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At a time when religion and spirituality have been divorced from one another and morality and ethics are viewed as being confining rather than
liberating, Fr. James Keenan has developed a new edition to his beloved book Moral Wisdom. There are new discussions of social sin and Pope
Benedict XVI's encyclical Caritas in Veritate, a clearer exploration of Jesus in the New Testament, and new study questions at the end of each
chapter. 'Moral wisdom, ' as Fr. Keenan calls it, is the distinctive gift of the Catholic tradition, a gift that helps us discern what values to pursue
and which virtues to embody on the path to becoming who we really are and who God calls us to be. Fr. Keenan uses a conversational style
filled with stories and examples to open the treasure trove of resources in the Catholic tradition for developing moral wisdom. He lifts up the
lessons on love, conscience, sin, and suffering, helping readers connect with the formative influences of the Catholic heritage and appreciate
what gives meaning to our lives and what enhances our relationships with friends and family
Since 1969, Philip Kotler's marketing text books have been read as the marketing gospel, as he has provided incisive and valuable advice on
how to create, win and dominate markets. In KOTLER ON MARKETING, he has combined the expertise of his bestselling textbooks and
world renowned seminars into this practical all-in-one book, covering everything there is to know about marketing. In a clear, straightforward
style, Kotler covers every area of marketing from assessing what customers want and need in order to build brand equity, to creating loyal longterm customers. For business executives everywhere, KOTLER ON MARKETING will become the outstanding work in the field. The secret
of Kotler's success is in the readability, clarity, logic and precision of his prose, which derives from his vigorous scientific training in economics,
mathematics and the behavioural sciences. Each point and chapter is plotted sequentially to build, block by block, on the strategic foundation
and tactical superstructure of the book.
Today's marketing challenge is to create vibrant, interactive communities of consumers who make products and brands a part of their daily
lives. To help students understand how to create value and gain loyal customers, Principles of Marketing presents fundamental marketing
information in a comprehensive format, organized around an innovative customer-value framework. New coverage in every chapter of this
edition shows how companies and consumers are dealing with marketing and today's uncertain economy. Starting with a major new section in
Chapter 1 and continuing with new sections, discussions, and examples integrated throughout the text, this edition shows how marketers must
focus on creating customer value and sharpen their value propositions to serve the needs of today's more frugal consumers.
For courses in Marketing Strategy, Marketing Management, and Strategic Marketing. The premier marketing strategy and management
casebook in the world.
Bailey & Scott's Diagnostic Microbiology - E-Book
MGMT A SOUTH-ASIAN PERSPECTIVE WITH COURSEMATE.
The Core W/OLC and Premium Content
Essentials of Marketing
Cases and Comments
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Integrating marketing theory with Internet reality, this book helps readers develop the skills necessary to understand and integrate
Internet technology and characteristics into marketing strategy. It helps them recognize and understand the implications of the
Internet not only as a marketplace, but also as a set of tools and opportunities for conducting a wide variety of marketing activities
that do not involve product-related transactions (e.g., marketing research, customer service). Includes real-world examples. KEY
TOPICS: The Nature of the Internet Influence on the Marketing Environment. A Framework for Understanding Marketing and the
Internet. Consumers and the Internet Environment. Marketers and the Internet Environment. Technology and the Internet
Environment. Policymakers and the Internet Environment. Strategic Marketing Planning with the Internet. Marketing Research and
the Internet. The Internet as Content: Digital and Physical Products. The Internet as Channel: Aspects of Distribution. The Internet
as Communication: A Computer-Mediated Medium. Business-to-Business Marketing with the Internet. Managing the Internet:
Decision Support Tools. MARKET: For anyone doing business on the Internet.
This book represents the work of some of the contemporary world leaders in marketing. The contributors are authors of a set of
path-breaking books on marketing. To ensure sufficient depth of coverage, the contributors have taken the essence of their earlier
books and combined it with their latest understanding and cases. This has served to enhance the content and put it in the readers’
current context. It is common knowledge that keeping pace with the growing application of marketing requires a novel approach.
With new ideas and nuances being discovered every day, it has become a real challenge for marketers and students of marketing
to keep up to date on important contemporary marketing concepts. Given its unique approach and thoughtful curation, this book
presents readers with diversity of perspectives along with a unique depth of thinking.
