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With Infotrac
This is the first study of business ethics to
take into consideration the plethora of
issues raised by the Information Age. The
first study of business ethics to take into
consideration the plethora of issues raised
by the Information Age. Explores a wide range
of topics including marketing, privacy, and
the protection of personal information;
employees and communication privacy;
intellectual property issues; the ethical
issues of e-business; Internet-related
business ethics problems; and the ethical
dimension of information technology on
society. Uncovers previous ignored ethical
issues. Underlines the need for public
discussion of the issues. Argues that
computers and information technology have not
necessarily developed in the most ethical
manner possible.
A clear and concise roadmap for ethical
business behavior using commonsense moral
principles Business Ethics for Better
Behavior concisely answers the three most
pressing ethical questions business
professionals face: What makes business
practices right or wrong?; Why do normal,
decent businesspeople of good will sometimes
do the wrong thing?; and How can we use the
answer to these questions to get ourselves,
our coworkers, our bosses, and our employees
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to behave better? Bad behavior in business
rarely results from bad will. Most people
mean well much of the time. But most of us
are vulnerable. We all fall into moral traps,
usually without even noticing. Business
Ethics for Better Behavior teaches business
professionals, students, and other readers
how to become aware of those traps, how to
avoid them, and how to dig their way out if
they fall in. It integrates the best work in
psychology, economics, management theory, and
normative philosophy into a simple action
plan for ensuring the best ethical
performance at all levels of business
practice. This is a book anyone in business,
from an entry-level employee to CEO, can use.
Resolving Moral Issues in Business. The
ethical landscape of business is constantly
changing, and the new edition of Business
Ethics: Concepts and Cases has been revised
to keep pace with those changes most
effecting business: accelerating
globalization, constant technological
updates, proliferating of business scandals.
Business Ethics: Concepts and Cases
introduces the reader to the ethical concepts
that are relevant to resolving moral issues
in business; imparts the reasoning and
analytical skills needed to apply ethical
concepts to business decisions; identifies
moral issues specific to a business; provides
an understanding of the social,
technological, and natural environments
within which moral issues in business arise;
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and supplies case studies of actual moral
conflicts faced by businesses. This Books á
la Carte Edition is an unbound, three-hole
punched, loose-leaf version of the textbook
and provides students the opportunity to
personalize their book by incorporating their
own notes and taking only the portion of the
book they need to class – all at a fraction
of the bound book price. Teaching and
Learning Experience Personalize Learning MyThinkingLab delivers proven results in
helping students succeed, provides engaging
experiences that personalize learning, and
comes from a trusted partner with educational
expertise and a deep commitment to helping
students and instructors achieve their goals.
Improve Critical Thinking - Business Ethics:
Concepts and Cases provides summaries of
basic ideas discussed within the text in its
margins; presents conceptual materials first,
and then offers discussion cases second
through standardized chapters; all providing
students the chance to critically think about
the material they are learning. Engage
Students - Study questions at the beginning
of each chapter, definitions of key terms in
the margins, a glossary, chapter-end study
and discussion questions, end-of-chapter web
resources, and chapter-opening concrete
examples / cases all ensure students'
complete understanding of the material.
Support Instructors - Teaching your course
just got easier! You can create a Customized
Text or use our Instructor's Manual,
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Electronic “MyTest” Test Bank or PowerPoint
Presentation Slides. Note: MyThinkingLab does
no come automatically packaged with this
text. To purchase MyThinkingLab, please visit
www.MyThinkingLab.com or you can purchase a
valuepack of the text + MyThinkingLab(VP
ISBN-10: 0205029760, VP ISBN-13:
9780205029761)
Never HIGHLIGHT a Book Again! Virtually all
of the testable terms, concepts, persons,
places, and events from the textbook are
included. Cram101 Just the FACTS101
studyguides give all of the outlines,
highlights, notes, and quizzes for your
textbook with optional online comprehensive
practice tests. Only Cram101 is Textbook
Specific. Accompanys: 9780495007173 .
