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In Epistemology, Laurence Bonjour introduces the serious philosophy student to the history and concepts of epistemology, while simultaneously challenging them to take an active part in its ongoing debates. The text reflects BonJour's conviction that the place to start any discussion of
the theories of knowledge is with the classical problems, beginning with and centered around Descartes. Only after the groundwork for understanding epistemology is laid does BonJour move on to the more contemporary revolutions against the classical approach. A versatile text that
can be used in introductory-level epistemology courses, it can also be used by an upper-level epistemology class when supplemented by appropriate readings. This book is not, however, a simple reader of the different theories of knowledge. Epistemology prods students to think
independently about the various epistemological approaches presented in the text, and form their own conclusions, thus becoming active participants in the ongoing debate.
This text presents tailored e-commerce strategies for such industries as consumer products, entertainment, media communications, financial services, the public sector, petroleum, and utilities.
Are you having trouble in finding Tier II intervention materials for elementary students who are struggling in math? Are you hungry for effective instructional strategies that will address students’ conceptual gap in additive and multiplicative math problem solving? Are you searching
for a powerful and generalizable problem solving approach that will help those who are left behind in meeting the Common Core State Standards for Mathematics (CCSSM)? If so, this book is the answer for you. • The conceptual model-based problem solving (COMPS) program
emphasizes mathematical modeling and algebraic representation of mathematical relations in equations, which are in line with the new Common Core. • “Through building most fundamental concepts pertinent to additive and multiplicative reasoning and making the connection between
concrete and abstract modeling, students were prepared to go above and beyond concrete level of operation and be able to use mathematical models to solve more complex real-world problems. As the connection is made between the concrete model (or students’ existing knowledge
scheme) and the symbolic mathematical algorithm, the abstract mathematical models are no longer “alien” to the students.” As Ms. Karen Combs, Director of Elementary Education of Lafayette School Corporation in Indiana, testified: “It really worked with our kids!” • “One hallmark
of mathematical understanding is the ability to justify,... why a particular mathematical statement is true or where a mathematical rule comes from” (http://illustrativemathematics.org/standards). Through making connections between mathematical ideas, the COMPS program makes
explicit the reasoning behind math, which has the potential to promote a powerful transfer of knowledge by applying the learned conception to solve other problems in new contexts. • Dr. Yan Ping Xin’s book contains essential tools for teachers to help students with learning disabilities
or difficulties close the gap in mathematics word problem solving. I have witnessed many struggling students use these strategies to solve word problems and gain confidence as learners of mathematics. This book is a valuable resource for general and special education teachers of
mathematics. - Casey Hord, PhD, University of Cincinnati
MARKETING STRATEGY, 6e, International Edition edition emphasizes teaching students to think and act like marketers. It presents strategy from a perspective that guides strategic marketing management in the social, economic, and technological arenas in which businesses function
today--helping students develop a customer-oriented market strategy and market plan. Its practical approach to analyzing, planning, and implementing marketing strategies is based on the creative process involved in applying marketing concepts to the development and implementation
of marketing strategy. An emphasis on critical thinking enables students to understand the essence of how marketing decisions fit together to create a coherent strategy. Well-grounded in developing and executing a marketing plan, the text offers a complete planning framework,
thorough marketing plan worksheets, and a comprehensive marketing plan example for students to follow.
Towards a Contemporary Approach
A Russian Affair
Applied Statisitics for Business and Economics
Electronic Commerce
Theory, Methods, Practice
Enhancing Thinking Through Problem-based Learning Approaches
Epistemology

The complete guide for how to design and conduct theory-testing and other case studies… Case Study Methodology in Business Research sets out structures and guidelines that assist students
and researchers from a wide range of disciplines to develop their case study research in a consistent and rigorous manner. It clarifies the differences between practice-oriented and theoryoriented research and, within the latter category, between theory-testing and theory-building. It describes in detail how to design and conduct different types of case study research,
providing students and researchers with everything they need for their project. The main aims are to: * present a broad spectrum of types of case study research (including practice-oriented
case studies, theory-building case studies and theory-testing case studies) in one consistent methodological framework. * emphasize and clearly illustrate that the case study is the
preferred research strategy for testing deterministic propositions such as those expressing a necessary condition case by case and that the survey is the preferred research strategy for
testing probabilistic propositions. * stress the role of replication in all theory-testing research, irrespective of which research strategy is chosen for a specific test. * give more
weight to the importance of theory-testing relative to theory-building. Case Study Methodology in Business Research is a clear, concise and comprehensive text for case study methodology.
