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Research Methods and Design in Sport
Management, Second Edition, explains
research design, implementation, and
assessment criteria with a focus on
procedures unique to the discipline of
sport management.
'Research on open innovation has been
developed exponentially in the last five
years, but strong empirical evidence on
several research questions is still
lacking. The authors offer via detailed
large scale empirical research,
interesting answers on how to manage
open innovation and how to shape policy
conditions that lead to more open
innovation.' – Wim Vanhaverbeke,
University of Hasselt, Belgium Open
innovation is about firms' external
relations with other firms and
organisations. It is a topic which has
attracted an immense amount of
attention, but which has also been
heavily criticised due to the diversity of
the ideas and fuzziness of its key
concepts. To date, the bulk of the
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literature on open innovation draws on
case study material to illustrate the
operation of firms in an anecdotal way.
By contrast, this book examines open
innovation practices by using large-scale
datasets and stresses their impact on
firm performance. The authors examine
four key issues: differences between
firms in open innovation practices, public
funding to enhance external relations,
R&D outsourcing of firms, and the role of
human resources in R&D and innovation.
The conceptual and measurement issues
attached to open innovation explored in
this timely book will prove essential to
academics. Practitioners from large firms
who are closely engaged in the practical
organisation of open innovation will
benefit from the authors' insights on
outsourcing R&D and the need for the
right kinds of human resources.
Delmar's complete learning system
prepares students to become multiskilled
medical assistants for the 21st Century!
This full-color administrative medical
assisting textbook is part of a dynamic
learning system that includes a free
skills CD-ROM bound to the text,
workbook, and instructor-support
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materials. Together, these learning tools
integrate essential and advanced
competencies set forth by the AAMA's
Role Delineation study, emphasizing
interpersonal communications and
changes in the health care setting
including Standard Precautions and
managed care. The text is written not by
just one or two individuals, but by many
talented experts who provide students
with a thorough understanding of
administrative medical assisting
fundamentals. The entire learning
system is complemented by "real-life"
characters and scenarios from the field
of medical assisting--a feature not found
In any other text!
Starting a journey on the new path of
converging information technologies is
the aim of the present book. Extended on
27 chapters, the book provides the
reader with some leading-edge research
results regarding algorithms and
information models, software
frameworks, multimedia, information
security, communication networks, and
applications. Information technologies
are only at the dawn of a massive
transformation and adaptation to the
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complex demands of the new upcoming
information society. It is not possible to
achieve a thorough view of the field in
one book. Nonetheless, the editor hopes
that the book can at least offer the first
step into the convergence domain of
information technologies, and the reader
will find it instructive and stimulating.
Getting Started in the Computerized
Medical Office: Fundamentals and
Practice, Spiral bound Version
The TV Brand Builders
Successful Case Studies in the Canary
Islands' Tourism Industry
Coding Case Studies Workbook
Delmar's Administrative Medical
Assisting
The Promises and Properties of Rapidly Growing
Companies contributes to contemporary thought on socalled gazelles – high performing market players that
create many jobs and promise strong welfare effects – a
valuable resource for academics, managers, policy makers
and civil society actors.
Mastering the theory and application of electrical concepts
is necessary for a successful career in the electrical
installation or industrial maintenance fields, and this new
fifth edition of DELMAR'S STANDARD TEXTBOOK OF
ELECTRICITY delivers! Designed to train aspiring
electricians, this text blends concepts relating to electrical
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theory and principles with practical 'how to' information
that prepares students for situations commonly
encountered on the job. Topics span all the major aspects
of the electrical field including atomic structure and basic
electricity, direct and alternating current, basic circuit
theory, three-phase circuits, single phase, transformers,
generators, and motors. This revision retains all the
hallmarks of our market-leading prior editions and
includes enhancements such as updates to the 2011 NEC, a
CourseMate homework lab option, and a new chapter on
industry orientation as well as tips on energy efficiency
throughout the tex. Important Notice: Media content
referenced within the product description or the product
text may not be available in the ebook version.
Examines Midwest milk distributors pricing practices.