Individual, Corporate and International
Perspectives
Exercising Effective and Ethical Leadership
It's Good Business
Studyguide for Moral Issues in Business by
Shaw, William H.
The Ethics of Information Technology and
Business

Managing Business Ethics: Making Ethical Decisions
teaches students how to navigate ethical issues they
will encounter using the weight-of-reasons approach
applied throughout the book. This decision-making
framework’s goal is not to faithfully apply particular
philosophical perspectives on what is right, but
rather to solve ethical problems. Authors Alfred A.
Marcus and Timothy J. Hargrave underscore the
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need for employees at all levels to carefully consider
the ethical implications of their actions using this
approach and it can be applied at the individual,
organizational, and stakeholder levels. Each chapter
provides a case to walk through application of the
framework and mini-cases allow students to practice
applying this framework on their own. A wide range
of real-world case studies are presented, featuring
companies such as Facebook, Google, Wells Fargo,
Volkswagen, and Amazon. This practical, down-toearth text also delves into topics not covered
extensively by other books such as slow and fast
thinking, the inherent conflict between the individual
and organization, conformity, and the difficulties of
speaking truth to power. Students are offered ample
opportunity to engage in thoughtful reflection,
discussion, and application as they grapple with
ethical issues big and small.
Business Ethics will equip students with the
strategies necessary to analyse and improve the
broad scope of business ethics today.
This in-depth examination of the major theories of
economic justice focuses on the central question:
What should the economic distribution of goods and
services be based on?
A concise but informative overview of AI ethics and
policy. Artificial intelligence, or AI for short, has
generated a staggering amount of hype in the past
several years. Is it the game-changer it's been
cracked up to be? If so, how is it changing the
game? How is it likely to affect us as customers,
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tenants, aspiring home-owners, students, educators,
patients, clients, prison inmates, members of ethnic
and sexual minorities, voters in liberal democracies?
This book offers a concise overview of moral,
political, legal and economic implications of AI. It
covers the basics of AI's latest permutation, machine
learning, and considers issues including
transparency, bias, liability, privacy, and regulation.
Straight Talk about How to Do It Right
Classical and Contemporary Resources for Ethics in
Economic Life
Concepts and Cases
Business Ethics and Corporate Governance
Ethical Issues in Business
All students and advocates of human rights will be
interested in this concerted exploration of the
human rights moral obligations that fall, not directly
on states, but on private and public organisations.
Such an approach to human rights opens up the
possibility of holding corporations and
bureaucracies to account for human rights
violations even when they have acted in
accordance with the law. This interdisciplinary and
international project brings together eminent
philosophers, lawyers, social scientists and
practitioners to articulate theoretically and develop
in practical contexts the moral implications of
human rights for non-state actors. What emerges
from the book as a whole is a distinctive
contemporary vision of the emerging moral impact
of human rights and its significance for
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organisational behaviour and performance.
This volume explores various aspects of risk
taking. It offers an analysis of financial,
entrepreneurial and social risks, as well as a
discussion of the ethical implications of empirical
findings. The main issues examined in the book are
the financial crisis and its implications for business
ethics. The book discusses unethical behaviour as
a reputational risk (e.g., in the case of Goldman
Sachs) and the question is raised as to what extent
the financial crisis has changed the banks’
entrepreneurial strategy. The book presents an
analysis of the reasons leading to the crisis and
identifies them as ethical dilemma structures. In
addition, it looks at general questions regarding
ethical behaviour and risk taking, such as: To what
extent does the social embeddedness or
abstraction play a role in guaranteeing ethical
behaviour? What conclusions can be drawn from
institutional or evolutionary perspectives on risk
management? Finally, the book discusses further
issues that become factors of risk within and
between societies, such as work insecurity,
corruption or the problem of facilitation payments
as a risk in international transactions.
