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to reproduce
ideologies and
confirm the existing
order of things, or as
instruments of social
reform. Yet objects
in museums can
exceed their
designated roles as
documents or
specimens. In this
wideranging and
original book,
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Michelle Henning
explores how
historical and
contemporary
museums and
exhibitions restage
the relationship
between people and
material things. In
doing so, they
become important
sites for the
development of new
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forms of experience,
memory and
knowledge. Henning
reveals how
museums can be
theorised as a form
of media. She
discusses both
historical and
contemporary
examples, from
cabinets of curiosity,
through the avant-
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garde exhibition
design of Lissitzy
and Bayer; the
experimental
museums of Paul
Otlet and Otto
Neurath; to science
centres; immersive
and virtual
museums; and major
developments such
as Guggenheim
Bilbao, Tate Modern
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in London and the
National Museum of
the American Indian
in Washington D.C.
Museums, Media
and Cultural Theory
is unique in its
treatment of the
museum as a media-
form, and in its
detailed and critical
discussion of a wide
range of display
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techniques. It is an
indispensable
introduction to some
of the key ideas,
texts and histories
relevant to the
museum in the 21st
century.
From the
architectural
spectacle of the
medieval cathedral
and the romantic
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sublime of the
nineteenth-century
panorama to the
techno-fetishism of
today's London
Science Museum,
humans have gained
a deeper
understanding of the
natural world through
highly illusionistic
representations that
engender new
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modes of seeing,
listening, and
thinking. What unites
and defines many of
these wondrous
spaces is an
immersive view-an
invitation to step
inside the virtual
world of the image
and become a part
of its universe, if only
for a short time.
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Since their inception,
museums of science
and natural history
have mixed
education and
entertainment, often
to incredible, eye-
opening effect.
Immersive spaces of
visual display and
modes of exhibition
send "shivers" down
our spines, engaging
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the distinct cognitive
and embodied
mapping skills we
bring to spectacular
architecture and
illusionistic media.
They also force us to
reconsider traditional
models of film
spectatorship in the
context of a mobile
and interactive
spectator. Through a
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series of detailed
historical case
studies, Alison
Griffiths masterfully
explores the
uncanny and
unforgettable
visceral power of the
medieval cathedral,
the panorama, the
planetarium, the
IMAX theater, and
the science museum.
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Examining these
structures as
exemplary spaces of
immersion and
interactivity, Griffiths
reveals the
sometimes
surprising
antecedents of
modern media
forms, suggesting
the spectator's deep-
seated desire to
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become immersed in
a virtual world.
Shivers Down Your
Spine demonstrates
how immersive and
interactive museum
display techniques
such as large video
displays,
reconstructed
environments, and
touch-screen
computer
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interactives have
redefined the
museum space,
fueling the
opposition between
public and private,
science and
spectacle, civic and
corporate interests,
voice and text, and
life and death. In her
remarkable study of
sensual spaces,

Page 15/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

Griffiths explains
why, for centuries,
we keep coming
back for more.
MUSEUM MEDIA
Edited by Michelle
Henning Museum
Media explores the
contemporary uses
of diverse media in
museum contexts
and discusses how
technology is
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reinventing the
museum. It
considers how
technological
changes—from
photography and
television through to
digital mobile
media—have given
rise to new habits,
forms of attention
and behaviors. It
explores how

Page 17/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

research methods
can be used to
understand people's
relationships with
media technologies
and display
techniques in
museum contexts,
as well as the new
opportunities media
offer for museums to
engage with their
visitors. Entries

Page 18/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

written by leading
experts examine the
transformation of
history and memory
by new media, the
ways in which
exhibitions mediate
visitor experience,
how designers and
curators can
establish new kinds
of relationships with
visitors, the
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expansion of the
museum beyond its
walls and its
insertion into a wider
commercial and
corporate landscape.
Focusing on formal,
theoretical and
technical aspects of
exhibition practice,
this in-depth volume
explores questions
of temporality,
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attachment to
objects, atmospheric
and immersive
exhibition design, the
reinvention of the
exhibition medium,
and much more.
Las Vegas, says
William Fox, is a pay-
as-you-play paradise
that succeeds in
satisfying our
fantasies of wealth
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and the excesses of
pleasure and
consumption that go
with it. In this
context, Fox
examines how Las
Vegas’s culture of
spectacle has
obscured the
boundaries between
high art and
entertainment
extravaganza, nature
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and fantasy, for-
profit and nonprofit
enterprises. His
purview ranges from
casino art
galleries—including
Steve Wynn’s
private collection
and a branch of the
famed Guggenheim
Museum—to the
underfunded Las
Vegas Art Museum;
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from spectacular
casino animal
collections like those
of magicians
Siegfried and Roy
and Mandalay Bay’s
Shark Reef exhibit to
the city’s lack of
support for a viable
public zoo; from the
environmental and
psychological impact
of lavish water
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displays in the arid
desert to the artistic
ambiguities intrinsic
to Las Vegas’s
floating world of
showgirls,
lapdancers, and
ballet divas. That
Las Vegas
represents one of the
world’s most opulent
displays of private
material wealth in all
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its forms, while
providing miserly
funding for local
public amenities like
museums and zoos,
is no accident, Fox
maintains. Nor is it
unintentional that the
city’s most important
collections of art and
exotic fauna are
presented in the
context of casino
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entertainment, part
of the feast of
sensation and
excitement that
seduces millions of
visitors each year.
Instead, this
phenomenon shows
how our insatiable
modern appetite for
extravagance and
spectacle has
diminished the

