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Demonstrates how food-
growing gardens in early
medieval cities transformed
Roman ideas and economic
structures into new, medieval
values.
The fashion and luxury
industries have been well-
established for centuries, but
the new disruptive digital
environment is causing these
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industries to rethink their
business case and adapt their
brand offerings for
consumers and experiences
both online and offline, mixing
physical place and digital
space: phygital. This exciting
new text, the first on this
timely subject, written by an
expert author explores the
current malaise and offers
ways forward through a
mixture of research and
practice-led examples.
Democracy in Decline is an
examination by the 'father of
modern marketing' into how a
long cherished product
(democracy) is failing the
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needs of its consumers
(citizens). Philip Kotler
identifies 14 shortcomings of
today’s democracy and
confronts this gloomy outlook
with some potential solutions
and a positive message; that a
brighter future awaits if we
can come together and save
democracy from its decline.
Encouraging readers to join
the conversation, exercise
their free speech and get on
top of the issues that affect
their lives regardless of
nationality or political
persuasion. Suitable for
students across a broad range
of courses including Political
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Science, Politics, Political
Marketing and Critical
Management/Sociology. An
accompanying website (www.
democracyindecline.com)
invites those interested to
help find and publish
thoughtful articles that aid our
understanding of what is
happening and what can be
done to improve democracies
around the world.
The Intellectual World of
Sixteenth-Century Florence
Sound, Architecture, and
Florentine Urban Life
Cliente e Service
Management
The Noisy Renaissance
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Cultivating the City in Early
Medieval Italy
Transforming Brands and
Consumer Experiences
Lessons from Businesses and
Civil Society Organizations in
Iberoamerica
The core purpose of social
enterprise is to create value for the
betterment of society. This aim lies
at the center of the framework and
is the end toward which all other
elements in the framework must
contribute. Greater alignment of
these elements with the central
purpose produces higher
organizational coherence which
contributes to superior
performance.
1820.222
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Jihadist HotbedsUnderstanding
Local Radicalization
ProcessesEdizioni Epok�
Casabella
aspetti strategici e di governance,
relazioni interorganizzative e
information technologies
Modo
Dalle linee guida della Provincia
Autonoma di Bolzano al Progetto
Pilota del Comune di Egna-
Neumarkt
In Dialogue with the Other Voice in
Sixteenth-century Italy
strategie di web marketing e
tecniche di vendita in Internet
Yearning for Inclusive Growth and
Development, Good Jobs and
Sustainability
Join the bestselling author of
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Ciao, America! on a lively tour
of modern Italy that takes you
behind the seductive face it
puts on for visitors—la bella
figura—and highlights its
maddening, paradoxical true
self You won’t need luggage for
this hypothetical and hilarious
trip into the hearts and minds of
Beppe Severgnini’s fellow
Italians. In fact, Beppe would
prefer if you left behind the
baggage his crafty and elegant
countrymen have smuggled into
your subconscious. To get to his
Italia, you’ll need to forget
about your idealized notions of
Italy. Although La Bella Figura
will take you to legendary cities
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and scenic regions, your real
destinations are the places
where Italians are at their best,
worst, and most authentic: The
highway: in America, a red light
has only one possible
interpretation—Stop! An Italian
red light doesn’t warn or order
you as much as provide an
invitation for reflection. The
airport: where Italians prove
that one of their virtues (an
appreciation for beauty) is really
a vice. Who cares if the
beautiful girls hawking cell
phones in airport kiosks stick
you with an outdated model?
That’s the price of gazing upon
perfection. The small town:
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which demonstrates the Italian
genius for pleasant living: “a
congenial barber . . . a well-
stocked newsstand . . .
professionally made coffee and
a proper pizza; bell towers we
can recognize in the distance,
and people with a kind word and
a smile for everyone.” The
chaos of the roads, the anarchy
of the office, the theatrical spirit
of the hypermarkets, and
garrulous train journeys; the
sensory reassurance of a church
and the importance of the
beach; the solitude of the
soccer stadium and the crowded
Italian bedroom; the vertical
fixations of the apartment
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building and the horizontal
democracy of the eat-in kitchen.
As you venture to these and
many other locations rooted in
the Italian psyche, you realize
that Beppe has become your
Dante and shown you a country
that “has too much style to be
hell” but is “too disorderly to be
heaven.” Ten days, thirty
places. From north to south.
From food to politics. From
saintliness to sexuality. This
ironic, methodical, and
sentimental examination will
help you understand why
Italy—as Beppe says—“can
have you fuming and then
purring in the space of a
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hundred meters or ten
minutes.”
From the strictly regimented
church bells to the freewheeling
chatter of civic life, Renaissance
Florence was a city built not just
of stone but of sound as well. An
evocative alternative to the
dominant visual understanding
of urban spaces, The Noisy
Renaissance examines the
premodern city as an acoustic
phenomenon in which citizens
used sound to navigate space
and society. Analyzing a range
of documentary and literary
evidence, art and architectural
historian Niall Atkinson creates
an “acoustic topography” of
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Florence. The dissemination of
official messages, the rhythm of
prayer, and the murmur of
rumor and gossip combined to
form a soundscape that became
a foundation in the creation and
maintenance of the urban
community just as much as the
city’s physical buildings. Sound
in this space triggered a wide
variety of social behaviors and
spatial relations: hierarchical,
personal, communal, political,
domestic, sexual, spiritual, and
religious. By exploring these
rarely studied soundscapes,
Atkinson shows Florence to be
both an exceptional and an
exemplary case study of urban
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conditions in the early modern
period.
This volume explores the impact
of printing on the European
theatre in the period 1480-1880
and shows that the printing
press played a major part in the
birth of modern theatre.
Migrant Marketplaces
Informatica e diritto
Globalizzazione e localizzazione
dell'impresa internazionalizzata
Humanists and Culture in the
Age of Cosimo I
Understanding Local
Radicalization Processes
La ricerca e la formazione
Print, Text, and Performance in
Europe
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L’impegno delle
università italiane
nella formazione alla
legalità e nella ricerca
sulle mafie è al centro
di questa indagine

