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Defining Corporate Social
Responsibility A Systems
This book presents a multidisciplinary
and multifaceted view of the state of
corporate social responsibility (CSR)
development in organizations in
different industries around the world. It
is based on the assumption that
companies today must shift their focus
to their long-term prosperity and the
complex and interrelated environmental,
social, economic and political
ecosystems within which they function.
The book tracks ideas through to
impacts, offering unique perspectives on
stimulating topics such as awareness
among female entrepreneurs in Nigeria,
views of upper-management in Polish
firms, Japanese CSR strategies and the
social relevance of corporate initiatives,
pragmatic approaches of CSR design
principles in Scandinavia and many
more. The book collects not only
examples from different countries and
global regions, but also cases from a
diverse range of globally relevant
industries. It discusses the different
stages of CSR development at a
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professional, conceptual and strategic
level, and integrates them into a
comprehensive framework to define the
adequate course of action for each
stage.
We live in a fundamentally changed
world. It’s time for your approach to
strategy to change, too. The evidence is
all around us. Extreme weather, driven
by climate change, is shattering records
all over the planet. Our natural resources
are in greater demand than ever before
as a billion more people enter the global
middle class, wanting more of
everything. Radical transparency is
opening up company operations and
supply chains to public scrutiny. This is
not some futuristic scenario or model to
debate, but today’s reality. We've
passed an economic tipping point. A
weakening of the foundations of our
planetary infrastructure is costing
businesses dearly and putting our
society at risk. The mega challenges of
climate change, scarcity, and radical
transparency threaten our ability to run
an expanding global economy and are
profoundly changing “business as
usual.” But they also offer
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unprecedented opportunities: multitrillion-dollar markets are in play, and
the winners of this new game will profit
mightily. According to Andrew Winston,
bestselling author (Green to Gold) and
globally recognized business strategist,
the way companies currently operate will
not allow them to keep up with the
current—and future—rate of change.
They need to make the Big Pivot. In this
indispensable new book, Winston
provides ten crucial strategies for
leaders and companies ready to move
boldly forward and win in this new
reality. With concrete advice and tactics,
and new stories from companies like
British Telecom, Diageo, Dow, Ford,
Nike, Unilever, Walmart, and many
others, The Big Pivot will help you, and
all of us, create more resilient
businesses and a more prosperous
world. This book is the blueprint to get
you started.
Examines the concepts of corporate
social responsibility (CSR) in the context
of globalisation and its many challenges,
focusing on different legal perspectives
that arise.
CSR has now moved beyond the stage of
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specialist or niche subject to become an
integral part of global business and
society. This timely edition is destined to
become the definitive guide to CSR,
Sustainability, Business Ethics and the
organizations and standards in the field.
The A to Z of Corporate Social
Responsibility is a unique publication
and is the culmination of over a hundred
of the world’s leading thinkers, opinion
formers, academic and business people
providing an easy-to-use guide to CSR:
from general concepts such as
sustainability, stakeholder management,
business ethics and human rights to
more specific topics such as carbon
trading, microfinance, biodiversity, the
Base of the Pyramid model and
globalisation. In addition to definitions
of the most important terms across the
wide range of CSR associated topics, this
book also covers all the most important
codes and guidelines, such as the
Equator Principles, the UN Global
Compact and ISO standards, as well as
providing background on organizations
such as the World Business Council for
Sustainable Development and
Transparency International and profiles
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of CSR in particular industries and
regions. This paperback edition includes
all the latest developments in CSR as
well as incorporating new sections on
boardroom pay, the sub-prime market
and the financial crisis. Praise for the
first edition: "A complete reference
guide...offers an invaluable combination
of lessons learned and best practice for
the future...provides first–hand insights"
(Forum CSR International, October 2008)
"This is a timely and innovative
contribution to the field of Corporate
Social Responsibility" (Retail & Leisure
International, February 2008) "...a handy
reference to have on the shelf behind
your desk..." (Ethical Performance,
February 2008) “You will not find a wider
display of today’s key global players and
their action programs than here.”
(CSR–News.net, May 2008) “The book
contains a great deal of detailed
research.” (Supply Management, May
2008)
Innovative Management and Firm
Performance
Grow the Pie
Governance and Social Responsibility
An Interdisciplinary Approach and Cases
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The Palgrave Handbook of Corporate
Social Responsibility
Corporate Social Responsibility:
Concepts, Methodologies, Tools, and
Applications
Definition, Core Issues, and Recent
Developments
Corporate Social Responsibility (CSR) has become a
buzzword in management today. And yet, skepticism often
prevails, as CSR is often associated with traditional
philanthropic practices enabling companies to greenwash
their unethical social and environmental practices. This book
offers a fresh view on today's CSR from both historical and
geographical perspectives. Exploring its roots and theoretical
developments in the US, the author then focuses on how
CSR has spread across the world, first in Europe and later in
the developing world. An updated overview of today's CSR
agenda is provided with a focus on four key issues:
stakeholder inclusion, employee engagement and social
dialogue, human rights and environmental sustainability.