Focuses on Adams Dairy Co. and Adams Dairy, Inc.
With the technological advancement of mobile devices,
social networking, and electronic services, Web
technologies continues to play an ever-growing part of the
global way of life, incorporated into cultural, economical,
and organizational levels. Web Technologies: Concepts,
Methodologies, Tools, and Applications (4 Volume)
provides a comprehensive depiction of current and future
trends in support of the evolution of Web information
systems, Web applications, and the Internet. Through
coverage of the latest models, concepts, and architectures,
this multiple-volume reference supplies audiences with an
authoritative source of information and direction for the
further development of the Internet and Web-based
phenomena.
Successes and Pitfalls
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ECRM 2015
Twain's Brand
Gazelles
Handbook of Research on Transmedia Storytelling,
Audience Engagement, and Business Strategies
Web Technologies: Concepts, Methodologies, Tools, and
Applications
In the modern globalized economy, it is
important for businesses of all sizes to take
advantage of the opportunity to enter diverse
markets around the world. Through an
international presence, organizations can remain
competitive. The Handbook of Research on
Global Business Opportunities combines
comprehensive viewpoints and research on
various business enterprises from around the
world in companies of all sizes and models,
discussing different aspects and concerns in the
global business environment such as corruption,
taxation, supply chain management, and
economic impacts. This handbook is an essential
reference source for business executives from
both large and small firms, business scholars,
researchers, academics, students, and
professionals.
This book offers an interesting overview of good
practices in the tourism industry. Its main
strength is that its focus is not solely limited to
hotels; rather, it provides several snapshots of
the way economic activities of various different
natures have been properly managed in order to
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make the Canary Islands a successful symbol of
integrated tourist supply for a range of
customers. Each case study provided here offers
particular insights into the way local resources,
including physical, environmental, human, and
entrepreneurial factors, have been exploited in
order to boost tourism. The book can be also
serve as a reference tool for those who are
thinking about improving their business or
starting a new one.
The application of holistic optimization methods
in the tourism, travel, and hospitality industry
has improved customer service and business
strategies within the field. By utilizing new
technologies and optimization techniques, it is
becoming easier to troubleshoot problematic
areas within the travel industry. The Handbook
of Research on Holistic Optimization Techniques
in the Hospitality, Tourism, and Travel Industry
features innovative technologies being utilized in
the management of hotels and tourist
attractions. Highlighting empirical research on
the optimization of the travel and hospitality
industry through the use of algorithms and
information technology, this book is a critical
reference source for managers, decision makers,
executives, tourists, agents, researchers,
economists, and hotel staff members.
Examines how ICTs contribute to the
development of city marketing strategies to
enhance local socio-economic development.
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Covers topics such as city branding, export
promotion, and industry marketing.
Career Opportunities in the Internet, Video
Games, and Multimedia
Tourism and Entrepreneurship
Workbook to Accompany Thomson Delmar
Learning's Administrative Medical Assisting
Social Computing: Concepts, Methodologies,
Tools, and Applications
A Collection of Case Studies
How to Win Audiences and Influence Viewers

Drawing the attention of tourists to different
destinations around the world assists in the overall
economic health of the targeted region by increasing
revenue and attracting investment opportunities, as
well as increasing cultural awareness of the area’s
population. Strategic Branding Methodologies and
Theory for Tourist Attraction investigates
international perspectives and promotional strategies
in the topic area of place branding. Highlighting
theoretical concepts and marketing techniques being
utilized in the endorsement of various destinations,
regions, and cities around the world, this publication
is a pivotal reference source for researchers,
practitioners, policy makers, students, and
professionals.
Entrepreneurial Growth in Industrial Districts
illustrates that Industrial Districts (ID) have
dramatically changed over the past three decades; the
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Marshallian notion of a cluster of small firms has
been vastly transformed by the emergence of rapidly
growing firms.
Offering a comprehensive tool for self-assessment, the
2013 CODING CASE STUDIES WORKBOOK
enables coders to practice skill building using all code
sets--ICD-9-CM, ICD-10-CM, ICD-10-PCS, CPT and
HCPCS--in all settings. This comprehensive workbook
provides a variety of exercises applicable to physician
offices, ambulatory care, and hospital settings.
