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Put the power of Excel formulas and functions to work for you! Excel
is a complex program. Mastering the use of formulas and functions lets
you use Excel to compute useful day-to-day information, such as
calculating the true cost of credit card purchases or comparing 15-year
and 30-year mortgage costs. This fun and friendly book demystifies
Excel's built-in functions so you can put them to work. You'll find stepby-step instructions on 150 of Excel's most useful functions, how they
work within formulas, and how to use them to make your life easier.
See how to use 150 of Excel's most useful functions, with real-world
examples showing how each function is used within a formula Learn to
calculate the costs of leasing versus buying a car, compute classroom
grades, create an amortization table, or evaluate investment
performance Fully updated for Excel 2010, but the principles will work
with earlier versions of Excel as well Includes essential coverage of an
additional 85 functions In the ever-popular, non-threatening For
Dummies style, Excel Formulas and Functions For Dummies, 2nd
Edition makes Excel's power accessible to you.
Marketing integrates the full range of DECA competencies for
competitive event preparation. It takes advantage of the dynamic and
interactive world of marketing today and allows students to experience
this first-hand. Built around the National Marketing Education
foundations and functions of marketing, this text focuses on
professional development, customer service, and technology as the
keys to success. With a dedicated web site, new video, updated Internet
activities, and contemporary design, Marketing is exciting plus
informative!
An introduction to marketing concepts, strategies and practices with a
balance of depth of coverage and ease of learning. Principles of
Marketing keeps pace with a rapidly changing field, focussing on the
ways brands create and capture consumer value. Practical content and
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linkage are at the heart of this edition. Real local and international
examples bring ideas to life and new feature 'linking the concepts' helps
students test and consolidate understanding as they go. The latest
edition enhances understanding with a unique learning design
including revised, integrative concept maps at the start of each chapter,
end-of-chapter features summarising ideas and themes, a mix of mini
and major case studies to illuminate concepts, and critical thinking
exercises for applying skills.
The essential health behavior text, updated with the latesttheories,
research, and issues Health Behavior: Theory, Research and Practice
provides athorough introduction to understanding and changing
healthbehavior, core tenets of the public health role. Covering
theory,applications, and research, this comprehensive book has
become thegold standard of health behavior texts. This new fifth
edition hasbeen updated to reflect the most recent changes in the
publichealth field with a focus on health behavior, including coverage
ofthe intersection of health and community, culture,
andcommunication, with detailed explanations of both established
andemerging theories. Offering perspective applicable at theindividual,
interpersonal, group, and community levels, thisessential guide
provides the most complete coverage of the field togive public health
students and practitioners an authoritativereference for both the
theoretical and practical aspects of healthbehavior. A deep
understanding of human behaviors is essential foreffective public
health and health care management. This guideprovides the most
complete, up-to-date information in the field, togive you a real-world
understanding and the background knowledge toapply it successfully.
Learn how e-health and social media factor into healthcommunication
Explore the link between culture and health, and the importanceof
community Get up to date on emerging theories of health behavior
andtheir applications Examine the push toward evidence-based
interventions, andglobal applications Written and edited by the leading
health and social behaviortheorists and researchers, Health Behavior:
Theory, Research andPractice provides the information and real-world
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perspectivethat builds a solid understanding of how to analyze and
improvehealth behaviors and health.
Marketing: the Core
Marketing
Digital Marketing Excellence
All-in-One Care Planning Resource
Everything is Marketing

Successful businesses recognize that the development of
strong customer relationships through quality service (and
services) as well as implementing service strategies for
competitive advantage are key to their success. In its fourth
European edition, Services Marketing: Integrating Customer
Focus across the Firm provides full coverage of the
foundations of services marketing, placing the distinctive Gaps
model at the center of this approach. The new edition draws on
the most recent research, and using up-todate and topical
examples, the book focuses on the development of customer
relationships through service, outlining the core concepts and
theories in services marketing today. New and updated
material in this new edition includes: • New content related to
human resource strategies, including coverage of the role of
robots and chatbots for delivering customer-focused services.
• New coverage on listening to customers through research,
big data, netnography and monitoring user-generated content.
• Increased technology, social media and digital coverage
throughout the text, including the delivery of services using
mobile and digital platforms, as well as through the Internet of
Things. • Brand new examples and case studies added from
global and innovative companies including Turkish Airlines,
Volvo, EasyJet and McDonalds. Available with McGrawHill’s Connect®, the well-established online learning
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platform, which features our award-winning adaptive reading
experience as well as resources to help faculty and institutions
improve student outcomes and course delivery efficiency.