Templates are supplied for case study protocol and how to report a case study. A modular textbook primarily aimed at serving research methodology courses for final year undergraduate
students and graduate students in Business Administration and Management, which is also useful as a handbook for researchers. Written by Jan Dul, Professor of Technology and Human Factors,
RSM Erasmus University, Rotterdam and Tony Hak, Associate professor of Research Methodology, RSM Erasmus University, Rotterdam, in collaboration with other authors from RSM Erasmus
University. * Provides students with everything needed to design and conduct a case study project * Templates are supplied clearly demonstrating case study protocol and how to report a case
study * A highly accessible, concise and comprehensive text for Case Study methodology
Sebastiano Serlio introduced the principles of classical design to northern Europe and was the most important architectural writer and theorist of the sixteenth century. However, his
writings have been inaccessible to English language readers until now. This distinguished translation of Serlio's treatise, complete with his beautiful woodcut illustrations, replaces the
only other English version--an inaccurate translation from Dutch produced in 1611.
When you took statistics in school, your instructor gave you specially prepared datasets, told you what analyses to perform, and checked your work to see if it was correct. Once you left
the class, though, you were on your own. Did you know how to create and prepare a dataset for analysis? Did you know how to select and generate appropriate graphics and statistics? Did you
wonder why you were forced to take the class and when you would ever use what you learned? That's where "Stats with Cats" can help you out. The book will show you: How to decide what you
should put in your dataset and how to arrange the data.How to decide what graphs and statistics to produce for your data.How you can create a statistical model to answer your data analysis
questions. The book also provides enough feline support to minimize any stress you may experience. Charles Kufs has been crunching numbers for over thirty years, first as a hydrogeologist,
and since the 1990s as a statistician. He is certified as a Six Sigma Green Belt by the American Society for Quality. He currently works as a statistician for the federal government and he
is here to help you.
The Ultimate Guide to Applied Strategies for Managing Business Units and Portfolios Two of the most important business trends of recent years are increasing corporate acquisitions and
managing business units as individual companies with a synergistic relationship to the parent company. Business Portfolio Management is an indispensable tool for corporate managers and
strategists involved in these pursuits. This no-nonsense reference cuts through the competing claims and conventional wisdom to take a hard look at the realities of portfolio management. It
provides the concepts and strategies necessary to create real strategic alternatives, estimate accurately the value of each alternative, and understand the risks involved in each. It
supplies a framework for choosing between alternatives, for making tradeoffs between risks and opportunities, and for understanding how individual units in a portfolio will interact. From
beginning to end, the concepts, techniques, and situations discussed in Business Portfolio Management are illustrated with detailed examples drawn from actual consulting engagements
conducted by the author and his colleagues. These examples not only provide specific descriptions of how portfolio management concepts are implemented in the real world, they also give a
real-world picture of the magnitude of value increases that are created through effective portfolio management.
Problem-based Learning and Creativity
Electronic Marketing
The Role of Corporate Sustainability in Asian Development
Quality and Competitiveness in a Global Environment
Classic Problems and Contemporary Responses
Kellogg on Marketing
A Modern Perspective
Financial Statement Analysis, 9e, emphasizes effective business analysis and decision making by analysts, investors, managers, and other stakeholders of the company. It continues to set the standard (over
8 prior editions and hundreds of thousands in unit book sales) in showing students the keys to effective financial statement analysis. It begins with an overview (chapters 1-2), followed by accounting
analysis (chapters 3-6) and then financial analysis (chapters 7-11). The book presents a balanced view of analysis, including both equity and credit analysis, and both cash-based and earnings-based
valuation models. The book is aimed at accounting and finance classes, and the professional audience as it shows the relevance of financial statement analysis to all business decision makers. The
authors:1. Use numerous and timely "real world" examples and cases2. Draw heavily on actual excerpts from financial reports and footnotes3. Focus on analysis and interpretation of financial reports and
their footnotes4. Illustrate debt and equity valuation that uses results of financial statement analysis5. Have a concise writing style to make the material accessible
Counter This text focuses on the risks faced by managers of financial institutions and the methods and markets through which these risks are managed. Pertinent information regarding non-bank financial
institutions, such as insurance companies and credit unions, provides a more holistic view of the challenges raised by factors such as interest rates, market risk, credit risk, and liquidity risk, among
others. The highly regarded text continues to take the same innovative approach as the first, and second editions, focusing on managing return and risk in modern financial institutions. The books central
theme is that the risks faced by financial institution managers, and the methods and markets, through which these risks are managed, are becoming increasingly similar. It has become less of issue whether
the institution is chartered as a commercial bank, a savings bank, investment bank, or an insurance company. This edition includes even more coverage of non-bank institutions by adding more examples
relating to credit unions and insurance companies.
