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Researching Business And Management
The SAGE Handbook of Organizational Research Methods provides a rich resource for organizational researchers, locating the technical
aspects of organizational research in the wider context of the relevant personal, epistemological, theoretical, historical, ethical, and political
issues. David Buchanan and Alan Bryman have gathered together many of the world's leading writers on theory, method, and analysis in
organizational research and have made this the most comprehensive and cutting-edge volume in this ever-growing field.
This core textbook combines a highly engaging approach with academic rigour to guide students through understanding and using
research methods. Now in its second edition, this text has been fully updated and revised throughout. With a focus that is fresh and applied,
Researching Business and Management goes beyond the theory to demonstrate how to actually do research. The unique 4-Ds model shows
students how to define, design, do and describe their research and, in this way, offers them a definitive guide to the research process as a
system and a lifecycle that they can relate to their own work. Its user-friendly style enlivens the text and makes even some of the most
complex issues accessible. Written by a dynamic author team of leading experts in the field, this is an ideal textbook for undergraduate,
postgraduate and MBA students studying research methods, and essential reading for any business student doing a research project. New to
this Edition: - Even more cases and examples to highlight real-life examples of student research that helps bring the process to life Increased coverage of the internet and online research - Expanded material on quantitative analysis to provide a truly balanced overview of
the discipline - New dedicated chapter on research ethics and avoiding plagiarism Accompanying online resources for this title can be found
at bloomsburyonlineresources.com/researching-business-and-management-2e. These resources are designed to support teaching and
learning when using this textbook and are available at no extra cost.
This entry-level text describes a tested top-down enterprise-wide approach to managing organizations with a predominant portion of their
product being scientific or technological research. It focuses on executive performance and strategic forecasting and planning; goal-setting;
communications and marketing, and operations management to realize strategic objectives. This book will be of interest to entrepreneurs,
established scientists and engineers and to those studying toward an MBA with specialization in research institutions and major research
infrastructures, preparing them to move from research or academia into their first managerial position. It also provides valuable advice and
guidance for established middle and senior management in established research enterprises. Features: Provides an accessible and easy to
follow introduction to strategic management methodologies Explores best practices for communication, marketing, and risk management
Discusses workforce management as related to realizing strategic goals and plans
Although there are plenty of books devoted to small business and management research, few give much attention to the small enterprise.
This book focuses systematically on researching the small firm, from basic issues of definition, to selecting topics and research designs, to
fieldwork problems, analysis data and finally, writing and presenting results. The discussion is set in the wider context of issues and
problems in business research. Quantitative and especially qualitative approaches are explored and illustrated by drawing in depth on a
wide range of research on the small enterprise. The result is an extensive resource book for researchers at all levels to draw upon in
planning and conducting effective research.
Research Methods in Human Resource Management
Qualitative Organizational Research
Researching Organizations
A Research Overview
ECRM 2017 16th European Conference on Research Methods in Business and Management

Although there are plenty of books devoted to small business and management research, few give much attention to the
small enterprise. This book focuses systematically on researching the small firm, from basic issues of definition, to selecting
topics and research designs, to fieldwork problems, data analysis and finally, writing and presenting results. The discussion
is set in the wider context of issues and problems in business research. Quantitative and especially qualitative approaches
are explored and illustrated by drawing in depth on a wide range of research on the small enterprise. The result is an
extensive resource book for researchers at all levels to draw upon in planning and conducting effective research.
This updated and revised edition offers a comprehensive overview of key research methods and the main choices available
when undertaking research in business and management. New to this edition is a comprehensive, practical guide on how to
write your dissertation – invaluable to all.
Management ideas, and their associated applications, have become a prevalent feature of our working lives. While their
focus is familiar, such as efficiency, motivation, and improvement, they range from specific notions such as activity-based
costing, to broad movements like corporate social responsibility. This Handbook brings together some of the latest research
from leading international scholars on how management ideas are produced, promoted, and adapted, and their effects on
business and working practices and society at large. Rather than focusing on specific management ideas, this volume
explores their key socio-political contexts and channels of dissemination, and is organized around four core overlapping
themes. The first section sets out the research field in general, in terms of both an overall system and of different
perspectives and research methods. The second section explores the role of different actors and channels of diffusion,
including the consumers and producers of management ideas and 'new' media, as well as traditional players in the
management ideas field such as consultancies and business schools. The third section focuses on specific features or
dynamics of the management ideas system, such as their adoption, evolution, institutionalisation, and resurgence, while in
the final section, critical and new perspectives on management ideas are examined, highlighting specific socio-political
contexts and the possibility of alternative ideas and forms of critique. With a broad range of perspectives represented, this
Handbook provides a comprehensive, authoritative, and enduring resource for those studying management, innovation, and
organizational change, as well as for those working in the management ideas industry.