Corporate Finance: Core was developed for the graduate
(MBA) level as a concise, up-to-date, and to-the-point product,
the majority of which can be realistically covered in a single
term or course. To achieve the objective of reaching out to the
many different types of students and the varying course
settings, corporate finance is distilled down to its core, while
maintaining a decidedly modern approach. Purely theoretical
issues are downplayed, and the use of extensive and elaborate
calculations is minimized to illustrate points that are either
intuitively obvious or of limited practical use. The goal was to
focus on what students really need to carry away from a
principles course. A balance is struck by introducing and
covering the essentials, while leaving more specialized topics
to follow-up courses. Net present value is treated as the
underlying and unifying concept in corporate finance. Every
subject covered is firmly rooted in valuation, and care is taken
throughout to explain how particular decisions have valuation
effects. Also, the role of the financial manager as decision
maker is emphasized, and the need for managerial input and
judgment is stressed.
EBOOK: Marketing: The Core
Marketing: The CoreMcGraw-Hill Education
Planning, Optimizing and Integrating Online Marketing
EBK: Services Marketing: Integrating Customer Service
Across the Firm 4e
Operations and Supply Management
The Core W/OLC and Premium Content
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Now in its fifth edition, the hugely
popular Digital Marketing Excellence:
Planning, Optimizing and Integrating
Online Marketing is fully updated, keeping
you in line with the changes in this
dynamic and exciting field and helping you
create effective and up-to-date customercentric digital marketing plans. A
practical guide to creating and executing
digital marketing plans, it combines
established approaches to marketing
planning with the creative use of new
digital models and digital tools. It is
designed to support both marketers and
digital marketers, and students of
business or marketing who want a thorough
yet practical grounding in digital
marketing. Written by two highly
experienced digital marketing consultants,
the book shows you how to: Draw up an
outline digital marketing plan Evaluate
and apply digital marketing principles and
models Integrate online and offline
communications Implement customer-driven
digital marketing Reduce costly trial and
error Measure and enhance your digital
marketing Learn best practices for
reaching and engaging your audiences using
the key digital marketing platforms like
Apple, Facebook, Google and Twitter. This
new edition seamlessly integrates the
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latest changes in social media technology,
including expanded coverage of mobile
technology, demonstrating how these new
ways to reach customers can be integrated
into your marketing plans. It also
includes new sections on data analytics,
clearly demonstrating how marketers can
leverage data to their advantage. Offering
a highly structured and accessible guide
to a critical and far-reaching subject,
Digital Marketing Excellence, Fifth
Edition, provides a vital reference point
for all students and managers involved in
marketing strategy and implementation.
This short form textbook provides readers
with a comprehensive yet concise overview
of the fundamentals of Digital Marketing.
The author, a well-renowned teacher and
writer on the subject, presents a concise
and clear structure that works step by
step through each of the core aspects of
the subject, including SEO, metrics and
analytics, web development, e-commerce,
social media and digital marketing
strategy. Presented in nine chapters to
suit delivery periods at both
undergraduate and postgraduate levels,
this book can be used either as a core
text that gives tutors a sound platform on
which to structure a module on digital
marketing or as supporting text where
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digital marketing is an element of a
module with a broader scope, such as
strategic marketing. Pedagogical features
include an essential summary paragraph at
the start of each chapter, focused
references and further reading. There is
also online teaching and learning support
for both in-class and digital delivery,
including suggested case studies, chapter
questions and other activities.
Essentials of Health Care Marketing,
Fourth Edition will provide your students
with a foundational knowledge of the
principles of marketing and their
particular application in health care.
Moreover, the text offers a perspective on
how these principles must shift in
response to the changing environmental
forces that are unique to this market.
Take your Excel programming skills to the
next level To take Excel to the next
level, you need to understand and
implement the power of Visual Basic for
Applications (VBA). Excel VBA Programming
For Dummies introduces you to a wide array
of new Excel options, beginning with the
most important tools and operations for
the Visual Basic Editor. Inside, you’ll
find an overview of the essential elements
and concepts for programming with Excel.
