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CONTEMPORARY MARKETING, Seventeenth Edition, is the proven, premier teaching and learning resource for foundational
marketing courses. The authors provide thorough coverage of essential marketing principles, exploring all components of the
marketing mix, and providing practical guidance to help students prepare for successful marketing careers. This trusted text
continues to grow stronger with each groundbreaking new edition, preserving what has made previous editions perennial bestsellers, while adding innovative new features and up-to-date information on current trends, topics, research, and best practices in
this ever-evolving field. Because it is so technologically advanced, student-friendly, instructor-supported, and more relevant than
ever, CONTEMPORARY MARKETING, Seventeenth Edition, remains in a class by itself. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
With the onset of the third millennium, increasing numbers of corporations around the world have been undergoing cultural and
mindset shift paradigms whilst developing corporate strategies that are increasingly attuned to the highly competitive and dynamic
business realities arising from globalising national economies around the world. This research book represents an eclectic collection
of latest research articles and empirical studies conducted in different parts of the world on corporate strategy, including usually
neglected countries of study such as Germany, Turkey, Greece and Spain. This research book contains over twenty research papers
examining various aspects of corporate strategy in different national and international settings, this book is intended to equip readers
with the latest knowledge to understand the complexities of corporate strategy both at a theoretical and operational levels. Further,
the book is specifically written with the needs of the students of strategy both at an undergraduate and postgraduate who may want to
gain contemporary knowledge of strategy based on empirical research.
This text is an unbound, binder-ready edition. We've listened. Boone/Kurtz, Essentials of Contemporary Business is the flexible,
current, and easy-to-use resource that today’s students and teachers want. Our commitment to delivering solutions at the speed of
business has produced the perfect combination of current material, illustrative examples and a storytelling narrative -- all in a brief,
valued-priced package. Covering all of the major topics of the introduction to business course, Boone/Kurtz, Essentials of
Contemporary Business offers shorter chapters and a visually pleasing design paired with a comprehensive suite of resources to help
you make business concepts come alive. Experience a textbook program that supports your goals to stimulate curiosity, show
relevance, promote creativity, and prepare students for what's ahead, in both their academic and business careers.
Revised edition of the author's Contemporary strategy analysis, 2013.
The Future of Leadership Development
Contemporary Corporate Strategy
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Contemporary Euromarketing
Fundamentals of Business (black and White)
Economics at the Cutting Edge
Ideal for MBA and advanced undergraduate students, Contemporary Strategy Analysis, 11th Edition delivers an accessible and
insightful exploration of the fundamentals of strategic value creation. With a strong focus on practical strategies proven to work in the
real-world, the text includes a multitude of case studies based on recognizable companies that illustrate the implementation of the
concepts discussed within.
The Second Middle East Edition blends theory with contemporary management practice. Dr. Marina Apaydin (American University of
Beirut) joins the authoring team in this edition for significant enhancements to content and presentation of topics. New chapteropening cases have been added to feature companies and management personalities from the Middle East. Management Insights
vignettes offer balanced representation of international as well as local, small-to-medium sized companies and start-ups, to ensure
applicability of theory in a variety of contexts. Updated content and improved topics coverage ensure closer alignment with
introductory management courses: • Two new topics have been added on the history of management in the Arab world in Chapter 2,
and Islamic ethics in Chapter 5. • Improved content coverage includes a new Chapter 3 focusing on the Manager as a Person. •
Improved and streamlined coverage of managerial processes relating to organizational culture in Chapter 4. • Managing in the Global
Environment includes revised terminology consistent with International Business courses. • Chapters 8 through 11 have gone through
substantial revision to focus on control as part of managing the organizational structure, and organizational learning as part of change
and innovation. • Chapter 16 includes contemporary topics on communication including social media, influencers, and a guide to
networking. Dr. Marina Apaydin is an Assistant Professor of Strategic Management at the Olayan School Business at the American
University of Beirut, Lebanon. Dr. Omar Belkohodja is an Associate Professor of Strategic Management and International Business at
the School of Business Administration at the American University of Sharjah, UAE.
