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Entrepreneurship Concepts Theory And Perspective
The result of the application of strategic management philosophy to the nexus of entrepreneurship,
innovation, and economy, strategic entrepreneurship fosters sustainable development and
competitiveness. This volume provides an introduction to the theories of strategic entrepreneurship and
accounts of their real-world applications in the entrepreneurial sector. The book is divided into three
parts. Chapters in Part I discuss strategic entrepreneurship dynamics and mechanisms. Chapters in Part
II focus on strategic entrepreneurship concepts and theories. Chapters in Part III provide global
examples of strategic entrepreneurship practices in action. Presenting a view of strategic
entrepreneurship across diverse sectors and industries, this edited volume will be attractive to
researchers and students interested in management, entrepreneurship, economics, public administration,
and public policy, as well as corporate strategists, managers, and policymakers looking to integrate
the principles of strategic entrepreneurship.
Once relegated to the dusty shelves of ancient muses, research and scholarship on entrepreneurship has
exploded as a field of research, with impactful additions from a range of disciplines rendering the
field a tricky one to traverse. The Routledge Companion to the Makers of Modern Entrepreneurship offers
a comprehensive guide to entrepreneurship, providing an authoritative exploration of the key people and
their ideas. This book tells the stories of the scholars who have set the standard and tone for
thinking and analysing entrepreneurship. Edited by two of the world’s leading entrepreneurship
scholars, this comprehensive volume offers a platform for understanding and future research that is
both state-of-the-art and authoritative. It expands on how modern entrepreneurship has developed, with
a focus on the key "makers" of the field – including theories, such as social psychology; concepts,
such as neuroeconomics; and types, such as political entrepreneurship. The contributions to the
collection are grouped into three sections: Emergence of Entrepreneurship Research Theories in Modern
Entrepreneurship Concepts and Makers in Modern Entrepreneurship This companion is essential reading for
students and academics interested in entrepreneurship, entrepreneurial management and business
management.
Departing from the traditional approach of surveying current and future trends and developments, this
unique Handbook brings phenomena, theories, and concepts from multiple disciplines together to advance
entrepreneurship. With original contributions from authors who are experts in their fields, the
collection offers state-of-the-art insights into generating new areas for research, new theories and
concepts, and new questions for policy debates – all aimed at advancing entrepreneurship. Divided into
four sections and covering perspectives such as neuroscience, theology, organisational behavior and
education, The Palgrave Handbook of Multidisciplinary Perspectives on Entrepreneurship is a rich source
of information for researchers, educators, entrepreneurs, leaders and managers.
One of the most challenging tasks in the research design process is choosing the most appropriate data
collection and analysis technique. This Handbook provides a detailed introduction to five qualitative
data collection and analysis techniques pertinent to exploring entrepreneurial phenomena. Techniques
for collecting and analysing data are rarely addressed in detail in published articles. In addition,
the constant development of new tools and refinement of existing ones has meant that researchers often
face a confusing range from which to choose. The experienced and expert group of contributors to this
book provide detailed, practical accounts of how to conduct research employing focus groups, critical
incident technique, repertory grids, metaphors, the constant comparative method and grounded theory.
This Handbook will become the starting point for any research project. Scholars new to entrepreneurship
and doctoral students as well as established academics keen to extend their research scope will find
this book an invaluable and timely resource.
Multidisciplinary Perspectives on Innovation and Growth
The SAGE Handbook of Small Business and Entrepreneurship
Discrimination and Diversity: Concepts, Methodologies, Tools, and Applications
Disruptive Technology: Concepts, Methodologies, Tools, and Applications
Japanese Self-Initiated Expatriate Entrepreneurs
Measuring Entrepreneurship

The sixth edition of Entrepreneurship and Small Firms has been fully revised and updated with contributions from leading
academics in the field. Retaining the popular style of the previous editions and offering a clear and accessible
introduction to the topic, this book provides a thorough coverage of entrepreneurial and small firm theory, concepts,
evidence, policy and practice. Integrating academic theory with the day-to-day realities that entrepreneurs may encounter
it furnishes the student with a comprehensive analysis of entrepreneurship.This well established text is justly popular for
its clear and accessible approach, presenting the key topics of an entrepreneurship module in an engaging yet rigorous
style. The book covers wide ranging topics from the economic influences on entrepreneurship and sources of finance, to
issues of diversity, family business and social entrepreneurship.New to this edition is a chapter on Corporate
Entrepreneurship offering students a unique insight into entrepreneurship activities in larger businesses and
organizations. A reorganized chapter structure for the sixth edition allows students to navigate the four parts of the text
from introductory concepts, the domains of entrepreneurship, through to strategy and to implementation. New part cases
help to highlight the core themes and apply them to real business scenarios.