With the support of multiple cases and examples taken from
various continents and industries, the book adopts a
sustainability-driven perspective, based on the belief that the
future of CSR lies in the strategic embeddeness of key issues
into the company's value chain. Finally, the book attempts to
draw the contours of tomorrow's CSR by proposing a new
terminology reflecting the current evolution of CSR.
This book has many merits. It will make fascinating reading
for the increasing number of organizational scholars who
wonder how organizational research can engage more in
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accounting for the impact of corporations on their
environment in a broad sense. Bahar Ali Kazmi, Bernard
Leca and Philippe Naccache, Organization Studies This
book is for those who will enjoy a thoughtful and informative
monograph that acutely summarises and refreshes critique
from a political and sociological perspective. It is a
comprehensive re-interpretation of the corporate world and
the evidently meretricious regime of CSR which makes it an
enjoyable compendium for critical management studies fans
. . this erudite volume will be valuable to mainstream, social
science academics either involved in (or dismissive of) CSR
and sustainability discourses in management education and
research. David Bevan, Scandinavian Journal of
Management Banerjee s book is thought provoking and must
be read. But it should be read not only by corporate social
responsibility scholars but by all business scholars. It is
through Banerjee s provocations that we can understand the
shortcomings of corporate systems and the boundaries of
corporate social responsibility. Pratima Bansal,
Administrative Science Quarterly This is a tour de force that
carefully assembles and incisively interrogates perhaps the
most pressing problem of our age: how to harness the
resources of corporations to tackle global problems of
poverty, oppression and environmental degradation?
Banerjee does not present us with glib pronouncements or
simplistic fixes. Instead, he brilliantly illuminates the scale of
the challenges and lucidly assesses the relevance and value
of CSR responses to date. Hugh Willmott, University of
Cardiff, UK Bobby Banerjee takes on the popular
mythologies of neo-liberal corporate social responsibility
with enviable flair and a thoroughness of scholarship that
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will dismay its apologists. His critique extends from the
origins of the modern corporation and its well-known abuses
and excesses to far harder targets the more attractive
alternatives that have been developed for theory and practice
that, as Banerjee shows brilliantly, only serve to mask
continuing neo-colonial abuses. Banerjee is not content
simply to expose the impossibilities of doing good works
whilst maximizing shareholder value, the win-win view of
CSR, but he bites the bullet with some uncompromising but
realistic proposals for the future reconstruction of CSR both
as a field of study and as a business practice. We have
needed this exposure of the bad and the ugly for a long time.
The current versions of CSR are simply just not good
enough. Stephen Linstead, University of York, UK Banerjee
pulls the beguiling mask off corporate social responsibility.
Taking the vantage point of the world s poor, he shows CSR
to be a cruel hoax corporations cynical effort to undermine
growing demands for economic and environmental justice.
Paul S. Adler, University of Southern California, US This
book problematizes the win-win assumption underlying
discourses of CSR and suggests that it is a rhetoric that is
invariably subordinated to that of corporate rationality.
Rather than see CSR as providing the means to transform
corporations by advocating a stakeholder view of the firm it
argues that CSR represents an ideological movement
designed to consolidate the power of transnational
corporations and provide a veneer of liberality to the illiberal
economic agenda of the major global institutions. Stewart
Clegg, University of Technology, Sydney, Australia Professor
Banerjee offers us a refreshing analysis of corporate social
responsibility (CSR) in an otherwise comparatively turgid
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literary landscape. People may disagree with his criticism
that because of its preoccupation with shareholder value, the
corporation is an inappropriate agent for social change but it
is backed up by strong theoretical and substantive empirical
A Washington Post Bestseller Three Principles for
Managing—and Avoiding—the Problems of Growth Why is
profitable growth so hard to achieve and sustain? Most
executives manage their companies as if the solution to that
problem lies in the external environment: find an attractive
market, formulate the right strategy, win new customers. But
when Bain & Company’s Chris Zook and James Allen,
authors of the bestselling Profit from the Core, researched
this question, they found that when companies fail to achieve
their growth targets, 90 percent of the time the root causes
are internal, not external—increasing distance from the front
lines, loss of accountability, proliferating processes and
bureaucracy, to name only a few. What’s more, companies
experience a set of predictable internal crises, at predictable
stages, as they grow. Even for healthy companies, these
crises, if not managed properly, stifle the ability to grow
further—and can actively lead to decline. The key insight
from Zook and Allen’s research is that managing these
choke points requires a “founder’s mentality”—behaviors
typically embodied by a bold, ambitious founder—to restore
speed, focus, and connection to customers: • An insurgent’s
clear mission and purpose • An unambiguous owner mindset
• A relentless obsession with the front line Based on the
authors’ decade-long study of companies in more than forty
countries, The Founder’s Mentality demonstrates the strong
relationship between these three traits in companies of all
kinds—not just start-ups—and their ability to sustain
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performance. Through rich analysis and inspiring examples,
this book shows how any leader—not only a founder—can
instill and leverage a founder’s mentality throughout their
organization and find lasting, profitable growth.