In no time, you’ll discover techniques for
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handling errors and exterminating bugs,
working with range objects and controlling
program flow, and much more. With friendly
advice on the easiest ways to develop
custom dialog boxes, toolbars, and menus,
readers will be creating Excel
applications custom fit to their unique
needs! Fully updated for the new Excel
2019 Step-by-step instructions for
creating VBA macros to maximize
productivity Guidance on customizing your
applications so they work the way you want
All sample programs, VBA code, and
worksheets are available at dummies.com
Beginning VBA programmers rejoice! This
easy-to-follow book makes it easier than
ever to excel at Excel VBA!
The Marketing Book
Stand Out in Any Crowd
The Ultimate Strategy for Dental Practice
Growth
Global Marketing: Foreign Entry, Local
Marketing, and Global Management
Marketing : The Core, 5th Ed

SPORTS AND ENTERTAINMENT MARKETING. 3E
incorporates feedback from instructors across the country
and has expanded by three chapters. The popular sports and
entertainment topics continue to be the foundation for
teaching marketing concepts. Each marketing function is
incorporated throughout the text and is highlighted with an
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icon to indicate how it is used in the marketing process.
Important Notice: Media content referenced within the
product description or the product text may not be available
in the ebook version.
An inspirational handbook introduces the POP! process--to
make messages Purposeful, Original, and Pithy--in order to
promote one's ideas successfully, discussing such concepts as
Muse It or Lose It, the Eureka Moment, the Jerry Maguire
Rule, Contra-Brand, and Idea Chemistry.
MRI in Practice continues to be the number one reference
book and study guide for the registry review examination
for MRI offered by the American Registry for Radiologic
Technologists (ARRT). This latest edition offers in-depth
chapters covering all core areas, including: basic principles,
image weighting and contrast, spin and gradient echo pulse
sequences, spatial encoding, k-space, protocol optimization,
artefacts, instrumentation, and MRI safety. The leading
MRI reference book and study guide. Now with a greater
focus on the physics behind MRI. Offers, for the first time,
equations and their explanations and scan tips. Brand new
chapters on MRI equipment, vascular imaging and safety.
Presented in full color, with additional illustrations and highquality MRI images to aid understanding. Includes refined,
updated and expanded content throughout, along with more
learning tips and practical applications. Features a new
glossary. MRI in Practice is an important text for
radiographers, technologists, radiology residents,
radiologists, and other students and professionals working
within imaging, including medical physicists and nurses.
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A totally revised new edition of the bestselling guide to
business school basics The bestselling book that invented the
"MBA in a book" category, The Portable MBA Fifth Edition
is a reliable and information-packed guide to the business
school curriculum and experience. For years, professionals
who need MBA-level information and insight-but don't need
the hassle of business school-have turned to the Portable
MBA series for the very best, most up-to-date coverage of
the business basics. This new revised and expanded edition
continues that long tradition with practical, real-world
business insight from faculty members from the prestigious
Darden School at the University of Virginia. With 50
percent new material, including new chapters on such topics
as emerging economies, enterprise risk management,
consumer behavior, managing teams, and up-to-date career
advice, this is the best Portable MBA ever. Covers all the
core topics you'd learn in business school, including finance,
accounting, marketing, economics, ethics, operations
management, management and leadership, and strategy.
Every chapter is totally updated and seven new chapters
have been added on vital business topics Includes case
studies and interactive web-based examples Whether you
own your own small business or work in a major corporate
office, The Portable MBA gives you the comprehensive
information and rich understanding of the business world
that you need.
Pop!
Entrepreneurship
EBOOK: Marketing: The Core
Page 10/32

Read Free Marketing The Core 5th Edition
Multiple Questions
Essentials of Marketing Research
Sports and Entertainment Marketing
« Essentials of marketing research, fourth
edition, delivers current marketing research
topics and tools that marketers need to succeed.
The authors' years of experience in real-world
marketing research is evident throughout, from
the in-depth qualitative research to the coverage
of new market-research tools and techniques.
The text gives students a strong command of
market-research principles while being concise
enough to use alongside cases or projects. »-Sports Marketing takes a strategic business
perspective, keeping pace with the ever-changing
environment of the sports world. Organized
around a framework of the strategic marketing
process that can be applied to the sports
industry, it provides an appreciation for the
growing popularity of women's sports and the
globalization of sport. This edition concentrates
on the rising costs, escalating salaries, the price
of new stadiums and arenas, and sports ethics
versus the incredible appetite of consumers for
sports. Extensive treatment is given to
understanding consumers as spectators and
participants; in addition to planning the sports
marketing mix (product, price, promotion, and
place), it examines the execution and evaluation
of the planning process. An excellent source of
information for directors of sports marketing,
directors of sports promotion, athletic directors,
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directors of community/public relations, directors
of ticket sales, directors of sponsorship sales,
sports marketing coordinators, sports promotion
coordinators, and recreation/borough sports
directors.