Individuals are generally considered morally
responsible for their actions. Who or what is
responsible when those individuals become part of
business organizations? Can we correctly ascribe
moral responsibility to the organization itself? If so,
what are the grounds for this claim and to what
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extent do the individuals also remain morally
responsible? If not, does moral responsibility fall
entirely to specific individuals within the
organization and can they be readily identified? A
perennial question in business ethics has
concerned the extent to which business
organizations can be correctly said to have moral
responsibilities and obligations. In philosophical
terms, this is a question of "corporate moral
agency." Whether firms can be said to be moral
agents and to have the capacity for moral
responsibility has significant practical
consequences. In most legal systems in the world,
business firms are recognized as "persons" with
the ability to own property, to maintain and defend
lawsuits, and to self-organize governance
structures. To recognize that these "business
persons" can also act morally or immorally as
organizations, however, would justify the
imposition of other legal constraints and normative
expectations on organizations. In the criminal law,
for example, the idea that an organized firm may
itself have criminal culpability is accepted in many
countries (such as the United States) but rejected
in others (such as Germany). This book collects
new contributions by leading business scholars in
business ethics, philosophy, and related disciplines
to extend our understanding of the "moral
responsibility of firms."
The Oxford Handbook of Business Ethics is a
comprehensive treatment of the field of business
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ethics as seen from a philosophical approach. The
volume consists of 24 essays that survey the field
of business ethics in a broad and accessible
manner, covering all major topics about the
relationship between ethical theory and business
ethics.
Good Business
Moral Issues in Business + Mindtap Philosophy, 1
Term 6 Months Printed Access Card
The Moral Responsibility of Firms
Contemporary Issues in Business Ethics
Ethical Issues in Developing Business Policies Ethics and the Conduct
of Business is a comprehensive and up-to-date discussion of the most
prominent issues in the field of business ethics, and the major positions
and arguments on these issues. Numerous real-life examples and case
studies are used throughout the book to increase understanding of
issues, stimulate class discussion, and show the relevance of the
discussion to real-life business practice. Note: The focus of Ethics and
the Conduct of Business is primarily on ethical issues that corporate
decision makers face in developing policies about employees,
customers, and the general public. The positions and arguments on
these issues are taken from a wide variety of sources, including
economics and the law. Teaching and Learning Experience Improve
Critical Thinking - A substantial amount of legal material is contained
within Ethics and the Conduct of Business. Not only because the law
addresses many ethical issues, but also because the management
decision-making process must take into account relevant legal
practices. Engage Students - This book employs fifty case studies that
firmly illustrate the wide variety of issues pertaining to business ethics
and enable students to engage in ethical decision making. Support
Instructors - Teaching your course just got easier! You can create a
Customized Text or use our Instructor's Manual, Electronic "MyTest"
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Test Bank or PowerPoint Presentation Slides. Plus, a substantial
number of cases within Ethics and the Conduct of Business provide the
opportunity for a case-study approach or a combined
lecture/discussion format for your course.
"A striking combination of the wisdom of Jewish law and modern
economics. In an age of business scandals and claims that universities
neglect instilling moral values in their students, this extraordinary book
serves a worthy purpose." —Dr. Dennis Carlton, Professor of
Economics, University of Chicago Graduate School of Business; Coeditor, The Journal of Law & Economics ". . . Through his mastery of
many disciplines, Rabbi Levine presents a Living Torah which gives
constant direction through the vicissitudes of life. This exemplifies a
genuine Sanctification of G-d's name [Kiddush Hashem]." —Rabbi
David Cohen, Rav of Congregation Gvul Yaabetz and Ohel Foster
Homes
"Business Ethics and Values" introduces students to the complexities
and principles of ethical issues by focusing on developing ethical
awareness and the ability to argue business ethics matters. A proven
resource, the second edition of this text continues to present a
successful blend of concrete issues and academic theory, suitable for
undergraduate and postgraduate students with or without practical
experience of the world of organisations. It gives as much importance
to individual conscience at work as it does to socially responsible
behaviour at the corporate level and within the global business world.
