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Market_Desc: Primary MarketEngineering (BE/BTech)/ME/MTech students who are interested to develop conceptual level subject knowledge with examples of industrial strength applications.Secondary MarketMCA/MBA/Business users/business analysts Special Features: · Foreword by Prof R Natarajan, Former Chairman, AICTE, Former Director, IIT Madras.· Excellent
authorship.· Single source of introductory knowledge on business intelligence (BI).· Provides a good start for first-time learners typically from the engineering and management discipline.· Covers the complete life cycle of BI/Analytics Application development project.· Helps develop deeper understanding of the subject with an enterprise context, and discusses its
application in businesses.· Explains concepts with the help of illustrations, application to real-life scenarios and provides opportunities to test understanding.· States the pre-requisites for each chapter and different reference sources available.· In addition the book also has the following pedagogical features:· Industrial application case studies.· Crossword puzzles/do it
yourself exercises/assignments to help with self-assessment. The solutions to these have also been provided. · Glossary of terms.· References/web links/bibliography - generally at the end of every concept.CD Companion:To ensure that concepts can be practiced for deeper understanding at low cost, the book is accompanied with a CD containing:· Step-by-step HandsOn manual on:ü An open source tool, Pentaho Data Integrator (PDI) to explain the process of extraction of data from multiple varied sources.ü MS Excel to explain the concept of analysis.ü MS Access to generate reports on the analyzed data.· An integrated project that encompasses the complete life cycle of a BI project. About The Book: The book promises to be a
single source of introductory knowledge on business intelligence which can be taught in one semester. It will provide a good start for first time learners typically from the engineering and management discipline. Business Intelligence subject cannot be studied in isolation. The book provides a holistic coverage beginning with an enterprise context, developing deeper
understanding through the use of tools, touching a few domains where BI is embraced and discussing the problems that BI can help solve. It covers the complete life cycle of BI/Analytics project: Covering operational/transactional data sources, data transformation, data mart/warehouse design-build, analytical reporting, and dashboards. To ensure that concepts can be
practiced for deeper understanding at low cost, the book is accompanied with step-by-step hands-on manual in the CD.
Packed with 2013 and 2014 cases, FUNDAMENTALS OF BUSINESS LAW TODAY: SUMMARIZED CASES, 10e covers core business law topics like contracts and sales in a concise paperback. Summarized cases integrated throughout the text illustrate key points of law without unnecessary detail. Intended for the one-term course focused primarily on contracts and sales,
the text condenses the latest legal topics--including cyberlaw, health-care, financial reform, and more--for quick comprehension. An entire chapter is devoted to Internet Law, Social Media, and Privacy. Current, abbreviated, and affordable, FUNDAMENTALS OF BUSINESS LAW TODAY: SUMMARIZED CASES, 10e provides an easy-to-understand alternative to traditional
Business Law texts. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
This textbook gives a comprehensive overview of the key principles of business marketing. The reader will be introduced into methods and theories in order to understand business markets and marketing better. Not only are the principles of business marketing addressed, but also deep knowledge of organizational buying and market research on business markets.
The book sets the stage for developing marketing programs for business markets in their different facets.
This book describes how marketing organizations successfully move from product concept to the creation of a successful brand, and explains the key tools used to develop branding. It introduces selling theories and the principles of consumer behaviour, and documents the creation and development of brands using real-world examples. It goes on to explain strategic
pricing, methods of distribution, market research, strategic thinking and the promotion of these brands through advertising. The Fundamentals of Marketing is fully illustrated with up-to-the-minute examples and case studies, including Amazon, Bling H20 and Tap'd NY, Petstages, Red Bull and Wal-Mart.
