mental attitude that predetermines a person’s responses to
(and interpretations of) situations. Essentially, our mindset determines our
behaviour. Developing the best mindset is the way you can learn something new,
adopt new information, alter your beliefs and act accordingly. It’s important to
adjust our mindsets to survive and thrive in the real world. Experts agree that our
mindset is not a result of nature or nurture, genes or environment. There’s a
constant give and take between each: the physical and the mental. As eminent
American neuroscientist Gilbert Gottlieb puts it, not only do genes and
environment cooperate as we develop, but genes actually require input from the
environment to work properly. You have the means to shift your mindset to create
the life or attitude that you want and need. A fixed mindset will cloud your
judgment. You’ll avoid challenges, you’ll give up when things aren’t going right
and you’ll think that you’re not good enough. It’s the belief that you should be
terrific instantly and that you can’t improve or get better by effort. But, change is
possible. It isn’t easy – but it’s not hugely hard either. The first step is to start
and be aware of how your mindset is holding you back.
The Cultural Significance of Free Software
The Promise of American Life
Successful Business Intelligence: Secrets to Making BI a Killer App
The Revolution Transforming Decision Making, Consumer Behavior, and Almost
Everything Else
Digital Transformation in Accounting
Historicizing Media and Communication Concepts of the Digital Age
False Prophets
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This book was one of the first to try to match the Tarot cards with
astrology. Beginning with a theoretical section, it then discusses each
card. Another feature of this book is a comparison of characteristics
attributed to each card by some of the previous writers such as Waite
and Papus. Includes images of the Rider-Waite-Smith deck of each
card.
"The chapters in this volume offer useful case studies, technical
roadmaps, lessons learned, and a few prescriptions todo this, avoid
that.'"-From the Foreword by Joe LaCugna, Ph.D., Enterprise Analytics
and Business Intelligence, Starbucks Coffee CompanyWith the
growing barrage of "big data," it becomes vitally important for
organizations to mak
This volume constitutes the proceedings of the 20th IFIP WG 6.11
Conference on e-Business, e-Services, and e-Society, I3E 2021, held in
Galway, Ireland, in September 2021.* The total of 57 full and 8 short
papers presented in these volumes were carefully reviewed and
selected from 141 submissions. The papers are organized in the
following topical sections: AI for Digital Transformation and Public
Good; AI & Analytics Decision Making; AI Philosophy, Ethics &
Governance; Privacy & Transparency in a Digitized Society; Digital
Enabled Sustainable Organizations and Societies; Digital Technologies
and Organizational Capabilities; Digitized Supply Chains; Customer
Behavior and E-business; Blockchain; Information Systems
Development; Social Media & Analytics; and Teaching & Learning.
*The conference was held virtually due to the COVID-19 pandemic.
“A good read for anyone who wants to understand what actually
determines whether a developing economy will succeed” (Bill Gates,
“Top 5 Books of the Year”). An Economist Best Book of the Year from
a reporter who has spent two decades in the region, and who The
Financial Times said “should be named chief myth-buster for Asian
business.” In How Asia Works, Joe Studwell distills his extensive
research into the economies of nine countries—Japan, South Korea,
Taiwan, Indonesia, Malaysia, Thailand, the Philippines, Vietnam, and
China—into an accessible, readable narrative that debunks Western
misconceptions, shows what really happened in Asia and why, and for
once makes clear why some countries have boomed while others have
languished. Studwell’s in-depth analysis focuses on three main areas:
land policy, manufacturing, and finance. Land reform has been
essential to the success of Asian economies, giving a kick-start to
development by utilizing a large workforce and providing capital for
growth. With manufacturing, industrial development alone is not
sufficient, Studwell argues. Instead, countries need “export
discipline,” a government that forces companies to compete on the
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global scale. And in finance, effective regulation is essential for
fostering, and sustaining growth. To explore all of these subjects,
Studwell journeys far and wide, drawing on fascinating examples from
a Philippine sugar baron’s stifling of reform to the explosive growth at
a Korean steel mill. “Provocative . . . How Asia Works is a striking and
enlightening book . . . A lively mix of scholarship, reporting and
polemic.” —The Economist
Artificial Unintelligence
How Computers Misunderstand the World
Data Warehouse
Building Well-Designed and Supportable MongoDB Databases
The New Psychology of Success
Design Justice
Algorithms of Oppression
According to Jim Hoopes, the fundamental principles on which business is basedauthority, power, control-are increasingly at odds with principles of life in a
democratic society-freedom, equality, individualism. False Prophets critically
examines the pioneering theories of the early management thinkers, such as
Taylor, Follett, Mayo, and Deming, which intended to democratize corporate life yet
have proved antithetical to the successful practice of business. Hoopes challenges
popular management movements that followed in the wake of these thinkers and
accuses today's business theorists of perpetuating bad management in the name of
democratic values. He urges executives and managers to recognize the realities of
corporate life and learn to apply the principles of power. He also unveils a new
management agenda that will be of paramount significance to modern
organizations. A rich and lively read, False Prophets provides a refreshingly new
and original overview of the history of management in the larger context of the
American culture, brilliantly illustrating its evolution-from the ivory tower to the shop
floor.