curata da Stefano
D’Alfonso e Gaetano
Manfredi. Per la prima
volta vengono messi a
disposizione dati che

consentono di conoscere
il quadro complessivo
della didattica e della
ricerca dedicate a
questo tema, in cui
ventinove studiosi di
diverse aree
scientifiche e
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differenti atenei
ragionano sullo stato
dell’arte dell’impegno
dell’università nella
lotta alle mafie,
mettendone in luce i

punti di forza e di
debolezza. Le
riflessioni avanzate
fanno emergere la
dinamicità del contesto

territoriale e culturale
su cui insistono gli
atenei nonché modalità
di interazione che
intrattengono con la
sfera locale e
nazionale. Allo stesso
modo, appaiono
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importanti le
aspettative che a vari
livelli il contesto
matura nei confronti
dell’università:
soprattutto in termini

di domanda di conoscenza
circa gli strumenti da
adottare nel contrasto
alle mafie. La ricerca
rivela la presenza di un

notevole capitale di
conoscenze negli atenei
italiani, un «tesoro
nascosto» da valorizzare
per trovare una più
consapevole posizione
nel campo dell’azione
antimafia. Il lavoro –
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che nasce dal confronto
tra diversi docenti e
ricercatori
universitari, la
Commissione parlamentare
antimafia, la Conferenza

dei rettori delle
università italiane e lo
stesso Gaetano Manfredi,
già ministro
dell’Università e della

ricerca, con il
coordinamento del
Laboratorio
interdisciplinare di
ricerca su mafie e
corruzione del
Dipartimento di Scienze
sociali dell’Università
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Federico II di Napoli –
ha portato alla
costruzione di un
prezioso database, che
consente di individuare
le attività formative e