Principles of Corporate Social Responsibility: A guide for
students and practicing managers in developing and
emerging countries is designed to meet the urgent need for a
comprehensive and definitive introduction and teaching text
for Corporate Social Responsibility [CSR]. With the aim to
become the standard textbook to teach a complete course
unit at undergraduate or postgraduate levels, this is a book
that can be used by practicing managers to understand the
practice of CSR, equipping them with knowledge and skills
of how to integrate CSR into business strategy and
operations.Edited by a multidisciplinary team of four experts,
David Katamba, Dr. Christoph Zipfel, David Haag and Dr.
Charles Tushabomwe-Kazooba, along with other
contributors, the book stresses the linkage of CSR and
modern business management. It starts by defining CSR,
then shows how to get involved in CSR, how to identify CSR
opportunities, communicating CSR activities to stakeholders
and tracking CSR performance.Principles of Corporate
Social Responsibility: A guide for students and practicing
managers in developing and emerging countries concludes
by giving the reader the practical skills in designing CSR
strategies in order to use them for competitiveness as well as
tracking performance of CSR programs. This is a book that
will become essential reading on the topic of CSR for many
years to come.
Making Globalization Good
Strategic Corporate Social Responsibility
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International Perspectives
A Challenging Concept
Collateral Effects on Business and Society
A Guide for Students and Practicing Managers in
Developing and Emerging Countries
The Good, the Bad and the Ugly

The Corporate Social Responsibility is a voluntary
commitment of an organization or corporate or a
business setting to involve in corporative practices
economic, social, environmental criteria and actions
that are set apart from the legislative requirements
and possess relation to a wider range of
stakeholders who influence everyone through their
activities. The Corporate Social Responsibility has
been provided with the duty of defining the specific
roles and responsibilities for business-related
activities which are entirely opposite to the fact that it
vindicates business. The primary function of the
CSR is to assign a definite role to business and has
to take care of the fact that the businesses are
functioning within the realistic edges like the
involvement of business with activities that helps the
business to expand their markets, increase their
profits and so on. A comprehensive Corporate Social
Responsibility system in an organization covers all
the elements like stakeholder analysis,
comprehensive strategy design that includes a
marketplace, societal, workplace and environmental
dimensions; activation programs and measuring &
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reporting etc., all that is required for its methodical
working.It is important for the companies to possess
an efficiently working Corporate Social Responsibility
system. The area of concern for a company having a
CSR is the tasks or the steps that a company is
required to follow for yielding maximum business
value. CSR is newer technology introduced in an
organization or in an industry or a business setting
and thus not many people are properly aware of
proper methodologies or the steps that need to be
followed for development of a strategical CSR.There
are many benefits that the company gets through the
use of a strategical CSR which are discussed in
detail furthermore.
In the modern era, businesses have developed a
complex relationship with the society surrounding
them. While the effects of business activity are
clearly seen, their direct impact varies from country
to country. Comparative Perspectives on Global
Corporate Social Responsibility is a pivotal reference
source for the latest scholarly research on the
accountability contemporary businesses face for the
environmental, social, and economic impacts that
they create. Highlighting the variant expressions
between developed and developing countries, this
book is ideally designed for graduate students,
professionals, practitioners, and academicians
interested in furthering their knowledge on corporate
social responsibility.
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Corporate social responsibility (CSR) expresses a
fundamental morality in the way a company behaves
toward society. It follows ethical behavior toward
stakeholders and recognizes the spirit of the legal
and regulatory environment. The idea of CSR gained
momentum in the late 1950s and 1960s with the
expansion of large conglomerate corporations and
became a popular subject in the 1980s with R.
Edward Freeman's Strategic Management: A
Stakeholder Approach and the many key works of
Archie B. Carroll, Peter F. Drucker, and others. In
the wake of the financial crisis of 2008–2010, CSR
has again become a focus for evaluating corporate
behavior. First published in 1953, Howard R.
Bowen’s Social Responsibilities of the Businessman
was the first comprehensive discussion of business
ethics and social responsibility. It created a
foundation by which business executives and
academics could consider the subjects as part of
strategic planning and managerial decision-making.
Though written in another era, it is regularly and
increasingly cited because of its relevance to the
current ethical issues of business operations in the
United States. Many experts believe it to be the
seminal book on corporate social responsibility. This
new edition of the book includes an introduction by
Jean-Pascal Gond, Professor of Corporate Social
Responsibility at Cass Business School, City
University of London, and a foreword by Peter
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Geoffrey Bowen, Daniels College of Business,
University of Denver, who is Howard R. Bowen's
eldest son.