Der Markt für Business Intelligence boomt: Die Auswahl verfügbarer BusinessIntelligence-Software wächst ebenso schnell wie die Menge möglicher
Einsatzszenarien. Doch warum haben die meisten Unternehmen (noch) nicht den
gewünschten Erfolg mit Business Intelligence? Die Antwort ist einfach: Die Nutzung
von BI-Technologien allein führt nicht automatisch zu den gewünschten
Ergebnissen. Vielmehr erfordert erfolgreiches Business Intelligence die Auswahl
der für das Unternehmen geeigneten Technologien, die systematische Einbettung
in die IT-Landschaft des Unternehmens und eine zukunftsfähige Gestaltung der BIArchitekturen. Das heißt: Erst der richtige Einsatz von Business-IntelligenceTechnologien führt zum Geschäftserfolg. In diesem Buch erfahren Sie daher,
welche vielversprechenden Trends es aktuell am BI-Markt gibt, welche BITechnologien und -Architekturen besonders geeignet sind und wie Sie innovative
BI-Einsatzszenarien (Self-Service BI, Cloud BI, Mobile BI, Big Data & Co.)
erfolgreich in Ihrem Unternehmen umsetzen. Ein lesenswertes Buch für BIPage 5/18
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Experten, BI-Entscheider, BI-Anwender, BI-Berater, Chief Data Officers und CIOs.
Master a graph data modeling technique superior to traditional data modeling for
both relational and NoSQL databases (graph, document, key-value, and column),
leveraging cognitive psychology to improve big data designs. From Karen Lopez’s
Foreword: In this book, Thomas Frisendal raises important questions about the
continued usefulness of traditional data modeling notations and approaches: Are
Entity Relationship Diagrams (ERDs) relevant to analytical data requirements? Are
ERDs relevant in the new world of Big Data? Are ERDs still the best way to work
with business users to understand their needs? Are Logical and Physical Data
Models too closely coupled? Are we correct in using the same notations for
communicating with business users and developers? Should we refine our existing
notations and tools to meet these new needs, or should we start again from a blank
page? What new notations and approaches will we need? How will we use those to
build enterprise database systems? Frisendal takes us through the history of data
modeling, enterprise data models and traditional modeling methods. He points out,
quite contentiously, where he feels we have gone wrong and in a few places where
we got it right. He then maps out the psychology of meaning and context, while
identifying important issues about where data modeling may or may not fit in
business modeling. The main subject of this work is a proposal for a new
exploration-driven modeling approach and new modeling notations for business
concept models, business solutions models, and physical data models with
examples on how to leverage those for implementing into any target database or
datastore. These new notations are based on a property graph approach to
modeling data.
A guide to understanding the inner workings and outer limits of technology and why
we should never assume that computers always get it right. In Artificial
Unintelligence, Meredith Broussard argues that our collective enthusiasm for
applying computer technology to every aspect of life has resulted in a tremendous
amount of poorly designed systems. We are so eager to do everything
digitally—hiring, driving, paying bills, even choosing romantic partners—that we
have stopped demanding that our technology actually work. Broussard, a software
developer and journalist, reminds us that there are fundamental limits to what we
can (and should) do with technology. With this book, she offers a guide to
understanding the inner workings and outer limits of technology—and issues a
warning that we should never assume that computers always get things right.
Making a case against technochauvinism—the belief that technology is always the
solution—Broussard argues that it's just not true that social problems would
inevitably retreat before a digitally enabled Utopia. To prove her point, she
undertakes a series of adventures in computer programming. She goes for an
alarming ride in a driverless car, concluding “the cyborg future is not coming any
time soon”; uses artificial intelligence to investigate why students can't pass
standardized tests; deploys machine learning to predict which passengers survived
the Titanic disaster; and attempts to repair the U.S. campaign finance system by
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building AI software. If we understand the limits of what we can do with technology,
Broussard tells us, we can make better choices about what we should do with it to
make the world better for everyone.