Page 27/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

power of
unembellished
nature and the arts
to teach and inspire
us, and
demonstrates the
way our society
privileges private
benefit over public
good. Given that Las
Vegas has been a
harbinger of national
cultural trends, Fox’s
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commentary offers
prescient insight into
the increasing
commercialization of
nature and culture
across America.
Strategic
Management in the
Arts
Las Vegas And The
Culture Of Spectacle
Cumulative List of
Organizations
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Described in Section
170 (c) of the
Internal Revenue
Code of 1986
Tear Gas
Epiphanies
Why Culture
Changes
Arts Management
Museum Practice
A critical analysis of
contemporary art
collections and the value
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form, this book shows
why the nonprofit system
is unfit to administer our
common collections, and
offers solutions for
diversity reform and
redistributive
restructuring. In the
United States, institutions
administered by the
nonprofit system have an
ambiguous status as they
are neither entirely
private nor fully public.
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Among nonprofits, the
museum is unique as it is
the only institution where
trustees tend to collect the
same objects they hold in
“public trust” on behalf
of the nation, if not
humanity. The public
serves as alibi for
establishing the symbolic
value of art, which
sustains its monetary
value and its markets.
This structure allows for
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wealthy individuals at
the helm to gain
financial benefits from,
and ideological control
over, what is at its core
purpose a public system.
The dramatic growth of
the art market and the
development of financial
tools based on art-
collateral loans
exacerbate the
contradiction between the
needs of museum
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leadership versus that of
the public. Indeed, a
history of private support
in the US is a history of
racist discrimination, and
the common collections
reflect this fact. A history
of how private
collections were turned
public gives context. Since
the late Renaissance,
private collections
legitimized the prince's
right to rule, and later,
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with the great
revolutions, display
consolidated national
identity. But the rise of
the American museum
reversed this and re-
privatized the public
collection. A materialist
description of the
museum as a model
institution of the liberal
nation state reveals
constellations of
imperialist social
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relations.
What begins as a
meditation on "the
museum" by one of the
world's leading art
historians becomes, in
this book, a far-reaching
critical examination of
how art history and
museums have guided
and controlled not only
the way we look at art
but the ways in which we
understand modernity
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itself. Originally
delivered as the 2001
Slade Lectures in the
Fine Arts at Oxford
University, the book
makes its deeply complex
argument remarkably
accessible and
powerfully clear.
Concentrating on a
period from the
beginning of the
nineteenth century to the
beginning of the
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twentieth, Donald
Preziosi presents case
studies of major
institutions that, he
argues, have
defined--and are still
defining--the possible
limits of museological
and art historical theory
and practice. These
include Sir John Soane's
Museum in London,
preserved in its 1837
state; the Crystal Palace
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Exhibition of 1851; and
four museums founded
by Europeans in Egypt in
the late nineteenth
century, which divided
up that country's history
into "ethnically marked"
aesthetic hierarchies and
genealogies that
accorded with Europe's
construction of itself as
the present of the world's
past, and the "brain of
the earth's body."
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Through this
epistemological and
institutional archaeology,
Preziosi unearths the
outlines of the more
radical Enlightenment
project that academic art
history, professional
museology, and art
criticism have rendered
marginal or invisible.
Finally, he sketches a
new theory about art,
artifice, and visual
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signification in the cracks
and around the margins
of the "secular
theologisms" of the
globalized imperial
capital called modernity.
Addressed equally to the
theoretical and
philosophical
foundations of art
history,museology,
history, and
anthropology, this book
goes to the heart of
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recent debates about
race, ethnicity,
nationality, colonialism,
and
multiculturalisms--and to
the very foundations of
modernity and modern
modes of knowledge
production.
Museum Collecting
Lessons explains how
and why museums meet
their fundamental duty to
collect. It is the first book
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of its kind to explore the
diverse ways these
unique institutions
acquire what is preserved
and used for exhibitions,
programs, publications,
and online applications.
The 11 chapters that
make up the volume are
written by museum
practitioners working in
art, history, and science
museums in the United
States, Canada, and
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India. Together, the
essays provide
fascinating insights into a
wide variety of
significant acquisitions
and museum collecting
initiatives. The authors
explain customary
collecting methods,
including donation,
purchase, and field
retrieval. Commonly
shared acquisition
denominators are also
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covered and include
mission pertinence,
quality control, the
feasibility and legality of
acquisition, personnel
and volunteer
involvement, and long-
term retention
assurances. The
philosophies and realities
presented within the case
studies shine light on
recent debates about who
is included or excluded in