'Innovative, well organised, readable and authoritative. This is a text that takes a modern and refreshing approach to a
subject that is an essential ingredient on today's economic agenda' - Graham Beaver, Professor of Strategic
Management, Visiting Professor to Queensland University of Technology, Fellow of the University of Warwick Not
everyone who wants to study entrepreneurship has a theoretical background in business. Specifically written for students
who do not have a strong business theory background, the authors of Entrepreneurship for Everyone bring alive the
crucial issues for understanding this dynamic field. Going beyond the traditional textbook, the authors equip students with
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the necessary business knowledge and essential practical advice on applying that knowledge in the real world, to a range
of types of industry - from sustainable industries, information technology, healthcare, biotechnology, as well as the
musical and creative industries. Key entrepreneurship concepts that are covered include: - the theories and tools of
creative thinking - market research - intellectual property protection - relevant economics If you are coming to this area
anew, and especially if you are interested in how entrepreneurship is applied, putting this text back on the shelf could
cost you real success.
The SAGE Handbook of Small Business and Entrepreneurship offers state-of-the-art chapters on all aspects of this
rapidly-evolving discipline. Original contributions from the best international scholars map the development of
Entrepreneurship as an academic field, explore its key current debates and research methods, and also consider its
future directions. Part One: The People and the Entrepreneurial Processes Part Two: Entrepreneurship and Small
Business Management and Organization Part Three: Entrepreneurial Milieu Part Four: Researching Small Business
Entrepreneurship This handbook will be the leading reference book for Entrepreneurship academics and researchers, as
well as those from other associated disciplines including business and management, psychology, marketing, sociology
and anthropology.
This book presents the current state-of-the-art in all major and upcoming areas of entrepreneurship research. Thousands
of scholars around the world are currently working to broaden our understanding of the entrepreneurial phenomenon.
The disciplines involved are numerous, as are the topics of interest, with substantial efforts to enhance the existing
knowledge. This book is specifically designed to facilitate high-level, high-intensity discussions and fruitful exchanges
between scholars involved in entrepreneurship research. The articles address a variety of topics ranging from selfemployment, technology, growth patterns and job creation, and success and failure rates, to historical, conceptual and
comparative international approaches. “This book takes entrepreneurship beyond the individual, size of the venture,
entrepreneurial personality, and looks at entrepreneurship as a long term complex process that is heterogeneous,
content dependent with an emphasis on innovation and growth. A must read for individuals interested in
entrepreneurship, today and in the future, on a domestic and global basis.” – Robert D. Hisrich, Director – Walker Center
and Garvin Professor of Global Entrepreneurship, Thunderbird School of Global Management “Entrepreneurship is
perhaps not just the most multifaceted but also the most important concept of the modern socio-economic disciplines.
This book makes an invaluable contribution in this fascinating area: it presents a multifaceted socio-economic
examination of the impact of entrepreneurship for growth.” – Roy Thurik, Erasmus School of Economics in Rotterdam and
Montpellier Business School
Contemporary Entrepreneurship
Foundations in Theory and Lessons from Practice
Entrepreneurial Challenges in the 21st Century
Concepts, Theory and Perspective
Leadership, Culture, Institutions
Toward a Psychology of Entrepreneurship
In the increasingly competitive corporate sector, businesses must examine their current
practices to ensure business success. By examining their social, financial, and environmental
risks, obligations, and opportunities, businesses can re-design their operations more
effectively to ensure prosperity. Sustainable Business: Concepts, Methodologies, Tools, and
Applications is a vital reference source that explores the best practices that promote business
sustainability, including examining how economic, social, and environmental aspects are related
to each other in the company’s management and performance. Highlighting a range of topics such
as lean manufacturing, sustainable business model innovation, and ethical consumerism, this
multi-volume book is ideally designed for entrepreneurs, business executives, business
professionals, managers, and academics seeking current research on sustainable business
practices.