This is the ideal companion for those needing guidance when carrying out a research project in a management or a
business-related subject. The text is succinct and concise, written with modular courses in mind for the reader to quickly
gain an overall perspective of the fundamental areas and identify the key points that need to be addressed. This clear and
practical book also covers the requirements of more general areas of business research and consultancy. New to this
edition is a chapter devoted to the analysis of qualitative data - an area many students find they want to focus on. A new
accompanying student website also gives practical guidance on some of the problems students face: assistance with writing
a research proposal; the structure of a dissertation; collecting data - how much is enough; citing references; links to other
resources. Dissertations and projects form an integral part of many MBA and degree programmes and this text is invaluable
when tackling this area for the first time. The authors approach the research task in a step-by-step manner, covering areas
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such as data collection, observational methods, and data analysis.
The Oxford Handbook of Management Ideas
Core Methods and Current Challenges
Research Methods
Doing Your Dissertation in Business and Management
Key Concepts in Business and Management Research Methods

Research Methods for Operations Management, second edition is a toolkit of research
approaches primarily for advanced students and beginner researchers but also a reference
book for any researcher in OM. Many students begin their career in research limited by
the one or few approaches taken by their department. The concise, accessible overviews
found here equip them with an understanding of a variety of methods and how to use them,
enabling them to tailor their research project to their own strengths and goals. The more
seasoned researcher will find comprehensive descriptions and analyses on a wide variety
of research approaches. This updated and enhanced edition responds to the latest
developments in OM, including the growing prominence of services and production of
intangible products, and the increasing use of secondary data and of mixed approaches.
Alternative research approaches are included and explored to help with the early planning
of research. This edition also includes expanded literature review and analysis to guide
students towards the next steps in their reading, and more detailed step-by-step advice
to tie theory with the researcher’s own practice. Including contributions from an
impressive range of the field’s leading thinkers in OM research, this is a guide that noone embarking on an OM research project should be without.
If you need any help with your research project or dissertation then this book is ideal
for you. Doing Research in Business and Management brings research methods to life,
covering critical literature review projects, projects using existing data, and those
projects where you collect your own data. It explains how to write your research proposal
and complete your entire research project. The concise and easy-to-read style combined
with clear tables and diagrams makes it highly accessible. 'Definition' boxes explain key
terms and 'Research in practice' boxes show how the research is used in real life, making
this the book you need to successfully complete your project. Don't forget to visit
www.pearsoned.co.uk/saunders for online tutorials on research software, such as SPSS and
NVivo, and where you can search the Internet more efficiently and effectively with our
Smarter Online Searching Guide!
This updated and revised edition offers a comprehensive overview of key research methods
and the main choices available when undertaking research in business and management. New
to this edition is a comprehensive, practical guide on how to write your dissertation invaluable to all. It is a clear, concise and practical guide containing wealth of
outstanding examples for each method covered.Central to this edition is the 'methods map'
(chapter 4), which sets out a logical process for researchers to articulate their
position in relation to five key aspects of their research philosophy. In addition, the
editors have developed a free app to accompany the book and this enables novice
researchers to quickly develop a comprehensive justification of their particular research
design in an interactive way. Taking you through the entire life cycle of a dissertation,
the text covers everything from the purposes of research through to chapters on gathering
primary and secondary data; using literature; quantitative and qualitative research;
managing your research; using data and research ethics. Individual chapters are allied to
a powerful critical commentary showing how some of the world's leading scholars have used
particular methods in their own research. Carefully constructed to achieve the greatest
clarity for the student the text gives the reader: * In-text exercises * End of chapter'
review questions with solutions* Exemplar papers identified and discussed for each of the
main methods *Directed further reading for developing understanding in key areas It is an
essential learning aid for upper level undergraduates and postgraduates across a wide
range of business and management courses and it comes with a range of supported learning
materials including tutorials, lecture slides and tutor notes.Kevin O'Gorman is Professor
of Management and Business History and Head of Business Management in the School of
Languages and Management in Heriot-Watt University, Edinburgh. He trained in Glasgow,
Salamanca and Rome as a philosopher, theologian and historian. His research interests
have a dual focus: Origins, history and cultural practices of hospitality, and
philosophical, ethical and cultural underpinnings of contemporary management practices.