Page 45/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

museum collections –
especially when it comes
to race, ethnicity, gender,
political perspectives,
places of habitation, and
economic status. Museum
Collecting Lessons
reflects upon past and
ongoing issues relating to
museum acquisition
practices. Offering
valuable insights about
philosophical, practical,
and ethical collecting
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practices, the book will
be of interest to aspiring,
beginner, and
experienced museum
professionals around the
world.
The second edition of
Arts Management has
been thoroughly revised
to provide an updated,
comprehensive overview
of this fast-changing
subject. Arts managers
and students alike are

Page 47/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

offered a lively,
sophisticated insight into
the artistic, managerial
and social responsibilities
necessary for those
working in the field.
With new cases studies
and several new
chapters, Derrick Chong
takes an interdisciplinary
approach in examining
some of the main
impulses informing
discussions on the
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management of arts and
cultural organizations.
These are highly charged
debates, since arts
managers are expected to
reconcile managerial,
economic and aesthetic
objectives. Topics
include: arts and the
State, with reference to
the instrumentalism of
the arts and culture
business and the arts
ownership and control of
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arts organizations arts
consumption and
consumers, including
audience development
and arts marketing
managing for excellence
and artistic integrity
financial investing in the
arts, namely fine arts
funds and theatre angels
philosophies of
philanthropy
Incorporating a
deliberately diverse
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range of sources, Arts
Management is essential
reading for students on
arts management courses
and provides valuable
insights for managers
already facing the
management challenges
of this field.
The Politics of
Contemporary Art
Collections
West of Center
Collecting in the Twenty-
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First Century
Cinema, Museums, and
the Immersive View
Acquisition Stories from
the Inside
For Folk’s Sake
Extinct Monsters to Deep
Time
Why is the
linkage between
cultural capital
and economic
capital growing
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so fast? What is
favorable or not
of corporate
penetration and
influence in the
world of art? Is
art just another
venue of
marketing?
Survey and
nuanced critique
of this
development.
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Sponsoring
events, museums
and lifestyles.
A sweeping
history of the
New York art
scene during the
1960s, 1970s,
and 1980s
reveals a
powerful
"alternative" art
culture that
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profoundly
influenced the
mainstream.
Simultaneous.
(Fine Arts)
An
interdisciplinary
volume of essays
identifying the
impact of
technology on the
age-old cultural
practice of
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collecting as well
as the
opportunities and
pitfalls of
collecting in the
digital era.
This work's focus
is on theatre at
the intersection
of culture and
politics during
and after German
reunification and
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the evolution of
the Berlin
Republic. It
contains the
proceedings of a
symposium that
took place in
Melbourne in
September 2006.
Conflict,
Compromise, and
the Making of
Smithsonian's
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Fossil Halls
Public Art
Museums,
Artists, and
Corporate
Sponsorships
Shivers Down
Your Spine
By Paint and
Pixels
Museums and
Wealth
Power Plays at
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the Exhibition
Is corporate investing
in the arts and culture
within communities
good business?
Written by an expert
on the topic who ran
the Corporate Art
Program at Johnson
& Johnson, the book
sets out the case for
business patronage of
the arts and culture
and demonstrates
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how to build an
effective program for
businesses to follow.
As companies seek
new ways to add
value to society, this
book places business
support of the arts in
a corporate social
responsibility context
and offers a new
concept: Corporate
Cultural
Responsibility. It
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discusses the issues
underlying business
support of the arts
and explores new
avenues of
collaboration and
value creation. The
framework presented
in the book serves as
a guide for identifying
the key attributes and
projected impact of
successful and
sustainable models.
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Unlike other books
centered on the
relationship of art and
commerce, this book
looks at the broader
and global
implications of
Corporate Cultural
Responsibility. It also
usefully sets the
discussion about the
role of philanthropy
and corporate social
responsibility and the
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arts within an
historical timeframe.
As the first book to
link culture to
community
responsibility, the
book will be of
particular relevance to
corporate art advisors
and auction houses,
as well as students of
arts management and
corporate social
responsibility at
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advanced
undergraduate and
postgraduate levels.
Folk art emerged in
twentieth-century
Nova Scotia not as an
accident of history,
but in tandem with
cultural policy
developments that
shaped art institutions
across the province
between 1967 and
1997. For Folk’s Sake
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charts how
woodcarvings and
paintings by well-
known and obscure
self-taught makers -
and their connection
to handwork, local
history, and place -
fed the public’s
nostalgia for a simpler
past. The folk artists
examined here range
from the well-known
self-taught painter
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Maud Lewis to the
relatively anonymous
woodcarvers Charles
Atkinson, Ralph
Boutilier, Collins
Eisenhauer, and
Clarence Mooers.
These artists are
connected by the
ways in which their
work fascinated those
active in the
contemporary
Canadian art world at
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a time when
modernism – and the
art market that once
sustained it – had
reached a crisis. As
folk art entered the
public collection of the
Art Gallery of Nova
Scotia and the private
collections of
professors at the
Nova Scotia College
of Art and Design, it
evolved under the
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direction of collectors
and curators who
sought it out
according to a
particular modernist
aesthetic language.
Morton engages
national and
transnational
developments that
helped to shape ideas
about folk art to show
how a conceptual
category took material
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form. Generously
illustrated, For Folk’s
Sake interrogates the
emotive pull of folk art
and reconstructs the
relationships that
emerged between
relatively
impoverished self-
taught artists, a new
brand of middle-class
collector, and
academically trained
professors and
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curators in Nova
Scotia’s most
important art
institutions.
New Museum Theory
and Practice is an
original collection
ofessays with a
unique focus: the
contested politics and
ideologiesof museum
exhibition. Contains
12 original essays
that contribute to the
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field whilecreating a
collective whole for
course use.
Discusses theory
through vivid
examples and
historicaloverviews.
Offers guidance on
how to put theory into
practice. Covers a
range of museums
around the world:
from art tohistory,
anthropology to
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music, as well as
historic
houses,cultural
centres, virtual sites,
and commercial
displays that usethe
conventions of the
museum. Authors
come from the UK,
Canada, the US, and
Australia, andfrom a
variety of fields that
inform cultural
studies.