Hallmark features: Broad coverage of the many issues in this subject
ensures that students see the whole picture. The use of real-world case
studies and simulations helps to stimulate debate and appreciate the
multi-faceted aspects of ethical arguments. New to this edition: New
material on the ethics of e-communication, sustainability and the
ethical impact of globalisation ensures that students are learning from
the most up-to-date material available. Further analysis of AngloAmerican approaches to corporate governance and their ethical
underpinnings. Short test and assignment questions at the end of each
chapter help students to consolidate their learning. More simulation
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exercises and activities give students the opportunity to reflect on their
attitudes to this engaging subject. A well-developed supplements
package to support tutors and students includes an instructor's
manual, PowerPoint slides and a companion website. Colin Fisher is
Professorof Managerial Ethics and Values, Nottingham Business
School, Nottingham Trent University. Alan Lovell is Professor of
Organisational Accountability and Head of the Department of
Accounting, Finance & Economics, Nottingham Business School,
Nottingham Trent University.
Resolving Moral Issues in Business. The ethical landscape of business is
constantly changing, and the new edition of Business Ethics: Concepts
and Cases has been revised to keep pace with those changes most
effecting business: accelerating globalization, constant technological
updates, proliferating of business scandals. Business Ethics: Concepts
and Cases introduces the reader to the ethical concepts that are
relevant to resolving moral issues in business; imparts the reasoning
and analytical skills needed to apply ethical concepts to business
decisions; identifies moral issues specific to a business; provides an
understanding of the social, technological, and natural environments
within which moral issues in business arise; and supplies case studies of
actual moral conflicts faced by businesses. Teaching and Learning
Experience Personalize Learning - MyThinkingLab delivers proven
results in helping students succeed, provides engaging experiences that
personalize learning, and comes from a trusted partner with
educational expertise and a deep commitment to helping students and
instructors achieve their goals. Improve Critical Thinking - Business
Ethics: Concepts and Cases provides summaries of basic ideas
discussed within the text in its margins; presents conceptual materials
first, and then offers discussion cases second through standardized
chapters; all providing students the chance to critically think about the
material they are learning. Engage Students - Study questions at the
beginning of each chapter, definitions of key terms in the margins, a
glossary, chapter-end study and discussion questions, end-of-chapter
web resources, and chapter-opening concrete examples / cases all
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ensure students’ complete understanding of the material. Support
Instructors - Teaching your course just got easier! You can create a
Customized Text or use our Instructor’s Manual, Electronic
“MyTest” Test Bank or PowerPoint Presentation Slides. NEW!
Pearson's Reading Hour Program for Instructors Interested in
reviewing new and updated texts in Philosophy? Click on the below
link to choose an electronic chapter to preview… Settle back, read, and
receive a Penguin paperback for your time!
http://www.pearsonhighered.com/readinghour/philosophy
Ethics at Work
Pearson New International Edition
Business Ethics and Risk Management
The Ethics of Business
Business Ethics and Diversity in the Modern Workplace

Corporations have a social responsibility to assist in the
overall well-being of their communities through the
compliance of moral business standards and practices.
However, many societies still face serious issues related
to unethical business practices. Business Ethics and
Diversity in the Modern Workplace investigates the
ethical frameworks within modern corporations and
their impact on the communities they serve. With a focus
on autonomous decision making in complex quandaries,
this book is an all-inclusive reference source for
students, researchers, practitioners, and managers who
are concerned with the various ethical dilemmas within
businesses, as well as evaluating moral issues impacting
societal welfare.
CONTEMPORARY ISSUES IN BUSINESS ETHICS,
6E introduces readers to business ethics by focusing on
the influence of market mechanisms and social values
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on workplace norms. And because business is
increasingly a global enterprise, this edition emphasizes
the role of ethics both at home and abroad.
CONTEMPORARY ISSUES IN BUSINESS ETHICS,
6E also takes time to look at ethics from the unique
perspectives of either employee or employer. Along the
way, readers also learn about such topics as ethical
relativism, ethics and the law, virtue ethics, and ethical
decision-making. Important Notice: Media content
referenced within the product description or the product
text may not be available in the ebook version.