Using a wide range of methodological approaches he has published over 80 journal
articles, books, chapters, and conference papers in business and management
studies.Robert MacIntosh is Professor of Strategy and Head of the School of Management
and Languages at Heriot-Watt University. He trained as an engineer and has worked at the
Universities of Glasgow and Strathclyde. His research on the ways in which top teams
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develop strategy and on organizational change has been published in a wide range of
outlets. He has a long-standing interest in research methods for business and management
studies and has published on the relevance of management research using methods that
include ethnography and action research. He has consulted extensively with public and
private sector organizations and sits on the board of the charity Turning Point Scotland.
The Sage Handbook of Qualitative Methods in Health Research is a comprehensive and
authoritative source on qualitative research methods. The Handbook compiles accessible
yet vigorous academic contributions by respected academics from the fast-growing field of
qualitative methods in health research and consists of: - A series of case studies in the
ways in which qualitative methods have contributed to the development of thinking in
fields relevant to policy and practice in health care. - A section examining the main
theoretical sources drawn on by qualitative researchers. - A section on specific
techniques for the collection of data. - A section exploring issues relevant to the
strategic place of qualitative research in health care environments. The Sage Handbook of
Qualitative Methods in Health Research is an invaluable source of reference for all
students, researchers and practitioners with a background in the health professions or
health sciences.
The SAGE Handbook of Online Research Methods
Researching Information Systems and Computing
Research Methods in Education
The Reality of Researching and Writing
A Guide to Professional Doctorates in Business and Management
`This book provides refreshing and powerful insights on the challenges of conducting management research
from a European perspective. Particulalrly for someone embarking on a managment research career this book
will provide valuable guidelines.' -- Ian MacMillan, Wharton School of Business, University of Pennsylvania
`This comprehensive volume is distinguished by its balance and pragmatism. The authors who present the
various research methods are not proponents but researchers who have applied these methods. The authors
who discuss philosophical and strategic issues are not advocates but researchers who have had to confront
these issues in their research' - Bill Starbuck, New York University `Doing Management Research is a fabulous
contribution to our field. Thietart and his colleagues have put together a unique and valuable guide to help
management scholars more deeply understand the issues, dynamics and contradictions of executing first
class managerial research. This book will hold an important place on the researcher's desk for years to come'
- Michael Tushman, Harvard Business School 'This is an excellent in-depth examination of the conduct of
management research. It will serve as a valuable resource for management scholars and researchers and is a
must read for Ph.D. students in management.' -- Michael Hitt, Arizona State University `This book will prove
to be an excellent guide for those engaged in management research for the first time and an excellent
refresher for more experienced scholars. Raymond Thietart and his colleagues should be thanked roundly for
this comprehensive volume' - Gordon Walker, Southern Methodist University, Cox Business School `This
textbook makes an outstanding contribution to texts on management research. For researchers considering
management research it offers an extensive guide to the research process' - Paula Roberts, Nurse Researcher
Doing Management Research, a major new textbook, provides answers to questions and problems which
researchers invariably encounter when embarking on management research, be it quantitative or qualitative.
This book will carefully guide the reader through the research process from beginning to end. An excellent
tool for academics and students, it enables the reader to acquire and build upon empirical evidence, and to
decide what tools to use to understand and describe what is being observed, and then, which methods of
analysis to adopt. There is an entire section dedicated to writing up and communicating the research
findings. Written in an accessible and easy-to-use style, this book can be read from cover to cover or dipped
into, to clarify particular issues during the research process. Doing Management Research results from the
'hands-on' experience of a large group of researchers who have all had to address the different issues raised
when undertaking management research. It is anchored in real methodological problems that researchers
face in their work. This work will also become one of the most useful reference tools for senior researchers
who are looking for answers to epistemological or methodological problems.