The Psychology of Entrepreneurship: New Perspectives is an update of the earlier landmark volume
in the Society for Industrial and Organizational Psychology Organizational Frontiers Series.
This new book takes stock of the advances in the field of the psychology of entrepreneurship
with all new chapters and presents the latest findings on traditional topics, such as cognition,
motivation, affect, personality, and action. The Psychology of Entrepreneurship: New
Perspectives compiles research of the most prolific scholars in the field to produce an overview
of the most important psychological topics relevant to entrepreneurship. It includes novel
insights into topics such as entrepreneurial cognition, intrapreneurship and innovation,
leadership, entrepreneurial competencies, action theory, entrepreneurship training, and the
process of entrepreneurship. Additionally, the updated volume presents new topics that have
become more and more important in entrepreneurship research. These topics include affect,
clinical psychology and disorders, biological correlates of entrepreneurship, entrepreneurial
teams, culture, identity, starting capital, failure and exit, contextual factors, age and
demographic change, evidence-based entrepreneurship, and entrepreneurs’ well-being. With a
collection of authors comprising experts who have developed the field over the last decade, The
Psychology of Entrepreneurship: New Perspectives is vital to all students, scholars, and
instructors interested in staying abreast of the most current, novel research and insights into
the psychology of entrepreneurship.
The growing presence of discrimination and isolation has caused negative changes to human
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interactions. With the ubiquity of these practices, there is now an increasingly urgent need to
close this divide. Discrimination and Diversity: Concepts, Methodologies, Tools, and
Applications provides a critical look at race, gender, and modern day discrimination and
solutions to creating sustainable diversity across numerous contexts and fields. Including
innovative studies on anti-discrimination measures, gender discrimination, and tolerance, this
multi-volume book is an ideal source for professionals, practitioners, graduate students,
academics, and researchers working in equality, as well as managers and those in leadership
roles.
This book attempts to advance critical knowledge and practices for fostering a variety of
entrepreneurship at a city level. The book aims to connect scholarship and policy practice in
two disciplines: Urban Studies and Entrepreneurship. The book has included contributions from
developed, emerging, and developing countries. The chapters are clubbed under five main
sections; I. Startups and Entrepreneurial Opportunities, II. Knowledge Spillover, III. Social
and Bureaucratic Entrepreneurialism, IV. Demography and Informal Entrepreneurs V. Perspectives
from Emerging and Developing Economies. In this regard, the book explores a number of questions,
such as: what are the important varieties of entrepreneurship, how can they be observed and
measured, and how does each variety emerge and operate under various conditions of
infrastructure and opportunity? Which type(s) of entrepreneurship should a city prefer? What can
cities do to stimulate desirable forms of entrepreneurship or is it more of a spontaneous
phenomenon? Why do policies that enhance entrepreneurship in some contexts seem instead to
promote crony capitalism and rent-seeking in other contexts? Should cities focus on growing
their own entrepreneurs and entrepreneurial enterprises or on luring them from other cities and
countries? How can a collective action in a city promote (or hinder) entrepreneurship? The
contributions in the present volume address head-on these questions at the intersection of urban
studies, economic theory, and the practicalities of economic development and urban governance,
in a genuinely global range of places and applications.
Entrepreneurial Orientation
Entrepreneurship and Small Firms 6e
Foundations of Clinical Nurse Specialist Practice, Second Edition
Handbook of Research on Entrepreneurship in the Contemporary Knowledge-Based Global Economy
A New Perspective
Concepts, Methodologies, Tools, and Applications
Entrepreneurialism and Society invigorates academic research by developing new perspectives on
how entrepreneurs and their organizations shape our social world.