The eighth edition of this successful text provides a comprehensive and contemporary introduction to financial management, focusing
on shareholder wealth maximization and cash flow management, the international aspects of financial management, the ethical
behavior of managers, and the increased impact of the Internet in business practice. In addition, content has been added or enhanced to
reflect the changing focus on finance areas including topics such as discounted payback period, dividend practices of foreign firms,
risk management, and real options.
Overcome your math anxiety and confidently master key mathematical concepts and their business applications with
Brechner/Bergeman’s CONTEMPORARY MATHEMATICS FOR BUSINESS AND CONSUMERS, 8E. Refined and enhanced over
eight editions, this text continues to incorporate a proven step-by-step instructional model that allows you to progress one topic at a
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time without being intimidated or overwhelmed. This edition offers a reader-friendly design with a wealth of engaging learning
features that connect the latest business news to chapter topics and provide helpful personal money tips. You will immediately practice
concepts to reinforce learning and hone essential skills with more than 2,000 proven exercises. Jump Start problems introduce each
new topic in the section exercise sets and provide a worked-out solution to help you get started. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Contemporary Business with Info Trac
Contemporary Issues and Prospects in Business Development in Africa
Contemporary Tourism Reviews Volume 1
A Problem-solving Approach
Managing the Contemporary Multinational
One of the Best Books of the Year: NPR, GQ, Billboard, JazzTimes In jazz parlance, "playing changes" refers to an improviser's
resourceful path through a chord progression. In this definitive guide to the jazz of our time, leading critic Nate Chinen boldly expands
on that idea, taking us through the key changes, concepts, events, and people that have shaped jazz since the turn of the century--from
Wayne Shorter and Henry Threadgill to Kamasi Washington and Esperanza Spalding; from the phrase "America's classical music" to an
explosion of new ideas and approaches; from claims of jazz's demise to the living, breathing scene that exerts influence on mass culture,
hip-hop, and R&B. Grounded in authority and brimming with style, packed with essential album lists and listening recommendations,
Playing Changes takes the measure of this exhilarating moment--and the shimmering possibilities to come.
An extremely fluent and effective text designed to be a complete resource for single semester modules, this new edition has a unique
combination of text, case studies. The emphasis is on practicality and the text encourages the student to engage with the debate itself
and not just the theory. Also available is a companion website with extra features to accompany the text, please take a look by clicking
below - http://www.palgrave.com/business/brennan/
"A witty rom-com reinvention ... with deeply relatable insights on family pressure and growing up.” - Emily Wibberley and Austin
Siegemund-Broka, authors of Always Never Yours and If I’m Being Honest “An adorable debut that updates a classic romantic trope
with a buzzy twist." - Jenn Bennett, author of Alex, Approximately and Serious Moonlight A fresh, irresistible rom-com from debut
author Emma Lord about the chances we take, the paths life can lead us on, and how love can be found in the opposite place you
expected. One of Forbes Best YA of 2020 Meet Pepper, swim team captain, chronic overachiever, and all-around perfectionist. Her
family may be falling apart, but their massive fast-food chain is booming — mainly thanks to Pepper, who is barely managing to juggle
real life while secretly running Big League Burger’s massive Twitter account. Enter Jack, class clown and constant thorn in Pepper’s
side. When he isn’t trying to duck out of his obscenely popular twin’s shadow, he’s busy working in his family’s deli. His relationship
with the business that holds his future might be love/hate, but when Big League Burger steals his grandma’s iconic grilled cheese
recipe, he’ll do whatever it takes to take them down, one tweet at a time. All’s fair in love and cheese — that is, until Pepper and Jack’s
spat turns into a viral Twitter war. Little do they know, while they’re publicly duking it out with snarky memes and retweet battles,
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they’re also falling for each other in real life — on an anonymous chat app Jack built. As their relationship deepens and their online
shenanigans escalate — people on the internet are shipping them?? — their battle gets more and more personal, until even these two
rivals can’t ignore they were destined for the most unexpected, awkward, all-the-feels romance that neither of them expected.
