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Presidents spend millions of dollars on public opinion polling
while in office. Critics often point to this polling as evidence
that a permanent campaign has taken over the White House at
the expense of traditional governance. But has presidential
polling truly changed the shape of presidential leadership?
Diane J. Heith examines the polling practices of six
presidential administrationsthose of Nixon, Ford, Carter,
Reagan, Bush, and Clintondissecting the poll apparatus of each
period. She contends that while White House polls significantly
influence presidential messages and responses to events, they do
not impact presidential decisions to the extent that observers
often claim. Heith concludes that polling, and thus the campaign
environment, exists in tandem with long-established governing
strategies.
Understanding public opinion is integral to modern democracies.
Social research and opinion polls give people the opportunity to
express their views and provide an efficient way to measure
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public opinion. This book illustrates how public opinion polling
matters in politics, in the public sphere, and more generally in
globalized economies. It presents results from opinion polls in
more than 30 countries, especially 12 in-depth case studies from
various countries around the world.
Argues that the media's obsession with polling drives public
policy, subverts elections, and decides what is seen on the
television news, and exposes how the questionable science of
polls can be manipulated.
An insightful exploration of political polling and a bold
defense of its crucial role in a modern democracy. Public
opinion polling is the ultimate democratic process; it gives
every person an equal voice in letting elected leaders know what
they need and want. But in the eyes of the public, polls today
are tarnished. Recent election forecasts have routinely missed
the mark and media coverage of polls has focused solely on their
ability to predict winners and losers. Polls deserve better. In
Strength in Numbers, data journalist G. Elliott Morris argues
that the larger purpose of political polls is to improve
democracy, not just predict elections. Whether used by interest
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groups, the press, or politicians, polling serves as a pipeline
from the governed to the government, giving citizens influence
they would otherwise lack. No one who believes in democracy can
afford to give up on polls; they should commit, instead, to
understanding them better. In a vibrant history of polling,
Morris takes readers from the first semblance of data-gathering
in the ancient world through to the development of modern-day
scientific polling. He explains how the internet and “big data”
have solved many challenges in polling—and created others. He
covers the rise of polling aggregation and methods of election
forecasting, reveals how data can be distorted and
misrepresented, and demystifies the real uncertainty of polling.
Candidly acknowledging where polls have gone wrong in the past,
Morris charts a path for the industry’s future where it can
truly work for the people. Persuasively argued and deeply
researched, Strength in Numbers is an essential guide to
understanding and embracing one of the most important and
overlooked democratic institutions in the United States.
Money for Public Schools
Polling and the Public: What Every citizen Should Know, 8th
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In Defense Of Public Opinion Polling
Its Origins, Content, and Impact
A Historical Encyclopedia

Polling and the Public helps readers become savvy consumers of public opinion polls,
offering solid grounding on how the media cover them, their use in campaigns and
elections, and their interpretation. This trusted, brief guide by Herb Asher also provides
a non-technical explanation of the methodology of polling so that students become
informed participants in political discourse. Fully updated with new data and
scholarship, the Ninth Edition examines recent elections and the use and misuse of polls
in campaigns, and delivers new coverage of web-based and smartphone polling.
Do politicians listen to the public? How often and when? Or are the views of the public
manipulated or used strategically by political and economic elites? Navigating Public
Opinion brings together leading scholars of American politics to assess and debate these
questions. It describes how the relationship between opinion and policy has changed over
time; how key political actors use public opinion to formulate domestic and foreign
policy; and how new measurement techniques might improve our understanding of public
opinion in contemporary polling and survey research. The distinguished contributors
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shed new light on several long-standing controversies over policy responsiveness to
public opinion. Featuring a new analysis by Robert Erikson, Michael MacKuen, and
James Stimson that builds from their pathbreaking work on how public mood moves
policy in a macro-model of policymaking, the volume also includes several critiques of
this model by Lawrence Jacobs and Robert Shapiro, another critique by G. William
Domhoff, and a rejoinder by Erikson and his coauthors. Other highlights include
discussions of how political elites, including state-level policymakers, presidents, and
makers of foreign policy, use (or shape) public opinion; and analyses of new methods for
measuring public opinion such as survey-based experiments, probabilistic polling
methods, non-survey-based measures of public opinion, and the potential and limitations
of Internet polls and surveys. Introductory and concluding essays provide useful
background context and offer an authoritative summary of what is known about how
public opinion influences public policy. A must-have for all students of American politics,
public opinion, and polling, this state-of-the-art collection addresses issues that lie at the
heart of democratic governance today.