This volume discusses the challenge of dealing with complexity in entrepreneurship, innovation
and technology research. Businesses as well as entire economies are increasingly being
confronted by widespread complex systems. Fields such as entrepreneurship and innovation cannot
ignore this reality, especially with their inherent links to diverse research fields and
interdisciplinary methods. However, most methods that allow more detailed analyses of complex
problems are either neglected in mainstream research or are, at best, still emerging. Against
this backdrop, this book provides a forum for the discussion of emergent and neglected methods
in the context of complexity in entrepreneurship, innovation and technology research, and also
acts as an inspiration for academics across related disciplines to engage more in complexity
research.
Towards a Psychology of Entrepreneurship examines a theory of entrepreneurship, its empirical
base and its implications. First, it argues that a psychological approach is necessary to
understand entrepreneurship. Second, it argues that any theory of entrepreneurship should use
active actions as a starting point - entrepreneurship is the epitome of an active agent in the
market, rather than a reactive agent. Third, it discusses an action regulation theory to better
understand the psychology of entrepreneurship. Fourth, it provides examples how this theory can
help to understand entrepreneurial success. Finally, it suggests intervention programs to help
entrepreneurs to be successful at growing their organizations. Towards a Psychology of
Entrepreneurship presents a descriptive definition of the entrepreneur. It also emphasize that
entrepreneurship does not necessarily imply the start-up and growth of business organizations
but is a more general phenomenon of starting social organizations and changing organizations.
Thus, it also includes social entrepreneurs in its definition of the entrepreneur - thus,
founders of social service organizations are considered part of the entrepreneurship landscape.
For any organization to be successful, it must operate in such a manner that knowledge and
information, human resources, and technology are continually taken into consideration and
managed effectively. Business concepts are always present regardless of the field or industry –
in education, government, healthcare, not-for-profit, engineering, hospitality/tourism, among
others. Maintaining organizational awareness and a strategic frame of mind is critical to
meeting goals, gaining competitive advantage, and ultimately ensuring sustainability. The
Encyclopedia of Organizational Knowledge, Administration, and Technology is an inaugural fivevolume publication that offers 193 completely new and previously unpublished articles authored
by leading experts on the latest concepts, issues, challenges, innovations, and opportunities
covering all aspects of modern organizations. Moreover, it is comprised of content that
highlights major breakthroughs, discoveries, and authoritative research results as they pertain
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to all aspects of organizational growth and development including methodologies that can help
companies thrive and analytical tools that assess an organization’s internal health and
performance. Insights are offered in key topics such as organizational structure, strategic
leadership, information technology management, and business analytics, among others. The
knowledge compiled in this publication is designed for entrepreneurs, managers, executives,
investors, economic analysts, computer engineers, software programmers, human resource
departments, and other industry professionals seeking to understand the latest tools to emerge
from this field and who are looking to incorporate them in their practice. Additionally,
academicians, researchers, and students in fields that include but are not limited to business,
management science, organizational development, entrepreneurship, sociology, corporate
psychology, computer science, and information technology will benefit from the research compiled
within this publication.
Entrepreneurship
Strategic Entrepreneurship
Gender, Geographies and Social Context
Foundations of Clinical Nurse Specialist Practice
Youth Entrepreneurship and Africa’s Sustainable Industrialization
Academic and Educational Entrepreneurship
EntrepreneurshipConcepts, Theory and PerspectiveSpringer Science & Business Media
This study looks at entrepreneurial history from three angles: Entrepreneurial Typologies; Business Leaders; and Culture vs Institutions. The
previous scarcity of material makes this collection of eight papers an invaluable resource and should encourage further analysis.
These proceedings represent the work of researchers participating in the 6th International Conference on Innovation and Entrepreneurship (ICIE
2018) which is being co-hosted by Georgetown University and George Washington University and is being held at The University of the District of
Columbia (UDC) on 5-6 March 2018.