Corporate social responsibility (CSR) has become
an increasingly heated topic since the 1980s. But
there are severe limitations with the concept of CSR
and the effectiveness of CSR practices. Addressing
such limitations, this volume proposes that the
concept of Corporate Social Irresponsibility (CSI)
offers a better theoretical platform to avoid the
vagueness, ambiguity, arbitrariness and mysticism of
CSR. It challenges conventional modes of thinking,
unveils the CSR mask of business practices and
redirects public attention to the core issues of CSR.
This collective work sets up an initial theoretical
framework for the subject of CSI and examines the
fundamental reasons for irresponsibility in and
beyond a corporate context. Rooted in theory and
practice it seeks to understand how boundaries of
CSR and CSI have been constructed in society, and
explores some systemic and structural issues of CSI
in practice.
The Moral Challenges of Global Capitalism
Stakeholders in a Global Environment
Corporate Social Responsibility and Business
Growth
Corporate Social Responsibility: Part I
Management Culture and Corporate Social
Responsibility
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Integrity Within
The Oxford Handbook of Corporate Social
Responsibility

The role of Corporate Social
Responsibility in the business world has
developed from a fig leaf marketing front
into an important aspect of corporate
behavior over the past several years.
Sustainable strategies are valued, desired
and deployed more and more by relevant
players in many industries all over the
world. Both research and corporate
practice therefore see CSR as a guiding
principle for business success. The
“Encyclopedia of Corporate Social
Responsibility” has been conceived to
assist researchers and practitioners to
align business and societal objectives.
All actors in the field will find reliable
and up to date definitions and
explanations of the key terms of CSR in
this authoritative and comprehensive
reference work. Leading experts from the
global CSR community have contributed to
make the “Encyclopedia of Corporate Social
Responsibility” the definitive resource
for this field of research and practice.
Corporate Social ResponsibilityA Strategic
PerspectiveBusiness Expert Press
Business ethics teaching appears to have
had little impact, particularly in the
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light of continued malpractice and
misdemeanour in the form of financial
scandals, environmental disasters and
adverse consequences for communities. This
timely book directly addresses a central
question: is it that the existence of an
ethical or an unethical climate influences
behaviour, or, does the presence or
absence of a moral character and personal
values have the greatest influence on
behaviour at work? Hemingway proposes four
modes of individual moral commitment to
corporate social responsibility (CSR) and
sustainability: the Active Corporate
Social Entrepreneur, the Concealed
Corporate Social Entrepreneur, the
Conformist and the Disassociated.
Hemingway posits that the Conformists
represent the majority of people in
organisations, adhering to the prevailing
ethical climate, whatever that might be.
However, it is the discovery of the
corporate social entrepreneur which offers
students and scholars a critical,
alternative and optimistic perspective for
the future of ethical business.
This monograph focuses on the level of
management culture development in
organizations attempting to disclose it
not only with the help of theoretical
insights but also by the approach based on
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employees and managers. Why was the term
"management culture" that is rarely found
in literature selected for the analysis?
We are quite often faced with problems of
terminology. Especially, it often happens
in the translation from one language to
another. While preparing this monograph,
the authors had a number of questions on
how to decouple the management culture
from organization's culture and from
organizational culture, how to separate
management culture from managerial
culture, etc. However, having analysed a
variety of scientific research, it
appeared that there is no need to break
down the mentioned cultures because they
still overlap. Therefore, it is impossible
to completely separate the management
culture from the formal or informal part
of organizational culture. Management
culture inevitably exists in every
organization, only its level of
development may vary.
Building Reputations and Relationships
with External Stakeholders
Perspectives on Corporate Social
Responsibility
Corporate Social Responsibility
Corporate Social Entrepreneurship
A Research Handbook
Business and Its Environment
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A Stakeholder Approach to Corporate Social
Responsibility

Corporate social responsibility (CSR)
continues to grow as an area of
interest in academia and business.
Encompassing broad topics such as the
relationship between business, society,
and government, environmental issues,
globalization, and the social and
ethical dimensions of management and
corporate operation, CSR has become an
increasingly interdisciplinary subject
relevant to areas of economics,
sociology, and psychology, among
others. New directions in CSR research
include advanced 'micro' based
investigations in organizational
behaviour and human resource
management, additional studies of
environmental social responsibility and
sustainability, further research on
'strategic' CSR, connections between
social responsibility and
entrepreneurship, and improvements in
methods and data analysis as the field
matures. Through authoritative
contributions from international
scholars across the social sciences,
this Handbook provides a cohesive
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overview of this recent expansion. It
introduces new perspectives, new
methodologies, and new evidence from a
range of disciplines to encourage and
facilitate interdisciplinary research
and global implementation of corporate
social responsibility.