An introduction to the debates within the field of Islamic studies regarding the interpretation of the Qur'an and its relevance to contemporary issues in the modern world.
Stats with CatsThe Domesticated Guide to Statistics, Models, Graphs, and Other Breeds of Data AnalysisWheatmark, Inc.
Development, Diffusion and Integration
The Certified Quality Improvement Associate Handbook, Third Edition
Quantitative Techniques in Business, Management and Finance
An Essential Version - With Data Disk
Marketing Strategy
From Tactics to Strategy
Text and Cases

Karl Bühler (1879–1963) was one of the leading theoreticians of language of the twentieth century. Although primarily a psychologist, Bühler devoted much of his attention to the study of language and language theory. His
masterwork Sprachtheorie (1934) quickly gained recognition in the fields of linguistics, semiotics, the philosophy of language and the psychology of language. This new edition of the English translation of Bühler’s theory
begins with a survey on ‘Bühler’s legacy’ for modern linguistics (Werner Abraham), followed by the Theory of Language, and finally with a special ‘Postscript: Twenty-five Years Later ...’ (Achim Eschbach). Bühler’s theory is
divided into four parts. Part I discusses the four axioms or principles of language research, the most famous of which is the first, the organon model, the base of Bühler's instrumental view of language. Part II treats the
role of indexicality in language and discusses deixis as one determinant of speech. Part III examines the symbolic field, dealing with context, onomatopoeia and the function of case. Part IV deals with the elements of
language and their organization (syllabification, the definition of the word, metaphor, anaphora, etc).The text is accompanied by an Introduction (Achim Eschbach); Translator's preface (Donald Fraser Goodwin); Glossary of
terms; and a Bibliography of cited works.
Provides international perspectives on how problem-based learning (PBL) practices can enhance thinking. Captures the art and science of PBL from the perspectives of pedagogy, psychology and technology.
With a fresh insight into public health and presenting a unique problem-based approach, this volume examines how improving the wider environment can improve overall health as opposed to relying on the treatment of
the symptoms of individual members of society.
This second edition considers advertising in the context of current changes in communication. All chapters have been fully revised and updated, and substantial new material has been added. The social functions and
aesthetic effects of advertisements are comprehensively analysed across a wide range of media, from billboards to email and the Internet. Controversially, advertisements are contrasted and compared with literary texts
throughout. The book clearly explains relevant concepts from semiotics, poetics, and linguistics, and can serve as an introduction to all of these disciplines. Practical exercises to stimulate further discussion are included at
the end of each chapter.
International Perspectives
Absolute Fear
Problem-based Learning for Health Improvement
Dynamic Strategic Resources
A Case Study Handbook in the Automotive and ICT Industries
Multimedia Version
Agents of Preservation and Change
This volume analyzes strategic marketing approaches on the basis of both marketing theory and international case studies. Its systematic study of Internet commerce models should allow any company to better organize their business and understand where their sources of
revenue come from. It offers an assessment of a rapidly growing area, covering current models and showing how they have fared in practice. The book also provides an analytical assessment of the marketplace for business-to-business electronic commerce strategies and
Includes recommendations for the implementation of a marketing strategy for business-to-business e-commerce.
Helen N. Boyle takes an anthropological approach to Quranic schooling in examining the role of Quranic preschools in community life.