Entrepreneurial ecosystems involve a complex synergy of factors, including social and structural changes that are frequently cumulative within
territories, promoting the improvement of citizens’ quality of life and higher development levels. Further, dynamic territories are characterized by
constant change, activity and progress. Each chapter in this volume examines a specific entrepreneurial ecosystem in an effort to describe why and
how certain companies and organizations manage to overcome adversities and achieve strong performance, while others fail. Unlike the
conventional focus, the volume examines microenterprises and Small and Medium Enterprises (SMEs), while also discussing selected experiences
and case studies from developed and developing countries alike.
6th International Conference on Innovation and Entrepreneurship
Entrepreneurialism and Society
Complexity in Entrepreneurship, Innovation and Technology Research
Encyclopedia of Organizational Knowledge, Administration, and Technology
Epistemological, Theoretical, and Empirical Perspectives
Advanced Methodologies and Technologies in Digital Marketing and Entrepreneurship
Learn the true process of a successful entrepreneur with Introduction to Entrepreneurship, 8/e International Edition Presenting the most current thinking in
this explosive field, this renowned entrepreneurship text provides a practical, step-by-step approach that makes learning easy. Using exercises and case
presentations, you can apply your own ideas and develop useful entrepreneurial skills. Cases and examples found throughout the text present the new
venture creations or corporate innovations that permeate the world economy today. This book will be your guide to understanding the entrepreneurial
challenges of tomorrow.
In a world defined by increasing uncertainty and complexity, understanding the concept of Entrepreneurial Orientation (EO) is of critical importance. This
volume convenes some of the world’s leading experts on EO to provide readers with an overview of the current state of EO research and set a compelling
agenda for its future.
As businesses aim to compete internationally, they must be apprised of new methods and technologies to improve their digital marketing strategy in order to
remain ahead of their competition. Trends in entrepreneurship that drive consumer engagement and business initiatives, such as social media marketing,
yields customer retention and positive feedback. Advanced Methodologies and Technologies in Digital Marketing and Entrepreneurship provides
information on emerging trends in business innovation, entrepreneurship, and marketing strategies. While highlighting challenges such as successful social
media interactions and consumer engagement, this book explores valuable information within various business environments and industries such as ecommerce, small and medium enterprises, hospitality and tourism management, and customer relationship management. This book is an ideal source for
students, marketers, social media marketers, business managers, public relations professionals, promotional coordinators, economists, hospitality industry
professionals, entrepreneurs, and researchers looking for relevant information on new methods in digital marketing and entrepreneurship.
"In the first exhaustive treatment of the field in 20 years, Scott Shane extends the analysis of entrepreneurship by offering an overarching conceptual
framework that explains the different parts of the entrepreneurial process - the opportunities, the peop"
ICIE 2018
The Routledge Companion to the Makers of Modern Entrepreneurship
New Perspectives
The Palgrave Handbook of Multidisciplinary Perspectives on Entrepreneurship
Paradigms in Transition from a Global Perspective
Applications of Emergent and Neglected Methods
The proliferation of entrepreneurship, technological and business innovations, emerging social trends and lifestyles, employment
patterns, and other developments in the global context involve creative destruction that transcends geographic and political
boundaries and economic sectors and industries. This creates a need for an interdisciplinary exploration of disruptive
technologies, their impacts, and their implications for various stakeholders widely ranging from government agencies to major
corporations to consumer groups and individuals. Disruptive Technology: Concepts, Methodologies, Tools, and Applications is a
vital reference source that examines innovation, imitation, and creative destruction as critical factors and agents of socioeconomic growth and progress in the context of emerging challenges and opportunities for business development and strategic
advantage. Highlighting a range of topics such as IT innovation, business strategy, and sustainability, this multi-volume book is
ideally designed for entrepreneurs, business executives, business professionals, academicians, and researchers interested in
strategic decision making using innovations and competitiveness.
The entrepreneur has been neglected over the years in formal economic theorizing. Previously there has been only eclectic
theories such as human capital theory and network dynamics which discuss certain perspectives of entrepreneurial behaviour.