Corporate social responsibility has
grown into a global phenomenon that
encompasses businesses, consumers,
governments, and civil society, and
many organizations have adopted its
discourse. Yet corporate social
responsibility remains an uncertain and
poorly defined ambition, with few
absolutes. First, the issues that
organizations must address can easily
be interpreted to include virtually
everyone and everything. Second, with
their unique, often particular
characteristics, different stakeholder
groups tend to focus only on specific
issues that they believe are the most
appropriate and relevant in
organizations' corporate social
responsibility programs. Thus, beliefs
about what constitutes a socially
responsible and sustainable
organization depend on the perspective
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of the stakeholder. Third, in any
organization, the beliefs of
organizational members about their
organization's social responsibilities
vary according to their function and
department, as well as their own
managerial fields of knowledge. A
Stakeholder Approach to Corporate
Social Responsibility provides a
comprehensive collection of cuttingedge theories and research that can
lead to a more multifaceted
understanding of corporate social
responsibility in its various forms,
the pressures and conflicts that result
from these different understandings,
and some potential solutions for
reconciling them.
The goal of this project is to detail
the core, defining principles of
strategic CSR that differentiate it as
a concept from the rest of the
CSR/sustainability/business ethics
field. It is designed to be a
provocative piece, but one that
solidifies the intellectual framework
around an emerging concept--strategic
CSR.The foundation for these principles
comes from my perspective as a
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management professor within the
business school. As such, it is a
pragmatic philosophy, oriented around
stakeholder theory, that is designed to
persuade business leaders who are
skeptical of existing definitions and
organizing principles of CSR,
sustainability, or business ethics. It
is also designed to stimulate thought
within the community of intellectuals
and business school administrators
committed to these issues, but who
approach them from more traditional
perspectives. Ultimately, therefore,
the purpose of the strategic CSR
concept (and this book) is radical--it
aims to redefine both business
education and business practice. By
building a theory that defines CSR as
core to business operations and value
creation (as opposed to peripheral
practices that can be marginalized
within the firm), these defining
principles become applicable across the
range of operational functions. As
such, they redefine how businesses
approach these functions in practice,
but also redefine how these subjects
should be taught in business schools.
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A Financial Times Book of the Year
2020! Should companies be run for
profit or purpose? In this groundbreaking book, acclaimed finance
professor and TED speaker Alex Edmans
shows it's not an either-or choice.
Drawing from real-life examples
spanning industries and countries,
Edmans demonstrates that purpose-driven
businesses are consistently more
successful in the long-term. But a
purposeful company must navigate
difficult trade-offs and take tough
decisions. Edmans provides a roadmap
for company leaders to put purpose into
practice, and overcome the hurdles that
hold many back. He explains how
investors can discern which companies
are truly purposeful and how to engage
with them to unleash value for both
shareholders and society. And he
highlights the role that citizens can
play in reshaping business to improve
our world. This edition has been
thoroughly updated to include the
pandemic, the latest research, and new
insights on how to make purpose a
reality.
Corporate Diplomacy
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The Righteous Mind
Principles of Corporate Social
Responsibility (CSR)
Towards a Llewellyn’s Law-Jobs Approach
Concepts, Methodologies, Tools, and
Applications
Why Good People are Divided by Politics
and Religion
Social Responsibilities of the
Businessman
In the beginning of the 1960 s, pollution and immoral behaviour
was common in the business world and as a reaction to this, an
increased interest for socially beneficial activities occurred. Since
then, large amount of literature and research has been conducted
within the matter and the concept of corporate social responsibility
(CSR) has developed. Today, stakeholder theory is a common
aspect when discussing CSR and some researchers argue that the
stakeholders influence to what extent an organization engages
within socially responsible activities. Yet, there is still an inquiry to
identify what social responsibility really is and to de-fine it. Due to
the augmented interest for CSR many large organizations engage in
CSR activities. However, one industry where little research and
literature has been conducted in the field of CSR is in the context of
service organizations. The purpose of this thesis is to analyze how
Corporate Social Responsibility is defined and how it is exercised in
the context of service organizations and also the importance of
different stakeholders in this process.
Managers of multinational organizations are struggling to win the
strategic competition for the hearts and minds of external
stakeholders. These stakeholders differ fundamentally in their
worldview, their understanding of the market economy and their
aspirations and fears for the future. Their collective opinions of
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managers and corporations will shape the competitive landscape of
the global economy and have serious consequences for businesses
that fail to meet their expectations. This important new book argues
that the strategic management of relationships with external
stakeholders – what the author calls "Corporate Diplomacy" – is not
just canny PR, but creates real and lasting business value.Using a
mix of colourful examples, practically relevant tools and considered
perspectives, the book hones in on a fundamental challenge that
managers of multinational corporations face as they strive to
compete in the 21st century. As falling communication costs shrink,
the distance between external stakeholders and shareholder value is
increasingly created and protected through a strategic integration of
the external stakeholder facing functions. These include government
affairs, stakeholder relations, sustainability, enterprise risk
management, community relations and corporate communications.
