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The new edition of Essentials of Marketing synthesises
contemporary marketing knowledge to present the
fundamental principles that underpin any introductory
marketing course, while retaining the core coverage of
marketing perspectives, tools, and planning from the
previous edition. This edition has been revised to meet
the needs of students taking the CIM Marketing
Fundamentals examination, for which this text is
essential reading.
Essentials of Marketing Research: Putting Research into
Practice, an exciting new practical guide by Kenneth E.
Clow and Karen E. James offers a hands-on, applied
approach to developing the fundamental data analysis
skills necessary for making better management
decisions using marketing research results. Each
chapter opens by describing an actual research study
related to the chapter content, with rich examples of
contemporary research practices skillfully drawn from
interviews with marketing research professionals and
published practitioner studies. Clow and James explore
the latest research techniques, including social media
and other online methodologies, and they examine
current statistical methods of analyzing data. With
emphasis on how to interpret marketing research results
and how to use those findings to make effective
management decisions, the authors offer a unique
learning-by-doing approach to understanding data
analysis, interpreting data, and applying results to
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decision-making.
This is a textbook that instructors can connect with and
students can learn from, in that it pulls them into the
world of marketing through real-world applications. This
textbook stays current by covering the hottest topics in
this course area, such as Customer Relationship
Management and Metrics, in a user-friendly, nonencyclopedic format. Marshall/Johnston’s Essentials of
Marketing Management has taken great effort to
represent marketing management the way it is actually
practiced in successful organizations today. In our view,
leading and managing the aspects of marketing to
improve individual, unit, and organizational
performance— marketing management— is a core
business activity. Its relevance is not limited to just
marketing departments or marketing majors. And
business students of all backgrounds should appreciate
the impact of effective marketing management on their
own professional careers as well on as the overall
success of their organizations. Bottom line, the ability to
do great marketing management is relevant to everyone
in a firm.
In order to achieve the best outcomes for all children and
young people, schools must work in partnership with
students, parents, other professionals and the wider
community. In this changing landscape of education, the
notion of the traditional school no longer exists.
Partnership Working to Support Special Educational
Needs & Disabilities looks at what is possible in this
exciting new world, and how some teachers are putting
into practice the best principles of multi-agency working.
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Supporting children and young people with special
educational needs and disabilities (SEND) in this context
is more vital than ever, as more children are being
diagnosed with additional needs, and those working with
children are aware of the need to ensure every individual
is given the maximum opportunity to develop to their full
potential. Filled with case studies of best practice from
real schools, this book is a must-have for those looking
at how to work together to achieve positive outcomes for
all.
Essentials of Health Care Marketing
A Global Perspective
Essentials of Marketing Management
Marketing Made Simple - Essentials of Marketing

Essentials of Marketing: A Marketing Strategy
Planning Approach is about marketing and
marketing strategy planning. At its essence,
marketing strategy planning is about figuring
out how to do a superior job of satisfying
customers. This author team takes that point
of view seriously and believes in practicing
what they preach. Instructors and students
can trust that this new edition of Essentials of
Marketing 14e - and all of the teaching and
learning materials that accompany it - will
satisfy every instructor and students' needs.
Building on Pioneering Strengths This author
team pioneered an innovative structure using the “four Ps” with a managerial
approach for the introductory marketing
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course. It has become one of the most widely
used business textbooks ever published
because it organises the best ideas about
marketing so that readers can both
understand and apply them. The unifying
focus of these ideas is on how to make
marketing decisions that a manager must
make in deciding what customers to target
and how best to meet their needs. Over many
editions of Essentials of Marketing, there have
been constant changes in marketing
management and the marketing environment.
Some of the changes have been dramatic,
and others have been subtle. As a result, the
authors have made ongoing updates to the
text to reflect marketing's best practices and
ideas. What's unique about Essentials of
Marketing? The four Ps framework,
managerial orientation, and strategy planning
focus have proven to be foundational pillars
that are remarkably robust for supporting new
developments in the field and innovations in
the text and package. Essentials of Marketing
teaches students analytical abilities and howto-do-it skills that prepare them for success.