Page 72/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

Recovering the art
and lifestyle of the
counterculture in the
American West in the
1960s and '70s
How Business Can
Support Art, Design,
and Culture
Art & Visual Culture
1850-2010: Modernity
to Globalisation
Art and Economy in
Twentieth-Century
Nova Scotia
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In The Desert Of
Desire
Museums of the Mind:
German Modernity
and the Dynamics of
Collecting
Museums, Media and
Cultural Theory
A Companion to
Museum Studies
Extinct Monsters to
Deep Time is an
ethnography that
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documents the
growing friction
between the research
and outreach
functions of the
museum in the 21st
century. Marsh
describes participant
observation and
historical research at
the Smithsonian’s
National Museum of
Natural History as it

Page 75/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

prepared for its
largest-ever exhibit
renovation, Deep
Time. As a museum
ethnography, the book
provides a grounded
perspective on the
inner-workings of the
world’s largest
natural history
museum and the social
processes of
communicating
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science to the public.
A Companion to
Museum Studies
captures the
multidisciplinary
approach to the study
of the development,
roles, and significance
of museums in
contemporary society.
Collects first-rate
original essays by
leading figures from a

Page 77/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

range of disciplines
and theoretical
stances, including
anthropology, art
history, history,
literature, sociology,
cultural studies, and
museum studies
Examines the
complexity of the
museum from cultural,
political, curatorial,
historical and
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representational
perspectives Covers
traditional subjects,
such as space, display,
buildings, objects and
collecting, and more
contemporary
challenges such as
visiting, commerce,
community and
experimental
exhibition forms
This third volume in a
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bestselling series on
culture, society, and
museums examines the
effects of globalization
on contemporary
museum, heritage, and
exhibition practices.
This book takes a bold
look at public art and
its populist appeal,
offering a more
inclusive guide to
America's creative
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tastes and shared
culture. It examines
the history of
American public art –
from FDR's New Deal
to Christo's The Gates
– and challenges
preconceived notions
of public art,
expanding its
definition to include a
broader scope of
works and concepts.