Page 4/7

File Type PDF Entrepreneurship Concepts Theory And Perspective
This insightful book closes this gap in entrepreneurship literature. Inspired by modern physics, author Thomas Grebel brings
together an evolutionary methodology, along the way implicating quantum, graph, and percolation theory. Here, Grebel has
provided a synthesis of all the main theories of entrepreneurship. Taking an interdisciplinary approach to the subject, this
fascinating book opens up new ideas in modelling and the original thinking contained within will be of interest to all those working
in the area of business and management as well as those in economics.
Entrepreneurship can, at times, seem like a veritable jungle where finding one's way can prove to be difficult. This book functions
as a map locating the most important issues: those where an acceptable consensus already exists, and those that remain open to
discussion. In so doing, we have presented the accounts of distinguished explorers in their own words.
Entrepreneurship is a main driver of economic growth and of social dynamics. However, some basic characteristics like the gender
of the entrepreneur, the geographical location, or the social context may have a tremendous impact on the possibility to become an
entrepreneur, to create a firm and to prosper. This book is a collection of papers written by an array of international authors
interested in the question of entrepreneurship from a gender point of view (male vs female entrepreneurship), a geographical point
of view (Africa, Europe, America and Latin America, Asia...) or a specific social context point of view (agricultural economy, farming
or family business, etc.).
Handbook of Qualitative Research Techniques and Analysis in Entrepreneurship
A Student Textbook
The Psychology of Entrepreneurship
Creating Stakeholder Value Co-Creation
Sustainable Business: Concepts, Methodologies, Tools, and Applications
Transnational Entrepreneurship in South East Asia

Print+CourseSmart
In some cases, technology-based projects have revolutionized the way of living by
contributing to job and wealth creation. These types of ventures, regardless of their
outstanding relevance, are the exception rather than the norm in that they account for
only a very small percentage of entrepreneurial activity. Although not ignoring these
important ventures, the main goal of this title is to fully unleash the wide potential of
the entrepreneurial activity, exploring and highlighting the somewhat hidden part, which
is ultimately responsible for the largest part of new businesses and, as a consequence,
for the wellbeing of millions of people virtually everywhere. The Handbook of Research on
Approaches to Alternative Entrepreneurship Opportunities is a collection of innovative
research on the methods and applications of entrepreneurial activity beyond the
traditional boundaries of entrepreneurship research. While highlighting topics including
collective business, organizational performance, and generational differences, this book
is ideally designed for entrepreneurs, developers, researchers, business managers,
industry professionals, academicians, and students seeking to draw attention to
distinctive and multifaceted types of entrepreneurship.
The editors and authors of this textbook introduce the relatively new subject of
“academic and educational entrepreneurship” from a holistic viewpoint. Following a
structured approach suitable for the classroom, the book opens with a concise
introduction to the theories and schools of thoughts in the context of academic and
educational entrepreneurship. It then reveals seven scientifically developed key aspects
(including sustainability, internationalization, and cultural components) in order to be
a successful academic and educational entrepreneur. After the theoretical background, the
authors, who are the doyens of academic and educational entrepreneurship, share their
insights and professional experiences with the readers by demonstrating the impact and
relevance of the theoretical concepts to the actual entrepreneurial experience.
This open access book brings together narratives of inbound and outbound expatriate
entrepreneurship in Japan to provide a comprehensive overview of international
entrepreneurship in the region. Through in-depth interviews with expatriate
entrepreneurs, policymakers, and additional stakeholders it provides the reader with a
solid understanding of the current landscape of international entrepreneurship as it
relates to Japan and the challenges for policymakers. The topics addressed in this book
include definitions of expatriate entrepreneurship, entrepreneurship policy development
and implementation, concepts of mindset, cultural brokerage, community, and identity as
they relate to Japanese self-initiated expatriate entrepreneurs working in South East
Asia and to non-Japanese self-initiated expatriate entrepreneurs working in Japan.
Additionally, the book provides an overview of issues connected to regional development
and economic growth in Asia. Illustrated through carefully chosen cases from Japan,
Myanmar, Thailand, Cambodia, Vietnam, and Indonesia and developed by connecting these
cases to policy and interdisciplinary studies, this book is highly recommended to
scholars, policymakers and practitioners who seek an in-depth and up-to-date integrated
overview of the field of expatriate entrepreneurship in Asia.