Titles in this practical series speak to men and women who are starting a company or managing an ongoing small-to-medium-size business. Emphasis is on daily operations, as well as on analyzing problems and solving them. Books offer examples and approaches based on
true-to-life business situations. All new editions of Business Library titles are being produced in a new paperback format that features handsome covers of high quality and durability. The authors of this volume review methods of controlling a business's capital, purchasing and
amortizing capital equipment, projecting operating costs, meeting ongoing expenses, and other aspects of financial management required to keep a business operating.
ASQ’s Certified Quality Improvement Associate (CQIA) certification is designed to introduce the basics of quality to organizations and individuals not currently working within the field of quality. This book and the Body of Knowledge (BOK) it supports are intended to form a
foundation for further study and application of proven quality principles and practices worldwide. The book follows the CQIA BoK in both content and sequence. The intent is that this book will serve as a guide to be used in preparation to take the CQIA examination given by
ASQ. Each chapter stands alone, and the chapters may be read in any order. Some material reaching beyond the content of the BoK has been added. Supplemental reading suggestions are provided. An online, interactive sample exam and a paper-and-pencil sample can be found
on the ASQ website (http://asq.org/cert/quality-improvement-associate/prepare).
Valuation, Risk Assessment, and EVA Strategies
The representational function of language
Operations Management
Teach Students with Learning Difficulties to Solve Math Problems
Case Study Research
Financial Institutions Management
The Domesticated Guide to Statistics, Models, Graphs, and Other Breeds of Data Analysis

This book attempts to help corporate managers develop and protect the entrepreneurial skills they need to go beyond classic definitions of profit, increasing not only their own wealth but that of society as a whole. He examines the classic tools of management in the light of
entrepreneurism, and presents specific ways to build communities of entrepreneurs within even the largest corporations.
This innovative and exciting first edition combines the traditional proven marketing process of situation analysis, marketing planning and marketing implementation to introduce the enhanced speed, accuracy, and targetability of electronic marketing resources. This is the ideal
guide for the marketing student to understand and integrate electronic resources into the learning process. The text builds on the intense interest surrounding the evolving field of Internet Marketing while recognising that the Internet is only one communication channel among
many. Cases on the site objectives and development from innovative and high-recognition companies such as Bayer, IBM, and Disney, expose students to today's electronic marketing strategic and tactical environment. Features: * Cases on site development from innovative
companies such as Pepsi, Dannon, Bayer, and Oracle expose students to today's electronic marketing and communications environment, enhancing interest and understanding. * Vision boxes on future issues such as ethics, cookies, caching sites, invisible trademarks, and
other conceptual controversies reflect the text's timeliness and its authors' expertise. * Interview boxes w
The revision of Operations Management provides a coverage of operations processes & models. The authors have retained their integrative theme of focusing on the importance of quality & how to use operations to maintain a competitive edge.
Russell and Taylor, both affiliated with the Pamplin College of Business at Virginia Polytechnic Institute and State University, use rice production and distribution as an ongoing example to convey the global nature and pervasive impact of operations management in this text for
business students.
Financial Management
Financial Statement Analysis
An Entrepreneurial Approach to Corporate Management
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Interpreting the Qur??n
Books I-V of Tutte L`opere D`architettura Et Prospetiva
The Discourse of Advertising

This book is especially relevant to undergraduates, postgraduates and researchers studying quantitative techniques as part of business, management and finance. It is an interdisciplinary
book that covers all major topics involved at the interface between business and management on the one hand and mathematics and statistics on the other. Managers and others in industry and
commerce who wish to obtain a working knowledge of quantitative techniques will also find this book useful.
A simplified and relevant appraisal of key aspects of Operations Management, especially tailored for an Arab audience. The text covers the discipline's essential theory, and directly
applies it to real life, local business scenarios for contextualised and engaged student learning.
Explores how to use problem-based learning with novice and expert teachers in every grade level.
This important and original book places the case study in international business research in its historical context, critically evaluates current case study practices in the field and
proposes a more pluralistic future for case research within international business and international management research. While the case study is the most popular qualitative research
strategy in the field, only a narrow selection of possible approaches is currently used. IB and IM researchers typically rely on a case study approach that could be characterized as
'qualitative positivism'. The editors and contributors look beyond this disciplinary convention and encourage greater pluralism in IB and IM case research. Their key argument is that
increased awareness of prevailing disciplinary conventions - and their limitations - increases the potential for methodological innovation and versatility in case research. The
contributions provide critical, novel and innovative perspectives on the case study in IB and IM research. The book offers inspiration to case authors and an authoritative methodological
reference for those publishing and reviewing case research. It will also be highly regarded by postgraduate and doctoral students in IB and IM as well as both qualitative and quantitative
researchers in the field.