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Fundamental Rights and the Legal Obligations of Business
Fundamentals of Business Statistics, 2nd Edition
Fundamentals of Business Marketing Education
This textbook covers the entire Business Process Management (BPM) lifecycle, from process identification to process monitoring, covering along the way process modelling, analysis, redesign and automation. Concepts, methods and tools from business management, computer science and industrial
engineering are blended into one comprehensive and inter-disciplinary approach. The presentation is illustrated using the BPMN industry standard defined by the Object Management Group and widely endorsed by practitioners and vendors worldwide. In addition to explaining the relevant conceptual
background, the book provides dozens of examples, more than 230 exercises – many with solutions – and numerous suggestions for further reading. This second edition includes extended and completely revised chapters on process identification, process discovery, qualitative process analysis,
process redesign, process automation and process monitoring. A new chapter on BPM as an enterprise capability has been added, which expands the scope of the book to encompass topics such as the strategic alignment and governance of BPM initiatives. The textbook is the result of many years of
combined teaching experience of the authors, both at the undergraduate and graduate levels as well as in the context of professional training. Students and professionals from both business management and computer science will benefit from the step-by-step style of the textbook and its focus on
fundamental concepts and proven methods. Lecturers will appreciate the class-tested format and the additional teaching material available on the accompanying website.
Strategy is about creating a plan to differentiate your business from the competition and to gain a competitive advantage. This book is about the fundamentals of strategic planning for the small business owner and his or her leadership team. Strategic planning is an essential process for every
size business. While large businesses may have more resources and time to devote to strategic planning, small businesses have the advantage of being close to their stakeholders and the ability to move quickly.
Fundamental Business Economics, Second Edition provides the theory and practice of the fundamental principles of business economics. The book is organized into five sections. The first part, introduction to business practice, discusses the essential nature of business economic activity, the
scientific method used in practicing business economics, and the interaction between the firm and its environment. Part 2 focuses on entrepreneurship and the management function. The basic founding considerations which may be approached from the angle of the economic principle, and which may
be controlled by management are considered in Part 3. The fourth part elaborates the specialized business functions. The final chapter reflects on business economics as a science. It looks at the historical trends in the development of business economics concluding with business economics to
be in a position among the natural and cultural sciences. Business researchers, economists, and students will find the book very insightful.
Corporations can significantly affect the fundamental rights of individuals. This book investigates what legal obligations they have to respect, protect and realise these rights. In doing so, it addresses important conceptual issues surrounding fundamental rights. From an investigation of
existing legal models, a clear structural similarity surfaces in how courts make decisions about corporate obligations. The book seeks to systematise, justify and develop this emergent 'multi-factoral approach' through examining key factors for determining the substantive content of corporate
obligations. The book defends the use of the proportionality test for ascertaining corporations' negative obligations and outlines a novel seven-step test for determining their positive obligations. The book finally proposes legal and institutional reforms - on both the national and
international levels - designed to enhance the quality of decision-making surrounding corporate obligations, and embed fundamental rights within the corporate structure and the minds of key decision-makers.
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Make the most of your ability to teach business-to-business marketing! Fundamentals of Business Marketing Education: A Guide for University-Level Faculty and Policymakers examines the essential issues of teaching business-to-business marketing courses at all four university levels. An international network of educators and practitioners addresses the
real concerns you have about developing a curriculum and formulating policy, taking into account the social and economic considerations you face in dealing with practical, methodological, and theoretical business marketing issues. Combining scholarly analysis with practical presentation and style, the book is the comprehensive reference you need to
make sure your students have a thorough understanding of the interactive circle that connects instruction, research, and the corporate business world. Fundamentals of Business Marketing Education presents original papers that address the pedagogic and content issues you face at each level of university instruction—doctoral studies, executive
education, graduate, and undergraduate studies. Each section is accompanied by scholarly commentary for added perspective, helping you to form your own style of course implementation. The book also includes a comparative review of business marketing textbooks, examining the nuts and bolts of writing for university-level instruction—content, style,
textbook features, and the “street smarts” needed to deal with publishers. Topics addressed in Fundamentals of Business Marketing Education include: the status of and prospects for doctoral programs in business-to-business marketing making business marketing more prominent in master’s programs linking content to practice in undergraduate
business marketing courses the impact of alternative technologies on delivering business-to-business marketing education teaching business marketing in the 21st century a comparative review of business marketing textbooks and much more! Fundamentals of Business Marketing Education: A Guide for University-Level Faculty and Policymakers is an
essential resource for educators working to confirm the importance of business education and its contribution to society. Anyone who teaches marketing—from full professor to occasional adjunct—will find this book invaluable for making the most of your ability to teach business-to-business marketing.