Through such integration, the place where business, politics and
society intersect need not be a source of nasty surprises or
unexpected expenses. Most of the firms profiled in the book are
now at the frontier of corporate diplomacy. But they didn’t start
there. Many of them were motivated by past failings. They fell into
conflicts with critical stakeholders – politicians, communities, NGO
staffers, or activists – and they suffered. They experienced delays or
disruptions to their operations, higher costs, angry customers, or
thwarted attempts at expansion. Eventually, the managers of these
companies developed smarter strategies for stakeholder
engagement. They became corporate diplomats. The book draws on
their experiences to take the reader to the forefront of stakeholder
engagement and to highlight the six elements of corprate
diplomacy.
Recent corporate failures have attracted the attention of managers,
governments and the general public to the role of governance and
social responsibility. Ranging from managerial behaviour and
reward systems, to environmental protection and human rights,
governance and social responsibility encompasses a variety of
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thought provoking business issues. In Governance and Social
Responsibility, Aras and Crowther bring together the considerable
debates about what exactly it is, and how it can be applied to
business. Key Features: - Written by leading governance and social
responsibility experts - International coverage and orientation Comprehensive coverage of CSR issues and debates - Excellent
pedagogy, including case studies, reflective questions and further
reading Firmly grounded in academic research, Governance and
Social Responsibility is an ideal companion for CSR courses at all
levels.
Corporate social responsibility (CSR) is a concept that has been
evolving since the 1950s; by 2015, it has evolved into an integral
mindset, a strategy by which firms may promote and attain business
and societal growth and development. CSR is a strong business
strategy and a determining factor in stakeholder perceptions and
ultimate decision making. As firms and society are acknowledged
as equal parts of a symbiotic relationship, the effective engagement
in CSR enables businesses to tackle and alleviate social issues, such
as poverty, hunger, lack of healthcare, the environments destitution,
and warrant empowerment and education, amongst others, whilst
tending to core objectives and strategies. The effective design,
execution, and transparent communication of corporate social
responsibility endeavors, in fact, shape the outcome of business and
social growth and development. The communication of CSR efforts
is, therefore, vital to the fulfillment of strategic objectives because
social networking sites (SNSs) are ubiquitous and have rapidly
become a preferred source of information. Firms use of such
platforms proves to be fruitful because SNSs not only enable
stakeholder to stakeholder word of mouth, but also facilitate firm-to
stakeholder communication. As such, the notion of marketing CSR
via social media is more than buzzword or trend. It is potential viral
information, or viral marketing. The book offers strong results from
the perspectives of both stakeholders and firms CSR related
practices in an emerging market. It also demonstrates that as
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corporate social responsibility is viewed as an investment, it
provides fruitful outcomes for business as well as for the
communities surrounding firms. CSR is addressed as a strategically
co-created proactive plan that prompts sustained social and business
growth and development.
A Strategic Perspective
Stages of Corporate Social Responsibility
Psychological and Organizational Perspectives
Corporate Social Irresponsibility
How to Define Corporate Social Responsibility
Comparative Perspectives on Global Corporate Social
Responsibility
To what Extent Can Law and a Law-jobs Perspective Contribute to
Corporate Social Responsibility?

The decisions a corporation makes affect more
than just its stakeholders and can have wide
social, environmental, and economic
consequences. This facilitates a business
environment built around the practical
regulations and transparency necessary to ensure
ethical and responsible business practice.
Corporate Social Responsibility: Concepts,
Methodologies, Tools, and Applications is a vital
reference source on the ways in which corporate
entities can implement responsible strategies
and create synergistic value for both businesses
and society. Highlighting a range of topics such
as company culture, organizational diversity, and
human resource management, this multi-volume
book is ideally designed for business executives,
managers, business professionals, human
resources managers, academicians, and
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researchers interested in the latest advances in
organizational development.
From the late 20th Century, a catalogue of high
profile disasters and controversies has drawn
attention to the changing relationship between
corporations and society. This is taking place
against the context of globalisation and this
change has become the driving force for demands
that corporations become socially responsible.
Corporate social responsibility (CSR) has
therefore emerged as a concept which attempts
to encapsulate these demands for social
responsibility. Yet at the heart of CSR is the
debate about the role and relevance of law. This
book will explore the proposition that CSR is a
valid legal enquiry and will suggest a law-jobs
approach which offers a potential general
analytical perspective for examining such fluid
concepts such as CSR in law. This approach is
innovative because of the insistence of some
users of CSR on placing law outside the
parameters of CSR or giving it a very limited role;
however, Okoye argues here that the very nature
of CSR as seeking legitimacy for corporate power
pushes to the fore the question of what role law
can play. Law is an essential and important
aspect of legitimacy and thus this work explores
a legal theoretical approach that holds potential
for a legal framework of CSR. This
interdisciplinary book will be of great interest to
students and scholars of corporate law and
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business studies in general.