The author team has deliberately included a
variety of examples, explanations,
frameworks, models, classification systems,
cases, and “how-to-do-it” techniques that
Page 4/23

Read Free Essentials Of Marketing Management
By Greg Marshall
relate to our overall framework for marketing
strategy planning. Similarly, the online
Marketing Plan Coach helps students see how
to create marketing plans. Taken together,
these items speed the development of
“marketing sense” and enable the student to
analyze marketing situations and develop
marketing plans in a confident and meaningful
way. They are practical and they work. The
authors emphasise careful integration of
special topics. Some textbooks treat “special“
topics—like relationship marketing,
international marketing, services marketing,
marketing and the Internet, marketing for
nonprofit organisations, marketing ethics,
social issues, and business-to-business
marketing—in separate chapters. The authors
deliberatively avoid doing that because they
are convinced that treating such topics
separately leads to an unfortunate
compartmentalisation of ideas. The
comprehensive package of materials gives
instructors the flexibility to teach marketing
their way - or for the student, the ability to
learn marketing their way.
Help your students achieve marketing success
by delivering the best up-to-the-minute
coverage of key marketing topics available in
this complete, yet brief, latest edition of
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ESSENTIALS OF MARKETING by award-winning
instructors and leading authors
Lamb/Hair/McDaniel. ESSENTIALS OF
MARKETING, 7E uses a fresh, streamlined
design to focus on captivating examples and
innovative applications that ensure students
not only understand marketing concepts, but
also know how to effectively apply them to
real-world practice. This edition now visually
illustrates key marketing concepts and
showcases the customer experience with an
engaging writing style punctuated by the
most recent marketing statistics and figures.
A new appendix and exercises emphasize
building a professional marketing plan with an
integrated internet focus to further prepare
students for success. This book's concise
15-chapter format offers unequaled flexibility
to make this course your own with outside
projects and readings, while still providing the
comprehensive coverage students need.
Powerful teaching and learning tools form part
of the book's hallmark Integrated Learning
System organized around the book's learning
objectives. All-new videos produced
specifically for this edition feature fascinating
stories of marketing success, while a myriad
of exceptional online and in-book tools answer
the needs of a variety of learning and
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teaching styles. ESSENTIALS OF MARKETING,
7E's lively coverage and broad-based appeal
is designed to create a learning experience
that leaves your students saying, Now that's
marketing! Important Notice: Media content
referenced within the product description or
the product text may not be available in the
ebook version.
The overall success of an organization is
dependent on how marketing is able to inform
strategy and maintain an operational focus on
market needs. With an array of examples and
case studies from around the world, Lancaster
and Massingham offer an alternative to the
traditional American focused teaching
materials currently available. This second
edition has been fully revised and updated,
including a new chapter on digital marketing
written by Dr Wilson Ouzem. Topics covered
include: consumer and organizational buyer
behaviour product and innovation strategies
direct marketing Social media marketing
Designed and written for undergraduate, MBA
and masters students in marketing
management classes, The Essentials of
Marketing Management builds on successful
earlier editions to provide a solid foundation
to understanding this core topic
Essentials of Marketing Management
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Strategic Marketing Management - The
Framework, 10th Edition
Business to Business Marketing Management
Essentials of Marketing PDF eBook
Strategic Marketing Management
The starting point in learning marketing
analytics is to understand the marketing
problem. The second is asking the right
business question. The data will help you
tell the story. We live in a global,
highly competitive, rapidly changing world
that is increasingly influenced by digital
data, expanded analytical capabilities,
information technology, social media and
more. The era of Big Data has literally
brought about huge amounts of data to
review, analyze and solve. Today’s
undergraduate and graduate students will
need to have a keen understanding of not
only the right types of questions to ask,
but also the tools available to help
answer them. Essentials of Marketing
Analytics covers both, in a comprehensive,
readable and flexible manner. Coverage
includes the most popular analytics
software tools, such as Tableau and
Python, as well as a variety of analytical
techniques, including but not limited to
social network analysis, automated machine
learning, neural networking and more.
Supported by a robust student and learning
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package via McGraw Hill Connect,
Essentials of Marketing Analytics 1e is
the most comprehensive, current, adaptable
product on the market!