This work provides an authoritative overview of the composition of public opinion in
America, the methodologies by which public opinion is measured, and the importance of
polling to U.S. politics, policy, and culture. This revised edition is a comprehensive
resource for understanding all aspects of public opinion polling in the United States,
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including major and emerging theories and concepts; historical and current
methodologies; political, journalistic, and corporate uses; landmark events and
developments in the history of polling; and influential people and organizations. The
encyclopedia also illuminates how public opinion polling has become important in
shaping the trajectory of American society and the views that Americans have about
themselves and their fellow citizens. Specific big-picture topics explored include how
data mining of internet and social media usage trends has shaped modern political and
business advertising campaigns; the impact of politically partisan media outlets on public
opinion; and attitudes of various sectors of the American electorate about diverse topics
including gun control, abortion, immigration, marijuana legalization, and the nation's
two main political parties. Contains 200 new or revised entries on various aspects and
impacts of public opinion polling Shows American polling trends over the years on major
political issues through informative tables, graphs, and charts Makes it easy for the
reader to explore connections between terms with cross-referenced entries Features
contributions from the foremost experts in the fields of polling and public opinion
Includes an appendix of major polling centers, organizations, and archives
Public opinion pools have become staples of contemporary political reporting, and most
national news organizations have sophisticated in-house polling operations. The
increased number and quality of polls conducted and reported by the press give the
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public a chance to help see the agendas of campaigns and define the meaning of
elections. Yet competition and the need for fast responses to events often lead news
organizations to misuse polls in a way that diminishes rather than enhances democracy.
Polls can shape public opinion as well as describe it; they can set the news agenda and
influence the coverage of political events in ways hostile to a constructive dialogue
between citizens and their leaders. In this volume, media specialist and well-known
reporters provide a comprehensive survey of the problems and possibilities of polling by
media organizations in the 1990s and beyond. Thomas Mann and Gary Orren analyze the
strengths and weaknesses of media polls and their impact on American politics. Everett
Carll Ladd and John Benson discuss the extraordinary growth of polling in news
organizations for the past two decades. Kathleen Frankovic addresses the tension
between the needs of news organizations for quick results and the need to preserve the
standards of survey research. Henry Brady and Gary Orren examine the most serious
methodological problems with news media polls. Michael Kagay explores the sources of
well-publicized variability in poll findings. Michael Traugott considers the complicated
question of how polls influence the public and whether their effects are benign or
harmful. Finally, E. J. Dionne, Jr. examines media organizations' obsession with polls
and the impact polls have on reporters. The authors offer recommendations for
improving the conduct and use of media polls so that citizens can make better informed
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and enlightened decisions about the public agenda.
A Selective Annotated Bibliography of U.S. Guides and Studies from the 1980s
Opinion Polls and the Media
American Public Opinion
Strength in Numbers: How Polls Work and Why We Need Them
Polling Unpacked
A Journalist's Guide to Public Opinion Polls
The term "public opinion" means the feeling or sentiment shared by most people,
the voice of the people. This definition may be simple, but it is often difficult to
determine what the public's opinion is on any given issue and how to interpret its
meaning. This two-volume encyclopedia defines and discusses the history and
development of public opinion as a concept in democracy, major public opinion
controversies in American politics, and the science and methods of opinion
polling. Over 170 signed entries explain the major concepts, people, historical
events, organizations, practice and theory, and measurement methods of public
opinion and political opinion polling in the United States.