Written as short case studies, exercises emphasize
official coding guidelines and include clinical concepts
that reflect coding examples from current practice.
The rich assortment of application exercises range
from basic to the intermediate/advanced level. The
detailed rationale for answers allows for a more
thorough understanding of the code sets, while
answers to the ICD-10-CM exercises highlight the key
differences between ICD-9-CM and ICD-10-CM.
Special Coding Insights features provide further
guidance to support the coding decision-making
process. Important Notice: Media content referenced
within the product description or the product text may
not be available in the ebook version.
In today's dynamic health care environment, medical
assistants are playing an increasingly important role.
DELMAR'S COMPREHENSIVE MEDICAL
ASSISTING: ADMINISTRATIVE AND CLINICAL
COMPETENCIES, Fifth Edition, helps you gain the
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knowledge and skills needed to succeed in this
rewarding, rapidly growing field. Known for its
thorough coverage, extensive technical detail, and
accurate, up-to-date content, this proven book covers
clinical tasks such as taking patients' medical
histories, recording vital signs, explaining procedures,
and assisting care providers during exams, as well as
administrative duties including managing patient
information, electronic medical records (EMR),
insurance documentation, billing, and bookkeeping. In
addition, chapter material and learning objectives are
clearly mapped to ABHES, CAAHEP, and MAERB
competencies, with an increased focus on
professionalism and personal effectiveness, to help you
hone practical, real-world skills and prepare for
certification. The guide also supports effective
learning with a variety of online resources to help you
make the most of your study time, including
interactive quizzes for self-assessment and the popular
Critical Thinking Challenge application. Important
Notice: Media content referenced within the product
description or the product text may not be available in
the ebook version.
Cases on Branding Strategies and Product
Development: Successes and Pitfalls
Sustainable Destination Branding and Marketing
Administrative and Clinical Competencies
CIB Proceedings 2015: Going north for sustainability:
Leveraging knowledge and innovation for sustainable
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construction and development
Case Study of Incipient Monopoly in Milk
Distribution
ECRM2015-Proceedings of the 14th European
Conference on Research Methods 2015
As media evolves with technological improvement,
communication changes alongside it. In particular,
storytelling and narrative structure have adapted to the
new digital landscape, allowing creators to weave
immersive and enticing experiences that captivate
viewers. These experiences have great potential in
marketing and advertising, but the medium’s methods
are so young that their potential and effectiveness is not
yet fully understood. Handbook of Research on
Transmedia Storytelling, Audience Engagement, and
Business Strategies is a collection of innovative
research that explores transmedia storytelling and
digital marketing strategies in relation to audience
engagement. Highlighting a wide range of topics
including promotion strategies, business models, and
prosumers and influencers, this book is ideally designed
for digital creators, advertisers, marketers, consumer
analysts, media professionals, entrepreneurs, managers,
executives, researchers, academicians, and students.
Entrepreneurial Marketing for SMEs contextualizes the
practice of marketing amongst SMEs, and critically
discusses major issues of Entrepreneurial Marketing
with a relevant and up-to-date academic body of
knowledge.
Uncovers the growing and expanding phenomenon of
human behavior, social constructs, and communication
in online environments.
Complete proceedings of the 14th European Conference
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on Research Methodology for Business and
Management Studies Valletta, Malta Published by
Academic Conferences and Publishing International
Connecting the Firm to External Knowledge
Hearings Before the Subcommittee on Antitrust and
Monopoly of the Committee on the Judiciary, United
States Senate, Eighty-fifth Congress, Second Session,
Pursuant to S. Res. 231. March 5, 6, and 7, 1958
Entrepreneurial Growth in Industrial Districts
Practical Process Research and Development – A guide
for Organic Chemists
Books in Print
Concepts, Methodologies, Tools, and Applications

In today's dynamic health care
environment, medical assistants are
playing an increasingly important role.