In recent years, many disciplines have become interested
in the scientific study of morality. However, a conceptual
framework for this work is still lacking. In The Moral
Background, Gabriel Abend develops just such a
framework and uses it to investigate the history of
business ethics in the United States from the 1850s to the
1930s. According to Abend, morality consists of three
levels: moral and immoral behavior, or the behavioral
level; moral understandings and norms, or the
normative level; and the moral background, which
includes what moral concepts exist in a society, what
moral methods can be used, what reasons can be given,
and what objects can be morally evaluated at all. This
background underlies the behavioral and normative
levels; it supports, facilitates, and enables them.
Through this perspective, Abend historically examines
the work of numerous business ethicists and
organizations—such as Protestant ministers, business
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associations, and business schools—and identifies two
types of moral background. "Standards of Practice" is
characterized by its scientific worldview, moral
relativism, and emphasis on individuals' actions and
decisions. The "Christian Merchant" type is
characterized by its Christian worldview, moral
objectivism, and conception of a person's life as a unity.
The Moral Background offers both an original account
of the history of business ethics and a novel framework
for understanding and investigating morality in general.
Do you want to make sure you · Don't invest your money
in the next Enron? · Don't go to work for the next
WorldCom right before the crash? · Identify and solve
problems in your organization before they send it
crashing to the ground? Marianne Jennings has spent a
lifetime studying business ethics---and ethical failures.
In demand nationwide as a speaker and analyst on
business ethics, she takes her decades of findings and
shows us in The Seven Signs of Ethical Collapse the
reasons that companies and nonprofits undergo ethical
collapse, including: · Pressure to maintain numbers ·
Fear and silence · Young 'uns and a larger-than-life
CEO · A weak board · Conflicts · Innovation like no
other · Belief that goodness in some areas atones for
wrongdoing in others Don't watch the next accounting
disaster take your hard-earned savings, or accept the
perfect job only to find out your boss is cooking the
books. If you're just interested in understanding the (notso) ethical underpinnings of business today, The Seven
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Signs of Ethical Collapse is both a must-have tool and a
fascinating window into today's business world.
An Inquiry into the History of Business Ethics
A Philosophical Approach
Moral Issues of the Marketplace in Jewish Law
Ethics and Free Enterprise for the New Millenium
Transcending Requirements Through Moral Leadership

An invaluable resources for the study of the relation
of business, economics, ethics, and religion.
Never HIGHLIGHT a Book Again Includes all testable
terms, concepts, persons, places, and events.
Cram101 Just the FACTS101 studyguides gives all of
the outlines, highlights, and quizzes for your
textbook with optional online comprehensive practice
tests. Only Cram101 is Textbook Specific.
Accompanies: 9780872893795. This item is printed
on demand.
Moral Issues in BusinessCengage Learning
This illuminating and practical collection of essays
addresses the increasingly important topics of
corporate ethics, social responsibility, and
sustainability in the context of effective global
business strategies. Instead of condemning business,
or exhorting corporate leaders to "do good," the
authors deal with the "hot button" issues of our time
in a cool and rational manner, seeing them as
opportunities rather than as problems. As the
authors illustrate, there is no necessary trade-off
between business leaders doing the right thing, on
one hand, and the profitable thing, on the other. They
demonstrate that ethics is not peripheral, or in
addition to, the central concerns of business. To the
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contrary, ethics and good citizenship are at the heart
of all good business strategies, decisions, and
organizational cultures. These essays offer useful
examples of how executives can create strategies and
cultures that are, both and at the same time, ethical
and effective--the essence of GOOD BUSINESS. ? ? ?
A PUBLICATION OF THE INSTITUTE FOR
ENTERPRISE ETHICS Daniels College of Business,
University of Denver
The Market Failures Approach to Business Ethics
How to Spot Moral Meltdowns in Companies...
Before It's Too Late
Business Ethics: Concepts and Cases
Economy and State
Human Rights and the Moral Responsibilities of
Corporate and Public Sector Organisations
Should governments be involved in economic affairs?