Data Strategy
The Essential Guide to Work, Life and Learning in the Age of Insight
General Book of the Tarot
A Hundred Years Hence
Silicon Valley and the Remaking of America
Data-ism
Business Intelligence erfolgreich umsetzen
By one estimate, 90 percent of all of the data in history was created in the last
two years. In 2014, International Data Corporation calculated the data universe at
4.4 zettabytes, or 4.4 trillion gigabytes. That much information, in volume, could
fill enough slender iPad Air tablets to create a stack two-thirds of the way to the
moon. Now, that's Big Data. Coal, iron ore, and oil were the key productive assets
that fueled the Industrial Revolution. The vital raw material of today's information
economy is data. In Data-ism, New York Times reporter Steve Lohr explains how
big-data technology is ushering in a revolution in proportions that promise to be
the basis of the next wave of efficiency and innovation across the economy. But
more is at work here than technology. Big data is also the vehicle for a point of
view, or philosophy, about how decisions will be—and perhaps should be—made
in the future. Lohr investigates the benefits of data while also examining its dark
side. Data-ism is about this next phase, in which vast Internet-scale data sets are
used for discovery and prediction in virtually every field. It shows how this new
revolution will change decision making—by relying more on data and analysis,
and less on intuition and experience—and transform the nature of leadership and
management. Focusing on young entrepreneurs at the forefront of data science
as well as on giant companies such as IBM that are making big bets on data
science for the future of their businesses, Data-ism is a field guide to what is
ahead, explaining how individuals and institutions will need to exploit, protect,
and manage data to stay competitive in the coming years. With rich examples of
how the rise of big data is affecting everyday life, Data-ism also raises
provocative questions about policy and practice that have wide implications for
everyone. The age of data-ism is here. But are we ready to handle its
consequences, good and bad?
An exploration of how design might be led by marginalized communities,
dismantle structural inequality, and advance collective liberation and ecological
survival. What is the relationship between design, power, and social justice?
“Design justice” is an approach to design that is led by marginalized communities
and that aims expilcitly to challenge, rather than reproduce, structural
inequalities. It has emerged from a growing community of designers in various
fields who work closely with social movements and community-based
organizations around the world. This book explores the theory and practice of
design justice, demonstrates how universalist design principles and practices
erase certain groups of people—specifically, those who are intersectionally
disadvantaged or multiply burdened under the matrix of domination (white
supremacist heteropatriarchy, ableism, capitalism, and settler colonialism)—and
invites readers to “build a better world, a world where many worlds fit; linked
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worlds of collective liberation and ecological sustainability.” Along the way, the
book documents a multitude of real-world community-led design practices, each
grounded in a particular social movement. Design Justice goes beyond recent
calls for design for good, user-centered design, and employment diversity in the
technology and design professions; it connects design to larger struggles for
collective liberation and ecological survival.
‘MEIN KAMPF’ is the autobiography of Adolf Hitler gives detailed insight into the
mission and vision of Adolf Hitler that shook the world. This book is the merger of
two volumes. The first volume of MEIN KAMPF’ was written while the author was
imprisioned in a Bavarian fortress. The book deals with events which brought the
author into this blight. It was the hour of Germany’s deepest humiliation, when
Napolean has dismembered the old German Empire and French soldiers occupied
almost the whole of Germony. The books narrates how Hitler was arrested with
several of his comrades and imprisoned in the fortress of Landsberg on the river
Lech. During this period only the author wrote the first volume of MEIN KAMPF.
The Second volume of MEIN KAMPF was written after release of Hitler from prison
and it was published after the French had left the Ruhr, the tramp of the invading
armies still echoed in German ears and the terrible ravages had plunged the
country into a state of social and economic Chaos. The beauty of the book is,
MEIN KAMPF is an historical document which bears the emprint of its own time.
Moreover, Hitler has declared that his acts and ‘public statements’ constitute a
partial revision of his book and are to be taken as such. Also, the author has
translated Hitler’s ideal, the Volkischer Staat, as the People’s State. The author
has tried his best making German Vocabulary easy to understand. You will never
be satisfied until go through the whole book. A must read book, which is one of
the most widely circulated and read books worldwide.
As media environments and communication practices evolve over time, so do
theoretical concepts. This book analyzes some of the most well-known and
fiercely discussed concepts of the digital age from a historical perspective,
showing how many of them have pre-digital roots and how they have changed
and still are constantly changing in the digital era. Written by leading authors in
media and communication studies, the chapters historicize 16 concepts that have
become central in the digital media literature, focusing on three main areas. The
first part, Technologies and Connections, historicises concepts like network,
media convergence, multimedia, interactivity and artificial intelligence. The
second one is related to Agency and Politics and explores global governance,
datafication, fake news, echo chambers, digital media activism. The last one,
Users and Practices, is finally devoted to telepresence, digital loneliness,
amateurism, user generated content, fandom and authenticity. The book aims to
shed light on how concepts emerge and are co-shaped, circulated, used and
reappropriated in different contexts. It argues for the need for a conceptual
media and communication history that will reveal new developments without
concealing continuities and it demonstrates how the analogue/digital dichotomy
is often a misleading one.