Theory of Language
Building and Managing a Self-Motivated Workforce
Business Portfolio Management
Executive's Guide to E-Business
Stats with Cats
A Case-Study Approach
Sebastiano Serlio on Architecture, Volume 1
Case Study Research: Theory Methods and Practice looks at the research processes involved in conducting methods including participant observation, fuzzy set social science, system dynamics, decision systems analysis, forced metaphor elicitation
technique, ethnographic decision tree modelling, mapping strategic thinking, the historical method, storytelling research and conversational analysis. The book reviews and applies the best literature on case study methods from several disciplines providing
strong rationales for adopting case study research methods alone or in mixed-methods. Yoram (Jerry) Wind The Lauder Professor and Professor of Marketing, The Wharton School If your concept of research still centers on qualitative vs quantitative
research, if you are concerned with the discovery of real insights and with the validity of your research efforts, this book is a must read! It is the first comprehensive and insightful discussion of the third dimension of research -"Case Study Research". Aside
from comprehensive discussion and illuminating examples of a range of methods from storytelling to ethnographic decision tree modeling, the book offers 12 insightful principles for doing and interpreting case study research. A book that every researcher
and user of research should be familiar with. Gerald Zaltman The Joseph C. Wilson Professor of Business Administration Emeritus, Harvard Business School and Partner, Olson Zaltman Associates This provocative and much needed book advances the
study of human behavior in important, thoughtful ways. It is a wonderful guide for deeper thinking about complex issues drawing upon and synthesizing a variety of research traditions. It is essential reading for all researchers and research consumers Michel
Laroche Royal Bank Distinguished Professor of Marketing, John Molson School of Business, Concordia University. This is a remarkable book which must be read by all researchers to gain a new perspective on study research methods. It provides a
masterful treatment of the widest range of case study methods with a depth not found in any other book on this topic. It fully covers more than twelve methods with excellent examples of each of them. The book includes 770 references with extensive
discussions of this literature and it will definitely become a classic in the field for many years to come. Dr. Evert Gummesson Professor, Stockbolm University School of Busines, Sweden With this book, Arch Woodside clarifies and deepens knowledge in the
field thereby offering most welcome insights into the nature of case study research to the benefit of students, profesors. and consulting researchers and not least to the `consumers' of research.
Problem-based learning (PBL) is an educational innovation for greater diversity and engagement in learning. PBL diversifies learning by catering for interdisciplinary knowledge application and multiple perspectives in problem solving. It also enhances
engagement through more independent learning, peer learning and teamwork in problem solving with possibilities of future learning technologies. This collection on PBL and creativity provides another quantum leap by linking the quest for novelty, creativity
and innovation with PBL. One of the key features of the PBL environment is immersion in a problem context. In this volume, we see how such immersion developsa not only problem-solving acumena but also insights, intuition and inventive thinking. This
volume captures examples and ideas of the interlink of PBL with creative ways of knowing, creative processes, creative learning environments and creative pedagogies. Also available in the Gale Virtual Reference Library (eBook). eBook pricing varies
according to the size of your institution. Please contact us for details. eBook ISBN-13: 9789814253826 Available Now
Essentials of Business Statistics presents basic statistic concepts, including descriptive statistics, probability, and elementary inferential statistics in a student oriented style. All concepts are developed with support of unique three part examples: problem,
solution, and interpretation, which give students the full picture. Applications are drawn from all areas of business and economics. This book is a refocused and shortened version of APPLIED STATISTICS FOR BUSINESS AND ECONOMICS 2/e by
Webster. This briefer book concentrates on the core topics in business statistics. It is important to retain 2/e Webster users by presenting this 1/e as a "shortened" book. It is also very important to present it as a "new" alternative to the Mason level market, to
replace any brief text, e.g. Mason, Levin/Rubin, Mann, Trioloa/Franklin and Anderson/Sweeney/Williams Essentials.
When Gurov sees the lady with the little dog on a windswept promenade, he knows he must have her. But she is different from his other flings – he cannot forget her ... Chekhov’s stories are of lost love, love at the wrong time and love that can never be.