la produzione
scientifica degli
studiosi dei singoli
atenei, in circa cento
settori disciplinari,

dalla sociologia al
diritto, dalla storia
all’economia.
This book presents five
related studies, each
dealing with the issue
of the motivations
behind ethical choices
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of consumption and
discussing their
implications on
marketing strategy. The
fields of investigation
range from organic food

to genetically modified
products, from bio-fuels
to new low-emission
transport technologies,
the consumption of each

of which has by its very
nature a recognized
ethical validity. On
these themes, this
volume offers a European
point of view and, in
particular, an Italian
one, either extending
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studies undertaken in
various countries, or
proposing new and
original lines of
research into the
antecedents of purchase

intentions that have
never before been
explored.
From antiquity to the
Middle Ages, the bear's

centrality in cults and
mythologies left traces
in European languages,
literatures, and
legends. Michel
Pastoureau considers how
this once venerated
creature was deposed by
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Christianity and
continued to sink lower
in the symbolic bestiary
before rising again in
Pyrrhic triumph as the
teddy bear.

World Agricultural
Economics and Rural
Sociology Abstracts
Behind Ethical
Consumption

Theatre of the Book,
1480-1880
Das Schweizer Buch
Digital Luxury
Food and Italians in
North and South America
Music Entrepreneurship
Le imprese esistono solo perch
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hanno un cliente da servire: il
loro scopo generare valore
sostenibile, servendolo in modo
straordinario e appassionato.
Perch alcune imprese di servizi
sono migliori di altre nel servire
la loro clientela? La risposta
suggerita da Cliente & service
management di progettare e
gestire unŐimpresa proattiva e
customer responsive. La
responsiveness, la centralit della
clientela, non sollecitano la
formulazione di principi e
dichiarazioni accattivanti, ma la
risposta efficace a tre incalzanti
domande: chi nellŐimpresa
responsabile della clientela? Chi
e come, nellŐimpresa, misura la
redditivit generata dai clienti?
Come viene progettata e gestita
una proposizione di valore
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irresistibile? La proattivit, la
capacit di anticipare ed erogare
soluzioni non tradizionali e
innovative, riconoscibile invece
nella sua architettura
organizzativa e nei suoi processi
di front e back office, che sono
disegnati e gestiti direttamente,
ponendo al centro i clienti, i loro
bisogni e le loro aspettative. In
questa impresa il suo personale
si considera un servus, nel
significato pi nobile attribuibile a
questa espressione, che implica
una vocazione appassionata nel
mettersi a disposizione della
clientela per cogenerare una
proposizione di valore
straordinaria, perch unica e di
grande qualit.
This book investigates the
working mechanisms of public