The SAGE Handbook of Qualitative Business and Management Research Methods provides a state-of–the art
overview of qualitative research methods in the business and management field. Bringing together a team of
leading international researchers, the chapters offer a comprehensive overview of the history and traditions
that underpin qualitative research in the field. The chapters in this volume have been arranged into four
thematic parts: Part One explores the influential traditions underpinning qualitative research, such as
positivism, interpretivism, pragmatism, constructionism and beyond. Part Two looks at research designs,
covering ethnography, field research, action research, case studies, process and practice methodologies. Part
Three focusses on the researcher: examining issues such as positionality, reflexivity, ethics, gender and
intersectionality. Part Four examines challenges relating to research design, access and departure, choosing
participants and more.
Research Methods in Education introduces research methods as an integrated set of techniques for
investigating questions about the educational world. This lively, innovative text helps students connect
technique and substance, appreciate the value of both qualitative and quantitative methodologies, and make
ethical research decisions. It weaves actual research "stories" into the presentation of research topics, and it
emphasizes validity, authenticity, and practical significance as overarching research goals. The text is divided
into three sections: Foundations of Research (5 chapters), Research Design and Data Collection (7 chapters),
and Analyzing and Reporting Data (3 chapters). This tripartite conceptual framework honors traditional
quantitative approaches while reflecting the growing popularity of qualitative studies, mixed method designs,
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and school-based techniques. This approach provides a comprehensive, conceptually unified, and well-written
introduction to the exciting but complex field of educational research.
The growing body of research on business models draws upon a range of sub-disciplines, including strategic
management, entrepreneurship, organization studies and management accounting. Business Models: A
Research Overview provides a research map for business scholars, incorporating theoretical and applied
perspectives. It develops the field of business model research by offering a critique of the field as it has
developed to date and provides a guide for future research and theorization. The research performed as a
basis for this book improves and extends prior subjective and less-documented work by using a scientific
approach to identifying impactful research. The book argues that business model research is a mature field
and that future research should focus on performative and ecosystem-based contributions, with the timely
identification of four distinct stages of business model research. The study here provokes a new set of
research questions, which are addressed in the concluding passages of Chapters 5–8, as a point of departure
for those researching business models. This book is essential primary reading for scholars and practitioners
of business models who are looking to seek out new knowledge and build new perspectives.
Business Models
Rethinking the Case Study in International Business and Management Research
Qualitative Research in Business and Management
A Comprehensive Guide
Qualitative Research in Business & Management

*Shortlisted in the Management and Leadership Textbook Category at CMI Management Book of the Year Awards 2017* A Guide to
Professional Doctorates in Business and Management has been written by a team of experts with experience of the challenges faced in both
studying for and supervising professional doctorates in business and management. Inside they address the key issues faced, in particular how
these courses differ from a traditional PhD, and the different skills and approach needed for success. Chapters explore the nature and
importance of PDs as leading change in the professional world of practice, and how they need to differ from traditional forms of doctorate such
as PhDs. The guide also offers practical guidance on researching in this particular mode, and through writing and publishing a thesis, making a
valuable contribution to professional knowledge. -- Dr Catherine Groves
Although there are plenty of books that discuss the principles, the philosophy and the techniques of research in organisations, it is much harder
to find information on what doing research in organisations actually involves in practice. Yet this is often one of the most challenging, but also
most interesting, aspects of a study. Drawing on examples and debates from a broad range of disciplines (such as criminology, education and
social anthropology as well management) Researching Organisations explores the issues that researchers may encounter when carrying out
fieldwork in organisations. From getting in to an organisation at the start of the research to getting out and maybe back again at the end, the
book offers systematic guidance to help researchers navigate the messy reality of fieldwork. Researching Organisations is designed for graduate
level researchers who may be undertaking fieldwork for the first time, but also for those who wish to gain an understanding of research practice.
An expansive, yet remarkably concise and accessible resource, Qualitative Research in Business and Management is designed to help
qualitative researchers with all aspects of their research project from start to finish. It discusses the key philosophies underpinning qualitative
research and design in business and management, and assesses the advantages and disadvantages of the different approaches. Key features
include: Case studies, exercises, further reading and examples from first-tier journals An enhanced Companion Website including journal
articles and weblinks Chapters on writing up research and how to get your research published.