Data Modeling for MongoDB
Von der Technologie zum Geschäftserfolg
Responsible AI and Analytics for an Ethical and Inclusive Digitized Society
Community-Led Practices to Build the Worlds We Need
How Asia Works
How to Profit from a World of Big Data, Analytics and the Internet of Things
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Practical trading psychology insight that can be put to work
today Trading Psychology 2.0 is a comprehensive guide to
applying the science of psychology to the art of trading.
Veteran trading psychologist and bestselling author Brett
Steenbarger offers critical advice and proven techniques to help
interested traders better understand the markets, with practical
takeaways that can be implemented immediately. Academic research
is presented in an accessible, understandable, engaging way that
makes it relevant for practical traders, and examples,
illustrations, and case studies bring the ideas and techniques
to life. Interactive features keep readers engaged and involved,
including a blog offering ever-expanding content, and a Twitter
feed for quick tips. Contributions from market bloggers,
authors, and experts bring fresh perspectives to the topic, and
Steenbarger draws upon his own experience in psychology and
statistical modeling as an active trader to offer insight into
the practical aspect of trading psychology. Trading psychology
is one of the few topics that are equally relevant to day
traders and active investors, market makers and portfolio
managers, and traders in different markets around the globe.
Many firms hire trading coaches, but this book provides a coach
in print, accessible 24/7 no matter what the market is doing.
Understand the research at the core of trading psychology
Examine the ways in which psychology is applied in real-world
trading Implement practical tips immediately to see first-hand
results Gain the perspective and insight of veteran traders who
apply these techniques daily While markets may differ in scale,
scope, and activity, humans remain human, with all the inherent
behavioral tendencies. Studying the market from the human
perspective gives traders insight into how human behavior drives
market behavior. Trading Psychology 2.0 gives traders an edge,
with expert guidance and practical advice.
Congratulations! You completed the MongoDB application within
the given tight timeframe and there is a party to celebrate your
application’s release into production. Although people are
congratulating you at the celebration, you are feeling some
uneasiness inside. To complete the project on time required
making a lot of assumptions about the data, such as what terms
meant and how calculations are derived. In addition, the poor
documentation about the application will be of limited use to
the support team, and not investigating all of the inherent
rules in the data may eventually lead to poorly-performing
structures in the not-so-distant future. Now, what if you had a
time machine and could go back and read this book. You would
learn that even NoSQL databases like MongoDB require some level
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of data modeling. Data modeling is the process of learning about
the data, and regardless of technology, this process must be
performed for a successful application. You would learn the
value of conceptual, logical, and physical data modeling and how
each stage increases our knowledge of the data and reduces
assumptions and poor design decisions. Read this book to learn
how to do data modeling for MongoDB applications, and accomplish
these five objectives: Understand how data modeling contributes
to the process of learning about the data, and is, therefore, a
required technique, even when the resulting database is not
relational. That is, NoSQL does not mean NoDataModeling! Know
how NoSQL databases differ from traditional relational
databases, and where MongoDB fits. Explore each MongoDB object
and comprehend how each compares to their data modeling and
traditional relational database counterparts, and learn the
basics of adding, querying, updating, and deleting data in
MongoDB. Practice a streamlined, template-driven approach to
performing conceptual, logical, and physical data modeling.
Recognize that data modeling does not always have to lead to
traditional data models! Distinguish top-down from bottom-up
development approaches and complete a top-down case study which
ties all of the modeling techniques together. This book is
written for anyone who is working with, or will be working with
MongoDB, including business analysts, data modelers, database
administrators, developers, project managers, and data
scientists. There are three sections: In Section I, Getting
Started, we will reveal the power of data modeling and the tight
connections to data models that exist when designing any type of
database (Chapter 1), compare NoSQL with traditional relational
databases and where MongoDB fits (Chapter 2), explore each
MongoDB object and comprehend how each compares to their data
modeling and traditional relational database counterparts
(Chapter 3), and explain the basics of adding, querying,
updating, and deleting data in MongoDB (Chapter 4). In Section
II, Levels of Granularity, we cover Conceptual Data Modeling
(Chapter 5), Logical Data Modeling (Chapter 6), and Physical
Data Modeling (Chapter 7). Notice the “ing” at the end of each
of these chapters. We focus on the process of building each of
these models, which is where we gain essential business
knowledge. In Section III, Case Study, we will explain both top
down and bottom up development approaches and go through a top
down case study where we start with business requirements and
end with the MongoDB database. This case study will tie together
all of the techniques in the previous seven chapters. Nike
Senior Data Architect Ryan Smith wrote the foreword. Key points
are included at the end of each chapter as a way to reinforce
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concepts. In addition, this book is loaded with hands-on
exercises, along with their answers provided in Appendix A.