Page 23/46



Read Online La Centralit Del
Marketing Nel Trasporto
Pubblico Locale Evoluzioni E
Prospettive
opinion in Late Republican Rome
as a part of informal politics. It
explores the political interaction
(and sometimes opposition)
between the elite and the people
through various means, such as
rumours, gossip, political
literature, popular verses and
graffiti. It also proposes the
existence of a public sphere in
Late Republican Rome and
analyses public opinion in that
time as a system of control. By
applying the spatial turn to
politics, it becomes possible to
study sociability and informal
meetings where public opinion
circulated. What emerges is a
wider concept of the political
participation of the people, not
just restricted to voting or
participating in the assemblies.
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This study provides an overview
of Florentine intellectual life and
community in the late
Renaissance. It shows how
studies of language helped
Florentines to develop their own
story as a people distinct from
ancient Greece or Rome.
Dissertation Abstracts
International
le 6 tendenze del made in Italy e
la loro presenza nel mondo
Understanding Mafia Networks
Public Opinion and Politics in the
Late Roman Republic
Urbanistica
The humanities and social
sciences. A
Turismo alpino e innovazione
Italian immigrants to the United
States and Argentina hungered
for the products of home.
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Merchants imported Italian
cheese, wine, olive oil, and other
commodities to meet the
demand. The two sides met in
migrant marketplaces--urban
spaces that linked a mobile
people with mobile goods in both
real and imagined ways.
Elizabeth Zanoni provides a
cutting-edge comparative look at
Italian people and products on
the move between 1880 and
1940. Concentrating on
foodstuffs--a trade dominated by
Italian entrepreneurs in New
York and Buenos Aires --Zanoni
reveals how consumption of
these increasingly global imports
affected consumer habits and
identities and sparked changing
and competing connections
between gender, nationality, and
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ethnicity. Women in
particular--by tradition tasked
with buying and preparing
food--had complex interactions
that influenced both global trade
and their community economies.
Zanoni conveys the complicated
and often fraught values and
meanings that surrounded food,
meals, and shopping.
This volume explores the
relevance of time travel as a
characteristic contemporary way
to approach the past. If reality is
defined as the sum of human
experiences and social practices,
all reality is partly virtual, and all
experienced and practiced time
travel is real. In that sense, time
travel experiences are not
necessarily purely imaginary.
Time travel experiences and
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associated social practices have
become ubiquitous and popular,
increasingly replacing more
knowledge-orientated and critical
approaches to the past. Papers
discuss the implications and
problems associated with the
ubiquity and popularity of time
travelling and whether time
travel is inherently conservative
because of its escapist
tendencies, or whether it might
instead be considered as a
fulfilment of the contemporary
Experience or Dream Society.
Whatever position one may take,
time travel is a legitimate and
timely object of study and
critique because it represents a
particularly significant way to
bring the past back to life in the
present.
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This book addresses topics and
issues of high relevance to the
widely shared desire to promote
inclusive growth, sustainability,
and innovation within a context
of global governance. It is based
on the XXXth Villa Mondragone
International Economic Seminar,
where leading experts met to
discuss the latest research and
thinking on different aspects of
globalization, trade, inequalities,
growth imbalances, green
technologies, the labor market,
and financial systems. The aim is
to stimulate new responses and
possible solutions to a variety of
well-recognized problems,
including low growth in real
wages, stagnating productivity,
and growing disparities in
income. Some of these problems
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are especially evident in Europe,
where austerity policies have
failed to deliver adequate growth
and investment. However, while
a number of the contributions
focus on aspects of particular
importance to Europe, others
look further afield, for example
to the scope for innovation in
Africa and to experiences with
quantitative easing in Japan. The
book will be of wide interest to
academics, researchers, policy
makers, and practitioners.
L’università nella lotta alle mafie
The Bear
Rethinking Security, Safety, Well-
being and Happiness
E-commerce e web marketing
Effective Management of Social
Enterprises
Sustainable Smart Cities and
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Smart Villages Research
SOCIAL NETWORK ANALYSIS
Over the last years, sophisticated
policy making propositions for
sustainable rural and urban