(Black & White version) Fundamentals of Business was created for Virginia Tech's MGT 1104 Foundations of Business through a
collaboration between the Pamplin College of Business and Virginia Tech Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative Commons-NonCommercial ShareAlike 3.0 license.
Contemporary Business Writing
Valuation Challenges and Solutions in Contemporary Businesses
Tweet Cute
Contemporary Business
The Role of Headquarters

Defining the value of an entire company can be challenging, especially for large, highly competitive business markets.
While the main goal for many companies is to increase their market value, understanding the advanced techniques and
determining the best course of action to maximize profits can puzzle both academic and business professionals alike.
Valuation Challenges and Solutions in Contemporary Businesses provides emerging research exploring theoretical and
practical aspects of income-based, market-based, and asset-based valuation approaches and applications within the
financial sciences. Featuring coverage on a broad range of topics such as growth rate, diverse business, and market
value, this book is ideally designed for financial officers, business professionals, company managers, CEOs, corporate
professionals, academicians, researchers, and students seeking current research on the challenging aspects of firm
valuation and an assortment of possible solution-driven concepts.
Boone, Kurtz, and Berston’s, Contemporary Business, 17th Edition, delivers solutions at the speed of business to
stimulate curiosity, show relevance, promote creativity, and prepare students for what’s ahead in their academic and
business careers. With thoroughly revised cases, fresh, current examples, and an updated video series, the 17th Edition
provides insights into the many facets of business that contribute to the dynamic, ever changing world of work.
Contemporary Business, 17th EditionWiley Global Education
Contemporary Research Methods in Hospitality and Tourism delivers a comprehensive collection of chapters including
new insights for traditional paradigms, approaches, and methods, as well as more recent developments in research
methodology in the context of tourism and hospitality.
Contemporary Globalism
Essentials of Contemporary Business, Binder Ready Version
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Contemporary Business Mathematics for Colleges
Contemporary Strategy Analysis

The Review of Contemporary Fiction is a tri-quarterly journal that features critical essays on fiction writers whose work resists
convention and easy categorization.
First Published in 2003. Routledge is an imprint of Taylor & Francis, an informa company.
Presenting a basic, arithmetic-based approach, CONTEMPORARY BUSINESS MATHEMATICS FOR COLLEGES, 17E uses stepby-step development of concepts, hands-on practice exercises, and real-world applications to effectively prepare students for careers in
business. Practical skill-building activities are emphasized throughout as the book progresses, from the most basic to more complex
business math topics. Numerous problems and examples are taken from actual businesses. In addition, self-check features such as endof-section Concept Checks, end-of-chapter Bottom Lines, and end-of-chapter Review Problems enable students to test their
understanding before advancing to other topics or assignments. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
A Contemporary Look at Business Ethics provides a ‘present day’ look at business ethics to include the challenges, opportunities and
increased need for ethical leadership in today’s and tomorrow’s organizations. The book discusses current and future business ethics
challenges, issues and opportunities which provides the context leaders and their organizations must navigate. The book includes an
in?depth look at lessons learned about the causes of unethical behavior by examining a number of real?world examples of ethical
scandals from around the world that have taken place over the past few decades. The analysis of the various ethical scandals focuses on
concepts like ethical versus unethical leadership, received wisdom, the bottom?line mentality, groupthink and moral muteness, all of
which contribute to the kind of organizational culture and ethical behavior one finds in an organization. The book discusses ethical
decision making in general and the increased role of religion and spirituality, in confronting unethical behavior in contemporary
organizations. The book also takes an in?depth look at the impact ethical scandals have on employees and more specifically the
psychological contract and person?organization ethical fit with the goal of identifying, along with other things, what leaders can do to
restore relationships with employees and rebuild the organization’s reputation in the eyes of various stakeholders.