Marshall/Johnston's Marketing Management,
2e has taken great effort to represent
marketing management the way it is
actually practiced in successful
organisations today. Given the dramatic
changes in the field of marketing, it is a
sure bet that the job of leading marketing
manager's contributions to the
organisation and its customers, clients,
and partners has changed at the same
level. Yet, no marketing management book
on the market today fully and effectively
captures and communicates to students how
marketing management is really practiced
in the 21st century business world.
Clearly, it is time for an updated
approach to teaching and learning within
the field. Marketing Management 2e is
designed to fulfill this need.
The text provides information on the core
elements of the subject of marketing
without the depth that often surrounds
these to ensure that the basic concepts
are easily identifiable and accessible.
Students on MBA courses often do not have
time to read a long text as they are
studying many subjects, therefore they
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require a good, basic guide pitched at the
appropriate level to be able to be
absorbed quickly but still provide enough
of a strategic element to stretch them.
Written by a successful author team,
Management of Marketing covers the key
topics of the marketing component of an
MBA course and provides a good balance of
theory and application to ensure both
aspects of the core concepts are covered.
The book will cover the introduction to
the Topic and can be used as a very useful
study material for those who want to learn
the topic in brief via a short and
complete book. We hope you find this book
useful is shaping your future career,
Essentials of Marketing Management is one
of the books covering various topics of
science, technology and management
published by London College of Information
Technology. Please feel free to send us
your enquiries related to our publications
to books@lcit.org.uk
A Marketing Strategy Planning Approach
Applied Strategic Marketing
Management of Marketing
Essentials of Marketing Research

As the effectiveness of traditional marketing
techniques continues to diminish, contemporary
marketing increasingly becomes the most reliable
method of expanding outreach and reflecting the needs
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of the modern consumer. When implemented, these
contemporary strategies offer the greatest support for
their client base, with a product range that adapts to
the desires of the target market. The channels used to
underpin these strategies are also radically different
from traditional methods – placing emphasis upon
platforms such as social media. Designed for both
undergraduate and postgraduate students, as well as
those in executive education and general business, The
Handbook of Contemporary Marketing covers a wide
range of themes, including: - Consumer behaviour The latest marketing research - Services marketing Brand management - Global marketing, and - Ethics
in marketing. Each chapter includes case studies to
illustrate and contextualise the topics covered,
featuring companies as diverse as Amazon, McLaren,
Unilever, UBS and Virgin Money. In alignment with
its subject matter, The Handbook of Contemporary
Marketing prioritises practicality over theory-based
content - providing a comprehensive and
contextualised insight into how marketing is
developing in the 21st century.
Management Essentials is a simplified and synthesized
version of core management principles to help readers
appreciate the fundamentals of managing enterprises
successfully in a competitive environment. It addresses
the current dilemma in the field of management,
where a strong perception exists that management
theory and actual practice are increasingly
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disconnected from each other. The book delves into the
notion of ‘value’ creation cycle in an enterprise in
relation to the competition and the importance to stay
ahead on this curve vis-à-vis the competition. It
discusses the interrelated concepts of analysis and
decision making, and then goes further to connect the
popular notion of branding to good business acumen.
By drawing upon the author’s extensive experience in
academia and industry, the book uniquely intertwines
theory with practice to join the dots across disparate
business management concepts.
Business to business markets are considerably more
challenging than consumer markets and as such
demand a more specific skillset from marketers.
Buyers, with a responsibility to their company and
specialist product knowledge, are more demanding
than the average consumer. Given that the products
themselves may be highly complex, this often requires
a sophisticated buyer to understand them.
Increasingly, B2B relationships are conducted within a
global context. However all textbooks are regionspecific despite this growing move towards global
business relationships – except this one. This textbook
takes a global viewpoint, with the help of an
international author team and cases from across the
globe. Other unique features of this insightful study
include: placement of B2B in a strategic marketing
setting; full discussion of strategy in a global setting
including hypercompetition; full chapter on ethics and
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CSR early in the text; and detailed review of global
B2B services marketing, trade shows, and market
research. This new edition has been fully revised and
updated with a full set of brand new case studies and
features expanded sections on digital issues, CRM, and
social media as well as personal selling. More selective,
shorter, and easier to read than other B2B textbooks,
this is ideal for introduction to B2B and shorter
courses. Yet, it is comprehensive enough to cover all
the aspects of B2B marketing any marketer needs, be
they students or practitioners looking to improve their
knowledge.