MARKETING: THE CORE, 2/e by Kerin,
Berkowitz, Hartley, and Rudelius continues the
tradition of cutting-edge content and studentfriendliness set by Marketing 8/e, but in a
shorter, more accessible package. The Core
distills Marketingâ€™s 22 chapters down to 18,
leaving instructors just the content they need to
cover the essentials of marketing in a single
semester. Instructors using The Core also benefit
from a full-sized supplements package. The Core
is more than just a "baby Kerin"; it combines
great writing style, currency, and supplements
into the ideal package.
Johanssons Global Marketing, 5/e utilizes a threepronged framework to organize the discussion of
how to conduct global business: Foreign Entry,
Local Marketing, and Global Management.
Johansson seeks to develop the varied skills a
marketing manager needs to be successful in
each of these tasks. The discussion progresses
from how to market an existing product outside
of the domestic market to how to develop a new
product for specific local markets and then
broadens the scope to discuss marketing and
management topics from a global managerial
perspective. Legal, regulatory, political, and
Page 12/32

Read Free Marketing The Core 5th Edition
Multiple Questions
cultural, issues are discussed as appropriate
throughout the text. Excellent examples and
cases, many of which are drawn from the authors
rich international experience, help students move
from concept to application.
The Portable MBA
Principles of Marketing
Fundamental Orthopedic Management for the
Physical Therapist Assistant- E-Book
Secrets for Making Big Profits from Your Small
Business
Marketing: The Core

Gain a solid understanding of business today
and what it takes to become a better
employee, more informed consumer, and
even a successful business owner with the
best-selling FOUNDATONS OF BUSINESS, 5E.
This up-to-date, comprehensive survey of
business highlights forms of business
ownership, management and organization,
human resources management, marketing,
social media and e-business, information
systems, accounting, and finance. Core topics
and special features examine ethics and
social responsibility, small business and
entrepreneurship, and global issues, while
new coverage addresses cutting-edge topics,
such as the impact of social media in
business, the economic recovery and
remaining economic
issues, international
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business, green and socially responsible
business, and sustainability. Important
Notice: Media content referenced within the
product description or the product text may
not be available in the ebook version.
Get ready for your neonatal intensive care
nursing certification exam with the only
review developed in collaboration with three
leading nursing organizations! From AACN,
AWHONN, and NANN, Certification and Core
Review for Neonatal Intensive Care Nursing,
5th Edition prepares you for your
examination with hundreds of high-quality
study questions and realistic test simulation.
Based on the latest test plans of the AACN’s
CCRN®-Neonatal exam and the NCC’s
Neonatal Intensive Care Nursing (RNC-NIC)
exam, review questions cover the changes to
the Core Curriculum and reflect the latest
evidence, essential knowledge, and best
practices. New to this edition are three new
chapters and 225 completely new review
questions. This powerful study tool offers
unparalleled preparation for your
certification exam! Endorsed by the three
most authoritative associations in neonatal
intensive care nursing: the American
Association of Critical-Care Nurses (AACN);
the Association of Women’s Health,
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Obstetric, and Neonatal Nurses (AWHONN);
and the National Association of Neonatal
Nurses (NANN). Realistic exam practice is
offered through 675 total questions that
mirror the certification exam content, the
multiple-choice question format, and the
distribution of content. Answers are provided
for each question, accompanied by rationales
and references, to enhance your
understanding of the material. Online
flexibility allows you to organize review
questions and test format by your preferred
examination, either the AACN or NCC. Online
exam simulation — included free with each
new copy of the book — mirrors the testtaking experience with an interactive, timed
format. Customized study lets you choose
whether to work through online questions in
Study Mode or Examination Mode. Online
remediation includes rationales for both
correct and incorrect answers, and in-book
remediation provides rationales for correct
answers. A compact, portable size makes the
book easier to study anytime, anywhere. 225
NEW review questions include 75 in the book
and 150 additional online questions on the
Evolve companion website. Thoroughly
UPDATED review content reflects AACN’s
latest CCRN®-Neonatal exam and the NCC’s
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latest Neonatal Intensive Care Nursing (RNCNIC) exam, information in Core Curriculum for
Neonatal Intensive Care Nursing, 5th Edition,
and the newest evidence-based guidelines for
neonatal critical care. NEW! Three new
chapters include Grieving Process, Quality
Improvement, and Facilitation of Learning.