Polling and the PublicWhat Every Citizen Should KnowPolling and the
PublicWhat Every Citizen Should KnowC Q Press College
Although information from public opinion polls is ubiquitous wielded by political
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candidates, the media, and all kinds of organizations hoping to prove a point
polling is poorly understood by most people. Asher (emeritus, political science,
Ohio State U.) explains how surveys are constructed, conduc
A professional pollster argues that public opinion polling is good for American
Democracy.. What do we really know about public opinion polls? Are they as
flawed as conventional wisdom implies? How accurate are the polls, really? How
can we spot a bad poll? Why do politicians and journalists have a love-hate
relationship with polls? How do polls help us interpret history? Why has public
opinion polling become so popular in other countries?In the 2000 national
elections USD100 million was spent on campaign polling alone. A USD5 billion
industry from Gallup to Zogby, public opinion polling is growing rapidly with the
explosion of consumer-oriented market research, political and media polling, and
controversial Internet polling. By many measuresfrom editorial cartoons to
bumper stickerswe hate pollsters and their polls. We think of polling as
hopelessly flawed, invasive of our privacy, and just plain annoying. At times we
even argue that polling is illegal, unconstitutional, and downright un-American.
Yet we crave the information polling provides. What do other Americans think
about gun control? School vouchers? Airline performance? Or the Yankees
chances for winning another World Series? Pollsters consult with jurists on the
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best venue for a controversial criminal trial. They advise car manufacturers on
which paint colors to use for a new model. They guide city councils in how to
divide public funding across competing priorities.Ken Warren closes this book
with an especially candid report card on how 13 major pollsters fared in
predicting the November 2000 presidential contest and how pollsters fared in
making 136 projections in congressional and gubernatorial races across the
United States. Despite the wild swings of the political season most pollsters were
remarkably accurate in forecasting the results. Based on extensive interviews
with major pollsters and a wide examination of current polling practices and
results, In Defense of Public Opinion Polling argues strongly that well conducted
scientific polls are not only accurate, but are valuable tools in understanding
society and promoting its own best interests.
Polling to Govern
Mobocracy
Numbered Voices
How Opinion Polling Has Shaped American Politics
The SAGE Handbook of Public Opinion Research
The Challenge of Measuring and Understanding Public Opinion
Polls are conducted every day all around the world for
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almost everything (especially during elections). But not
every poll is a good one. A lot depends on the type of
questions asked, how they are asked and whether the sample
used is truly representative. And these are not the only
aspects of a poll that should be checked. So how does one
separate the chaff from the wheat? That’s where
Understanding Public Opinion Polls comes in. Written by a
well-known author with over thirty years of experience, the
book is built around a checklist for polls that describes
the various aspects of polls to pay attention to if one
intends to use its results. By comprehensively answering the
questions in the checklist, a good idea of the quality of
the poll is obtained. Features: Provides readers with a
deeper understanding of practical and theoretical aspects of
opinion polls while assuming no background in mathematics or
statistics Shows how to determine if a poll is good or bad
Provides a historical perspective and includes examples from
real polls Gives special attention to online and election
polls The book gives an overview of many aspects of polls –
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questionnaire design, sample selection, estimation, margins
of error, nonresponse and weighting. It is essential reading
for those who want to gain a better understanding of the ins
and outs of polling including those who are confronted with
polls in their daily life or work or those who need to learn
how to conduct their own polls.
First Published in 1990. Routledge is an imprint of Taylor &
Francis, an informa company.