Leading Contemporary Economists
Celebrating the 20th Anniversary of the Journal of African Business
Contemporary Research Methods in Hospitality and Tourism
A Novel
Volume 1

Celebrating the 20th anniversary of the Journal of African Business, this book delves into contemporary issues in business and business
knowledge development in Africa. This collection of eight chapters—by
fourteen distinguished scholars based in Africa, Europe, and
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North America—covers anticorruption strategies; domestic credit and export diversification; the challenges of doing business in African
countries; the emergence of African endogenous businesses; board gender diversity; governance and performance of strategic alliances;
customer-centric marketing in Africa; and the intellectual development of the Journal of African Business as the premier research outlet
for African business since its inception in 2000. Each chapter offers a cogently differentiated perspective about business growth or
business knowledge development in Africa. Made up of contributions which are vividly and ingeniously written to be accessible to decisionmakers and other non-experts, this book will be of interest to all those researching the development of business in Africa. This book was
originally published as a special issue of the Journal of African Business.
Contemporary Financial Intermediation, Second Edition, brings a unique analytical approach to the subject of banks and banking. This
completely revised and updated edition expands the scope of the typical bank management course by addressing all types of deposit-type
financial institutions, and by explaining the why of intermediation rather than simply describing institutions, regulations, and market
phenomena. This analytic approach strikes at the heart of financial intermediation by explaining why financial intermediaries exist and
what they do. Specific regulations, economies, and policies will change, but the underlying philosophical foundations remain the same.
This approach enables students to understand the foundational principles and to apply them to whatever context they encounter as
professionals. This book is the perfect liaison between the microeconomics realm of information economics and the real world of banking
and financial intermediation. This book is recommended for advanced undergraduates and MSc in Finance students with courses on
commercial bank management, banking, money and banking, and financial intermediation. Completely undated edition of a classic
banking text Authored by experts on financial intermediation theory, only textbook that takes this approach situating banks within
microeconomic theory
Overcome your math anxiety and confidently master key mathematical concepts and their business applications with Brechner/Bergeman’s
CONTEMPORARY MATHEMATICS FOR BUSINESS AND CONSUMERS, BRIEF 8E. Refined and enhanced over eight editions, this
text continues to incorporate a proven step-by-step instructional model that allows you to progress one topic at a time without being
intimidated or overwhelmed. This edition offers a reader-friendly design with a wealth of engaging learning features that connect the
latest business news to chapter topics and provide helpful personal money tips. You will immediately practice concepts to reinforce learning
and hone essential skills with more than 2,000 proven exercises. Jump Start problems introduce each new topic in the section exercise sets
and provide a worked-out solution to help you get started. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
"This book offers the latest research in the field of Business Performance Management in the global economic environment of present
conditions while looking at business as a whole entity instead of only at the divisional level"--Provided by publisher.
Jazz for the New Century
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Contemporary Financial Management
Contemporary Financial Intermediation
Contemporary Mathematics for Business & Consumers, Brief Edition
Contemporary Issues in Business, Economics and Finance
Contemporary Business 14th Edition gives students the business language they need to feel confident in taking the first steps
toward becoming successful business majors and successful business people. With new integrated E-Business context
throughout the text, it provides a new approach. Another addition is the "Green Business" boxes in every chapter to provide
student's with more Green Business information. All of the information provided is put together in a format easy for all students to
understand, allowing for a better grasp of the information.
Contemporary Business, Third Canadian Edition, is a comprehensive introductory course. Rooted in the basics of business, this
course provides students a foundation upon which to build a greater understanding of current business practices and issues that
affect their lives. A wide variety of global issues, ideas, industries, technologies, and career insights are presented in a
straightforward, application-based format. Written in a conversational style and edited for plain language, Contemporary Business
ensure readability for all students, including students for whom English is their second language. The goal of this course is to
improve a student’s ability to evaluate and provide solutions to today’s global business challenges and ultimately to thrive in
today’s fast-paced business environment.