Online research methods are popular, dynamic and fast-changing. Following on from the great success of the first edition, published in 2008,
The SAGE Handbook of Online Research Methods, Second Edition offers both updates of existing subject areas and new chapters covering
more recent developments, such as social media, big data, data visualization and CAQDAS. Bringing together the leading names in both
qualitative and quantitative online research, this new edition is organised into nine sections: 1. Online Research Methods 2. Designing Online
Research 3. Online Data Capture and Data Collection 4. The Online Survey 5. Digital Quantitative Analysis 6. Digital Text Analysis 7. Virtual
Ethnography 8. Online Secondary Analysis: Resources and Methods 9. The Future of Online Social Research The SAGE Handbook of Online
Research Methods, Second Edition is an essential resource for anyone interested in the contemporary practice of computer-mediated research
and scholarship.
Research Business and Management
Business Research Methods
Research Methods for Business & Management
Qualitative Market Research
Researching Entrepreneurship
This book showcases a selection of arts-based research methods used in the empirical study of business, organisation and the humanities. Each
chapter presents a discursive analysis and a detailed how-to guide for a range of methods including poetry, drawing, photography and social
media, film, food, knitting, letter writing and dance. Consideration is given to a variety of steps in the research process, from research design
and data collection to analysis and publication. Using Arts-based Research Methods is a unique resource for experienced researchers and
students looking to broaden their palette of qualitative research methods.
With everything readers need to know about how to execute their research project, this book is written specifically for information systems (IS)
and computing students. It introduces key quantitative and qualitative research methods, makes sense of underlying philosophies, and will help
readers navigate and assess existing published academic papers. Throughout readers are supported by pedagogical features such as learning
objectives, explanations, discussion questions, evaluation guides and suggestions for further reading.
e question of how to choose a research project is answered.
Maylor and Blackmon present a practical and highly accessible guide to business research methods. The approach is target driven: providing
students with the tools to produce an excellent quality research project. The authors discuss each element of research, always explaining how it
relates to the bigger picture of the whole project. This is an invaluable guide to defining, designing and doing research for undergraduate and
postgraduate students. Companion Website: http://www.palgrave.com/business/maylorblackmon/index.htm
The SAGE Handbook of Qualitative Business and Management Research Methods
Doing Research in the Real World
The Sage Handbook of Organizational Research Methods
A Complete Guide for Business and Management Students
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The Practice of Organizational Fieldwork

From finding a topic to writing and reviewing your work, Researching and Writing Dissertations is an essential tool for
anyone working on a dissertation or business report. This new edition is now suitable for students studying the CIPD
Level 7 Advanced units Investigating a Business Issue and Using Information in HR but is equally relevant for all nonCIPD students too. Covering everything from strategies for finding and developing a dissertation topic and how to
develop a research proposal through to what methodology to use and how to analyse your data, this is the only book you
need to write clear, effective and compelling dissertations and reports. In addition to practical guidance on the
researching and writing up of projects, this book includes essential guidance on effective time management and how to
ensure that projects are completed and submitted on time as well as invaluable insights through real-life student and
supervisor comments. Fully supported by online resources including an instructor's manual and lecturer slides as well as
templates, checklists and quizzes for students, Researching and Writing Dissertations is a book that anyone working on
dissertations, research projects or business reports can't afford to be without.
Increasingly, managers must make decisions based on almost unlimited information. How can they navigate and
organize this vast amount of data? Essentials of Business Research Methods provides research techniques for people
who aren't data analysts. The authors offer a straightforward, hands-on approach to the vital managerial process of
gathering and using data to make clear business decisions. They include critical topics, such as the increasing role of
online research, ethical issues, data mining, customer relationship management, and how to conduct informationgathering activities more effectively in a rapidly changing business environment. This is the only text that includes a
chapter on qualitative data analysis, and the coverage of quantitative data analysis is more extensive, and much easier to
understand than in other texts. The book features a realistic continuing case throughout that enables students to see how
business research information is used in the real world. It includes applied research examples in all chapters, as well as
ethical dilemma mini cases, and exercises.