"Published by OpenStax College, American Government is
designed to meet the scope and sequence requirements of the
single-semester American Government course. This title
includes innovative features designed to enhance student
learning, including Insider Perspective features and a Get
Connected module that shows students how they can get
engaged in the political process. The book provides an
important opportunity for students to learn the core
concepts of American Government and understand how those
concepts apply to their lives and the world around them. Our
American Government textbook adheres to the scope and
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sequence of introductory American government courses
nationwide. We have endeavored to make the workings of
American Government interesting and accessible to students
while maintaining the conceptual coverage and rigor inherent
in the subject at the college level. With this objective in
mind, the content of this textbook has been developed and
arranged to provide a logical progression from the
fundamental principles of institutional design at the
founding, to avenues of political participation, to thorough
coverage of the political structures that constitute
American government. The book builds upon what students have
already learned and emphasizes connections between topics as
well as between theory and applications. The goal of each
section is to enable students not just to recognize
concepts, but to work with them in ways that will be useful
in later courses, future careers, and as engaged citizens.
The organization and pedagogical features were developed and
vetted with feedback from American government instructors
dedicated to the project."--BC Campus website.
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Polls are conducted every day all around the world for
almost everything (especially during elections). But not
every poll is a good one. A lot depends on the type of
questions asked, how they are asked and whether the sample
used is truly representative. And these are not the only
aspects of a poll that should be checked. So how does one
separate the chaff from the wheat? That's where
Understanding Public Opinion Polls comes in. Written by a
well-known author with over thirty years of experience, the
book is built around a checklist for polls that describes
the various aspects of polls to pay attention to if one
intends to use its results. By comprehensively answering the
questions in the checklist, a good idea of the quality of
the poll is obtained.Features: Provides readers with a
deeper understanding of practical and theoretical aspects of
opinion polls while assuming no background in mathematics or
statistics ; Establishes how to determine if a poll is good
or bad ; Provides a historical perspective ; Includes
examples from real polls. The book gives an overview of many
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aspects of polls - questionnaire design, sample selection,
estimation, margins of error, nonresponse and weighting. It
is essential reading for those who want to gain a better
understanding of the ins and outs of polling including those
who are confronted with polls in their daily life or work or
those who need to learn how to conduct their own polls. -from back cover.
Reporting Public Opinion
Over Three Decades of Public Opinion Polling
How the Media's Obsession with Polling Twists the News,
Alters Elections, and Undermines Democracy
A Canadian Perspective
Public Opinion Polls and Survey Research
Polling and Public Opinion
The 2008 presidential election provided a "perfect storm" for pollsters.
A significant portion of the population had exchanged their landlines
for cellphones, which made them harder to survey. Additionally, a
potential Bradley effect -- in which white voters misrepresent their
intentions of voting for or against a black candidate -- skewed
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predictions, and aggressive voter registration and mobilization
campaigns by Barack Obama combined to challenge conventional
understandings about how to measure and report public preferences.
In the wake of these significant changes, Political Polling in the
Digital Age, edited by Kirby Goidel, offers timely and insightful
interpretations of the impact these trends will have on polling. In this
groundbreaking collection, contributors place recent developments in
public-opinion polling into a broader historical context, examine how
to construct accurate meanings from public-opinion surveys, and
analyze the future of public-opinion polling. Notable contributors
include Mark Blumenthal, editor and publisher of Pollster.com; Anna
Greenberg, a leading Democratic pollster; and Scott Keeter, director
of survey research for the Pew Research Center. In an era of
increasingly personalized and interactive communications, accurate
political polling is more difficult and also more important. Political
Polling in the Digital Age presents fresh perspectives and relevant
tactics that demystify the variable world of opinion taking.
This straightforward text provides journalists, both professional and
student, with an explanation of the realities of an increasingly
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important facet of today's precision journalism--public opinion polling.
The work aims to provide the skills necessary for evaluating and
interpreting survey results accurately. After a brief review of the
historical relationship between the press and public opinion, the
authors examine the polling environment today. Then, step-by-step,
they take the reader through the basics of journalistic uses of public
opinion surveys and the questions to be asked by the journalist in
evaluating a survey: who did the poll; who sponsored the poll; what
were the survey questions and how were they worded; what is the
sampling error; how to report poll results; how to put survey figures in
context; and how to make and evaluate projections based upon polls.