Page 81/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

Expands the definition
of public art to
include sites such as
Boston's Big Dig, Las
Vegas' Treasure
Island, and Disney
World Offers a
refreshing alternative
to the traditional
rhetoric and criticism
surrounding public art
Includes insightful
analysis of the
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museum and its role in
relation to public art
Artist Collaborations
and New Exhibition
Ecologies
Museum Diplomacy in
the Digital Age
Graphic Design in
Museum Exhibitions
The State of Nonprofit
America
Art and Its Publics
Theory, Practice and
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Populism
Art, Museums, and the
Phantasms of
Modernity
MUSEUM PR
ACTICE Edited
by CONAL
MCCARTHY Museum
Practice covers
the
professional
work carried
out in museums
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and art
galleries of
all types,
including the
core functions
of management,
collections,
exhibitions,
and programs.
Some forms of
museum practice
are familiar to
visitors, yet
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within these
diverse and
complex
institutions
many practices
are hidden from
view, such as
creating
marketing
campaigns,
curating and
designing
exhibitions,
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developing
fundraising and
sponsorship
plans, crafting
mission
statements,
handling
repatriation
claims, dealing
with digital
media, and
more. Focused
on what
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actually occurs
in everyday
museum work,
this volume
offers
contributions
from
experienced
professionals
and academics
that cover a
wide range of
subjects

Page 88/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

including
policy
frameworks,
ethical
guidelines,
approaches to
conservation,
collection care
and management,
exhibition
development and
public
programs. From
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internal
processes such
as leadership,
governance and
strategic
planning, to
public facing
roles in
interpretation,
visitor
research and
community
engagement and
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learning, each
essential
component of
contemporary
museum practice
is thoroughly
discussed.
In this book,
Barry and Gail
Lord focus
their two
lifetimes of
international
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experience
working in the
cultural sector
on the
challenging
questions of
why and how
culture
changes. They
situate their
discourse on
aesthetic
culture within
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a broad and
inclusive
definition of
culture in
relation to
material,
physical and
socio-political
cultures. Here
at last is a
dynamic
understanding
of the work of
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art, in all
aspects, media
and
disciplines,
illuminating
both the
primary role of
the artist in
initiating
cultural
change, and the
crucial role of
patronage in
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sustaining the
artist. Drawing
on their
worldwide
experience,
they
demonstrate the
interdependence
of artistic
production,
patronage, and
audience and
the remarkable
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transformations
that we have
witnessed
through the
millennia of
the history of
the arts, from
our ancient
past to the
knowledge
economy of the
twenty-first
century.
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Questions of
cultural
identity,
migration, and
our growing
environmental
consciousness
are just a few
examples of the
contexts in
which the Lords
show how and
why our
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cultural values
are formed and
transformed.
This book is
intended for
artists,
students, and
teachers of art
history, museum
studies,
cultural
studies, and
philosophy, and
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for cultural
workers in all
media and
disciplines. It
is above all
intended for
those who think
of themselves
first as
audience
because we are
all
participants in
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cultural
change.
In 2008,
anthropologist
Matti Bunzl was
given rare
access to
observe the
curatorial
department of
Chicago’s
Museum of
Contemporary
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Art. For five
months, he sat
with the
institution’s
staff,
witnessing
firsthand what
truly goes on
behind the
scenes at a
contemporary
art museum.
From fund-
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raising and
owner loans to
museum-artist
relations to
the immense
effort involved
in safely
shipping sixty
works from
twenty-seven
lenders in
fourteen cities
and five
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countries,
Matti Bunzl’s
In Search of a
Lost Avant-
Garde
illustrates the
inner workings
of one of
Chicago’s
premier
cultural
institutions.
Bunzl’s
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ethnography is
designed to
show how a
commitment to
the avant-garde
can come into
conflict with
an imperative
for growth,
leading to the
abandonment of
the new and
difficult in
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favor of the
entertaining
and profitable.
Jeff Koons,
whose massive
retrospective
debuted during
Bunzl's
research,
occupies a
central place
in his book and
exposes the
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anxieties
caused by such
seemingly
pornographic
work as the
infamous Made
in Heaven
series.
Featuring
cameos by other
leading
artists,
including Liam