Challenging prevailing wisdom about the benefits of
self-regulating markets, Nina Bandelj and Elizabeth
Sowers offer a uniquely sociological perspective to
emphasize that states can never be divorced from
economy. From defining property rights and
regulating commodification of labor to setting
corporate governance standards and international
exchange rules, the state continuously manages the
functioning of markets and influences economic
outcomes for individuals, firms and nations. The
authors bring together classical interventions and
cutting-edge contemporary research in economic
sociology to discuss six broad areas of economy/state
connection: property, money, labor, firms, national
economic growth, and global economic exchange. A
wealth of empirical examples and illustrations reveals
that even if the nature of state influence on economy
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varies across contexts, it is always dependent on
social forces. This accessible and engaging book will
be essential reading for upper-level students of
economic sociology, and those interested in the major
economic dilemmas of our times. .
MORAL ISSUES IN BUSINESS, 13E examines the
moral dilemmas that are common to today's business
climate and gives readers the analytical tools to
resolve those issues. Using a combination of true
stories, interesting reading selections, and a
conversational writing style, this edition prepares
readers for the moral quandaries awaiting them in
the professional world. Featured topics include: the
nature of morality, individual integrity and
responsibility, economic justice, pitfalls of capitalism,
and corporations' responsibilities to consumers and
the environment. Plus, this edition also discusses
situation-specific concepts such as downsizing,
whistle blowing, sexual harassment, job
discrimination, animal abuse, and drug testing.
Important Notice: Media content referenced within
the product description or the product text may not
be available in the ebook version.
Robert C. Solomon takes a hard look at the
treacherous terrain of ethical decision-making in a
highly competitive environment.
This book provides comprehensive, integrated
coverage of the entire field of business ethics. It
begins with an overview of today's business scene,
then explores the basic tools and techniques of
ethical analysis and moral reasoning and shows how
they apply to a wide range of issues in all areas of
business — including marketing, finance,
management, strategic planning, computer systems,
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etc. Provides charts showing how to handle different
ethical approaches and how to use the approaches in
handling issues. Shows readers how to think through
issues to conclusions -- presents both sides of an
issue and shows how one can argue to a conclusion.
Covers: MORAL REASONING IN BUSINESS:
Conventional Morality and Ethical Relativism; Utility
and Utilitarianism; Moral Duty, Rights, and Justice;
Moral Responsibility, Virtue, and Moral Reasoning;
MORAL ISSUES IN BUSINESS: Justice and Economic
Systems; American Capitalism: Moral or Immoral?;
Corporations and Morality; Safety, Risk, and
Environmental Protection; Whistle Blowing;
Marketing, Truth, and Advertising; Protecting
Intellectual Property, Corporate Disclosure, and
Insider Trading; Information Technology, Ethics, and
Business; Workers, Rights: Employment, Wages, and
Unions; Workers' Rights and Duties Within a Firm;
Discrimination, Affirmative Action, and Reverse
Discrimination; Accounting, Finance, Corporate
Restructuring, and Ethical Investing; Professions in
Business and Professions as Business; MORAL
ISSUES IN INTERNATIONAL BUSINESS: The
International Business System, Multinationals, and
Morality; Corrupt Contexts, Cultural Diversity, and
International Business; Famine, Natural Resources,
and International Obligations. For anyone interested
in domestic and international business ethics.
Business Ethics and Values
A Concise Introduction
Morality, Competition, and the Firm
Concepts & Cases
Outlines and Highlights for Moral Issues in Business
by William H Shaw, Isbn
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In a field dominated by books that
focus exclusively on the perspective of
business in large corporations or that
assume that business has a moral
deficiency in need of reform, Al Gini
and Alexei Marcoux offers students and
business people alike a concise guide
to what everyone ought to do when doing
business. Where other books are
organized topically, Gini and Marcoux
look at the moral features of business
that recur across topical areas,
stressing the considerations that bear
on business people whether they be
corporate functionaries, principals in
family businesses, or solo
entrepreneurs who do it all, end to
end. They present to students the
essential concepts, ideas, and issues
involved in ethics in business and
emphasize the individual acting person
and what it means to have character and
integrity when doing business.
TRY (FREE for 14 days), OR RENT this
title: www.wileystudentchoice.com Linda
Treviño and Kate Nelson bring together
a mix of theory and practice in
Managing Business Ethics: Straight Talk
about How to Do It Right, 7th Edition.