In addition, the text offers a review of statistical methods for the
journalist and a 20 question checklist.
Donald Trump's unexpected victory in the 2016 U.S. presidential
election brought sweeping criticism of election polls and poll-based
statistical forecasts, which had signaled that Hillary Clinton would win
the White House. Surprise ran deep in 2016, but it was not
unprecedented. Lost in a Gallup examines in lively and engaging
fashion the history of polling flops, epic upsets, unforeseen landslides,
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and exit poll fiascoes in American presidential elections. Drawing on
archival collections and contemporaneous sources, W. Joseph
Campbell presents insights on notable pollsters of the past, including
George Gallup, Elmo Roper, Archibald Crossley, Warren Mitofsky, and
Louis Harris. The story is one of media failure, too, as journalists
invariably take their lead from polls in crafting campaign narratives.
Lost in a Gallup describes how numerous prominent
journalists--including Edward R. Murrow, Jimmy Breslin, Mike Royko,
Christopher Hitchens, and Haynes Johnson--were outspoken pollbashers and critics. In assessing polling's messy, uneven, and
controversial past, Campbell emphasizes that although election polls
are not always wrong, their inherent drawbacks invite skepticism and
wariness. Readers will come away better prepared to weigh the efficacy
and value of pre-election polls in presidential races, the most
important of all American elections.
Quantifying the American mood through opinion polls appears to be
an unbiased means for finding out what people want. But in Numbered
Voices, Susan Herbst demonstrates that the way public opinion is
measured affects the use that voters, legislators, and journalists make
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of it. Exploring the history of public opinion in the United States from
the mid-nineteenth century to the present day, Herbst shows how
numbers served both instrumental and symbolic functions, not only
conveying neutral information but creating a basis authority.
Addressing how the quantification of public opinion has affected
contemporary politics and the democratic process, Herbst asks
difficult but fundamental questions about the workings of American
politics. "An original and thought-provoking analysis of why we have
polls, what they accomplish, and how they affect the current political
scene. Herbst's scholarship is impeccable, her writing is clear and
crisp, and her findings are original. . . . Every reader will benefit by
carefully weighing the issues she raises and the conclusions she
draws."—Doris A. Graber, Political Science Quarterly "An intelligent,
theoretically rich, and historically broad account of public opinion
over several millennia. . . . The historical accounts are interesting and
her interpretations are thought-provoking."—Paul Brace, Journal of
American History
Reflecting and Shaping Public Opinion
Pathways to Polling
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Polling and the Public
Lost in a Gallup
An Introduction to Survey Research, Polling, and Data Analysis
Public Opinion, 2nd Ed. + Conducting Empirical Analysis + Polling and
the Public, 8th Ed. Package
Asher's central objective--to help students become savvy
consumers of polls--has only grown in importance as polling
data have become more central to public and civic discourse.
His trusted and brief guide offers solid grounding on polls:
how the media cover them, their use in campaigns and
elections, and their interpretation. Methodological aspects
of polling are explained simply, in a non-technical fashion.
Bringing the book fully up to date with new data and
scholarship, this edition covers polls in a fragmented media
environment and nontraditional approaches to polling, as
well as the use of age cohorts to trace public opinion
trends over time.
From a political-polling expert, an eye-opening--and
hilarious--look at the origins of polls and how they have
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been used and abused ever since. Opinion polls dominate
media coverage of politics, especially elections. But how do
the polls work? How do we tell the good from the bad? And in
light of recent polling disasters, can we trust them at all?