United by the theme of love, the writings in the Great Loves series span over two thousand years and vastly different worlds. Readers will be introduced to love’s endlessly fascinating possibilities and extremities: romantic love, platonic love, erotic love, gay
love, virginal love, adulterous love, parental love, filial love, nostalgic love, unrequited love, illicit love, not to mention lost love, twisted and obsessional love...
A-HA! Performance
Lean Six Sigma
Anaerobic Sludge Digestion
Operations Management (Arab World Edition)
Integrating Electronic Resources Into the Marketing Process
Case Study Methodology in Business Research
Conceptual Model-Based Problem Solving
This book examines the challenges faced by seven multinational companies - Intel, Lenovo, Samsung Electronics, ZTE, BMW Hyundai Motor Company, Mahindra and Mahindra - in their endeavour to
contribute to the economic, environmental and social development of Asia. The lessons learned from the examination of these business practices may directly contribute to an increase in the
practice of sustainable management and may as such contribute to positive economic, environmental and social impact of companies in this region. The cases are highly relevant for management
theoreticians seeking to deepen our understanding of corporate sustainability in an area where scholars, practitioners and policy-makers can expect new questions, problems and challenges in
the years ahead. The book is also of high interest to policy review agencies, policy makers and welfare economists seeking to support the development of a comprehensive sustainability
framework for managing social and environmental issues in the context of Asia.
Since the early 1980s it has been recognized that a firm's resources, capabilities and competencies help it gain a competitive advantage, that in turn produces higher performance. This
resource-based view of the firm has been an important development in the field of strategic management. It explains why some organizations perform better than others and shows that
leveraging, both tangible and intangible, resources is necessary to gain a sustainable competitive advantage. Bringing together contributions from multiple perspectives this book examines
the management of strategic resources. First, the book discusses resource strategy and firm performance - how resources lead to competitive advantage and how firm resources interplay with
the firm strategy to produce specific outcomes. Second, it addresses the development, commitment and governance of firm resources - how firms develop critical resources, including the
especially difficult development of intangible resources such as tacit knowledge, internal networks and the creation of new intellectual capital. Finally, attention is focused on the
problems involved in the transfer of resources and skills in cooperative strategies such as strategic alliances, and the allocation of resources to produce innovation. The resource-based
view of the firm is a valuable way of analyzing and understanding firm strategies and performance. The contributions in this book provide an important in-depth view of how strategic
resources can be developed and leveraged to create value in organizations.
To accomplish your course goals, use this study guide to enhance your understanding of the text content and to be better prepared for quizzes and tests. This convenient manual helps you
assimilate and master the information encountered in the text through the use of practice exercises and applications, comprehensive review tools, and additional helpful resources.
From #1 New York Times bestselling author Lisa Jackson comes a pulse-pounding novel featuring two of her most acclaimed characters, New Orleans detectives Rick Bentz and Reuben Montoya--as
a series of ritual slayings draw a psychology student back to a decaying asylum . . . Eve Renner loved Cole Dennis—until the moment he tried to kill her. That was three months ago, when Eve
was lured to a cabin where she found an old friend brutally murdered. Eve is almost positive it was Cole’s face she saw right before she was shot. But her memories were too shaky to stand
up to trial. Cole is a free man again. And a new string of killings has begun. The murders all link back to Our Lady of Virtues, the asylum where Eve’s father worked as a doctor. She
wandered those hallways as a child, exploring hidden rooms and chambers, too young to understand what was happening there. Now, with every victim found, each body tattooed with a number,
the pieces of a deadly puzzle fall into place—and all point back to Eve and the ruins of the once-grand hospital. Detective Reuben Montoya and his partner, Rick Bentz, once convinced of
Cole’s guilt, now suspect a deeper evil at work. Eve knows she has little choice but to return to Our Lady of Virtues—and to trust Cole in her search for answers. But as Eve’s memories
gradually return, they only lead her closer to danger, toward the final, meticulously planned act of a killer obsessed with vengeance—and with her.
Practical Public Health for Every Professional
Quranic Schools
Research Methods and Statistics
Energizing Teacher Education and Professional Development with Problem-based Learning
Popular Indonesian Literature of the Qur'an
Strategies and Models for Business-to-Business Trading
An Integrated Approach
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