Contributions from Developed and Developing Countries
Comparative Case Studies on Entrepreneurship in Developed and Developing Countries
Urban Studies and Entrepreneurship
The Determinants of Entrepreneurship
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Entrepreneurship and Structural Change in Dynamic Territories
This book investigates the evolving paradigm of creative industries and creative entrepreneurship, and their
related economy over time. It explores different stages of the paradigm diffusion in ‘first generation countries’
such as the US, Canada, Australia and Europe, and ‘second generation countries’ in Asia, South America and
North Africa in order to identify new trends and their distinctive aspects. By adopting a multidisciplinary
approach, the book develops a comprehensive overview of the composite phenomenon of the creative economy
and its relationship with entrepreneurship.
This book investigates the prospects of Africa’s sustainable industrialization, with an emphasis on youth
entrepreneurship and the mechanisms in place to support both industrial and corporate entrepreneurs. The
volume addresses two specific issues; first, industrialization and youth entrepreneurship and secondly, youth
entrepreneurship training and education. The emphasis on youth entrepreneurship to drive sustainable
industrialization in Africa is driven by three points: first, Africa’s industrialization is still at its inception with
severely limited existing stock of entrepreneurial talents, which makes it imperative to look to the continent’s
bulging youth population – the “population dividend” for the needed supply of successive generations of
entrepreneurs. Secondly, sustainable industrialization would have to be oriented to “green”, “ICT” and
“inclusive” growth which calls for a change in entrepreneurs’ attitudes. Finally, at the centre of the “Africa
Rising” narrative is a budding new “cheetah” generation of young entrepreneurs who are highly educated,
professional and motivated by the need to set up new business models and practices to compete in the Fourth
Industrial Revolution. This volume forms part of an Education for Sustainable Development in Africa (ESDA)
book series involving the United Nations University Institute for the Advanced Study of Sustainability and 8
partner African universities running Master’s Programs in sustainable development. The book series is intended
to serve primarily as undergraduate and graduate instruction materials for courses on sustainable development
in Africa, as well as policy input to key developmental issues in Africa.
Entrepreneurial Challenges in the 21st Century analyses the traditional and contemporary issues of
entrepreneurial innovation potentials for stakeholder value co-creation, and structures the entrepreneurial cocreation concept to reinforce co-creation.
The rapid rise of knowledge-based economies has revolutionized the perceptions and practices of globalized
business. Recent developments in engineering, electronics, and biotechnology have expanded the very definition
of entrepreneurship in today’s international market, weaving discussions of enhanced connectivity and
communication, environmental sustainability, and government policy changes into a complex, multidimensional
conversation. The Handbook of Research of Entrepreneurship in the Contemporary Knowledge-Based Global
Economy provides a comprehensive survey of the most recent developments in the field of entrepreneurship,
highlighting their effects on information technology, business networking, knowledge production, distribution,
and organization. This timely publication features extensive coverage of the fast-developing entrepreneurial
field, illuminating recent technological, social, and strategic innovations in language that is accessible for a
worldwide audience of business educators, researchers, and students. This authoritative text showcases
research-based articles on entrepreneurship for knowledge economies; academic entrepreneurship; women and
entrepreneurship; entrepreneurship education; organizational learning ability; innovations in industry,
agriculture, and management; and the evolution of a new, all-inclusive corporate culture.
A General Theory of Entrepreneurship
New Theoretical Perspectives
Perspectives on Dynamics, Theories, and Practices
Handbook of Research on Approaches to Alternative Entrepreneurship Opportunities
Entrepreneurship: Concepts, Methodologies, Tools, and Applications
Entrepreneurship for Everyone
Lauded as a driver of economic growth, entrepreneurship and small business ventures have become increasingly attractive to countries
looking to boost employment rates, productivity, and innovation. The manifestation of entrepreneurship varies from country to country, and
what works for one may not work for the next. Comparative Case Studies on Entrepreneurship in Developed and Developing Countries
presents the challenges and opportunities that entrepreneurs in different countries face at various developmental stages. Through in-depth
studies, this premier reference work seeks to provide examples of successful applications of an elusive concept that has helped many
countries move up the developmental ladder, a topic relevant to researchers and academicians working in social and behavioral sciences,
economists, and business professionals.