Technology has brought many innovations and changes in experiential design and experiential products and services. The digital
transformations brought about by technology have led to problem-solving, creative functioning, and unique improvements along
with experiences. Human-digital experience interaction prevails in many areas of modern society, and in order to evaluate this
interaction, a more balanced understanding of digital and experience processes is required. The Handbook of Research on
Interdisciplinary Reflections of Contemporary Experiential Marketing Practices discusses innovative research on experiential
marketing and evaluates the interdisciplinary reflections of practices from different perspectives. The book also explores how the
concept of experience is developed, managed, and marketed according to current consumer needs and motivations. Covering
critical topics such as experience economy and tourism experience management, this reference work is ideal for managers,
marketers, hospitality professionals, academicians, practitioners, scholars, researchers, instructors, and students.
* State of the art reviews of sub fields of tourism - must-have information by experts in their field; * Every review is a multidimensional ’one-stop shop’ of information, equipping the reader with all they need to learn about each topic, saving valuable
research time;
Contemporary Strategic Marketing
Contemporary Business 1997
Cultural Variations and Business Performance: Contemporary Globalism
Contemporary Business, 17th Edition
The Theory of the Business (Harvard Business Review Classics)
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Learn the business language you need to feel confident in taking the first steps toward becoming successful business majors and successful
business people with Boone and Kurtz's best-selling CONTEMPORARY BUSINESS and its accompanying Audio CD-ROM. You'll find all the
most important introductory business topics, using the most current and interesting examples happening right now in the business world! With
this textbook, you'll hone skills that will make you more successful as students and employees.
Published in previous editions as Relationship Selling, the latest edition of Mark Johnston and Greg Marshall’s Contemporary Selling:
Building Relationships, Creating Value continues to set the standard for the most up-to-date and student-friendly selling textbook available
anywhere today. The latest edition incorporates a new chapter on social media and technology-enabled selling, as well as a new chapter on
selling globally. To support student engagement, the book also features: ‘Expert Advice’ chapter openers showing how each chapter’s sales
concepts are applied in the real world In-chapter ‘Ethical Dilemmas’ that help students identify and handle effectively the numerous ethical
issues that arise in selling Mini-cases to help students understand and apply the principles they have learned in the classroom Role-plays at
the end of each chapter enabling students to learn by doing Special appendices on selling math and developing a professional sales proposal
Video material available on the Companion Website, featuring new content with sales experts discussing best sales practices from a recent
PBS special on selling produced by Chally Group Worldwide. Further resources for instructors and students are available at
www.routledge.com/cw/johnston-9780415523509 .
CONTEMPORARY BUSINESS, 11th Edition, is the most widely used introductory business text and it is even better than before!
Containingall the most important introductory business topics, this text also includes the most current information available in any business
text,and the best supplementary package in the business.
Contemporary Studies in Economic and Financial Analysis (CSEF 104) dedicates 16 chapters in articles and studies on Contemporary Issues
of Business Economics and Finance. Authors contributed from the International Applied Social Science Congress, held in Turkey.
Playing Changes
Building Relationships, Creating Value - 4th Edition
EBOOK: Contemporary Management - MEE, 2e
The Review of Contemporary Fiction
Contemporary Strategy Analysis 9e Text Only

This book describes the important contributions of several contemporary economic figures
including recent Nobel Laureates. Describing their work and putting it into an historical
perspective, these chapters explain how their work constitutes a major contribution to
the discipline of economics and how it has broadened economic science. Co-Editor of the
Review of Political Economy, Steven Pressman has gathered together for the first time key
chapters from the journal, discussing major figures such as Amartya Sen, Joseph Stiglitz,
John Kenneth Galbraith, Thomas Schelling, Edmund Phelps and Robert Mundell. This volume
is significant to the extent that it combines the study of the work of Nobel Laureates
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with the perspective of heterodox economists, including a comprehensive bibliography for
the work of each economist covered.