Available with free access to the interactive eBook* for 12 months when you buy the paperback version (ISBN
9781446295311 only), this is the companion for any student undertaking a research project. Click on the icons in the
margins of the eBook to access a wealth of resources including: Video Content Chapter introductions and top tips from
the author along with tried and tested open access videos on YouTube introduce you to key chapter contents Datasets
Play around with real data in SPSS and put your statistics knowledge into practice Weblinks Direct you to real world
examples to broaden your knowledge Checklists Guide you through a specific research process such as running a focus
group or conducting an interview Further Reading Link you to a range of resources to deepen your understanding of a
topic However you access the content the Third Edition guides you smoothly through the research process from start to
finish setting out the skills needed to design and conduct effective research and introduces the reader to the reality of
conducting research in the real world. It gives practical advice on how best to select appropriate projects, design
strategies, sources and methods and provides the tools needed to collect, analyze and present data. Applicable to any
discipline and firmly rooted in the practicalities of research there are new and exciting chapters on: - Using SPSS for
quantitative data analysis - Sampling strategies in quantitative and qualitative research - Approaches to secondary
analysis - Using focus groups - Ethnography and participant observation (*interactivity only available through Vitalsource
eBook) Available with Perusall—an eBook that makes it easier to prepare for class Perusall is an award-winning eBook
platform featuring social annotation tools that allow students and instructors to collaboratively mark up and discuss their
SAGE textbook. Backed by research and supported by technological innovations developed at Harvard University, this
process of learning through collaborative annotation keeps your students engaged and makes teaching easier and more
effective. Learn more.
For many post-graduate students undertaking a research project for the first time is a daunting prospect. Gaining the
knowledge and skills needed to do research typically has to be done alongside carrying out the project itself. Students
often have to conduct their research independently, perhaps with limited tutor contact. What is needed in such situations
is a resource that supports the new researcher on every step of the research journey, from defining the project to
communicating its findings. Management Research: Applying the Principles provides just such a resource. Structured
around the key stages of a research project, it is designed to provide answers to the questions faced by new researchers
but without neglecting the underlying principles of good research. Each chapter includes ‘next steps’ activities to help
readers apply the content to their own live research project. The companion website provides extensive resources,
including video tutorials, to support the development of practical research skills. The text reflects the richness and variety
of current business and management research both in its presentation of methods and techniques and its choice of
examples drawn from different subject disciplines, industries and organizations. Management Research: Applying the
Principles combines diversity of coverage with a singularity of purpose: to help students complete their research project
to a rigorous standard.
Doing Management Research
Creative Approaches for Researching Business, Organisation and Humanities
Applying the Principles
Using Arts-based Research Methods
A Guide to Writing Your Dissertation
A detailed yet concise handbook clarifying all the major terms needed for a thorough understanding of
key research methodology concepts in business and management. An invaluable guide for students at all
levels seeking assistance with projects, research proposals, dissertations and theses; including case
studies and suggestions for further reading.
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Entrepreneurship is a phenomenon of tremendous societal importance. It is also an elusive phenomenon,
and researching entrepreneurship is therefore fun, fascinating and frustrating at times. In Researching
Entrepreneurship, Per Davidsson, one of the most highly recognized entrepreneurship scholars shares in
a personal and readable way his rich experience and ideas on how entrepreneurship can or should be
researched. After a comprehensive treatment of entrepreneurship as societal phenomenon and scholarly
domain, the core chapters of the book discuss design, sampling, operationalization and analysis issues
on several levels of analysis: individual, venture, firm, industry, region and nation. The book is targeted
at doctoral students and other relative newcomers to the field of entrepreneurship research. However,
taking a fresh, reflective perspective and looking beyond research conventions, it should provide
potential for inspiration and food for thought also for experienced entrepreneurship researchers.
Electronic Inspection Copy available for instructors here This comprehensive text brings together in one
volume both consideration of the core methods available for undertaking qualitative data collection and
analysis, and discussion of common challenges faced by all researchers in conducting qualitative
research. Qualitative Organizational Research: Core Methods and Common Challenges contains 27
chapters, each written by an expert in the area. The first part of the volume considers common
challenges in the design and execution of qualitative research, examining key contemporary debates in
each area as well as providing practical advice for those undertaking organizational research. The
second part of the volume looks at contemporary uses of core qualitative methods in organizational
research, outlining each method and illustrating practical application through empirical examples.