Page 106/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

Gillick, Jenny
Holzer, Karen
Kilimnik, and
Tino Sehgal,
the drama Bunzl
narrates is
palpable and
entertaining
and sheds an
altogether new
light on the
contemporary
art boom.
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The number of
museums and
cultural
organizations
around the
world is
growing at an
exponential
rate. As a
result, it is
crucial that
both old
institutions
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and those new
on the map have
a strong
identity,
online presence
and create
strong interest
among local and
international
audiences
alike. At the
same time, it
is important
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that cultural
organizations
maintain a
certain level
of authority
and
credibility.
Today, a
tension has
emerged between
traditionalism,
which uses the
physical museum
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space and
traditional
media as the
medium with
which to
communicate,
and the
curators and
museum
administrators,
as the editors
and publishers;
and modernism
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which embraces
media practices
outside the
museum walls,
including
social media,
which
increasingly
places control
in the hands of
the visitor.
Where the
democratization
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of museums was
once viewed as
a threat to
these
institutions,
in many cases,
so is new
media. This
paper will
address the
importance of
incorporating
social media
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into the
marketing plans
at museums: it
will also
distinguish
social media
from new media
to highlight
the ways
technology is
transforming
our experience
of both art and
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museums.
Finally, it
will examine a
new genre in
art, New Media
Art, which is a
product of the
post media
condition in
which we live,
and exists in
the
intersection
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between art and
science. The
paper will
conclude by
positing that
museums should
capitalize on
this cutting
edge genre and
collaborate
with New Media
artists in
order to
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leverage their
cultural
capital and
find innovative
ways to promote
their brand
through
participatory,
experiential
installations
that inspire
activity in
virtual and
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real spaces. In
summary, this
paper will
propose that
New Media Arts
practices
should be
incorporated in
social media
strategies,
both to
facilitate the
creation of the
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third place, or
online
community with
open source
potential, and
to reassert the
museum as an
institution
with cultural
relevance and
leadership par
excellence.
Alternative
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Art, New York,
1965-1985
Museum Studies
at the
Millennium
Artists,
Patrons, and
the Public
In Search of a
Lost Avant-
Garde
Musician in the
Museum
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Culture
Incorporated
Organizational
Change and
Emerging
Markets since
the 1970s
Bringing together
essays by museum
professionals and
academics from
both sides of the
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Atlantic, Art and its
Publics tackles
current issues
confronting the
museum community
and seeks to further
the debate between
theory and practice
around the most
pressing of
contemporary
concerns. Brings
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together essays that
focus on the
interface between
the art object, its site
of display, and the
viewing public.
Tackles issues
confronting the
museum community
and seeks to further
the debate between
theory and practice.
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Presents a cross-
section of
contemporary
concerns with
contributions from
museum
professionals as well
as academics. Part
of the New
Interventions in Art
History series,
published in
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conjunction with the
Association of Art
Historians.
Museum Diplomacy
in the Digital Age
explores online
museums as sites of
contemporary
cultural diplomacy.
Building on
scholarship that
highlights how
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museums can
constitute and
regulate citizens,
construct national
communities, and
project messages
across borders, the
book explores the
political powers of
museums in their
online spaces.
Demonstrating that
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digital media allow
museums to reach
far beyond their
physical locations,
Grincheva
investigates whether
online audiences
are given the tools
to co-curate
museums and their
collections to
establish new
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pathways for
international
cultural relations,
exchange and,
potentially,
diplomacy.
Evaluating the
online capacities of
museums to exert
cultural impacts, the
book illuminates
how online museum
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narratives shape
audience
perceptions and
redefine their
cultural attitudes
and identities.
Museum Diplomacy
in the Digital Age
will be of interest to
academics and
students teaching or
taking courses on
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museums and
heritage,
communication and
media, cultural
studies, cultural
diplomacy,
international
relations and digital
humanities. It will
also be useful to
practitioners around
the world who want
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to learn more about
the effect digital
museum
experiences have on
international
audiences.
Art museums, cases
of beauty and calm
in a fast-paced
world, have
emerged in recent
decades as the most
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vibrant and popular
of all cultural
institutions. But as
they have become
more popular, their
direction and values
have been contested
as never before.
This engaging
thematic history of
the art museum
from its inception in
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the eighteenth
century to the
present offers an
essential framework
for understanding
contemporary
debates as they have
evolved in Europe
and the United
States.
An ambitious study
of what it means to
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be a museum in the
twenty-first century
In Museums Inside
Out, Mark W.
Rectanus
investigates how
museums are
blurring the
boundaries between
their gallery walls
and public spaces.
He examines how
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artists are
challenging and
changing museums,
taking readers deep
into new
experiments in
exhibition making.
Along the way,
Rectanus offers
insights about how
museums currently
exemplify the fusion
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of the creative and
digital economies.
Exploring
contemporary
museum practices,
initiatives, and
collaborations,
Rectanus analyzes
projects like the
Collective Museum,
which foster land-
based museum
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ecologies by co-
curating with local
communities. The
Schirn Kunsthalle,
Petach Tikva
Museum of Art, and
Tate Modern reflect
museums as
cultural zones for
performance, inside
and outside the
museum. In
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addition, he studies
a joint project
between the Van
Gogh Museum and
the investment firm
Deloitte
Luxembourg,
extracting insights
on the transfer of
expertise from
museums to the
financial sector.
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Wide-ranging in its
case studies, and
boldly putting
museum studies and
art into
conversation,
Museums Inside
Out delivers vital
insights into the
ideas and places
that museums are
creating in
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contemporary
culture.
An Anthropologist
Investigates the
Contemporary Art
Museum
Global Luxury
Display and Power
in Neoliberal
Popular Culture
Museum Media
Protest, Culture,