DELMAR'S CLINICAL MEDICAL ASSISTING, Fifth
Edition, helps you gain the knowledge and
skills needed to succeed in this
rewarding, rapidly growing field. Known
for its thorough coverage, extensive
technical detail, and accurate, up-to-date
content, this proven book covers clinical
tasks such as taking patients' medical
histories, recording vital signs,
explaining procedures, and assisting care
providers during exams, as well as
administrative duties including managing
patient information, electronic medical
records (EMR), insurance documentation,
billing, and bookkeeping. In addition,
chapter material and learning objectives
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are clearly mapped to ABHES, CAAHEP, and
MAERB competencies, with an increased
focus on professionalism and personal
effectiveness, to help you hone practical,
real-world skills and prepare for
certification. The guide also supports
effective learning with a variety of
online resources to help you make the most
of your study time, including interactive
quizzes for self-assessment and the
popular Critical Thinking Challenge
application. Important Notice: Media
content referenced within the product
description or the product text may not be
available in the ebook version.
This new medical assisting learning system
provides comprehensive coverage of
administrative and clinical procedures and
skills. The full-color text integrates the
competencies identified in the new AAMA
Role Delineation Study throughout, using a
simulation approach to enhance learning by
using characters from the Medical
Assisting Videos throughout the case
studies and examples in the textbook,
workbook and student disk. Two Study Guide
Software Disks packaged with the text
provide a comprehensive review of
administrative, clinical and general
content areas. Step-by-step, detailed
procedures and an innovative, open text
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design clearly illustrate standard and
advanced medical assisting skills. End-ofchapter review questions with a criticalthinking emphasis reinforce learning of
material covered. Unique topics covered
include managed care, coping skills,
therapeutic approach to patients, cultural
diversity applications, preparation for
the Examination (both CMA and RMA), and
professional career success strategies.
Supplements Workbook 0-8273-6765-1 - 8 1/2
x 11, 832 pages, 4 color, casebound
Instructor's Manual 0-8273-6763-5 - 8 1/2
x 11, 832 pages, 4 color, casebound
Computerized Testbank (3.5" Windows)
0-8273-8415-7 Instructor's Resource Kit
0-768-0146-2 M.A. Video Series 2E
0-8273-8304-5 M.A. CD-ROM 0-8273-8404-1
This book explores the factors that
contribute to high corporate growth,
presenting a new conceptual model for
research into this phenomenon. Building on
existing research, the authors present a
new conceptual research model that links
multidimensional variables, such as
entrepreneurial orientation, and human
capital, with the perceived availability
of different forms of financing for highgrowth companies and with the measures
that these firms take to overcome
financial constraints and thus influence
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their financial performance. With this
model the authors aim to enhance our
understanding of the specifics of
financing high growth companies and
demonstrate how the availability of
financial resources is one of the most
important determinants of promoting
development and enterprise growth.
Empirically tested on a random sample of
high-growth companies from Slovenia, the
book seeks to make a contribution to
research and enhance our understanding of
the various factors involved in high
growth firms.
Designed to provide a comprehensive, stepby-step approach to organic process
research and development in the
pharmaceutical, fine chemical, and
agricultural chemical industries, this
book describes the steps taken, following
synthesis and evaluation, to bring key
compounds to market in a cost-effective
manner. It describes hands-on, step-bystep, approaches to solving process
development problems, including route,
reagent, and solvent selection; optimising
catalytic reactions; chiral syntheses; and
"green chemistry." Second Edition
highlights: • Reflects the current
thinking in chemical process R&D for small
molecules • Retains similar structure and
Page 15/26

Read Online Case Study 06 Brands Delmar
Cengage Learning
orientation to the first edition. •
Contains approx. 85% new material •
Primarily new examples (work-up and
prospective considerations for pilot plant
and manufacturing scale-up) • Some
new/expanded topics (e.g. green chemistry,
genotoxins, enzymatic processes) •
Replaces the first edition, although the
first edition contains useful older
examples that readers may refer to
Provides insights into generating rugged,
practical, cost-effective processes for
the chemical preparation of "small
molecules" Breaks down process
optimization into route, reagent and
solvent selection, development of reaction
conditions, workup, crystallizations and
more Presents guidelines for implementing
and troubleshooting processes
Handbook of Research on Holistic
Optimization Techniques in the
Hospitality, Tourism, and Travel Industry
American Book Publishing Record
Financial Determinants of High-Growth
Companies
Delmar's Comprehensive Medical Assisting
The Promises and Properties of Rapidly
Growing Companies
Four Italian Cases

The TV Brand Builders is the definitive account of
how the biggest television networks, channels and
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programmes are created as brands, with rare
privileged access to the marketing strategies and
creative thinking behind culturally defining TV
promos, digital and social media campaigns and
design identities. Practical advice and strategic
insight is blended with insightful stories from the
ratings front line. Written by two leading practitioners
responsible for work as famous as the BBC One
hippos, the creation of a TV channel called Dave and
the re-launch of Doctor Who, and featuring
interviews with 50 leading industry experts from 8
countries, from HBO to ESPN, from DreamWorks to
CANAL+.