On the seventy-fifth anniversary of the United
Nations, the world has faced its biggest shared
test since the Second World War in the
coronavirus disease (COVID-19) pandemic. Yet
while our welfare, and indeed the permanence of
human life, depend on us working together,
international cooperation has never been harder
to achieve. This report answers a call from UN
Member States to provide recommendations to
advance our common agenda and to respond to
current and future challenges. Its proposals are
grounded in a renewal of the social contract,
adapted to the challenges of this century, taking
into account younger and future generations,
complemented by a new global deal to better
protect the global commons and deliver global
public goods. Through a deepening of
solidarity—at the national level, between
generations, and in the multilateral system—Our
Common Agenda provides a path forward to a
greener, safer and better future.
Presents a groundbreaking investigation into the
origins of morality at the core of religion and
politics, offering scholarly insight into the
motivations behind cultural clashes that are
polarizing America.
How Great Companies Deliver Both Purpose and
Profit – Updated and Revised
Legal Approaches and Corporate Social
Responsibility
Page 28/37

Bookmark File PDF Defining Corporate Social
Responsibility A Systems
Radically Practical Strategies for a Hotter,
Scarcer, and More Open World
From Ideas to Impacts
Corporate Social Responsibility Agenda, The: The
Case For Sustainable And Responsible Business
The A to Z of Corporate Social Responsibility
The Big Pivot
Blending theory with practical application, this
comprehensive text supports courses at the intersection
of corporate social responsibility (CSR), corporate
strategy, and public policy. Part I provides an overview
of the field, defining CSR and placing it in the context of
wider corporate strategy. Part II contains chapters on
CSR issues related to the organization, the economy, and
society, and provides detailed case studies on a variety
of well-known firms. Adopting a stakeholder
perspective, the authors explore CSR issues within the
complex global business environment in which
corporations operate today.
This book provides a new approach to management and
strategy in the business environment by addressing the
issues that arise when a firm is embedded in the
nonmarket environment, or the legal, political, and
social context in which the firm is embedded. Its
approach is a managerial one, rather than a public
policy or social responsibility perspective, and focuses
on issues of importance to managers of firms,
emphasizing analysis and reasoning as the foundations
for forming effective and responsible business
strategies. The book gives conceptual frameworks for
analyzing the business environment. They are: 1)
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understanding issues and their development, 2) strategy
formulation, 3) analyzing the news media, 4) political
analysis, 5) market failures, 6) the economics and
politics of government intervention, 7) the economics
and politics of international trade, 8) country analysis,
and 9) ethics analysis and decision-making. These
frameworks are based in the disciplines of economics,
political science, law, and ethics and are applied to the
environment of business in the United States and other
countries, including China, Japan, and the European
Union. The book contains 73 case studies, including
Microsoft, eBay, ScheringPlough, Citigroup, DoubleClick,
and British Petroleum. For managers in firms in the
United States and other countries, and government
employees whose jobs deal with the policy-making and
business.
How can we develop a global economic architecture
which is efficient, morally acceptable, geographically
inclusive, and sustainable over time? Leading thinkers in
international business and ethics identify the pressing
moral issues which global capitalism must answer.
Concepts of corporate social responsibility (CSR) are
widely used by businesses, professional bodies and
academics, but are also widely contested. CSR is usually
described as comprising of three elements:
environmental, economic and social, though there is no
serious consensus on how to go about translating ideas
into practice. This research handbook addresses some
key areas of contention, theory and practice within CSR
in order to address, challenge and inform debate in
academia and practice. The collaborative text extends
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understanding of CSR through articulating current
thinking on each facet of a vital subject. Each theme is
represented by inter-disciplinary discussion of key
questions on CSR by researchers and practitioners in
the field. In doing so, the book: Explores and critiques
CSR goals, and national, organizational and managerial
strategies Reviews the distinctive role and importance of
CSR to academics, professionals and practitioners and
identifies appropriate bridging strategies Evaluates the
nature, direction and applicability of selected theoretical
dimensions which inform the understanding of CSR
Assesses the opportunities for theory building, to
support further understanding of the complexities of
CSR and the sustainability and long term value of CSR
practice to corporations and civil society This timely and
significant contribution to the theory and practice of
CSR will prove to be vital reading for students,
researchers and practitioners involved with the field. It
will also become a key reference for anyone with an
interest in business and society.
Re-defining Corporate Social Responsibility as a
Legitimizing Force for Corporate Power
Our Common Agenda - Report of the Secretary-General
CSR, Sustainability, Ethics and Governance
Pressures, Conflicts, and Reconciliation
A Guide to Their Leadership Tasks and Functions
The Founder's Mentality
This book is a concise and authoritative
reference work and dictionary in the field of
corporate social responsibility, sustainability,
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business ethics and corporate governance. It
provides reliable definitions to more than 600
terms and concepts for researchers and
professionals alike. By its definitions the
dictionary helps users to understand the
meanings of commonly used terms in CSR, and
the roles and functions of CSR-related
international organizations. Furthermore, it
helps to identify keynotes on international
guidelines, codes and principles relevant to CSR.