Get a thorough review of vital research issues! Fundamentals of Business Marketing Research examines recent industrial/business research, evaluates its current effectiveness, and offers suggestions for future use. This unique book includes and is based on “Business Marketing: A Twenty Year Review,” a thorough study of industrial/business research
from 1978-1997 with critical commentary from a distinguished panel of business academics and the response of the study's authors. The combination of critiques, insights, and viewpoints will challenge you to think beyond the traditional role of B2B marketing into a future that's anything but business as usual. Through an unusual format that gives you
access to critical academic analysis, Fundamentals of Business Marketing Research presents a comprehensive review of vital research areas, including marketing to businesses/institutions/governments; buyer-seller relationships; computer use for business marketing; industrial segmentation; channel management and development; physical distribution;
advertising; and public relations. The book’s give-and-take is equally focused on areas that have traditionally received a larger share of the research effort (organizational buyer behavior, business marketing strategy and planning, industrial selling and sales management) and those that have taken a back seat in terms of research attention (computers and
ethical business marketing). The original study, its criticisms, and the authors’ subsequent assessment spotlight major themes, individual contributions, and future trends in major topic areas, including: business marketing strategy organizational buying behavior and purchasing management business marketing research methodology products/services
pricing management issues distribution/logistics and supply chain management promotion Fundamentals of Business Marketing Research is equally effective as a practical guide for professionals and researchers, and as an academic text for doctoral studies.
Fundamentals of Economics for Business is an innovative text designed specifically for students in business education programs. It provides a comprehensive yet accessible introduction to the key economic issues relevant to present or future business decision-makers. Reflecting the requirements of globalization, the content is international in scope and is
applicable worldwide. The material is easily adaptable to courses of different lengths and educational objectives, including a one-semester MBA course, economics courses in an undergraduate commerce or business degree, or an executive MBA program.This second edition adds significant new material on production costs, managerial economics, growth
and competitiveness, and includes new case studies with applications to international business.
Developing and maintaining a disciplined management system provides any organization with a blueprint for exceptional performance and success. Indeed, for larger multinational corporations, a management system is a critical component for sustainable growth and performance management. In this book, the authors discuss a series of fundamentals for
creating an operationally excellent management system (OEMS). The book also examines the business performance impact of an OEMS across leading gas and oil organizations, such as Exxon Mobil, BP, Suncor, and Chevron. In 7 Fundamentals of an Operationally Excellent Management System, the authors discuss each fundamental in detail and provide
the supporting training and workshop materials that are essential for integrating these fundamentals into the business processes of the organization. The seven fundamentals identified by the authors provide a sequential approach for developing and executing an OEMS across any organization. Integrating sound organizational and business practices with
personnel and process safety management principles, the book is an invaluable resource for organizations seeking operational discipline and excellence. Well-supported with graphics and practical examples, the book provides a simple pathway for an organization to evolve its management system into an OEMS designed to reduce workplace incidents and
improve business performance on a sustainable basis. The management system principles discussed in the book are intended for the business leader who is motivated to transition his or her organization from ordinary, through best in class, to an organization of world-class stature and performance.
Fundamentals of Business (black and White)
Business Management in Transport 1
Fundamentals of Space Business and Economics
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7 Fundamentals of an Operationally Excellent Management System
Notebook / Journal, write down everything - use it for ideas, a to-do list, phone numbers, memories, a diary or planner. Your new notebook: high-quality cover great themed design personalized name 100 pages lined white paper 6 x 9 inch size Cool Notebook are perfect for:
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“The business environment is so uncertain that no can afford to miss a step. Some forces are out of out control–recessions, cutbacks, layoffs. But being the best we can be at our job is not. We have total control over that.” --From the Introduction of The Six Fundamentals
of Success Everyone has his or her own style at work. But if you look at the people who are successful, you’ll see similarities. They always do the most important things first--they know how to prioritize. They can sum up how their company stands out from the pack in only
a few minutes. They work with a sense of urgency, every day. These are the kinds of qualities and habits that never go out of style. Moreover, they are crucial to any successful career and life. By pursuing them regularly, you and your company are more likely to get ahead.