PRINCIPLES OF CONTEMPORARY MARKETING, 15E, International Edition has proven to be the premier teaching and learning
solution for principles of marketing courses. This best seller only grows stronger with each groundbreaking new edition, building on
past milestones with exciting new innovations. The all-new Fifteenth Edition continues the Kurtz and Boone tradition of delivering
the most technologically advanced, student-friendly, instructor-supported text available. Current, relevant, and cutting-edge,
PRINCIPLES OF CONTEMPORARY MARKETING, 15E, International Edition remains in a class by itself.
Perfect your lab skills with the gold standard in microbiology! Serving as both the #1 bench reference for practicing microbiologists
and as a favorite text for students in clinical laboratory science programs, Bailey & Scott’s Diagnostic Microbiology, 14th Edition
covers all the topical information and critical thinking practice you need for effective laboratory testing. This new edition also
features hundreds step-by-step procedures, updated visuals, new case studies, and new material on the latest trends and
equipment in clinical microbiology — including automation, automated streaking, MALDI-TOF, and incubator microscopes. It’s
everything you need to get quality lab results in class and in clinical practice! More than 800 detailed, full-color illustrations aid
comprehension and help in visualizing concepts. Expanded sections on parasitology, mycology, and virology eliminate the need to
purchase separate books on this material. General and Species boxes in the organism chapters highlight the important topics that
will be discussed in the chapter. Case studies provide the opportunity to apply information to a variety of diagnostic scenarios, and
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help improve decision-making and critical thinking skills. Hands-on procedures include step-by-step instructions, full-color photos,
and expected results. A glossary of terms is found at the back of the book for quick reference. Learning objectives begin each
chapter, offering a measurable outcome to achieve by the completing the material. Learning resources on the Evolve companion
website enhance learning with review questions and procedures. NEW! Coverage of automation, automated streaking, MALDITOF, and incubator microscopes keeps you in the know on these progressing topics. NEW! Updated images provide a more vivid
look into book content and reflect the latest procedures. NEW! Thoroughly reviewed and updated chapters equip you with the most
current information. NEW! Significant lab manual improvements provide an excellent learning resource at no extra cost. NEW! 10
extra case studies on the Evolve companion website offer more opportunities to improve critical thinking skills.
Kotler On Marketing
A Primer
Christian Thought and Practice
A Concise Introduction

Few marketers recognize the extraordinary range of metrics now available for evaluating their strategies and tactics. In Marketing
Metrics, four leading researchers and consultants systematically introduce today's most powerful marketing metrics. The authors
show how to use a "dashboard" of metrics to view market dynamics from various perspectives, maximize accuracy, and
"triangulate" to optimal solutions. Their comprehensive coverage includes measurements of promotional strategy, advertising, and
distribution; customer perceptions; market share; competitors' power; margins and profits; products and portfolios; customer
profitability; sales forces and channels; pricing strategies; and more. You'll learn how and when to apply each metric, and
understand tradeoffs and nuances that are critical to using them successfully. The authors also demonstrate how to use marketing
metrics as leading indicators, identifying crucial new opportunities and challenges. For clarity and simplicity all calculations can
be performed by hand, or with basic spreadsheet techniques. In coming years, few marketers will rise to senior executive levels
without deep fluency in marketing metrics. This book is the fastest, easiest way to gain that fluency.
For undergraduate principles of marketing courses. This ISBN is for the bound textbook, which students can rent through their
bookstore. An introduction to marketing using a practical and engaging approach Marketing: An Introduction shows students how
customer value -- creating it and capturing it -- drives effective marketing strategies. The 14th Edition reflects the major trends
and shifting forces that impact marketing in this digital age of customer value, engagement, and relationships, leaving students
with a richer understanding of basic marketing concepts, strategies, and practices. Through updated company cases, Marketing at
Work highlights, and revised end-of-chapter exercises, students are able to apply marketing concepts to real-world company
scenarios. This title is also available digitally as a standalone Pearson eText, or via Pearson MyLab Marketing which includes the
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Pearson eText. These options give students affordable access to learning materials, so they come to class ready to succeed. Contact
your Pearson rep for more information.