Appendix B contains all of the book’s references and Appendix C
contains a glossary of the terms used throughout the text.
This interdisciplinary and international handbook captures and
shapes much needed reflection on normative frameworks for the
production, application, and use of artificial intelligence in
all spheres of individual, commercial, social, and public life.
Praise for Successful Business Intelligence "If you want to be
an analytical competitor, you've got to go well beyond business
intelligence technology. Cindi Howson has wrapped up the needed
advice on technology, organization, strategy, and even culture
in a neat package. It's required reading for quantitatively
oriented strategists and the technologists who support them."
--Thomas H. Davenport, President's Distinguished Professor,
Babson College and co-author, Competing on Analytics "When used
strategically, business intelligence can help companies
transform their organization to be more agile, more competitive,
and more profitable. Successful Business Intelligence offers
valuable guidance for companies looking to embark upon their
first BI project as well as those hoping to maximize their
current deployments." --John Schwarz, CEO, Business Objects "A
thoughtful, clearly written, and carefully researched
examination of all facets of business intelligence that your
organization needs to know to run its business more
intelligently and exploit information to its fullest extent."
--Wayne Eckerson, Director, TDWI Research "Using real-world
examples, Cindi Howson shows you how to use business
intelligence to improve the performance, and the quality, of
your company." --Bill Baker, Distinguished Engineer & GM,
Business Intelligence Applications, Microsoft Corporation "This
book outlines the key steps to make BI an integral part of your
company's culture and demonstrates how your company can use BI
as a competitive differentiator." --Robert VanHees, CFO,
Corporate Express "Given the trend to expand the business
analytics user base, organizations are faced with a number of
challenges that affect the success rate of these projects. This
insightful book provides practical advice on improving that
success rate." --Dan Vesset, Vice President, Business Analytics
Solution Research, IDC
Insight and Innovation beyond Analytics and Big Data
100 Great Mindset Changing Ideas
Mindset
20th IFIP WG 6.11 Conference on e-Business, e-Services and eSociety, I3E 2021, Galway, Ireland, September 1–3, 2021,
Proceedings
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Two Bits
From Best Practices to Best Processes
The Business Case for Big Data

One of New York Magazine's best books on Silicon Valley! The true,
behind-the-scenes history of the people who built Silicon Valley and
shaped Big Tech in America Long before Margaret O'Mara became one
of our most consequential historians of the American-led digital
revolution, she worked in the White House of Bill Clinton and Al Gore in
the earliest days of the commercial Internet. There she saw firsthand
how deeply intertwined Silicon Valley was with the federal
government--and always had been--and how shallow the common
understanding of the secrets of the Valley's success actually was. Now,
after almost five years of pioneering research, O'Mara has produced
the definitive history of Silicon Valley for our time, the story of
mavericks and visionaries, but also of powerful institutions creating the
framework for innovation, from the Pentagon to Stanford University. It
is also a story of a community that started off remarkably
homogeneous and tight-knit and stayed that way, and whose belief in
its own mythology has deepened into a collective hubris that has led to
astonishing triumphs as well as devastating second-order effects.
Deploying a wonderfully rich and diverse cast of protagonists, from the
justly famous to the unjustly obscure, across four generations of
explosive growth in the Valley, from the forties to the present, O'Mara
has wrestled one of the most fateful developments in modern
American history into magnificent narrative form. She is on the ground
with all of the key tech companies, chronicling the evolution in their
offerings through each successive era, and she has a profound
fingertip feel for the politics of the sector and its relation to the larger
cultural narrative about tech as it has evolved over the years. Perhaps
most impressive, O'Mara has penetrated the inner kingdom of tech
venture capital firms, the insular and still remarkably old-boy world
that became the cockpit of American capitalism and the crucible for
bringing technological innovation to market, or not. The transformation
of big tech into the engine room of the American economy and the
nexus of so many of our hopes and dreams--and, increasingly, our
nightmares--can be understood, in Margaret O'Mara's masterful hands,
as the story of one California valley. As her majestic history makes
clear, its fate is the fate of us all.