In The Six Fundamentals of Success, CEO and business consultant Stuart Levine spells out exactly how to practice the constants of business success--whether it’s satisfying customers, developing strong relationships, or communicating clearly--through six fundamental
principles, gained from decades of experience working with top executives. But it’s the way Levine zeroes in on these fundamentals--add value, communicate well, deliver results, act with integrity, invest in relationships, and gain perspective--and brings them to life
through dozens of pithy, to-the-point rules that makes the book so practical and useful. With no-nonsense lessons like “Face time counts,” “Do breakfast,” and “Share the good news--and the bad,” Levine offers concrete examples of how to behave, respond, and motivate
others. Aimed at business people and entrepreneurs at all levels, whether they work in companies large or small, The Six Fundamentals of Success provides the smart, action-oriented guidance people need in today’s challenging climate.
This book "covers the following topics in business: Teamwork; economics; ethics; entrepreneurship; business ownership, management, and leadership; organizational structures and operations management; human resources and motivating employees; managing in labor union
contexts; marketing and pricing strategy; hospitality and tourism, accounting and finance, and personal finances"--web site.
(Black & White version) Fundamentals of Business was created for Virginia Tech's MGT 1104 Foundations of Business through a collaboration between the Pamplin College of Business and Virginia Tech Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative Commons-NonCommercial ShareAlike 3.0 license.
Fundamentals of Business Organizations for Paralegals
Fundamentals of Business Process Management
Fundamentals of Business Communication: Student Workbook
The Six Fundamentals of Success
Fundamental Business Economics
Fundamentals of Business, Third Edition
The globalization of the competitive landscape has forced companies to fundamentally rethink their strategies. Whereas once only a few industries such as oil could be labeled truly global, today many-from pharmaceuticals to aircraft to computers-have become global in scale and scope. As a consequence, creating a global
competitive advantage has become a key strategic issue for many companies. Crafting a global strategy requires making decisions about which strategy elements can and should be globalized and to what extent.
Fundamentals of Business Statistics is intended to serve as a core textbook for undergraduate students of BBA, BCA, B Com and CA, ICWA and those who need to understand the basic concepts of business statistics and apply results directly to real-life business problems. The book also suits the requirement of students of
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AMIE, who need both theoretical and practical knowledge of business statistics. The second edition has been extensively revised with the objective of enhancing and strengthening the conceptual, as well as practical knowledge of readers about various techniques of business statistics. Its easy-to-understand approach will
enable readers to develop the required skills and apply statistical techniques to decision-making problems. With a completely new look and feel, this book will facilitate the teaching of business statistics techniques as well as enhance the learning experience for students. New in This Edition • Completely revised and
reorganized text to make explanations more cogent through relevant and interesting examples. • Large number of new business-oriented solved as well as practice problems representing the various business statistics techniques. • Explanations well illustrated with numerous interesting and varied business-oriented
examples. • Pedagogical features like Conceptual Questions, Self Practice Problems with Hints and Answers. • Complete conformity to the latest trends of questions appearing in universities and professional examinations.
This is the complete, up-to-date guide to creating a successful new venture. Using real-life examples, it helps you assemble every piece of the puzzle: you, your team, your opportunity, your business concept and revenue model, your resources, and your successful launch, execution, and growth. The authors illuminate
entrepreneurial mindsets, motivation, attitudes, and leadership, and cover the entire process of starting a company, from idea through your first four years of operations. You’ll learn how to recognize, define, test, and exploit opportunities; transform ideas into revenue models that earn sustainable value; demonstrate
viability to funders; establish a strong ethical and legal foundation for your concept; and build a thriving team to execute on it.
Publisher Description
The Fundamentals of Marketing
Strategic Planning
Mastering Business Markets
Fundamentals of Sport Marketing
FUNDAMENTALS OF BUSINESS ANALYTICS (With CD )
Fundamentals of Leisure Business Success
Designed to help students review content, apply knowledge, and develop critical-thinking skills. A wide variety of activities are provided for various learning styles. This supplement is a consumable resource, designed with perforated pages so that a given chapter can be removed and turned in for grading or checking.
This book provides an overview of key topics related to space business and management. Case studies and an integrative section are included to illustrate the fundamental concepts and to build intuition. Key topics in the field, such as risk management and cost management, are covered in detail.
This book aims to help up and coming managers, students still in training or managers with a technological background to get familiar with to the way in which companies and institutions operate. The book is also of interest to professionals with different backgrounds who are interested in adopting a systematic approach to management problems. The business management approach adopted in
this book is: 1. directed towards processes and the relevant accompanying functions; 2. dealing with the application of the systems and model approach; 3. interdisciplinary. The book is no manual. The aim is rat.