NEW focus on culturally sensitive care is
included in an expanded Family Integration
and Culturally Sensitive Care chapter.
UPDATED rationales in the Answer Key are
referenced to the most recent literature and
evidence-based guidelines. Compatibility with
IPads, iPhones, and other mobile devices
allows online exam practice that is easy and
convenient.
The Marketing Book is everything you need
to know but were afraid to ask about
marketing. Divided into 25 chapters, each
written by an expert in their field, it's a crash
course in marketing theory and practice.
From planning, strategy and research
through to getting the marketing mix right,
branding, promotions and even marketing for
small to medium enterprises. This classic
reference from renowned professors Michael
Baker and Susan Hart was designed for
student use, especially for professionals
taking their CIM qualifications. Nevertheless,
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it is also invaluable for practitioners due to
its modular approach. Each chapter is set out
in a clean and concise way with plenty of
diagrams and examples, so that you don't
have to dig for the information you need.
Much of this long-awaited seventh edition
contains brand new chapters and a new
selection of experts to bring you bang up to
date with the latest in marketing thought.
Also included are brand new content in
direct, data and digital marketing, and social
marketing. If you're a marketing student or
practitioner with a question, this book should
be the first place you look.
Master the role and the skills of the physical
therapist assistant! Fundamental Orthopedic
Management for the Physical Therapist
Assistant, 4th Edition helps you apply the
principles of orthopedic science to physical
therapy interventions. First you will learn
how to assess flexibility, strength,
endurance, and balance, and then you’ll
become a more valuable PTA by learning the
essentials of tissue healing, gait and manual
therapy, biomechanics and kinesiology, and
the management of orthopedic patients by
region and condition. This edition includes a
new full-color design and illustrations, and
broadens its scope with new chapters on
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topics such as musculoskeletal imaging and
women’s issues related to physical
rehabilitation. Written by clinician and
educator Robert Manske, along with a team
of expert contributors, this text is your
complete guide to success in physical
therapist assisting! Comprehensive coverage
addresses not only core concepts related to
orthopedic care, but also includes
biomechanics, pharmacology, in-depth
reviews of the types of tissue healing, and
the PTA's role in physical assessment and
interventions. Over 600 illustrations and 75
summary tables reinforce orthopedic
concepts and procedures. A focus on critical
thinking and application prepares you for the
treatment room and for the clinical practicum
portions of the curriculum. Review questions
at the end of each chapter prepare you for
the kind of critical thinking you will be
required to do in practice. Key terms and
learning objectives begin each chapter,
serving as checkpoints for understanding and
helping you study effectively for
examinations. Glossaries in each chapter
make it easy to find definitions of key
terminology. Useful appendices provide a
quick reference to information such as
commonly used medications, fracture
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eponyms, and reference ranges for lab tests.
NEW Differential Diagnosis and Emergent
Conditions chapter shows how similar
symptoms can mask potentially dangerous
pathologies and conditions, and may require
re-evaluation by the supervising therapist.
NEW Musculoskeletal Imaging chapter
explains in basic terms the various types of
musculoskeletal imaging used when
examining musculoskeletal injuries. NEW
Orthopedic Management Concepts Specific to
Women chapter covers the issues, pathology,
and progression of women’s health issues as
they relate to physical rehabilitation. NEW!
Full-color design and illustrations add clarity
to anatomy and procedural drawings and
make it easier to learn important concepts.
NEW! Important Concepts highlight useful
tips and tricks of patient practice. NEW
student resources on the Evolve companion
website include critical thinking applications,
weblinks to related sites, and references with
links to Medline® abstracts.
Certification and Core Review for Neonatal
Intensive Care Nursing - E-Book
MRI in Practice
Loose-Leaf Corporate Finance: Core Principles
and Applications
Health Behavior
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Strategic Management of Technology and
Innovation
Grewal Marketing, Fourth Canadian Edition, focuses on the
core concepts and tools that marketers use to create value for
customers. Current and engaging Canadian examples
integrated throughout the text define how companies and
successful entrepreneurs create value for customers through
branding, packaging, pricing, retailing, service, and advertising.