GETTING STARTED IN THE COMPUTERIZED
MEDICAL OFFICE: FUNDAMENTALS AND
PRACTICE will help prepare your students to work
with any practice management software used in
medical offices today. The book follows the flow of
information as patients are scheduled and seen in a
medical office, through procedure posting, billing and
collections. Content within the book is grouped by
subject for easy reading, followed by immediate
application of the concepts to the software. Important
Notice: Media content referenced within the product
description or the product text may not be available
in the ebook version.
Samuel L. Clemens lost the 1882 lawsuit declaring
his exclusive right to use “Mark Twain” as a
commercial trademark, but he succeeded in the
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marketplace, where synergy among his comic
journalism, live performances, authorship, and
entrepreneurship made “Mark Twain” the premier
national and international brand of American humor
in his day. And so it remains in ours, because Mark
Twain’s humor not only expressed views of self and
society well ahead of its time, but also anticipated
ways in which humor and culture coalesce in today’s
postindustrial information economy—the global trade
in media, performances, and other forms of
intellectual property that began after the Civil War. In
Twain’s Brand: Humor in Contemporary American
Culture, Judith Yaross Lee traces four hallmarks of
Twain’s humor that are especially significant today.
Mark Twain’s invention of a stage persona comically
conflated with his biographical self lives on in
contemporary performances by Garrison Keillor,
Margaret Cho, Jerry Seinfeld, and Jon Stewart. The
postcolonial critique of Britain that underlies
America’s nationalist tall tale tradition not only selfdestructs in A Connecticut Yankee in King Arthur’s
Court but also drives the critique of American
Exceptionalism in Philip Roth’s literary satires. The
semi-literate writing that gives Adventures of
Huckleberry Finn its “vernacular vision”—wrapping
cultural critique in ostensibly innocent transgressions
and misunderstandings—has a counterpart in the
apparently untutored drawing style and social
critique seen in The Simpsons, Lynda Barry’s
Page 18/26

Read Online Case Study 06 Brands Delmar
Cengage Learning
comics, and The Boondocks. And the humor
business of recent decades depends on the same
brand-name promotion, cross-media synergy, and
copyright practices that Clemens pioneered and
fought for a century ago. Twain’s Brand highlights
the modern relationship among humor, commerce,
and culture that were first exploited by Mark Twain.
Looking for a conversational and easy-to-follow book
that walks you through the most important nursing
concepts and helps you apply them in practice?
Then look no further than Concepts for Nursing
Practice, 2nd Edition! Written by conceptual learning
expert Jean Giddens, this innovative interactive text
explains 58 of the most common nursing concepts
— including six all new concepts — that span the
areas of patient physiology, patient behavior, and the
professional nursing environment. Featured
exemplars for each concept are also discussed to
help you more easily understand the concepts and
apply them to the clinical setting. In addition to more
concepts and featured exemplar sections, this new
second edition also boasts a more intuitive
organization and review questions for both RN and
LPN/LVN programs. In a nutshell, Concepts for
Nursing Practice, 2nd Edition is not only the key to
understanding nursing concepts, it’s also the way to
hone your clinical reasoning skills and be confidently
prepared for almost any workplace situation.