This comprehensive textbook considers all of the key business, management and technical issues of e-Business, examining and explaining how technologies can help organizations in both the public and private sectors conduct business in new ways. After addressing the changing nature of the e-Economy and the impact of the dot.com 'bubble' of the late 1990s, Eckersley, Harris and Jackson go on
to analyse key software developments and the impact these have had on organizational practices. They then outline the legal and ethical frameworks of e-Business, and consider how companies use various e-commerce tools to enter new markets. Finally, they trace the progress public sector organizations have made in adopting e-Business practice. This is an accessible, jargon-free and focused
textbook that offers readers both a technical and managerial overview of the issues surrounding e-Business. It uses illustrative cases and discussion questions to help students and managers in organizations not only to familiarize themselves with e-Business but also to equip themselves with the skills to challenge and analyze the changing business environment.
A Guide for University-Level Faculty and Policymakers
The Fundamentals of Management
The Fundamentals of Business Accounting
Somehow I Manage - Notebook
Fundamentals of Business-to-Business Marketing
Essential Concepts All Lawyers Need to Know

Cover -- Half Title -- Title -- Copyright -- Original Title -- Original Copyright -- PREFACE -- ACKNOWLEDGEMENTS -- CONTENTS -- SUMMARY OF THE CONTENTS OF EACH CHAPTER -- PART I EXTERNAL RELATIONS OF MANAGEMENT -- 1. Relations with customers -- 2. Relations with the State -- 3. Relations with Shareholders, Suppliers and the Public -- 4. Organisation and external relations -- PART II
INTERNAL RELATIONS OF MANAGEMENT -- Section I -Organisation -- 5. Elements of organisation -- 6. Theory of organisation -- 7. Costs and savings of organisation -- 8. Principles of subordination -- 9. Organisational groups -- 10. The human element in organisation -- Section II-Industrial Relations -- 11. Industrial Relations -- Section III-General and Special Management -- 12. The nature and task of general management -- 13.
Finance management -- 14. Purchasing management -- 15. Production management -- 16. Marketing management -- 17. Personnel management -- 18. Development management -- PART III THE INDIVIDUAL MANAGER -- 19. The person and the task -- 20. The making of managers -- 21. Rewards for managers -- APPENDIX-Questions on the contents of each chapter
Fundamentals of International Business 1st Asia Pacific Edition is an introductory international business text ideal for use at the undergraduate level. While providing a broad overview of international business as it is conducted around the globe, a key differentiating theme of the text is its focus on the rapidly growing Asian region. This focus is achieved through analysing the increasing efforts of Australian, New Zealand, European and
United States firms in conducting international business in these Asian markets, as well as the activities of organisations from Australian, New Zealand and Asian countries expanding into the lucrative markets of the United States and Europe. Today's fast-paced, competitive and increasingly globalised business environment presents both new challenges and opportunities for international business managers. Fundamentals of International
Business 1st Asia-Pacific Edition provides readers with the key knowledge and practical skills necessary to successfully conduct international business in our region, namely: An appreciation of the cultural differences of markets in the Asia-Pacific and how to deal with this diversity Broad understanding of the range of economic, political and legal issues that can affect the success of international business ventures Literacy in financial
terminology and awareness of the impact of international financial markets and instruments on business operations Information on government assistance programs for export development An evaluation of alternative market entry strategies International trade trends An outline of the international marketing, supply chain and human resource management issues likely to be encountered This visually stunning, full colour text makes
extensive use of maps, tables, graphs and charts to present key concepts and information clearly and concisely. Its solid theoretical base coupled with a wealth of practical examples and activities makes it the ideal resource for contemporary international business managers, students and lecturers in the Asia-Pacific region. Features in each chapter: Learning Objectives: Each chapter of the text is structured around learning objectives. These
numbered objectives are identified at the start of the chapter, explained in detail within the chapter, and then concisely addressed in the summary section at the end of the chapter. Opening Case Studies: The international business activities of a real world organisation are featured at the start of each chapter. Spotlights: These boxed features within each chapter offer concrete examples of the issues confronting international business decisionmakers. Culture Clues: Interspersed throughout the text are 'Culture Clues' boxed features that provide practical tips and insights into different cultures, highlighting the diversity of markets in the Asia-Pacific region. Fast Facts: Presented in a Q and A format, these facts provide interesting ‘one liner' style key information about various Asia-Pacific markets. Marginal Glossary: An extensive marginal glossary makes it easier for students to
locate and understand key terms. The end-of-the-book glossary contains all key terms and definitions in a convenient alphabetical form. Maps: To increase the geographic literacy of students, the text contains excellent maps that provide the lecturer with the means to demonstrate concepts visually, such as political blocs, socioeconomic variables, and transportation routes Closing Case Studies: Key concepts from each chapter are explored
by analysing the experiences of real world organisations. Review Questions and Critical Skill Building Activities: The review questions and critical skill building activities are complementary learning tools that allow students to check their understanding of key issues, to think beyond basic concepts and apply their knowledge. On the Web Activities: Each chapter contains two to three Internet exercises where students are asked to explore
the Web and further research important international business topics.