Page 140/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

Museums
New Museum
Theory and Practice
Art and the
Counterculture
Experiment in
America, 1965-1977
Graphic Design
in Museum
Exhibitions
offers an in-
depth analysis
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of the
multiple roles
that
exhibition
graphics
perform in
contemporary
museums and
exhibitions.
Drawing on a
study of
exhibitions
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that took
place at the
Victoria and
Albert Museum,
London, the
Museum of
London and the
Haus der
Geschichte,
Bonn, Piehl
brings
together
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approaches
from museum
studies,
design
practice and
narrative
theory to
examine museum
exhibitions as
multimodal
narratives in
which graphics
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account for
one set of
narrative
resources. The
analysis
underlines the
importance of
aspects such
as
accessibility
and at the
same time
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problematises 
conceptualisat
ions that
focus only on
the
effectiveness
of graphics as
display
device, by
drawing
attention to
the
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contributions
that graphics
make towards
the content on
display and to
the ways in
which it is
experienced in
the museum
space. Graphic
Design in
Museum
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Exhibitions
argues for a
critical
reading of and
engagement
with
exhibition
graphic design
as part of
wider debates
around meaning-
making in
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museum studies
and exhibition-
making
practice. As
such, the book
should be
essential
reading for
academics,
researchers
and students
from the
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fields of
museum and
design
studies.
Practitioners
such as
exhibition
designers,
graphic
designers,
curators and
other
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exhibition
makers should
also find much
to interest
them in the
book.
Strategic
Management in
the Arts looks
at the unique 
characteristic
s of
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organisations
in the arts
and culture
sector and
shows readers
how to tailor
a strategic
plan to help
these diverse
organizations
meet their
objectives.
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Strategic
management is
an essential
element that
drives an
organisation’s
success, yet
many cultural
organizations
have yet to
apply
strategic
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thinking and e
ntrepreneurial
actions within
the management
function.
Varbanova
reviews the
existing
theories and
models of
strategic
management and
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then relates
these
specifically
to cultural
organisations.
Also included
are sections
on entrepreneu
rship and
innovations in
the arts,
considering
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the concept of
a ‘learning
organisation’
– an
organisation
able to adapt
its strategy
within a
constantly
changing,
complex
environment.
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The book is
structured to
walk the
reader through
each element
of the
strategic plan
systematically
. With a fresh
approach, key
questions,
examples,
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international
cases to
connect theory
with practice
and
suggestions
for further
reading, this
book is
designed to
accompany
classes on
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strategic
planning,
cultural
management or
arts
management.
This book
explores the
luxury
industry and
how it has
undoubtedly
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been one of
the fastest-
growing
sectors since
the 1970s, and
one in which
Europe has
managed to
strengthen its
competitivenes
s in the world
market. While
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many aspects
of
globalization
remain
abstract and
intangible,
the luxury
industry has
created
markets where
previously
there were
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none, by
educating
Japanese about
the history of
French
handbags,
Chinese about
the finest
wines, and
setting global
standards for
an elite,
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inspirational
lifestyle. In
this edited
volume, a wide
range of
scholars comes
together to
analyze the
history of the
business and
the
innovations in
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management and
marketing that
have emerged
from it.
Invaluable for
scholars,
industry
figures, and
dilettantes
alike, it will
define the
field of study
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for years to
come.
This is the
third of three
text books,
published in
association
with the Open
University,
which offer an
innovatory
exploration of
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art and visual
culture.
Through
carefully
chosen themes
and topics
rather than
through a
general
survey, the
volumes
approach the
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process of
looking at
works of art
in terms of
their
audiences,
functions and
cross-cultural
contexts.
While focused
on painting,
sculpture and
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architecture,
it also
explores a
wide range of
visual culture
in a variety
of media and
methods.
"1850-2010:
Modernity to
Globalisation"
includes
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essays which
engage
directly with
topical issues
around art and
gender,
globalisation,
cultural
difference and