development have been recorded.
The smart village and smart city
concepts promote a human-centric
vision for a new era of technology-
driven social innovation. This
Special Issue offers a useful
overview of the most recent
developments in the frequently
overlapping fields of smart city and
smart village research. A variety of
topics including well-being,
happiness, security, open
democracy, open government,
smart education, smart innovation,
and migration have been addressed
in this Special Issue. They define
the direction for future research in
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both domains. The organization of
the relevant debate is aligned
around three pillars: Section A:
Sustainable Smart City and Smart
Village Research: Foundations •
Clustering Smart City Services:
Perceptions, Expectations, and
Responses • Smart City
Development and Residents’ Well-
Being • Analysis of Social
Networking Service Data for Smart
Urban Planning Section B:
Sustainable Smart City and Smart
Village Research: Case Studies on
Rethinking Security, Safety, Well-
being, and Happiness • Exploring a
Stakeholder-Based Urban
Densification and Greening Agenda
for Rotterdam Inner
City—Accelerating the Transition to
a Liveable Low Carbon City • The
Impact of the Comprehensive Rural
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Village Development Program on
Rural Sustainability in Korea •
Analyzing the Level of Accessibility
of Public Urban Green Spaces to
Different Socially Vulnerable
Groups of People • Consumers’
Preference and Factors Influencing
Offal Consumption in the Amathole
District Eastern Cape, South Africa
• Sustainable Tourism: A Hidden
Theory of the Cinematic Image? A
Theoretical and Visual Analysis of
the Way of St. James • Future
Development of Taiwan’s Smart
Cities from an Information Security
Perspective • Towards a Smart and
Sustainable City with the
Involvement of Public
Participation—The Case of Wroclaw
Section C: Sustainable Smart City
and Smart Village Research:
Technical Issues • Detection and
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Localization of Water Leaks in
Water Nets Supported by an ICT
System with Artificial Intelligence
Methods as a Way Forward for
Smart Cities • A Study of the Public
Landscape Order of Xinye Village •
Spatio-Temporal Changes and
Dependencies of Land Prices: A
Case Study of the City of Olomouc •
Geographical Assessment of Low-
Carbon Transportation Modes: A
Case Study from a Commuter
University • Performance Analysis
of a Polling-Based Access Control
Combined with the Sleeping
Schema in V2I VANETs for Smart
Cities.
Co-published by: Centre for
Reformation and Renaissance
Studies.
365.786
Rivista di economia agraria
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Literary and Social Contexts for
Women's Writing
Il governo dei sistemi reticolari di
imprese
Estetiche italiane
An Economic and Managerial Study
of the Culture Sector in Florence
Tu sei rete. La rivoluzione del
business, del marketing e della
politica attraverso le reti sociali
Experiencing the Past in the 21st
Century
The Marketing Book is
everything you need to know
but were afraid to ask about
marketing. Divided into 25
chapters, each written by an
expert in their field, it's
a crash course in marketing
theory and practice. From
planning, strategy and
research through to getting
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the marketing mix right,
branding, promotions and
even marketing for small to
medium enterprises. This
classic reference from
renowned professors Michael
Baker and Susan Hart was
designed for student use,
especially for professionals
taking their CIM
qualifications.
Nevertheless, it is also
invaluable for practitioners
due to its modular approach.
Each chapter is set out in a
clean and concise way with
plenty of diagrams and
examples, so that you don't
have to dig for the
information you need. Much
of this long-awaited seventh
edition contains brand new
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chapters and a new selection
of experts to bring you bang
up to date with the latest
in marketing thought. Also
included are brand new
content in direct, data and
digital marketing, and
social marketing. If you're
a marketing student or
practitioner with a
question, this book should
be the first place you look.
"Le reti sono ovunque
intorno a noi. Fino a
qualche anno fa le relazioni
tra persone, oggetti ed
eventi erano attribuite al
caso. L'unico modo per
ipotizzare il funzionamento
dei sistemi complessi era
attribuirne le ragioni ad
avvenimenti casuali. La vita
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e l'evoluzione delle reti
seguono invece leggi precise
e la conoscenza di queste
regole ci permette di
utilizzare le reti a nostro
vantaggio".
Some nos. include a section
of translations in French
and English.
La Bella Figura
Art Cities, Cultural
Districts and Museums
Democracy in Decline
bibliographisches Bulletin
der Schweizerischen
Landesbibliothek, Bern
A Field Guide to the Italian
Mind
Ottagono
La riqualificazione dei
centri storici nelle zone di
montagna. Dalle linee guida