The role of CSR in the business world has
developed from a fig leaf marketing front into an
important and indispensable aspect of corporate
behavior over the past years. Sustainable
strategies are valued, desired and deployed
more and more by relevant players in business,
politics, and societies all over the world. Both
research and corporate practice therefore see
CSR as a guiding principle for business success.
Corporate Social Responsibility: Definition, Core
Issues and Recent Developments offers a wellstructured and thorough introduction to
corporate social responsibility (CSR). Author
Brent D. Beal introduces the basic concept of
CSR, briefly discusses the challenges of defining
it, and summarizes important conceptual models.
CSR is examined in the context of the perfect
competition market model, market failure, and
social dilemmas. Three different types of
CSR—systemic, strategic, and philanthropic—are
highlighted. Finally, arguments both for and
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against CSR are outlined and several conceptual
frames are proposed. Readers are encouraged to
think about what businesses should be
responsible for in society and how a society’s
economic system should be structured, bounded,
and ultimately, controlled. This text is
appropriate for any business course in which the
introduction of CSR would complement other
course content.
Organizations have developed a variety of
strategies for dealing with the intersection of
societal needs, the natural environment, and
corresponding business imperatives. At one end
of the continuum are organizations that do not
acknowledge any responsibility to society and
the environment. And on the other end of the
continuum are those organizations that view
their operations as having a significant impact as
well as reliance on society at the economic,
social, and ecological levels. This sourcebook
presents current knowledge related to what has
become known as "corporate social
responsibility" (CSR). Ongoing research reveals
that a variety of strategies, alliances and
partnerships, and approaches are being used
around the globe to respond to issues of CSR.
The aspirations of many corporations to
contribute to a better world is great, but
translating that aspiration into reality remains a
challenge for organizations the world over.
This book focuses on business firms as catalysts
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and agents of social and economic change, and
explores the argument that sustainable
development is the perfect opportunity for
businesses to strengthen the evolving notion of
corporate social responsibility, while achieving
long-term growth through innovation, research
and development.
How to Overcome the Predictable Crises of
Growth
Encyclopedia of Corporate Social Responsibility
Green Energy to Sustainability: Strategies for
Global Industries
Corporate Social Responsibility and Sustainable
Business
Dictionary of Corporate Social Responsibility
Corporate Social Responsibility is more
crucial now than ever, as society as a
wholeresponds to challenges on a global
scale - from the continuing strife
nationalism causes tointernational supply
chains, to the problems posed by the
climate change crisis, to the
continuingissue of slavery in the modern
age. The Palgrave Handbook of Corporate
Social Responsibility is a comprehensive,
authoritativeoverview of CSR in all its
forms, providing a multiplicity of
interdisciplinary tertiary research
fromesteemed academics in their fields. It
will cover everything from the theoretical
basis for CSR, toenvironmental aspects of
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CSR, including responses to climate change
and resource depletion;society and CSR,
including work-life balance and modern
slavery; regional aspects of CSR
(reviewing CSR in both developed and
developing countries, and providing an indepth examination of Latin America, Africa
and the Middle East). It is aimed as a
resource for a global scholarly audience
looking for a detailed presentation of
majoraccounts of corporate social
responsibility on an international scale.
Reviews the latest advances in biofuel
manufacturing technologies and discusses
the deployment of other renewable energy
for transportation Aimed at providing an
interface useful to business and
scientific managers, this book focuses on
the key challenges that still impede the
realization of the billion-ton renewable
fuels vision. It places great emphasis on
a global view of the topic, reviewing
deployment and green energy technology in
different countries across Africa, Asia,
South America, the EU, and the USA. It
also integrates scientific, technological,
and business development perspectives to
highlight the key developments that are
necessary for the global replacement of
fossil fuels with green energy solutions.
Green Energy to Sustainability: Strategies
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for Global Industries examines the most
recent developments in biofuel
manufacturing technologies in light of
business, financial, value chain, and
supply chain concerns. It also covers the
use of other renewable energy sources like
solar energy for transportation and
proposes a view of the challenges over the
next two to five decades, and how these
will deeply modify the industrial world in
the third millennium. The coming of age of
electric vehicles is also looked at, as is
the impact of their deployment on the
biomass to biofuels value chain. Offers
extensive updates on the field of green
energy for global industries Covers the
structure of the energy business;
chemicals and diesel from biomass; ethanol
and butanol; hydrogen and methane; and
more Provides an expanded focus on the
next generation of energy technologies
Reviews the latest advances in biofuel
manufacturing technologies Integrates
scientific, technological and business
perspectives Highlights important
developments needed for replacing fossil
fuels with green energy Green Energy to
Sustainability: Strategies for Global
Industries will appeal to academic
researchers working on the production of
fuels from renewable feedstocks and those
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working in green and sustainable
chemistry, and chemical/process
engineering. It is also an excellent
textbook for courses in bioprocessing
technology, renewable resources, green
energy, and sustainable chemistry.
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