curating, as
well as
explorations
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of key
canonical
artists and
movements and
of some less w
ell-documented
work of
contemporary
artists.
From Museums
to the Web
Display,
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Identity and
Narrative
An
Introduction
Museum
Frictions
Theatre in the
Berlin
Republic
Cumulative
List of
Organizations
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Described in
Section 170
(c) of the
Internal
Revenue Code
of 1954
Public Culture
s/Global Trans
formations
Today, America's
nonprofit
organizations seem
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caught in a force field,
buffeted by four
impulses—voluntarism
, professionalism, civic
activism, and
commercialism. Too
little attention,
however, has been paid
to the significant
tensions among these
impulses.
Understanding this
force field and the
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factors shaping its
dynamics thus
becomes central to
understanding the
future of particular
organizations and of
the nonprofit sector as
a whole. In this second
edition of an
immensely successful
volume, Lester
Salamon and his
colleagues offer an
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overview of the current
state of America's
nonprofit sector,
examining the forces
that are shaping its
future and identifying
the changes that might
be needed. The State of
Nonprofit America has
been completely
revised and updated to
reflect changing
political realities and
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the punishing
economic climate
currently battering the
nonprofit sector, which
faces significant
financial challenges
during a time when its
services are needed
more than ever. The
result is a
comprehensive analysis
of a set of institutions
that Alexis de
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Tocqueville recognized
to be "more deserving
of our attention" than
any other part of the
American experiment.
Survey of the thirty best
recent design work for
cultural clients,
including galleries,
museums, theatres and
auditoriums. The focus
is on new identities and
their application, as
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well as smaller design
solutions as gallery
guides, promotional
programmes,
exhibition catalogues,
theatre programmes,
branded
merchandising,
websites, signage
systems and temporary
exhibition design.
Museums are
frequently sites of
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struggle and
negotiation. They are
key cultural institutions
that occupy an
oftentimes
uncomfortable place at
the crossroads of the
arts, culture, various
levels of government,
corporate ventures,
and the public. Because
of this, museums are
targeted by political
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action but can also
provide support for
contentious politics.
Though protests at
museums are
understudied, they are
far from anomalous.
Tear Gas Epiphanies
traces the as-yet-untold
story of political action
at museums in Canada
from the early
twentieth century to
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the present. The book
looks at how museums
do or do not archive
protest ephemera,
examining a range of
responses to actions
taking place at their
thresholds, from active
encouragement to
belligerent dismissal.
Drawing together
extensive primary-
source research and
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analysis, Robertson
questions widespread
perceptions of
museums, strongly
arguing for a
reconsideration of their
role in contemporary
society that takes into
account political
conflict and protest as
key ingredients in
museum life. The sheer
number of protest
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actions Robertson
uncovers is compelling.
Ambitious and wide-
ranging, Tear Gas
Epiphanies provides a
thorough and
conscientious survey of
key points of
intersection between
museums and protest
– a valuable resource
for university students
and scholars, as well as
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arts professionals
working at and with
museums.
In recent years, popular
music museums have
been established in
high profile locations in
many of the presumed
�musical capitals� of
the world, such as Los
Angeles, Liverpool,
Seattle, Memphis, and
Nashville. Most of
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these are defined by
expansive experiential
infrastructures centered
around spectacular,
high-tech displays of
varying sizes and types.
Through over-the-top
acts of display, these
museums influence and
reflect the values and
priorities in the public
life of popular music.
This book examines
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the phenomenon of the
popular music
museum outside the
typical and familiar
frames of heritage and
tourism. Instead, it
looks at these
institutions as markers
of the broader
entertainment industry
in the era of its rise to
global dominance. It
highlights the multiple
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manifestations of
power as read across a
range of institutions
and material forms and
discusses how this
contributes to shaping
the experience of
popular culture.
Corporate Cultural
Responsibility
The Art Museum from
Boullée to Bilbao
Museum Politics

Page 187/188



Acces PDF
Culture
Incorporated
Museums Artists
And Corporate
Sponsorships

A Cultural Politics
Book for the Social
Text Collective
German Drama Since
Reunification
Visual Identity and
Branding for the Arts
Brain of the Earth's
Body
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