Polling UnPacked gives us the full story, from the first
rudimentary polls in the nineteenth century, through
attempts by politicians to ban polling in the twentieth
century, to the very latest techniques and controversies
from the last few years. Equal parts enlightening and
hilarious, the book requires no prior knowledge of polling
or statistics to understand. But even hardened pollsters
will find much to enjoy, from how polling has been used to
help plan military invasions to why an exhausted interviewer
was accidentally instrumental in inventing exit polls.
Written by a former political pollster and the creator of
Britain's foremost polling-intention database, Polling
UnPacked reveals which opinion polls to trust, which to
ignore, and which, frankly, to laugh at. It will change the
way we see political coverage forever.
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Covering the intricate facets of America's most important
democratic tradition, this book serves as an important
resource to understand how citizens' views are translated
into governmental action.
In midcentury America, the public opinion polling enterprise
faced a crisis of legitimacy. Every major polling firm
predicted a win for Thomas Dewey over Harry Truman in the
1948 presidential election—and of course they all got it
wrong. This failure generated considerable criticisms of
polling and pollsters were forced to defend their craft, the
quantitative analysis of public sentiment. Pathways to
Polling argues that early political pollsters, market
researchers, and academic and government survey researchers
were entrepreneurial figures who interacted through a broad
network that was critical to the growth of public opinion
enterprises. This network helped polling pioneers gain and
maintain concrete, financial support to further their
discrete operations. After the Truman-Dewey debacle, such
links helped political polling survive when it could have
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just as easily been totally discredited. Amy Fried
demonstrates how interactions between ideas, organizations,
and institutions produced changes in the technological,
political, and organizational paths of public opinion
polling, notably affecting later developments and practice.
Public opinion enterprises have changed a good deal, in the
intervening half century, even as today’s approaches have
been deeply imprinted by these early efforts.
Public Opinion and Polling Around the World
Polling America: An Encyclopedia of Public Opinion, 2nd
Edition [2 volumes]
Political Polling in the Digital Age
Public Opinion Polling in a Globalized World
The History, Uses and Abuses of Political Opinion Polls
Public Opinion and Presidential Leadership
'Some of the most experienced and thoughtful research experts in the world have
contributed to this comprehensive Handbook, which should have a place on every
serious survey researcher's bookshelf' - Sir Robert Worcester, Founder of MORI
and President of WAPOR '82-'84. 'This is the book I have been waiting for. It not
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only reflects the state of the art, but will most likely also shape public opinion on
public opinion research' - Olof Petersson, Professor of political science, SNS,
Stockholm, Sweden 'The Handbook of Public Opinion Research is very
authoritative, well organized, and sensitive to key issues in opinion research
around the world. It will be my first choice as a general reference book for
orienting users and training producers of opinion polls in Southeast Asia' - Mahar
K. Mangahas, Ph.D., President of Social Weather Stations, Philippines
(www.sws.org.ph) 'This is the most comprehensive book on public opinion
research to date' - Robert Ting-Yiu Chung, Secretary-Treasurer, World Association
for Public Opinion Research (WAPOR); Director of Public Opinion Programme,
The University of Hong Kong Public opinion theory and research are becoming
increasingly significant in modern societies as people's attitudes and behaviours
become ever more volatile and opinion poll data becomes ever more readily
available. This major new Handbook is the first to bring together into one volume
the whole field of public opinion theory, research methodology, and the political
and social embeddedness of polls in modern societies. It comprehensively maps
out the state-of-the-art in contemporary scholarship on these topics. With over
fifty chapters written by distinguished international researchers, both academic
and from the commercial sector, this Handbook is designed to: - give the reader
an overview of the most important concepts included in and surrounding the term
'public opinion' and its application in modern social research - present the basic
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provide an overview of the social, political and legal status of public opinion
research, how it is perceived by the public and by journalists, and how it is used
by governments - offer a review of the role and use of surveys for selected special
fields of application, ranging from their use in legal cases to the use of polls in
marketing and campaigns. The Handbook of Public Opinion Research provides an
indispensable resource for both practitioners and students alike.