Authoritative content written by expert Jean Giddens
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sets the standard for the rapidly growing conceptbased curriculum movement. Exemplar lists for each
concept, covering the lifespan and all clinical settings
aid readers in assimilating concepts into practice.
Case studies in each chapter allow readers to apply
knowledge of concepts to real world examples.
Logical organization of concepts into units and
themes helps readers form immediate connections
among related concepts – a key to conceptual
learning. Original concept illustrations give readers
visual cues to understanding and making
connections across concepts. NEW! Six all-new
concepts — spirituality, self-management, sleep,
hormonal regulation, fatigue, and health disparities
— cover a broader spectrum of nursing practice and
provide added flexibility across a variety of nursing
programs. NEW! Featured exemplar sections
highlight selected exemplars related to each concept
and provide a brief synopsis of the exemplar. NEW!
Expanded resources for LPN/LVN programs include
unique student review questions to offer additional
study assistance. NEW! Revised format for Health
and Illness concepts includes concise and consistent
explanations of conditions across the lifespan along
with the rationale for care. NEW! Revised format for
Health Care Recipient and Professional
Nursing/Health Care concepts provides streamlined
explanations of conceptual material in a more logical
order. NEW! Renamed theme on Resilience
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(formerly Coping and Stress Tolerance) emphasizes
this increasingly important aspect of personal
responsibility in health and illness.
A Conceptual Model
Handbook of Research on Global Business
Opportunities
Delmar's Comprehensive Medical Assisting:
Administrative and Clinical Competencies
Green Crime in Mexico
Entrepreneurial Marketing for SMEs
Convergence and Hybrid Information Technologies

Provides updated key information, including
salary ranges, employment trends, and
technical requirements. Career profiles
include animator, content specialist, game
designer, online editor, web security
manager, and more.
The process of creating iconic brands varies
from product to product and market to market.
Effective branding strategies are imperative
to success in a competitive marketplace.
Cases on Branding Strategies and Product
Development: Successes and Pitfalls is a
collection of case studies illustrating
successful brand management strategies as
well as common errors of unsuccessful brands.
This premier reference work takes a global
perspective on branding, providing unique
insights for academicians and industrial
experts in replicating the successful
strategies in different markets.
Destination branding and marketing form the
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backbone of tourism industry growth, but it
is increasingly important that the strategies
employed consider and promote sustainable
solutions. This book provides a comprehensive
set of tools and techniques for branding and
marketing for sustainable tourism
development. It blends tourism and marketing
strategies with practical, innovative
information technology solutions and a
psychological perspective, providing
illustrative case studies and examples to aid
understanding. Addressing opportunities and
challenges across the field, it also reviews
how different types of tourism such as
community based, accessible, film,
agricultural and cultural-heritage tourism
entail unique issues for development.
This collection is the first exploration into
green crime in Mexico, offering a unique
critique of the environmental problems facing
Mexico today. Written by a diverse range of
Mexican academics and practitioners from
different career stages and various different
disciplines, this edited volume exposes the
corruption, power, and disregard for the
environment through highly detailed and
engaging case studies. The chapters are
grouped into four categories: Environmental
Degradation, Social and Environmental
Justice, Wildlife Trafficking, and Noncompliance with Environmental Obligations,
and are illuminated by rigorous original
research. This book fills a substantial gap
in knowledge about concerns that are
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important not only to the Mexican people and
the wider region, but to anyone with an
interest in the environmental issues facing
the world today. To this end, the
contributors hope to inspire other Mexicans
to study and research green crimes as well as
to influence scholars and practitioners
across Central and South America who are
facing similar environmental crises and
challenges.