Identifying and assessing the ways in which changes in
the marketing mix affect consumer behavior is key to a
successful marketing strategy. The Essentials of
Marketing Research guides the student in designing,
conducting and interpreting marketing research. This
comprehensive textbook covers the full range of topics,
including: Secondary research and data mining
Internet marketing research Qualitative and
exploratory research Statistical analysis Marketing
research ethics With learning objectives at the
beginning of each chapter, a host of cases and a
comprehensive companion website, this book offers a
range of tools to help students develop and test their
research and analytical skills.
Essentials of Marketing-Management - Manual
Marketing Management Essentials You Always
Wanted To Know (Second Edition)
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ESSENTIALS OF MARKETING MANAGEMENT.
Text and Cases

This book, originally published in Dutch, provides a uniquely
practical approach to strategic marketing planning. Combining a
comprehensive overview of theory with practice, each chapter takes
the reader step by step through the strategic marketing process.
Beginning with identifying the value proposition, it moves on to the
situational analysis that underpins the corporate strategy, and finally
details the overall implementation and creation of a customer and
brand values. Applied Strategic Marketing equips the reader with
the necessary tools and techniques to develop and deliver a
thorough and effective marketing strategy. With a broad range of
international case studies that bring the theory to life, this wellrenowned and updated translation is vital reading for undergraduate
and postgraduate students of marketing management and strategic
marketing. It should also be of interest to marketing practitioners
who want a clear overview to aid them in the planning process.
The overall success of an organization is dependent on how
marketing is able to inform strategy and maintain an operational
focus on market needs. With an array of examples and case studies
from around the world, Lancaster and Massingham offer an
alternative to the traditional American focused teaching materials
currently available. Topics covered include: consumer and
organizational buyer behaviour product and innovation strategies
direct marketing e-marketing Designed and written for
undergraduate, MBA and masters students in marketing
management classes, The Essentials of Marketing Management
builds on successful earlier editions to provide a solid foundation to
understanding this core topic. An extensive companion website,
featuring a vast and rich array of supporting materials, including
extended cases and multiple choice questions is available at:
http://cw.routledge.com/textbooks/9780415553476/
Asia is no longer simply the continent to which the world turns for
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outsourcing and off shoring of production, leaving retailing to
Western countries. Asia now contains many of the world’s largest
markets plus many emergent markets as well. North America is fast
ceding ground to China as the world’s largest economic power.
Europe has been able to make productivity gains from trade, fiscal
and monetary harmonization to remain globally competitive while
Africa, whose nations practice free trade, is largely ignored both in
terms of forgiving debt and providing further credit. Each chapter of
this volume details the characteristics of an individual market in
Asia and demonstrates the challenges that marketers are likely to
face in these environments. Covering not just production or
consumption but trade as it is practiced now, this book outlines the
new norms, conventions and service performance levels that these
markets demand.
This is a textbook that instructors can connect with and students can
learn from, in that it pulls them into the world of marketing through
real-world applications. This textbook stays current by covering the
hottest topics in this course area, such as Customer Relationship
Management and Metrics, in a user-friendly, non-encyclopedic
format. Marshall/Johnston's Essentials of Marketing Management
has taken great effort to represent marketing management the way it
is actually practiced in successful organizations today. In our view,
leading and managing the aspects of marketing to improve
individual, unit, and organizational performance-- marketing
management-- is a core business activity. Its relevance is not limited
to just marketing departments or marketing majors. And business
students of all backgrounds should appreciate the impact of
effective marketing management on their own professional careers
as well on as the overall success of their organizations. Bottom line,
the ability to do great marketing management is relevant to
everyone in a firm.
Essentials of Marketing
A Step by Step Approach
Essentials of Strategic Management
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Loose-Leaf Essentials of Marketing Management

Marketing is both detailed and vague, with many complexities.
This book provides new managers and leaders with a
foundation in the core issues of marketing: · An overview of
marketing and marketing management · Creating a strategic
marketing plan · Performing market research · Creating and
maintaining customer relationships and customer value
Marketing Management Essentials You Always Wanted To
Know is part of the Self-Learning Management Series that
helps working professionals moving into management roles.