Sport marketing is more accessible than ever, with sport
business professionals, companies, the media, athletes, teams,
coaches, and fans connecting in new ways and with new
experiences. Sport Marketing, Fifth Edition With HKPropel
Access, presents a modernized, current-day approach to the
dynamic industry of sport marketing. A full-color presentation
brings this vibrant field to life with comprehensive
coverage—balanced between theoretical and practical—to
provide an understanding of the foundations of sport marketing
and how to enhance the sport experience. Building on the legacy
that Bernard Mullin, Stephen Hardy, and William Sutton
established in the first four editions, a new author team,
handpicked by their predecessors, draw from their modern
experience in the field to add a fresh perspective to this essential
text. They bring the sport industry directly to the reader
through extensive industry examples, interviews of top sports
executives, challenging case studies, and global perspectives
from teams, leagues, and other agencies around the world.
Reflecting the evolving landscape of sport marketing, the text
will prepare students to stay on the leading edge with the
following updates: A focus on current and emerging
technologies and how they have revolutionized the sport
industry—ranging from mobile video streaming and fantasy
sports to artificial intelligence and virtual reality Greater
emphasis on data and analytics to make more informed
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business decisions In-depth examination of how social media
and digital platforms serve as critical communication channels
to drive sport marketing strategy and execution New content on
target marketing, including understanding millennial sports
fans and engaging with Generation Z Updated coverage of sales
processes, addressing both traditional methods and new
strategies for the mobile age Discussion of modern ticketing
practices and the secondary ticket market, including how
leagues partner with secondary ticket providers and the impact
on pricing strategies Also new to the fifth edition are related
online learning aids, now delivered through HKPropel,
designed to engage students and test comprehension of the
material. Exclusive video interviews with sport industry leaders
offer insights into how they incorporate marketing strategies
into their daily work. Discussion questions and activities for
each chapter guide students to apply core concepts, and web
search activities provide opportunities for students to compare
strategies found on sport organization websites and other online
locations. In addition, chapter objectives, an opening scenario,
sidebars highlighting key concepts, and Wrap-Up, Activities,
and Your Marketing Plan sections at the ends of chapters offer
students additional learning tools as they explore how fans,
players, coaches, the media, and companies interact to drive the
sport industry. With Sport Marketing, Fifth Edition With
HKPropel Access, students will develop valuable marketing
skills and prepare for a successful career in the competitive
world of sport marketing. Note: A code for accessing HKPropel
is not included with this ebook but may be purchased
separately.
This second edition provides the core knowledge required to
skillfully carry out all daily clinical responsibilities. Current,
updated coverage examines human reproduction, genetics, highrisk pregnancies, labor and delivery risk, and much more.
Now readers can master the core concepts in marketing
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management that undergraduate marketing majors, first-year
MBA or EMBA student or advanced learners need with the
detailed material in Iacobucci’s MARKETING
MANAGEMENT, 5E. Readers are able to immediately apply
the key concepts they have learned to cases, group work, or
marketing-driven simulations. MARKETING
MANAGEMENT, 5E reflects all aspects of the dynamic
environment facing today’s marketers. Engaging explanations,
timely cases and memorable examples help readers understand
how an increasingly competitive global marketplace and
current changes in technology impact the marketing decisions
that today’s managers must make every day. Important Notice:
Media content referenced within the product description or the
product text may not be available in the ebook version.
Marketing Management
Sport Marketing
A Strategic Perspective
Excel Formulas and Functions For Dummies
Sports Marketing

Gain an understanding of the vibrant,
challenging environment facing
marketers today as Iacobucci’s
MARKETING MANAGEMENT, 6E presents an
intriguing, guiding framework that
clearly illustrates how core concepts
fit together. This updated and complete
overview offers a captivating style and
engaging presentation that you will
actually enjoy reading. Learn how to
make meaningful decisions and construct
useful, practical marketing plans to
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help companies succeed. Revised
chapters, updated explanations, new
mini-cases and the latest examples
depict global marketing, ethics and
social media marketing in action. This
edition emphasizes the importance of
theory with a framework that
demonstrates the interrelationship of
marketing concepts and decisions.
Leading cases from Harvard, Darden and
Ivey further reinforce the relevance of
what you are learning and prepare you
to apply the latest marketing
management principles for business
success. Important Notice: Media
content referenced within the product
description or the product text may not
be available in the ebook version.