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In this new edition, the dynamic author
team of Linda Treviño, prolific
researcher and Distinguished Professor,
and Kate Nelson, Professor and longtime
practitioner of strategic
organizational communications and human
resources, equip students with the
pragmatic knowledge they need to
identify and solve ethical dilemmas,
understand their own and others'
ethical behavior, and promote ethical
behavior in their organization.
Managing Business Ethics is the perfect
text to prepare students for a range of
roles in the business world--managers
across business functions,
communications professionals,
compliance officers, corporate
counsels, human resources managers, and
senior executives.
This book offers new and challenging
approaches to business ethics that
successfully link theory and practice
thereby overcoming lacunae and
inadequacies in much of the literature
concerning ethics and governance, a
theme that recurs with remarkable
frequency in the history of business
ethics as an academic discipline. This
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work provides imaginative and innovate
proposals for the indispensable
coupling of virtue, integrity, and
character with global business,
finance, and banking. The volume seeks
to overcome the marginal status of
business ethics in universities,
business, and enterprise by
demonstrating that virtue ethics is an
important step in the direction of an
adequate response to the leadership
issue. This new edition of a popular
work points to new ways of achieving an
ever more urgent coalescence of ethics
and business. It proposes practical
advice and viable suggestions to
business people on what is right and
wrong in business. The volume makes a
vital contribution in the area of
education that should serve the ongoing
development of top leaders. In the
important domain of women in
leadership, the volume provides new
solutions that break boundaries on the
global stage. The work challenges
unethical marketing of human images
with important implications for
citizenship and society. The volume
contains creative suggestions for the
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use of spirituality and human
development for the enhancement of
business and society. The significantly
extended second edition includes an
exciting line up of leading academics
and practitioners in the audacious hope
that something may change for the
better in the realms of business and
banking.
In this collection of provocative
essays, Joseph Heath provides a
compelling new framework for thinking
about the moral obligations that
private actors in a market economy have
toward each other and to society. In a
sharp break with traditional approaches
to business ethics, Heath argues that
the basic principles of corporate
social responsibility are already
implicit in the institutional norms
that structure both marketplace
competition and the modern business
corporation. In four new and nine
previously published essays, Heath
articulates the foundations of a
"market failures" approach to business
ethics. Rather than bringing moral
concerns to bear upon economic activity
as a set of foreign or externally
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imposed constraints, this approach
seeks to articulate a robust conception
of business ethics derived solely from
the basic normative justification for
capitalism. The result is a unified
theory of business ethics, corporate
law, economic regulation, and the
welfare state, which offers a
reconstruction of the central normative
preoccupations in each area that is
consistent across all four domains.
Beyond the core theory, Heath offers
new insights on a wide range of topics
in economics and philosophy, from
agency theory and risk management to
social cooperation and the transaction
cost theory of the firm.
9780495007173
Justice and Economic Distribution
Managing Business Ethics
Leadership and Business Ethics
Moral Issues in Business
Resolving Moral Issues in Business. The ethical
landscape of business is constantly changing,
and the new edition of Business Ethics:
Concepts and Cases has been revised to keep
pace with those changes most effecting
business: accelerating globalization, constant
technological updates, proliferating of business
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scandals. Business Ethics: Concepts and Cases
introduces the reader to the ethical concepts that
are relevant to resolving moral issues in
business; imparts the reasoning and analytical
skills needed to apply ethical concepts to
business decisions; identifies moral issues
specific to a business; provides an
understanding of the social, technological, and
natural environments within which moral issues
in business arise; and supplies case studies of
actual moral conflicts faced by businesses.
Suitable for students on business ethics,
business and society, or applied ethics courses,
this work brings together eleven essays by
prominent authors. It features work in the field
and addresses important and provocative
issues. The essays represent diverse ethical and
philosophical orientations and have been edited
and abridged to make them more accessible to
students.
Business Ethics for Better Behavior
Business Ethics
The Moral Background
Ethics and the Conduct of Business
The Oxford Handbook of Business Ethics
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