The series addresses every aspect of business from HR to
finance, marketing, and operations. Each book includes
fundamentals, important concepts, and well-known principles,
as well as practical applications of the subject matter.
This exciting new textbook is built on the belief that strategic
management principles are more straightforward than they
seem. Unlike other textbooks, Essentials of Strategic
Management does not overcomplicate the discussion with
enigmatic layers of theory or irrelevant perspectives from
other disciplines. Instead you will find focused, clearly
articulated coverage of the key topics of strategic
management, encouraging critical reflection and deeper
exploration on your own terms. Fully developed to cover the
essentials of any strategic management course, authors Martyn
R. Pitt and Dimitrios Koufopoulos not only create
understanding of the principles of strategy, but shows you how
to apply them constructively in the face of real-world
practicalities.
« Essentials of marketing research, fourth edition, delivers
current marketing research topics and tools that marketers
need to succeed. The authors' years of experience in real-world
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marketing research is evident throughout, from the in-depth
qualitative research to the coverage of new market-research
tools and techniques. The text gives students a strong
command of market-research principles while being concise
enough to use alongside cases or projects. »-Step-by-step guidelines for successful marketing management!
Designed for college- and graduate-level marketing students,
Marketing Management: Text and Cases is also a valuable
resource for anyone trying to market a product or service. This
volume integrates understandable marketing concepts and
techniques with useful tables, graphs, and exhibits. Three
leading experts in marketing management teach you how to
market any business. Marketing Management: Text and Cases
is divided into two sections to accommodate a wide variety of
interests. The first section is an essential textbook that offers a
complete overview of marketing management, and describes
the steps necessary for successful company-to-customer
interaction. Each chapter comes generously enhanced with
tables and charts to clearly demonstrate the marketing process
from concept to implementation. Marketing Management:
Text and Cases also contains fifteen new case studies to
challenge the more experienced marketing student as well as
introduce the beginner to situations where the marketing
process can be demonstrated. These cases provide a wide
variety of managerial situations for small, medium, and large
companies as well as entrepreneurial cases to expose readers
to the types of analyses needed for those examples. From the
creation of a new waterpark to marketing algae products, these
case studies provide backgrounds, histories, trend analyses,
and data to reveal the companies’ situations and possible
solutions. This book is useful for training courses and valuable
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to university faculty and students as well as business
managers, CEOs, and entrepreneurs. Marketing Management:
Text and Cases covers essential managerial elements of
marketing, including: an overview of marketing in the new
millennium, including basic definitions, global marketing, and
electronic marketing customer analysis—segmentation, market
grids, and market estimations competitive analysis—types of
competition, gathering intelligence, and marketing audits
financial analysis—assessing revenue, cost, profitability, and
risk for marketing decisions marketing planning—both strategic
planning and operational perspectives evaluation and control
of marketing activities including sales, cost, and profit
Essentials of Marketing Analytics
The Essentials of Marketing Research
Marketing Management in Asia.
A Recipe for Business Success
You no longer have to read complicated and boring
books to learn about Marketing and Brand
Management. Every important point you need to know
about Marketing Management is summarized in this
easy-to-read 200-page book! Marketing is more than
just selling products, promoting them, building a
distribution and setting prices. The entire Marketing
process is much more extensive. The book shows how
Marketing theory can be applied in a practical manner
through the Marketing Mix. It consists of the analysis,
planning, implementation and control of company
activities. In addition, several strategic and operational
topics on Brand Management are highlighted in the
book. The combination of important insights from both
Marketing and Brand Management will ensure that you
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are proficient in the indispensable business function.
You will find everything you need to know about the
basics of Marketing and Brand Management in this
book, including: ▶️ Marketing Plan ▶️ Marketing
Strategies ▶️ Marketing Mix ▶️ Brand Process &
Strategies ▶️ Strategic Marketing Management ▶️ Brand
Positioning It's true to the title: Marketing Management
- Marketing made simple - Essentials of Marketing! The
book includes: ✔️ All relevant Marketing Theories are
explained in a understandable way ✔️ Over 65 images
as an overview ✔️ Practical examples, tips and
summaries The book is already ranked among the Top
20 in Marketing and International Management in
Germany. Get into the world of marketing now!