Christian theology has had a lasting influence a range of modern subjects; a solid introduction to its tenets, traditions, and thinkers
benefits students of all disciplines. Natalie Kertes Weaver's Christian Thought and Practice: A Primer provides a foundation for
those new to the study of Christianity and the opportunity to develop a more sophisticated sense of Christianity for students with
prior study. With features to enhance classroom learning, Christian Thought and Practice is ideally suited for today's student.
Perfect for students of all backgrounds and interest levels, Pride and Ferrell’s MARKETING 2010, INTERNATIONAL EDITION,
combines a thorough overview of essential marketing principles with a visually engaging, reader-friendly presentation. This
popular, proven text and a full range of supplemental learning resources (including podcasts, videos, and an interactive marketing
plan) provide students with the knowledge and decision making skills they’ll need to succeed in today’s competitive business
environment. MARKETING 2010, INTERNATIONAL EDITION, includes coverage of current marketing strategies and concepts,
as well as extensive real-world examples, including material on globalization, customer relationship management, supply chain
management, and the latest e-commerce models. The new edition also incorporates important topics drawn from the rapidly
changing world of modern business, including social and environmental responsibility, entrepreneurship, and pop culture
marketing.
Organizational Behavior
Principles of Marketing, Student Value Edition
Principles of Marketing 15th Edition
Advertising Age
Marketing Metrics
Essential Guide to Marketing Planning takes you step-by-step through the planning process. Packed with real-life
examples, up-to-date marketing ideas and a detailed sample plan, Marian Burk Wood's friendly no-nonsense approach
gives you exactly what you need to succeed. It offers you practical guidance in how to research, prepare and present a
great marketing plan.
This print textbook is available for students to rent for their classes. The Pearson print rental program provides students
with affordable access to learning materials, so they come to class ready to succeed. For undergraduate and graduate
courses in marketing management. The gold standard for today's marketing management student The world of marketing
is changing every day -- and in order for students to have a competitive edge, they need a text that reflects the best and
most recent marketing theory and practices. Marketing Management collectively uses a managerial orientation, an
analytical approach, a multidisciplinary perspective, universal applications, and balanced coverage to distinguish it from
Page 4/11

Read Free Principles Of Marketing 15th Edition Ebook
all other marketing management texts out there. Unsurpassed in its breadth, depth, and relevance, the 16th Edition
features a streamlined organization of the content, updated material, and new examples that reflect the very latest
market developments. After reading this landmark text, students will be armed with the knowledge and tools to succeed
in the new market environment around them.
An introductory textbook that provides students with the essential information needed to plan and perform marketing
research for the first time. The Second Edition presents a balanced mix of qualitative and quantitative methods, reflecting
contemporary trends. This includes a new chapter on Netnography and new and increased coverage of the digital aspects
of marketing research and the impact of social media and the online environment. The book includes exercises and
activities within the chapters that can be used in class. Along with a collection of new international case studies,
including: Europe - Renault (France), Miele (Germany) & Online grocery markets in France and Germany. Africa - The
Robben Island Museum in Cape Town, South Africa, Vergenoegd Wine Estate in South Africa, text message surveying in
Kenya Australia - Campos Coffee Asia - Uber and social media usage in India; Cinemas and confectionary markets in China;
Coffee culture in South Korea The book is complemented by chapter specific lecturer PowerPoint slides, these can be
accessed here. Suitable reading for students who are new to marketing research.
Interested in learning about the challenging, exciting, and the societal important fields of advertising and marketing
communication? This book catapults you into that world. You'll learn what it's like to work in these fields and about all the
tools available to you as a professional persuader in today's media environment.
Business and Society
Principles of Management
Principles of Marketing
The Principles of Advertising and Marketing Communication at Work
An Introduction

This volume reflects the dynamic environment inhabited by today's marketers, helping readers
understand the marketplace and the impact of technology on making strategic marketing
decisions. Its modern, integrated presentation and strategy-based approach covers critical,
fundamental topics required to succeed in professional work. Subjects include marketing
philosophy and strategy such as market research, customer behavior and market structure, and
marketing decision-making and analysis, including product decisions, advertising strategy,
pricing and customer relationship management. For marketing professionals, product and brand
managers.