Marketing: The Core 5e by Kerin,
Hartley and Rudelius continues a
tradition of leading the market with
contemporary, cutting-edge content
presented in a conversational studentoriented style, supported by the most
comprehensive, innovative, and useful
supplement package available. This text
and package is designed to meet the
needs of a wide spectrum of faculty –
from the professor who just wants a
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good textbook and a few key
supplements, to the professor who wants
a top-notch fully integrated multimedia
program. Marketing: The Core utilises a
unique, innovative, and effective
pedagogical approach developed by the
authors through the integration of
their combined classroom, college, and
university experiences. The elements of
this approach have been the foundation
for each edition of Marketing: The Core
and serve as the core of the text and
its supplements as they evolve and
adapt to changes in student learning
styles, the growth of the marketing
discipline, and the development of new
instructional technologies. The
distinctive features of the approach
are illustrated below: High Engagement
Style - Easy-to-read, interactive,
writing style that engages students
through active learning techniques.
Personalised Marketing - A vivid and
accurate description of businesses,
marketing professionals, and
entrepreneurs – through cases,
exercises, and testimonials – that
allows students to personalise
marketing and identify possible career
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interests. Marketing Decision Making –
The use of extended examples, cases,
and videos involving people making
marketing decisions. Integrated
Technology - The use of powerful
technical resources and learning
solutions. Traditional and Contemporary
Coverage - Comprehensive and integrated
coverage of traditional and
contemporary concepts. Rigorous
Framework - A pedagogy based on the use
of Learning Objectives, Learning
Reviews, Learning Objectives Reviews,
and supportive student supplements.
Entrepreneurship, 5th Edition helps
aspiring entrepreneurs understand the
process of starting a new venture and
appreciate the vital role of
entrepreneurship in the economy. This
accessible textbook explains the steps
involved in starting a new company, and
offers insights on engaging with
startups as investors, bankers,
accountants, lawyers, vendors,
customers, and employees. Delving into
the real-world trials and tribulations
of entrepreneurship, the text covers
every stage of the entrepreneurial
process, from searching for an
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opportunity and molding it into an
attractive product or service, to
launching, growing, and eventually
harvesting the new venture. The fully
revised and updated fifth edition
integrates core concepts of
entrepreneurship and practical case
studies—enabling students to develop an
inclusive perspective on how businesses
are born, grow, and succeed or fail.
The authors explore the entrepreneurial
competitiveness of nations throughout
the world, describe the critical
factors for starting a new enterprise
and building it into a successful
business, and demonstrate how to build
a workable business model. Clear,
straightforward chapters cover each
essential area of entrepreneurship,
including marketing, strategy, team
building, financial projections,
business planning, and more.
Kerin Marketing: The Core, provides
students and instructors with a fresh
and exciting introduction to marketing.
The Fifth Canadian Edition builds on
the strengths of the previous editions,
adding new elements that make the
material even more interactive,
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engaging, and relevant. Marketing: The
Core is designed so that students learn
and enjoy learning about marketing. It
is current. It is real. It reflects
marketing in Canada.
Core Curriculum for Maternal-newborn
Nursing
Foundations of Business
Excel VBA Programming For Dummies
Absolute Essentials of Digital
Marketing
Theory, Research, and Practice
The only book featuring nursing care plans
for all core clinical areas, Swearingen's All-InOne Nursing Care Planning Resource, 4th
Edition provides 100 care plans with the
nursing diagnoses and interventions you
need to know to care for patients in all
settings. It includes care plans for medicalsurgical, maternity/OB, pediatrics, and
psychiatric-mental health, so you can use just
one book throughout your entire nursing
curriculum. This edition includes a new care
plan addressing normal labor and birth, a
new full-color design, new QSEN safety icons,
new quick-reference color tabs, and updates
reflecting the latest NANDA-I nursing
diagnoses and collaborative problems. Edited
by nursing expert Pamela L. Swearingen, this
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book is known for its clear approach, easy-touse format, and straightforward rationales.
NANDA-I nursing diagnoses are incorporated
throughout the text to keep you current with
NANDA-I terminology and the latest
diagnoses. Color-coded sections for medicalsurgical, maternity, pediatric, and psychiatricmental health nursing care plans make it
easier to find information quickly. A
consistent format for each care plan allows
faster lookup of topics, with headings for
Overview/Pathophysiology, Health Care
Setting, Assessment, Diagnostic Tests,
Nursing Diagnoses, Desired Outcomes,
Interventions with Rationales, and PatientFamily Teaching and Discharge Planning.