Accessible to students with no prior study of Marketing
and from all different backgrounds Brassington
Essentials is a fun, up to date and interesting
introduction to Marketing. The book has a great feel,
full of large colour photos and frequent interesting
cases from brands you will recognise, often with
thought-provoking content that is relevant to the
reader and accompanied by leading-edge online
learning supports in the MyMarketingLab. Like
Brassington's Principles of Marketing, this 'essentials'
text brings together theory and practice. It covers a
wide range of applications, industries and markets,
exploring the way marketers must respond to those
situations that demand an innovative response. Written
in a lively style with great design, Essentials of
Marketing is a concise, no-nonsense book, designed to
contain all the essential information that students need
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to understand when taking a short introductory course
in Marketing.
Strategic marketing is a complex topic and this
shortform textbook illuminates its fundamental
elements to provide a birds-eye view of the field for
students of marketing strategy. Focused on the
marketing of goods and services, the book highlights
how incremental changes in the market environment
drive changes to marketing strategies. The author, an
experienced marketing expert, uses the concept of
"strategic windows" to facilitate student understanding,
looking at how firms can best anticipate and react to
opportunities and threats. Enhanced by text features
such as essential summaries, focused references, and
additional online supplements, this very short
introduction enables the reader to zero-in on the core
priorities for strategic marketers. The result is a volume
that is valuable reading for marketing students around
the world.
Essentials of Health Care Marketing, Fourth Edition will
provide your students with a foundational knowledge of
the principles of marketing and their particular
application in health care. Moreover, the text offers a
perspective on how these principles must shift in
response to the changing environmental forces that are
unique to this market.
Putting Research Into Practice
Essentials of New Product Management
Absolute Essentials of Strategic Marketing
Management Essentials

Strategic Marketing Management: The
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Framework outlines the essentials of
marketing theory and offers a structured
approach to identifying and solving marketing
problems. This book presents a strategic
framework to guide business decisions
involving the development of new offerings
and the management of existing products,
services, and brands.
Essentials of Marketing, sixth edition, provides
an accessible, lively and engaging
introduction to marketing. Taking a practical,
tactical approach, the authors cover
traditional marketing techniques and theories,
as well as offering the most up to date critical
perspectives. Using contemporary case
studies, in-chapter examples and suggestions
for further reading the book provides
everything an undergraduate or CIM student
needs to excel in their discipline. The book is
further complemented by a full range of
online resources, including video cases, selftest questions, power-point slides and an
instructor’s manual. Professor Jim Blythe is
the author of eighteen textbooks and over
fifty journal articles. A former sales manager
and marketing consultant, he has taught at
universities in the UK, France, Germany, Japan
and Zambia. He is widely travelled, and holds
a private pilot’s licence. Jane Martin is a senior
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lecturer in Marketing and Marketing
Programme Leader at the University of
Chester. She has taught in Universities in the
UK and China and has previously been a
company director and worked in business-tobusiness marketing. She has also been a
member of the Chartered Institute of
Marketing for a number of years.
This third edition of Strategic Marketing
Management confirms it as the classic
textbook on the subject. Its step- by- step
approach provides comprehensive coverage
of the five key strategic stages: * Where are
we now? - Strategic and marketing analysis *
Where do we want to be? - Strategic direction
and strategy formulation * How might we get
there? - Strategic choice * Which way is best?
- Strategic evaluation * How can we ensure
arrival? - Strategic implementation and
control This new revised and updated third
edition has completely new chapters on 'The
Nature and Role of Competitive Advantage'
and 'The Strategic Management of the
Expanded Marketing Mix', and extensive new
material covering: * The changing role of
marketing * Approaches to analysing
marketing capability * E-marketing * Branding
* Customer relationship management *
Relationship management myopia * The
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decline of loyalty The book retains the key
features that make it essential reading for all
those studying the management of marketing
- a strong emphasis on implementation, up to
date mini cases, and questions and
summaries in each chapter to reinforce key
points. Widely known as the most
authoritative, successful and influential text in
the sector, the new edition remains an
irreplaceable resource for undergraduate and
graduate students of business and marketing,
and students of the CIM Diploma.
Marketing Management
Combo: Loose Leaf Essentials of Marketing
Management + Connect Access Card
The Essentials of Contemporary Marketing
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