Readers interested in an overview of marketing strategies and techniques. Learn how to create
value and gain loyal customers. Principles of Marketing helps current and aspiring marketers
master today's key marketing challenge: to create vibrant, interactive communities of consumers
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who make products and brands a part of their daily lives. Presenting fundamental marketing
information within an innovative customer-value framework, the book helps readers understand
how to create value and gain loyal customers. The fifteenth edition has been thoroughly revised
to reflect the major trends and forces impacting marketing in this era of customer value and
high-tech customer relationships. Emphasizing the great role that technology plays in
contemporary marketing, it's packed with new stories and examples illustrating how companies
employ technology to gain competitive advantage--from traditional marketing all-stars such as
P&G and McDonald's to new-age digital competitors such as Apple and Google.
Principles of MarketingPrentice Hall
This 14th edition of the phenomenally successful Principles of Anatomy and Physiology continues
to set the standard for the discipline. Written and superbly illustrated for two-term,
introductory Anatomy and Physiology students, this text offers a rich and complete teaching and
learning environment. WileyPLUS is a research-based online environment for effective teaching
and learning. WileyPLUS builds students' confidence because it takes the guesswork out of
studying by providing a clear roadmap; what to do, how to do it, if they did it right. With
WileyPLUS, students take more initiative so you'll have a greater impact. Access to WileyPLUS
sold separately.
Marketing and the Internet
Strategic Marketing Problems
Principles of Contemporary Marketing
The Appraisal of Real Estate
Marketing

Description For Principles of Marketing courses that require a comprehensive text. Help
students learn how to create value through customer connections and engagement In a fastchanging, increasingly digital and social marketplace, it’s more vital than ever for
marketers to develop meaningful connections with their customers. The Principles of
Marketing, An Asian Perspective provides an authoritative, comprehensive, innovative,
managerial, and practical introduction to the fascinating world of marketing in and from
Asia. It helps students master today’s key marketing challenge: to create vibrant,
interactive communities of consumers in Asia who make products and brands an integral
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part of their daily lives. To help students in Asia understand how to create value and
build customer relationships, the Asian Perspective presents fundamental marketing
information within an innovative customer-value framework. This textbook makes learning
about and teaching Asian marketing easier and more exciting for both students and
instructors by providing a variety of vignettes, up-to-date corporate examples, and
relevant case studies.
Business and Society: Stakeholder Relations, Ethics and Public Policy by
Lawrence/Weber/Post, has continued through several successive author teams to be the
market-leader in its field. For over thirty years, Business and Society has been updated
and reinvented in response to societyâ€™s relationship to business. Business and Society,
11e highlights why government regulation is sometimes required as well as new models of
business-community collaboration. Business and Society, 11e is a book with a point of
view. Lawrence, Weber and Post believe that businesses have social (as well as economic)
responsibilities to society; that business and government both have important roles to
play in the modern economy; and that ethics and integrity are essential to personal
fulfillment and to business success. The book is designed to be easily modularized; an
instructor who wishes to focus on a particular portion of the material may select
individual chapters or cases to be packaged in a Primis custom product.
Innovation + Value Creation. The 6th edition of Principles of Marketing makes the road to
learning and teaching marketing more effective, easier and more enjoyable than ever.
Today's marketing is about creating customer value and building profitable customer
relationships. With even more new Australian and international case studies, engaging
real-world examples and up-to-date information, Principles of Marketing shows students
how customer value-creating and capturing it-drives every effective marketing strategy.
The 6th edition is a thorough revision, reflecting the latest trends in marketing,
including new coverage of social media, mobile and other digital technologies. In
addition, it covers the rapidly changing nature of customer relationships with both
companies and brands, and the tools marketers use to create deeper consumer involvement.
Thistitle is a Pearson Global Edition. The Editorial team at Pearson has workedclosely
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with educators around the world to include content which is especiallyrelevant to
students outside the United States. Forundergraduate and graduate courses in marketing
management Thegold standard for today's marketing management student The world of
marketing is changing every day -- and in order for students tohave a competitive edge,
they need a text that reflects the best and mostrecent marketing theory and practices.
Marketing Management collectivelyuses a managerial orientation, an analytical approach, a
multidisciplinaryperspective, universal applications, and balanced coverage to
distinguish itfrom all other marketing management texts out there. Unsurpassed in
itsbreadth, depth, and relevance, the 16th Edition features astreamlined organization of
the content, updated material, and new examplesthat reflect the very latest market
developments. After reading this landmarktext, students will be armed with the knowledge
and tools to succeed in the newmarket environment around them. MyLab® Marketing is not
included. Students, if PearsonMyLab Marketing is a recommended/mandatory component of the
course, please askyour instructor for the correct ISBN. Pearson MyLab Marketing should
only bepurchased when required by an instructor. Instructors, contact your
Pearsonrepresentative for more information.