Written by internationally renowned experts in qualitative research methods, this text is an accessible
and essential resource for students and researchers in the areas of organization studies, business and
management research, and organizational psychology. Key features: • Coverage of all the key topics in
qualitative research • Chapters written by experts drawing on their personal experiences of using
methods • Introductory chapters outlining the context for qualitative research and the philosophies
which underpin it Gillian Symon is Reader in Organizational Psychology at Birkbeck, University of
London. Catherine Cassell is Professor of Organizational Psychology at Manchester Business School.
This core textbook combines a highly engaging approach with academic rigour to guide students
through understanding and using research methods. Now in its second edition, this text has been fully
updated and revised throughout. With a focus that is fresh and applied, Researching Business and
Management goes beyond the theory to demonstrate how to actually do research. The unique 4-Ds
model shows students how to define, design, do and describe their research and, in this way, offers them
a definitive guide to the research process as a system and a lifecycle that they can relate to their own
work. Its user-friendly style enlivens the text and makes even some of the most complex issues
accessible. Written by a dynamic author team of leading experts in the field, this is an ideal textbook for
undergraduate, postgraduate and MBA students studying research methods, and essential reading for
any business student doing a research project.
Researching Business and Management
The SAGE Handbook of Qualitative Methods in Health Research
An Essential Guide to Planning Your Project
Research Methods for Business and Management
Research Methods for Operations Management
This important and original book places the case study in international business research in its
historical context, critically evaluates current case study practices in the field and proposes a more
pluralistic future for case research within international business and international management
research. While the case study is the most popular qualitative research strategy in the field, only a
narrow selection of possible approaches is currently used. IB and IM researchers typically rely on a
case study approach that could be characterized as 'qualitative positivism'. The editors and
contributors look beyond this disciplinary convention and encourage greater pluralism in IB and IM case
research. Their key argument is that increased awareness of prevailing disciplinary conventions - and
their limitations - increases the potential for methodological innovation and versatility in case
research. The contributions provide critical, novel and innovative perspectives on the case study in IB
and IM research. The book offers inspiration to case authors and an authoritative methodological
reference for those publishing and reviewing case research. It will also be highly regarded by
postgraduate and doctoral students in IB and IM as well as both qualitative and quantitative researchers
in the field.
What are the key issues that concern Qualitative Research in Business and Management? In this advanced
textbook, the author brings a wealth of insight to the research process. Combining the abstract and
theoretical considerations with those of a practical nature, like those involved with interviewing for
data, or for the final stage of writing up, Myers establishes an expansive resource for those involved
in qualitative research that will aid them from start to finish. In this book the reader will be
provided with the resources to: - Understand the underlying philosophies of qualitative research in
business and management. - Be aware of a variety of qualitative research methods - Gain insight into
examples of the previous use of qualitative methods in Business and Management. - Analyse and critically
evaluate research in, including discussion of using qualitative data analysis software. - Carry out
their own research in business and management. - Write up their research for publication. This book will
be an indispensable resource both to those just embarking on their research as well as existing
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researchers in business and management.
Research Methods in Human Resource Management is a key resource for anyone undertaking a research report
or dissertation. It covers the planning and execution of HRM research projects, from investigating and
researching HR issues to designing and implementing research and then evaluating and reviewing the
results. Filled with international examples to provide a global perspective, this fully updated 4th
edition of Research Methods in Human Resource Management balances theoretical frameworks and practical
guidance. Fully updated throughout, this edition now includes increased discussion of methodological
issues, more real-life examples and international case studies and best practice sample literature
reviews and write-ups. 'Review and Reflect' sections at the end of each chapter help to consolidate
learning and explain how it can aid professional development. This book is fully mapped to the CIPD
Level 7 Advanced module on Investigating a Business Issue from an HR Perspective, and multiple-choice
questions and a glossary of terms help students understand the key concepts and use the terminology
confidently. Online supporting resources for lecturers include an instructor's manual and lecture slides
and there are annotated web links, further reading and new reflective questions for students.
This text guides the reader through a research project from the perspective of both user and
practitioner. It meets the needs of several audiences by creating common ground in the applied practice
of qualitative research.
The Essentials of Business Research Methods
Researching and Writing Dissertations in Business and Management
Management Research
Researching and Writing Dissertations
Strategic Management of Research Organizations
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