Providing a comprehensive overview packed with relevant examples, CONTEMPORARY FINANCIAL
MANAGEMENT, 14e, focuses on value creation, risk management, and effectively managing
cash flow. It explores the international aspects of financial management, examines the
ethical behavior of managers, emphasizes the unique finance-related concerns of
entrepreneurs, and studies the effects of the 2008-2009 recession. In addition, chapteropening Financial Challenges scenarios, icons, cases, and other learning features
highlight critical concepts and enable readers to apply what they learn to real-word
practice. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Managing the Contemporary Multinational explores the role of headquarters in different
structures of multinational firms and shows how this role is affected by the complexity
of contemporary research. This topical book illustrates that contemporary research has
added complexity to the attributes of the multinational, with implications for the role
of headquarters. It examines claims that subsidiaries contribute to the overall
competitiveness of the corporation, that they are organized in corporate networks
spanning country borders, and that they depend upon specific relationships in the
external network. It is stressed that headquarters knowledge of the multinational and its
business environment is crucial, but also problematic. The eminent contributors question
whether headquarters have become more or less important given the complexity of
contemporary research, and argue that the answer to this question depends on the
theoretical foundation adopted in the multinational. Based on empirical studies, this
invaluable book will be a captivating read for students and researchers interested in
international business and international management.
Discover how European firms operate in the global marketplace Contemporary Euromarketing
examines the strategies of small and medium-sized firms that sell their products and
services in international markets, with a special focus on international new ventures
(INV) and born globals (BG). Academics and researchers working in Finland, Spain,
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Denmark, Italy, France, Portugal, and the Czech Republic analyze both outward and inward
types of operations, foreign sourcing, and foreign partner selection. The book also
addresses international counterfeiting and the impact of culture on advertising related
issues. Contemporary Euromarketing includes results of surveys and interviews with more
than 1,000 European companies and case studies of software firms, export circles, and
print media to present analytical insights on the internal and external aspect of
marketing in the European Union. This unique book examines the vital issues facing
European markets and marketing systems in dealing with global economics, including interand intra-trade activities, export behavior, marketing strategies and practices,
marketing implications of strategic alliances, public sector marketing, comparative
marketing systems, buyer-seller interactions, and business customs and practices among
European countries. Topics examined in Contemporary Euromarketing include: a conceptual
growth model with typical starting points, pathways, and outcomes of international growth
whether partner commitment to export cooperation leads to a higher degree of success
differences in international development of INVs and how/why differences are manifested
the relationship between export intensity and different types of performance by
structural equation modeling (SEM) analysis description of the stages of the
internationalization process and its link to performance international sourcing as an
entrepreneurial act the relationship between partner selection and international joint
venture (IJV) performance differences and similarities between magazine advertisements in
France and the Czech Republic the effects of provocative advertising imagery on
consumers’ attitudes toward product factors that attract international counterfeiting to
the European Union and much more! Contemporary Euromarketing is an essential resource for
practitioners, academics, and policymakers involved in the European Union’s growing role
in the global marketplace.
Handbook of Research on Interdisciplinary Reflections of Contemporary Experiential
Marketing Practices
A Contemporary Look at Business Ethics
Global Perspectives
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Catalog of Copyright Entries. Third Series
1976: January-June: Index
Peter F. Drucker argues that what underlies the current malaise of so many large and successful
organizations worldwide is that their theory of the business no longer works. The story is a familiar one:
a company that was a superstar only yesterday finds itself stagnating and frustrated, in trouble and,
often, in a seemingly unmanageable crisis. The root cause of nearly every one of these crises is not that
things are being done poorly. It is not even that the wrong things are being done. Indeed, in most cases,
the right things are being done—but fruitlessly. What accounts for this apparent paradox? The
assumptions on which the organization has been built and is being run no longer fit reality. These are
the assumptions that shape any organization's behavior, dictate its decisions about what to do and what
not to do, and define what an organization considers meaningful results. These assumptions are what
Drucker calls a company's theory of the business. The Harvard Business Review Classics series offers
you the opportunity to make seminal Harvard Business Review articles a part of your permanent
management library. Each highly readable volume contains a groundbreaking idea that continues to
shape best practices and inspire countless managers around the world—and will have a direct impact on
you today and for years to come.
Contemporary Business Mathematics for Colleges, Brief Course
Contemporary Selling
Contemporary Mathematics for Business & Consumers
Contemporary Marketing
Entry and Operational Decision Making
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