In 50 BCE, Morrigan, the goddess of war, has become restless as a longlasting peace settles over Ireland. Deciding the time of peace must
end, she chooses Setanta, the nephew of the king of the north, to
become her ward. After a young Setanta slays the demon-hound of
Cullan, he becomes known as Cú Cullan—The Hound of Cullan. As Cú
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Cullan grows older, it is apparent that an extraordinary power lies
within him . . . and a great darkness. When he chooses the quiet life of
a farmer over the sword, Morrigan, angry at the betrayal, instigates an
invasion of his homeland and Cú Cullan must challenge fate itself to
keep the goddess at bay. This exciting, ancient tale is retold for a
contemporary audience by master storytellers Paul J. Bolger (Cool
World, The Land Before Time, The Pirates! In an Adventure with
Scientists!), Barry Devlin (Horslips: The Táin, U2: Making of Rattle &
Hum, A Man of No Importance), and Dee Cunniffe (The Paybacks,
Redneck).
A Washington Post Bestseller Three Principles for Managing—and
Avoiding—the Problems of Growth Why is profitable growth so hard to
achieve and sustain? Most executives manage their companies as if
the solution to that problem lies in the external environment: find an
attractive market, formulate the right strategy, win new customers. But
when Bain & Company’s Chris Zook and James Allen, authors of the
bestselling Profit from the Core, researched this question, they found
that when companies fail to achieve their growth targets, 90 percent of
the time the root causes are internal, not external—increasing distance
from the front lines, loss of accountability, proliferating processes and
bureaucracy, to name only a few. What’s more, companies experience
a set of predictable internal crises, at predictable stages, as they grow.
Even for healthy companies, these crises, if not managed properly,
stifle the ability to grow further—and can actively lead to decline. The
key insight from Zook and Allen’s research is that managing these
choke points requires a “founder’s mentality”—behaviors typically
embodied by a bold, ambitious founder—to restore speed, focus, and
connection to customers: • An insurgent’s clear mission and purpose •
An unambiguous owner mindset • A relentless obsession with the front
line Based on the authors’ decade-long study of companies in more
than forty countries, The Founder’s Mentality demonstrates the strong
relationship between these three traits in companies of all kinds—not
just start-ups—and their ability to sustain performance. Through rich
analysis and inspiring examples, this book shows how any leader—not
only a founder—can instill and leverage a founder’s mentality
throughout their organization and find lasting, profitable growth.
Business UnintelligenceInsight and Innovation Beyond Analytics and
Big DataTechnics Publications Llc
Business unIntelligence
A Revolution that Will Transform how We Live, Work, and Think
On the Eternal in Man
Big Data
Leading Self & Beyond
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Mein Kampf
The Oxford Handbook of Ethics of AI
Max Scheler (1874-1928) decisively influenced German philosophy in the period
after the First World War, a time of upheaval and new beginnings. Without him,
the problems of German philosophy today, and its attempts to solve them would
be quite inconceivable. What was new in his philosophy was that he used
phenomenology to investigate spiritual realities. The subject of On the Eternal in
Man is the divine and its reality, the originality and non-derivation of religious
experience. Scheler shows the characteristic quality of that which is religious. It
is a particular essence that cannot be reduced to anything else. It is a sphere that
belongs essentially to humankind; without it we would not be human. If genuine
fulfillment is denied it, substitutes come into being. This religious sphere is the
most essential, decisive one. It determines man's basic attitude towards reality
and in a sense the color, extent and position of all the other human domains in
life. It forms the basis for various views about life and thought. Scheler was
emphatically an intuitive philosopher. In Scheler's work the break between being
as the almighty but blind rage and value as the knowing but powerless spirit-has
become complete, and makes of each human a split being. Personal experiences
may be reflected here. The development of Scheler's work as a whole was highly
dependent on his personal experiences. It is this that gives Scheler's work its
liveliness and its validity.
Learn what it takes to succeed in the the most in-demand tech job Harvard
Business Review calls it the sexiest tech job of the 21st century. Data scientists
are in demand, and this unique book shows you exactly what employers want
and the skill set that separates the quality data scientist from other talented IT
professionals. Data science involves extracting, creating, and processing data to
turn it into business value. With over 15 years of big data, predictive modeling,
and business analytics experience, author Vincent Granville is no stranger to
data science. In this one-of-a-kind guide, he provides insight into the essential
data science skills, such as statistics and visualization techniques, and covers
everything from analytical recipes and data science tricks to common job
interview questions, sample resumes, and source code. The applications are
endless and varied: automatically detecting spam and plagiarism, optimizing bid
prices in keyword advertising, identifying new molecules to fight cancer,
assessing the risk of meteorite impact. Complete with case studies, this book is a
must, whether you're looking to become a data scientist or to hire one. Explains
the finer points of data science, the required skills, and how to acquire them,
including analytical recipes, standard rules, source code, and a dictionary of
terms Shows what companies are looking for and how the growing importance of
big data has increased the demand for data scientists Features job interview
questions, sample resumes, salary surveys, and examples of job ads Case
studies explore how data science is used on Wall Street, in botnet detection, for
online advertising, and in many other business-critical situations Developing
Analytic Talent: Becoming a Data Scientist is essential reading for those aspiring
to this hot career choice and for employers seeking the best candidates.