Strategic Place Branding Methodologies and
Theory for Tourist Attraction
The Dynamics of Entrepreneurial Contexts
Humor in Contemporary American Culture
Concepts for Nursing Practice - E-Book
Information Communication Technologies and
City Marketing: Digital Opportunities for
Cities Around the World
Start-Ups and SMEs: Concepts, Methodologies,
Tools, and Applications
Smaller companies are abundant in the business
realm and outnumber large companies by a wide
margin. To maintain a competitive edge against other
businesses, companies must ensure the most
effective strategies and procedures are in place. This
is particularly critical in smaller business
environments that have fewer resources. Start-Ups
and SMEs: Concepts, Methodologies, Tools, and
Applications is a vital reference source that examines
the strategies and concepts that will assist small and
medium-sized enterprises to achieve
competitiveness. It also explores the latest advances
and developments for creating a system of shared
values and beliefs in small business environments.
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Highlighting a range of topics such as
entrepreneurship, innovative behavior, and
organizational sustainability, this multi-volume book
is ideally designed for entrepreneurs, business
managers, executives, managing directors,
academicians, business professionals, researchers,
and graduate-level students.
Tourism and Entrepreneurship: International
Perspectives provides an innovative, interdisciplinary
approach. This book takes as its central theme the
role of entrepreneurship in the context of regional,
local and national tourism development. By engaging
with top academics in both tourism and
entrepreneurship this book delivers a cohesive,
interdisciplinary examination of the most recent
developments in both tourism and entrepreneurship.
Several key themes are explored and articulated
through the following concepts and issues: tourism,
innovation and entrepreneurship; the role and nature
of individual and collective entrepreneurship in
different contexts; the role of tourism in responding
to development opportunities created by global
forces; and finally, issues associated with tourism
strategies and policies. Divided into four parts, the
book reflects on the most relevant areas of tourism
entrepreneurship: * Understanding the conceptual
basis of tourism entrepreneurship * Creative use of
entrepreneurship and processes of social innovation
* Tourism entrepreneurship mediating the
global–local divide * Sectoral strategies and policy
issues of tourism entrepreneurship Tourism and
Entrepreneurship: International Perspective: *
Explains the impact of tourism entrepreneurship on
places and overall regional and destination
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development * Examines the role of the public sector
in facilitating the need for sustainable tourism
development * Examines the effects and implications
of funding schemes and support programmes * Takes
the owner, manager and entrepreneur as the starting
point of analysis to explore specific issues * Allows
practitioners and policy-makers to explore practical
applications and best practice of theory through a
diverse range of international case studies *
Contributed to by an international team of leading
scholars in tourism and entrepreneurship This book
is a unique combination of theory, case studies and
discussion highlighting the importance of
entrepreneurial tourism activity for economic
success. It is essential reading for students and
researchers in both tourism and entrepreneurship.
In today's dynamic health care environment, medical
assistants are playing an increasingly important role.
DELMAR'S ADMINISTRATIVE MEDICAL
ASSISTING, Fifth Edition, helps you gain the
knowledge and skills needed to succeed in this
rewarding, rapidly growing field. Known for its
thorough coverage, extensive technical detail, and
accurate, up-to-date content, this proven book covers
clinical tasks such as taking patients' medical
histories, recording vital signs, explaining
procedures, and assisting care providers during
exams, as well as administrative duties including
managing patient information, electronic medical
records (EMR), insurance documentation, billing, and
bookkeeping. In addition, chapter material and
learning objectives are clearly mapped to ABHES,
CAAHEP, and MAERB competencies, with an
increased focus on professionalism and personal
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effectiveness, to help you hone practical, real-world
skills and prepare for certification. The guide also
supports effective learning with a variety of online
resources to help you make the most of your study
time, including interactive quizzes for selfassessment and the popular Critical Thinking
Challenge application. Important Notice: Media
content referenced within the product description or
the product text may not be available in the ebook
version.
Context is everything in entrepreneurship research.
This book compellingly demonstrates the ways in
which the distinctive European cultural, societal and
geographic environments enable research into new
entrepreneurial phenomena. It also gives guidance as
to how future research should endeavour to
understand the influences of context.
Digital Opportunities for Cities Around the World
Delmar's Standard Textbook of Electricity
Delmar's Clinical Medical Assisting (Book Only)
Managing Open Innovation
Research Methods and Design in Sport Management
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