Prioritized nursing diagnoses are listed in
order of importance and physiologic patient
needs. A two-column format for nursing
assessments/interventions and rationales
makes it easier to scan information. Detailed
rationales for each nursing intervention help
you to apply concepts to specific patient
situations in clinical practice. Outcome
criteria with specific timelines help you to set
realistic goals for nursing outcomes and
provide quality, cost-effective care. NEW!
Care plan for normal labor and birth
addresses nursing care for the client
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experiencing normal labor and delivery.
UPDATED content is written by practicing
clinicians and covers the latest clinical
developments, new pharmacologic
treatments, patient safety considerations,
and evidence-based practice guidelines. NEW
full-color design makes the text more user
friendly, and includes NEW color-coded tabs
and improved cross-referencing and
navigation aids for faster lookup of
information. NEW! Leaf icon highlights
coverage of complementary and alternative
therapies including information on over-thecounter herbal and other therapies and how
these can interact with conventional
medications.
Hundreds of ideas for reaching and keeping
the fastest-growing markets in the 90s,
marketing during a recession, what
consumers in the 90s care most about, how
to use the technological explosion for bigger
profits, and management lessons for the 21st
century.
"Marketing: The Core utilizes a unique,
innovative, and effective pedagogical
approach developed by the authors through
the integration of their combined classroom,
college, and university experiences. The
elements of this approach have been the
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foundation for each edition of Marketing: The
Core and serve as the core of the text and its
supplements as they evolve and adapt to
changes in student learning styles, the
growth of the marketing discipline, and the
development of new instructional
technologies"-Burgelman, Maidique, and Wheelwright have
written the market leading text for a course
in technology and innovation. This text
covers the latest research by using a
combination of text, readings, and cases.
Based on reviewer response to a survey, the
authors have updated many of the cases and
instructors found outdated or lacking. As in
the current edition, the book has a strong
case foundation at Harvard and Stanford.
Classic cases such as Claire McCloud have
been kept, while newer cases such as Intel
Corporation in 1999 have been added. There
is also a strong set of readings from sources
such as Harvard Business Review, California
Management Review, and Sloan Management
Review.
A Strategic Perspective, 5th edition
Essentials of Health Care Marketing
The Core
Guerrilla Marketing
Looseleaf for Marketing: The Core
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Marketing: The Core is a more brief, 18-chapter
version of the Kerin/Hartley Marketing 14e product,
the most rigorous and robust program on the market.
The Core 8e also continues to demonstrate the
authors’ commitment to engagement, leadership, and
innovation: Engagement in class-tested, active
learning activities to help instructors illustrate
textbook concepts as well as examples throughout
featuring real people, cases and companies
throughout. Media-enhanced PPT slides, alternate
cases, and a 5,000+ item test bank are included in the
comprehensive instructor resource suite. Leadership
in leading, current content and conversational writing
style, with new emphasis on marketing metrics and
data-driven decision-making, with hyperlinked
assignments throughout to easily correlate activities.
Innovation in outcomes-oriented Connect®, a highly
reliable, easy-to-use homework and learning
management solution that embeds learning science
and award-winning adaptive tools to improve student
results.
Now in a fully revised and updated 5th edition, Sports
Marketing: A Strategic Perspective is the most
authoritative, comprehensive and engaging
introduction to sports marketing currently available. It
is the only introductory textbook to adopt a strategic
approach, explaining clearly how every element of the
marketing process should be designed and managed,
from goal-setting and planning to implementation and
control. Covering all the key topics in the sports
marketing curriculum, including consumer behavior,
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market research, promotions, products, pricing,
sponsorship, business ethics, technology and emarketing, the book introduces core theory and
concepts, explains best practice, and surveys the
rapidly-changing, international sports business
environment. Every chapter contains extensive realworld case studies and biographies of key industry
figures and challenging review exercises which
encourage the reader to reflect critically on their own
knowledge and professional practice. The book’s
companion website offers additional resources for
instructors and students, including an instructors'
guide, test bank, presentation slides and useful
weblinks. Sports Marketing: A Strategic Perspective is
an essential foundation for any sports marketing or
sports business course, and an invaluable reference
for any sports marketing practitioner looking to
improve their professional practice.
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