Explores the idea of big data, which refers to our new found ability to crunch vast
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amounts of information, analyze it instantly, and draw profound and surprising
conclusions from it.
DIVEthnographic study of the programmers, engineers, and hackers who have
shaped the internet since the 1970s and the battles that have been waged
amongst them over the development of open source software./div
Becoming a Data Scientist
How Search Engines Reinforce Racism
Business Unintelligence
Insight and Innovation Beyond Analytics and Big Data
Digital Roots
The Founder's Mentality
Too Big to Ignore

Data warehousing is one of the hottest topics in the computing industry. Written by Barry
Devlin, one of the world's leading experts on data warehousing, this book gives you the
insights and experiences gained over 10 years and offers the most comprehensive, practical
guide to designing, building, and implementing a successful data warehouse. Included in this
vital information is an explanation of the optimal three-tiered architecture for the data
warehouse, with a clear division between data and information. Information systems
managers will appreciate the full description of the functions needed to implement such an
architecture, including reconciling existing, diverse data and deriving consistent, valuable
business information.
Digital Transformation in Accounting is a critical guidebook for accountancy and digital
business students and practitioners to navigate the effects of digital technology
advancements, digital disruption, and digital transformation on the accounting profession.
Drawing on the latest research, this book: Unpacks dozens of digital technology
advancements, explaining what they are and how they could be used to improve accounting
practice. Discusses the impact of digital disruption and digital transformation on different
accounting functions, roles, and activities. Integrates traditional accounting information
systems concepts and contemporary digital business and digital transformation concepts.
Includes a rich array of real-world case studies, simulated problems, quizzes, group and
individual exercises, as well as supplementary electronic resources. Provides a framework
and a set of tools to prepare the future accounting workforce for the era of digital
disruption. This book is an invaluable resource for students on accounting, accounting
information systems, and digital business courses, as well as for accountants, accounting
educators, and accreditation / advocacy bodies.
Less than 0.5 per cent of all data is currently analysed and used. However, business leaders
and managers cannot afford to be unconcerned or sceptical about data. Data is
revolutionizing the way we work and it is the companies that view data as a strategic asset
that will survive and thrive. Bernard Marr's Data Strategy is a must-have guide to creating a
robust data strategy. Explaining how to identify your strategic data needs, what methods to
use to collect the data and, most importantly, how to translate your data into organizational
insights for improved business decision-making and performance, this is essential reading
for anyone aiming to leverage the value of their business data and gain competitive
advantage. Packed with case studies and real-world examples, advice on how to build data
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competencies in an organization and crucial coverage of how to ensure your data doesn't
become a liability, Data Strategy will equip any organization with the tools and strategies it
needs to profit from big data, analytics and the Internet of Things.
A revealing look at how negative biases against women of color are embedded in search
engine results and algorithms Run a Google search for “black girls”—what will you find?
“Big Booty” and other sexually explicit terms are likely to come up as top search terms. But, if
you type in “white girls,” the results are radically different. The suggested porn sites and unmoderated discussions about “why black women are so sassy” or “why black women are so
angry” presents a disturbing portrait of black womanhood in modern society. In Algorithms
of Oppression, Safiya Umoja Noble challenges the idea that search engines like Google offer
an equal playing field for all forms of ideas, identities, and activities. Data discrimination is
a real social problem; Noble argues that the combination of private interests in promoting
certain sites, along with the monopoly status of a relatively small number of Internet search
engines, leads to a biased set of search algorithms that privilege whiteness and discriminate
against people of color, specifically women of color. Through an analysis of textual and
media searches as well as extensive research on paid online advertising, Noble exposes a
culture of racism and sexism in the way discoverability is created online. As search engines
and their related companies grow in importance—operating as a source for email, a major
vehicle for primary and secondary school learning, and beyond—understanding and
reversing these disquieting trends and discriminatory practices is of utmost importance. An
original, surprising and, at times, disturbing account of bias on the internet, Algorithms of
Oppression contributes to our understanding of how racism is created, maintained, and
disseminated in the 21st century.