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della Provincia Autonoma di
Bolzano al Progetto Pilota
del Comune di Egna-Neumarkt
"The subject of economic
valorisation has become a current
topic and the idea that culture can
be considered a factor of economic
production, able to generate
wealth, appears to have been
generally accepted. The book
consists of a series of essays
about the economic valorisation of
the cultural, artistic and
environmental heritage of the art
city of Florence using a business
economics approach and will
appeal to scholars and researchers
focusing on the cultural economics
and managerial economics of art
and to practitioners in the cultural
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sector and policy makers." --
Publisher's description.
The Sicilian Mafia is the most
famous criminal organisation in
the world. While its own code of
honour, rustic chivalry and
violence methods have been
adopted by other illicit groups,
very little is known about how the
Mafia, Cosa Nostra, is actually
organised and embedded in its
territory. Who runs the day-to-day
operations? What does it take for a
Mafioso to raise the ranks and
become a boss? How can the
organisation protect itself and re-
group after arrests? This book
explores for the first time the
structure of this criminal
organisation through the lens of
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spatial and social network analysis
and answers these questions. This
is done by looking at the
relationships of 176 members of
the organisation that have been
recently involved in building the
Cupola, the highest ruling and
judicial body in the organisation.
Starting from the arrest warrant
that uncovered this criminal
restructuring, a method and
several alternatives are offered,
explained and commented on how
to analyse and visualise criminal
networks. The book confirms the
assumption that the Sicilian Mafia
is a criminal organisation that is
deeply rooted in its territory.
Mafiosi live, work and interact only
in the remit of their own
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neighbourhood. Bosses are
evasive, even to their own
affiliates, and mid-level members
are in charge of keeping the whole
network operational. This book is
particularly useful to students,
researchers and law enforcement
agencies that look at new ways to
understand and disrupt the
operations and structure of
criminal organisations around the
world.
The music industries hinge on
entrepreneurship. The recent,
rapid convergence of media and
the parallel ongoing evolution of
music businesses have again seen
the focus shift to independent
companies and individual
entrepreneurs. Opportunities tend
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not to be advertised in
professional music and practically
everyone begins on their own:
forming a band, starting a record
label, running events, or building a
website. But it's not an easy
territory to navigate or get a
handle on. Music Entrepreneurship
features an analysis of the
changing landscape of the music
industries and the value of the
entrepreneur within them through
a series of focused chapters and
case studies. Alongside
contributions from key academics
across the globe, expert
contributors from across the
industry highlight successful
entrepreneurs and offers practical
help to the reader trying to
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navigate the business. Sectors
examined include: The value of
the music industries Recorded
music Live events Branding in
music Artist management Digital
distribution
History of a Fallen King
The Archaeology of Time Travel
Purchasing Motives and Marketing
Strategies for Organic Food
Products, Non-GMOs, Bio-fuels
Jihadist Hotbeds
The Marketing Book

Rebuilding its Future
Recent analyses reveal that
the vast majority of
jihadists come from or have
some connections with
specific areas or districts
within different states.
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They can be labelled as
local/regional “hotbeds” of
extremism. Molenbeek in
Belgium, Gornje Maoče and
Ošve in Bosnia-Herzegovina,
Minneapolis in the US,
Kasserine and Ben Guerdane
in Tunisia, Sirte and Derna
in Libya, Sinai in Egypt,
Pankisi Valley and Dagestan
in the Caucasus: each area
has unique characteristics
that lead to “exporting”
fighters or creating new IS-
controlled zones. Starting
from the debate on the
origin and nature of
jihadist militancy that is
dividing the most important
scholars of Islam, this
report outlines a broad
spectrum of radicalization
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factors leading to the
emergence of jihadists
hotbeds, such as poverty,
unemployment, lack of job
prospects, juvenile
delinquency, trafficking and
smuggling, socio-political,
economic and physical
marginalization, the role of
Salafist ideology as well as
the influence of brotherhood
networks. All these elements
have been frequently
highlighted as factors or
triggers that could
contribute to explaining
dynamics of radicalization
leading to active violent
militancy under the ideals
of jihadism.
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