The 2nd international edition of Fundamentals of Business Information Systems continues to offer a concise overview of the key principles of information systems, using the same nine-chapter format as the original US text, but with new content and updated global examples threaded throughout. Readers gain a captivating overview of the IS discipline and the rapidly changing role of today's IS professional. New references and cases in
each chapter bring the latest IS topics and examples to the forefront, clearly demonstrating the emphasis today's organizations place on innovation and speed.Seasoned authors Ralph Stair and George Reynolds are joined by Thomas Chesney (Nottingham University Business School) and together they weave the fundamentals of managing information systems into an understandable and engaging text that is mapped specifically to the
requirements of students studying in the United Kingdom, Europe, the Middle East and Africa. Its concise overview of IS provides readers with the knowledge they need to function more effectively as workers, managers, decision makers, and organizational leaders in business today.This textbook is autopackaged with Coursemate. CourseMate brings course concepts to life with interactive learning, study, and exam preparation tools that
support the printed textbook and the textbook-specific website. CourseMate includes an integrated eBook and interactive teaching and learning tools including quizzes, flashcards, videos, and more and an EngagementTracker, a first-of-its-kind tool that monitors student engagement in the course.
"Fundamentals of Sport Marketing" has long been the premier textbook in its field, and this updated, expanded fourth edition once again delivers superior content for aspiring sport marketers. As the most contemporary, comprehensive text of its kind, Fundamentals of Sport Marketing, 4th Edition, is a must-have resource for current data, trends, and concepts critical to success in the ever-changing world of sport. Students just beginning to
explore their options in the sporting industry will gain a firm foundational understanding of sport marketing principles and strategies. As they explore the text, they will encounter a broad range of topics, including in-depth analyses of marketing mix components, media relations in sport, and use of licensing and logos in the sport industry. A brand-new chapter covers social media and its increasing impact on sport marketing. The authors,
Dr Brenda Pitts and Dr David K Stotlar are internationally well-known experts in the sport industry. Their extensive experience both consulting and working in the field allows them to share their unique insights with the newest generation of sport marketers.
Business Fundamentals
Fundamentals of Business Writing
A Business Model Approach
The Fundamentals of Business Writing:
Fundamentals of International Business
Fundamentals for Becoming a Successful Entrepreneur
This book presents a comprehensive and systematic introduction to transforming process-oriented data into information about the underlying business process, which is essential for all kinds of decision-making. To that end, the authors develop step-by-step models and analytical tools for obtaining high-quality data structured in such a way that complex analytical tools can be applied. The main emphasis is on process mining and
data mining techniques and the combination of these methods for process-oriented data. After a general introduction to the business intelligence (BI) process and its constituent tasks in chapter 1, chapter 2 discusses different approaches to modeling in BI applications. Chapter 3 is an overview and provides details of data provisioning, including a section on big data. Chapter 4 tackles data description, visualization, and reporting.