Trading Psychology 2.0
The Expectations of an Optimist
A PRACTITIONER'S GUIDE TO BUSINESS ANALYTICS: Using Data Analysis Tools to
Improve Your Organization’s Decision Making and Strategy
From Architecture to Implementation
Big Data and Business Analytics
The Code
Mind design is the endeavor to understand mind (thinking, intellect) in terms of its
design (how it is built, how it works). Unlike traditional empirical psychology, it is
more oriented toward the "how" than the "what." An experiment in mind design is
more likely to be an attempt to build something and make it work—as in artificial
intelligence—than to observe or analyze what already exists. Mind design is
psychology by reverse engineering. When Mind Design was first published in 1981,
it became a classic in the then-nascent fields of cognitive science and AI. This second
edition retains four landmark essays from the first, adding to them one earlier
milestone (Turing's "Computing Machinery and Intelligence") and eleven more
recent articles about connectionism, dynamical systems, and symbolic versus
nonsymbolic models. The contributors are divided about evenly between
philosophers and scientists. Yet all are "philosophical" in that they address
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fundamental issues and concepts; and all are "scientific" in that they are technically
sophisticated and concerned with concrete empirical research. Contributors Rodney
A. Brooks, Paul M. Churchland, Andy Clark, Daniel C. Dennett, Hubert L. Dreyfus,
Jerry A. Fodor, Joseph Garon, John Haugeland, Marvin Minsky, Allen Newell,
Zenon W. Pylyshyn, William Ramsey, Jay F. Rosenberg, David E. Rumelhart, John
R. Searle, Herbert A. Simon, Paul Smolensky, Stephen Stich, A.M. Turing, Timothy
van Gelder
A new way of thinking about data science and data ethics that is informed by the
ideas of intersectional feminism. Today, data science is a form of power. It has been
used to expose injustice, improve health outcomes, and topple governments. But it
has also been used to discriminate, police, and surveil. This potential for good, on
the one hand, and harm, on the other, makes it essential to ask: Data science by
whom? Data science for whom? Data science with whose interests in mind? The
narratives around big data and data science are overwhelmingly white, male, and
techno-heroic. In Data Feminism, Catherine D'Ignazio and Lauren Klein present a
new way of thinking about data science and data ethics—one that is informed by
intersectional feminist thought. Illustrating data feminism in action, D'Ignazio and
Klein show how challenges to the male/female binary can help challenge other
hierarchical (and empirically wrong) classification systems. They explain how, for
example, an understanding of emotion can expand our ideas about effective data
visualization, and how the concept of invisible labor can expose the significant
human efforts required by our automated systems. And they show why the data
never, ever “speak for themselves.” Data Feminism offers strategies for data
scientists seeking to learn how feminism can help them work toward justice, and for
feminists who want to focus their efforts on the growing field of data science. But
Data Feminism is about much more than gender. It is about power, about who has it
and who doesn't, and about how those differentials of power can be challenged and
changed.
Leading Self & beyond is not about the messenger. It’s about the message.
Everything which had to be said in this world is already said and there is nothing
more to add. The message as such is everywhere, all pervading and is as alive and
fresh as life itself though nothing unheard of before. It’s all about knowing & being
self!! The message is probably as old as the civilization itself. The same message
perhaps is being propagated by thousands of persons around the world in thousand
different ways to help people connect with it. The newness could be in the packaging
of the message!
Residents in Boston, Massachusetts are automatically reporting potholes and road
hazards via their smartphones. Progressive Insurance tracks real-time customer
driving patterns and uses that information to offer rates truly commensurate with
individual safety. Google accurately predicts local flu outbreaks based upon
thousands of user search queries. Amazon provides remarkably insightful, relevant,
and timely product recommendations to its hundreds of millions of customers.
Quantcast lets companies target precise audiences and key demographics
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throughout the Web. NASA runs contests via gamification site TopCoder, awarding
prizes to those with the most innovative and cost-effective solutions to its problems.
Explorys offers penetrating and previously unknown insights into healthcare
behavior. How do these organizations and municipalities do it? Technology is
certainly a big part, but in each case the answer lies deeper than that. Individuals at
these organizations have realized that they don't have to be Nate Silver to reap
massive benefits from today's new and emerging types of data. And each of these
organizations has embraced Big Data, allowing them to make astute and otherwise
impossible observations, actions, and predictions. It's time to start thinking big. In
Too Big to Ignore, recognized technology expert and award-winning author Phil
Simon explores an unassailably important trend: Big Data, the massive amounts,
new types, and multifaceted sources of information streaming at us faster than ever.
Never before have we seen data with the volume, velocity, and variety of today. Big
Data is no temporary blip of fad. In fact, it is only going to intensify in the coming
years, and its ramifications for the future of business are impossible to overstate.
Too Big to Ignore explains why Big Data is a big deal. Simon provides
commonsense, jargon-free advice for people and organizations looking to
understand and leverage Big Data. Rife with case studies, examples, analysis, and
quotes from real-world Big Data practitioners, the book is required reading for
chief executives, company owners, industry leaders, and business professionals.
Graph Data Modeling for NoSQL and SQL
Data Feminism
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