A Skill-Building Approach
Essential Guide to Marketing Planning
A Preface to Marketing Management
An Introduction, Global Edition
Stakeholders, Ethics, Public Policy
This is the 14th edition of 'Marketing Management' which preserves the strengths of previous
editions while introducing new material and structure to further enhance learning.
Principles of Management is designed to meet the scope and sequence requirements of the
introductory course on management. This is a traditional approach to management using the
leading, planning, organizing, and controlling approach. Management is a broad business
discipline, and the Principles of Management course covers many management areas such as human
resource management and strategic management, as well as behavioral areas such as motivation. No
one individual can be an expert in all areas of management, so an additional benefit of this
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text is that specialists in a variety of areas have authored individual chapters. Contributing
Authors David S. Bright, Wright State University Anastasia H. Cortes, Virginia Tech University
Eva Hartmann, University of Richmond K. Praveen Parboteeah, University of Wisconsin-Whitewater
Jon L. Pierce, University of Minnesota-Duluth Monique Reece Amit Shah, Frostburg State
University Siri Terjesen, American University Joseph Weiss, Bentley University Margaret A.
White, Oklahoma State University Donald G. Gardner, University of Colorado-Colorado Springs
Jason Lambert, Texas Woman's University Laura M. Leduc, James Madison University Joy Leopold,
Webster University Jeffrey Muldoon, Emporia State University James S. O'Rourke, University of
Notre Dame
An introduction to marketing concepts, strategies and practices with a balance of depth of
coverage and ease of learning. Principles of Marketing keeps pace with a rapidly changing field,
focussing on the ways brands create and capture consumer value. Practical content and linkage
are at the heart of this edition. Real local and international examples bring ideas to life and
new feature 'linking the concepts' helps students test and consolidate understanding as they go.
The latest edition enhances understanding with a unique learning design including revised,
integrative concept maps at the start of each chapter, end-of-chapter features summarising ideas
and themes, a mix of mini and major case studies to illuminate concepts, and critical thinking
exercises for applying skills.
MARKETING: THE CORE, 2/e by Kerin, Berkowitz, Hartley, and Rudelius continues the tradition of
cutting-edge content and student-friendliness set by Marketing 8/e, but in a shorter, more
accessible package. The Core distills Marketingâ€™s 22 chapters down to 18, leaving instructors
just the content they need to cover the essentials of marketing in a single semester.
Instructors using The Core also benefit from a full-sized supplements package. The Core is more
than just a "baby Kerin"; it combines great writing style, currency, and supplements into the
ideal package.
Marketing Management, Student Value Edition
Principles of Marketing, An Asian Perspective
Lessons and Texts from the Catholic Tradition
Marketing Management
50+ Metrics Every Executive Should Master
*Winners - British Book Design Awards 2014 in the category Best Use of Cross Media* Get access to an interactive eBook* when
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you buy the paperback (Print paperback version only, ISBN 9781446296424) Watch the video walkthrough to find out how your
students can make the best use of the interactive resources that come with the new edition! With each print copy of the new 3rd
edition, students receive 12 months FREE access to the interactive eBook* giving them the flexibility to learn how, when and
where they want. An individualized code on the inside back cover of each book gives access to an online version of the text on
Vitalsource Bookshelf® and allows students to access the book from their computer, tablet, or mobile phone and make notes and
highlights which will automatically sync wherever they go. Green coffee cups in the margins link students directly to a wealth of
online resources. Click on the links below to see or hear an example: Watch videos to get a better understanding of key concepts
and provoke in-class discussion Visit websites and templates to help guide students’ study A dedicated Pinterest page with wealth
of topical real world examples of marketing that students can relate to the study A Podcast series where recent graduates and
marketing professionals talk about the day-to-day of marketing and specific marketing concepts For those students always on the
go, Marketing an Introduction 3rd edition is also supported by MobileStudy – a responsive revision tool which can be accessed on
smartphones or tablets allowing students to revise anytime and anywhere that suits their schedule. New to the 3rd edition: Covers
topics such as digital marketing, global marketing and marketing ethics Places emphasis on employability and marketing in the
workplace to help students prepare themselves for life after university Fun activities for students to try with classmates or during
private study to help consolidate what they have learnt (*interactivity only available through Vitalsource eBook)
The 12th edition of this textbook has been revised and reorganized significantly for greater clarity, coherence and consistency.