Chapter 5 introduces data mining techniques for cross-sectional data. Different techniques for the analysis of temporal data are then detailed in Chapter 6. Subsequently, chapter 7 explains techniques for the analysis of process data, followed by the introduction of analysis techniques for multiple BI perspectives in chapter 8. The book closes with a summary and discussion in chapter 9. Throughout the book, (mostly open source)
tools are recommended, described and applied; a more detailed survey on tools can be found in the appendix, and a detailed code for the solutions together with instructions on how to install the software used can be found on the accompanying website. Also, all concepts presented are illustrated and selected examples and exercises are provided. The book is suitable for graduate students in computer science, and the dedicated website
with examples and solutions makes the book ideal as a textbook for a first course in business intelligence in computer science or business information systems. Additionally, practitioners and industrial developers who are interested in the concepts behind business intelligence will benefit from the clear explanations and many examples.
to follow
Offers the health care professional with the information to answer the 'what, where, how, and when' questions that come up when transforming a health care practice idea into a successful business. This book is suitable for master and doctorate level students preparing for the professional world.
Easy to read and conducive to discussion, Fundamentals of Leisure Business Success: A Manager‘s Guide to Achieving Success in the Leisure and Recreation Industry takes a practical, upbeat look at the worlds largest industry--leisure and recreation--and gives you practical tips and surefire strategies for making your own profit or nonprofit leisure
Fundamentals of Business Information Systems
9 Ways to Be Brilliant at the Basics of Business
Cengage Advantage Books: Fundamentals of Business Law Today: Summarized Cases
A Manager's Guide to Achieving Success in the Leisure and Recreation Industry
Fundamentals of Global Strategy
Fundamentals of Business Marketing Research
Now in its Seventh Edition, Fundamentals of Business Organizations for Paralegals by Deborah E. Bouchoux offers concise coverage of every form of business organization in the United States. In a readable and concise format, Fundamentals of Business Organizations for Paralegals discusses the nature of each form of business; the advantages and disadvantages of each type of organization, business operation and
management; transferability of ownership; formation and dissolution of the business; and the tax implications for each type of organization. With a straightforward treatment of all pertinent topics, Deborah E. Bouchoux expertly balances substantive discussion with practical guidance for the paralegal. Enhanced by excellent pedagogy, the text engages students with the material and ensures comprehension of key
topics. New to the Seventh Edition: All new case illustrations and end-of-chapter discussion and Net Worth questions New and updated charts Discussion of the Corporate Transparency Act of 2021 Discussions of the shift away from the shareholder primacy doctrine to a new standard for corporate responsibility in which the interests of other stakeholders are considered when corporations take action Examination of
green and social bonds, by which corporations fund eco-friendly projects or raise funds for social projects such as affordable housing An entirely new section in Chapter Ten on governance trends, especially ESG issues, such as improving diversity in the boardroom and proposals to combat climate change The effect of the #MeToo and Black Lives Matter movements on businesses The significance of the COVID-19
pandemic in various business-related issues Professors and students will benefit from: Thoughtful text tailored to a shorter course Timely coverage of new trends and topics Excellent pedagogy and well-written text make a dense topic accessible Helpful visual aids and charts that illustrate and highlight important topics Sample forms that appear in context throughout the book Discussion of the role of the paralegal in
each chapter
Fundamentals: 9 Ways to Be Brilliant at the Basics of Business explores the core essentials of operating successful organizations in the Digital Age. Chockablock-full of detail, specifics and bite-sized content perfect for 21st Century business professionals.
A ground-breaking approach to writing with a greater focus on planning and revising documents. When you complete this book, you will know how to write with clarity and style, so your ideas come across clearly and quickly. You’ll become a sharp-eyed critic, constantly spurring yourself to do better. Best of all, you’ll learn by doing—by building and evaluating your own business letter. You’ll discover how to avoid
writer's block by making writing a process with a beginning, middle, and end. You will learn how to: • Sharpen your competitive edge through good, clear writing • Make sure your written words say exactly what you mean • Identify words and phrases that get in the way of clear, concise communication • Quickly analyze, organize, write, and revise any document • Use expressive words; keep sentences and paragraphs
short; keep thoughts simple • Use techniques that involve the reader and create the feeling of personal communication • Format documents so they're inviting to look at and easy to read. This is an ebook version of the AMA Self-Study course. If you want to take the course for credit you need to either purchase a hard copy of the course through amaselfstudy.org or purchase an online version of the course through
www.flexstudy.com.
At Corporations and Governments
Fundamentals for Small Business
EBook Edition
Fundamentals of the Legal Environment of Business
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