The nature of survey research - The survey process - Sampling procedures Questionnaire construction - The data collection stage - Coding practices Designing survey - The process of data analysis - Single-variable statistics Statistical inference for means - Two-variable tables - Measures of association Control tables - Correlation and regression - Writing survey reports - Evaluating
surveys - The ethics of polls.
Providing an in-depth analysis of public opinion, including its origins in political
socialization, its role in the electoral process, and the impact of the media,
American Public Opinion goes beyond a simple presentation of data to include a
critical analysis of the role of public opinion in American democracy. New to the
10th Edition Updates all data through the 2016 elections and includes early
polling through 2018. Pays increased attention to polarization. Adds a new focus
on public opinion and immigration. Covers new voting patterns related to race,
ethnicity, and gender. Reviews public opinion developments on health care.
Expands coverage of political misinformation, media bias, and negativity,
especially in social media. Defends political polling even in the wake of 2016
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failings.
Opinion Polls and the Media provides the most comprehensive analysis to date on
the relationship between the media, opinion polls, and public opinion. Looking at
the extent to which the media, through their use of opinion polls, both reflect and
shape public opinion, it brings together a team of leading scholars and analyzes
theoretical and methodological approaches to the media and their use of opinion
polls. The contributors explore how the media use opinion polls in a range of
countries across the world, and analyze the effects and uses of opinion polls by
the public as well as political actors.
The Gallup Poll
The Essentials of Political Analysis, 4th Ed. + Polling and the Public, 8th Ed. +
Conducting Empirical Analysis Package
What Every Citizen Should Know
Public Opinion 2005
American Government
Election Polls, the News Media, and Democracy
A compilation of polls taken by the Gallup Organization, it serves as a tool for ascertaining the pulse
of American public opinion in a certain year. It also documents changing perceptions over time of
core issues; and is useful for social science research.
This book is about how opinion polls are reported in the media. Opinions polls are not reported in the
media as unfiltered numbers, and some opinion polls are not reported at all. This volume
demonstrates how opinion polls travel through several stages that eventually turn boring numbers
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into biased news in the media. The framework offered in this book helps to understand how some
polls end up in the news coverage, and which systemic biases abound in the news media reports of
opinion polls. In the end, a change narrative will be prominent in the reporting of opinion polls which
contributes to what the general public sees and shares. The findings cover journalists, politicians,
experts and the public, and how they all share a strong preference for change.
The importance of polling public opinion is widely recognized today. Indeed, it is sometimes argued
that in mass societies, polls have also become an important medium for communicating ideas and
beliefs, especially since many people have become less involved in community organizations and
interest groups that formerly connected them to events and issues. Polling and Public Opinion
examines the impact that polls have on the thoughts and behaviour of the public. Peter M. Butler
considers the power of public opinion polls as an element of mass persuasion in media stories,
advertising, and government policy. Using such controversial issues as free trade, health care, samesex marriage, and national security, Butler argues that popular opinion on such hot-button topics as
these can be guided and changed according to how polls are interpreted for and presented to the
public. As well as analyzing the impact of polls on the public, Butler is concerned with demystifying
the methods by which opinions are collected, showing that the techniques used to determine public
opinion can be just as selective as those by which the results are disseminated. Focusing on many of
the vital topics of our time, Polling and Public Opinion is an in-depth look at the rise of one of the
most important but least understood methods by which politicians and governments gauge the
popular will.
This is an introduction to modern polling. Focusing primarily on the 1996 US presidential election
campaign, scholars and media pollsters address such topics as political campaigns, elections, voting
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behaviour and public opinion, as well as the news media's role in elections and democracy.
Media Polls in American Politics
Crisis, Cooperation and the Making of Public Opinion Professions
Understanding Public Opinion Polls
Polls, Policy, and the Future of American Democracy
How the Media Turns Boring Polls into Biased News
Navigating Public Opinion
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