This volume provides a comprehensive review of the theoretical concepts and empirical models of entrepreneurship from a nonconventional perspective. It makes recent advances in the theory and application of the economics of entrepreneurship accessible to a wider
audience, including policy makers. It emphasizes data requirements to advance the future research agenda and to allow for a better design
and monitoring of entrepreneurial policy.
The principal audience for this book seems to be deliberately and most certainly an academic one; that said, those practitioners from a
business management or central/local government support-agency background might also find the text a useful resource. Intrinsically,
those employed teaching and researching within the fields of entrepreneurship or regional economic development will find this publication
an invaluable and indispensable reference tool. . . After an excellent, cohesive and informative introductory chapter, which places the book
firmly in the field of regional entrepreneurship theory development, the reader is effortlessly prepared for the intellectually challenging read
ahead. . . this book is well laid out and it is easy for the reader to pick up the thread of the argument, even after a lay-off. The endnotes after
each chapter are useful and comprehensive, adding richness to the text through the additional information. The bibliography is as
comprehensive as it is exhaustive. . . Professor Julien has given us a book that presents both an interesting and alternative perspective to the
field of entrepreneurial cross-disciplinary research. Paul J. Ferri, International Journal of Entrepreneurial Behaviour and Research . . . it
is my view that this book gives a very important contribution for the understanding of development of local entrepreneurship, through its
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cross-disciplinary approach. I see the book is especially interesting from an entrepreneurship and a regional development perspective. . .
this book should inspire research that takes a more holistic approach using different levels of analysis and applies it to economic
development at a local/territorial level, when studying entrepreneurship. Einar Lier Madsen, International Small Business Journal The
reader who is interested in entrepreneurship and/or regional development will find this book a welcome contribution to the field. Rainer
Harms, Entrepreneurship and Innovation For too long, researchers have regarded local dynamism as the result of the actions of certain
entrepreneurs. If this were the case, how could we explain the simultaneous presence of winning , stagnating or declining areas with very
similar socioeconomic profiles within the same region? Departing from this restrictive and somewhat inadequate approach, Pierre-André
Julien considers entrepreneurship as a collective behaviour specifically related to the dynamism of the milieu in which it develops. The
author introduces a complex, innovative theory of local entrepreneurship, demonstrating that the emergence of new ventures and the
development of existing enterprises cannot be understood without taking into account certain factors: locale, social capital, networking and
entrepreneurial culture within a given area are all crucial to entrepreneurial growth. Expanding upon this theory, the book demonstrates
how entrepreneurship can be fostered in order to support collective development. Various forms of partnership among socioeconomic actors
are then analysed to highlight the social conventions and entrepreneurial culture that connect and intensify the energies at the root of local
dynamism. This highly original book represents a departure from entrepreneurship literature that is largely limited to the study of
entrepreneurs behaviour. Its dynamic presentation of holistic theory will prove an extremely absorbing read for those with an academic or
professional interest in business and management, entrepreneurship and regional development.
Continuous improvements in business environments and available resources have allowed more opportunities for people to pursue new
ventures. This not only leads to higher success in new businesses, but it enhances the overall state of the global market. Entrepreneurship:
Concepts, Methodologies, Tools, and Applications provides a comprehensive examination on the latest innovations and techniques to
becoming a successful and sustainable entrepreneur. Including research-based studies on knowledge production, social entrepreneurship,
and distribution, this multi-volume publication is an ideal source for practitioners, academicians, researchers and upper-level students
interested in learning about entrepreneurship and seeking emerging perspectives on optimizing and enhancing entrepreneurial pursuits.
Introduction to Entrepreneurship
Building a Statistical System
Creative Industries and Entrepreneurship
A Theory of Local Entrepreneurship in the Knowledge Economy
An Action Theory Perspective
The Individual-opportunity Nexus
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