Coverage includes emerging issues such as the impact of automated valuation models on the appraisal industry; the new
emphasis on extraordinary assumptions and hypothetical conditions in recent revisions of standards of professional practice; and
important data sources. For both novice appraisers and established practitioners. c. Book News Inc.
Preface to Marketing Management, 15e, by Peter and Donnelly, is praised in the market for its clear and concise presentation of
the basic principles of marketing in such a way that the core concepts and ideas are covered in sufficient depth to ensure
understanding. By offering an engaging, clear, and conceptually sound text, this book has been able to maintain its position as a
leading marketing management text. The fifteenth edition serves as an overview for critical issues in marketing management. Its
brief, inexpensive, paperback format makes it a perfect fit for instructors who assign cases, readings, simulations or offer modules
on marketing management for MBA students. The text also works in courses that implement a cross-functional curriculum where
the students are required to purchase several texts.
NOTE: You are purchasing a standalone product; MyMarketingLab does not come packaged with this content. If you would like to
purchase both the physical text and MyMarketingLab search for ISBN-10: 0134058496/ISBN-13: 9780134058498 . That package
includes ISBN-10: 0133856461/ISBN-13: 9780133856460 and ISBN-10: 0133876802/ISBN-13: 9780133876802. For
undergraduate and graduate courses in marketing management. The gold standard for today's marketing management student.
Stay on the cutting-edge with the gold standard text that reflects the latest in marketing theory and practice. The world of
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marketing is changing everyday-and in order for students to have a competitive edge, they need a textbook that reflects the best of
today's marketing theory and practices. Marketing Management is the gold standard marketing text because its content and
organization consistently reflect the latest changes in today's marketing theory and practice. The Fifteenth edition is fully integrated
with MyMarketingLab and is updated where appropriate to provide the most comprehensive, current, and engaging marketing
management text as possible. Also available with MyMarketingLab (TM) MyMarketingLab is an online homework, tutorial, and
assessment program designed to work with this text to engage students and improve results. Within its structured environment,
students practice what they learn, test their understanding, and pursue a personalized study plan that helps them better absorb
course material and understand difficult concepts.
Loose Leaf for A Preface to Marketing Management
Marketing Management, Global Edition
Moral Wisdom
Marketing Wisdom
Marketing Research
Why does organizational behavior matter—isn’t it just common sense? Organizational Behavior: A Skill-Building Approach helps students
answer this question by providing insight into OB concepts and processes through an interactive skill-building approach. Translating the latest
research into practical applications, authors Christopher P. Neck, Jeffery D. Houghton, and Emma L. Murray unpack how managers can
develop essential skills to unleash the potential of their employees. The text examines how individual characteristics, group dynamics, and
organizational factors affect performance, motivation, and job satisfaction, providing students with a holistic understanding of OB. Packed
with critical thinking opportunities, experiential exercises, and self-assessments, the new Second Edition provides students with a fun, handson introduction to the fascinating world of OB. This title is accompanied by a complete teaching and learning package. Contact your SAGE
representative to request a demo. Digital Option / Courseware SAGE Vantage is an intuitive digital platform that delivers this text’s content
and course materials in a learning experience that offers auto-graded assignments and interactive multimedia tools, all carefully designed to
ignite student engagement and drive critical thinking. Built with you and your students in mind, it offers simple course set-up and enables
students to better prepare for class. Assignable Video with Assessment Assignable video (available with SAGE Vantage) is tied to learning
objectives and curated exclusively for this text to bring concepts to life. LMS Cartridge (formerly known as SAGE Coursepacks): Import this
title’s instructor resources into your school’s learning management system (LMS) and save time. Don’t use an LMS? You can still access all
of the same online resources for this title via the password-protected Instructor Resource Site. Learn more.
Revised edition of the authors' Principles of marketing.
Principles of Anatomy and Physiology
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