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New York magazine was born in 1968 after a run as an insert of the New York Herald Tribune
and quickly made a place for itself as the trusted resource for readers across the country. With
award-winning writing and photography covering everything from politics and food to theater
and fashion, the magazine's consistent mission has been to reflect back to its audience the
energy and excitement of the city itself, while celebrating New York as both a place and an
idea.
Contrary to popular belief, most entrepreneurs don't like risk. While they are not afraid to take
chances, the most successful entrepreneurs do what they can to anticipate, minimize, and offset
risk at every opportunity, insists Bob Reiss, who in his own flourishing entrepreneurial career
has managed to turn risk reduction into a science. Now this successful self-starter, whose
exploits have been featured in The Wall Street Journal and have become case studies for
Harvard Business School classes, shares the lessons of a lifetime. By following his own
prescription for managing risk, and using real-life success stories from experienced
entrepreneurs, Reiss covers every obstacle the entrepreneur is likely to encounter. Where do
ideas come from and how do you get started? Where can you find money and expert advice?
How do you hire the best people and build credibility? How do you get orders and reorders?
How do you develop and introduce successful products? Should you go public? Through every
step in the process, Reiss emphasizes how risk can be anticipated, managed, and significantly
reduced. Full of practical suggestions and insights, this easy-to-read book is an indispensable
guide for anyone thinking about starting a business and particularly for those would-be
entrepreneurs without experience or much capital. It is equally valuable to entrepreneurs
looking for ways to make their businesses more successful.
Television: the medium we love, the medium we love,to hate and the medium that changed the
world.,Larry Brody offers a unique look at this,cultural phenomena - how it evolved as a
business,as a form of entertainment, how it affected us and,the technological advances that
have developed.,Brody offers a history of the industry,and his own perceptions and experiences
of,television. in the hands of Larry Brody this new,addition to the Turning Points series is
as,entertaining and satisfying as a night of really,good TV.
American Magazines Since 1900
Hearings Before the Permanent Subcommittee on Investigations of the Committee on
Governmental Affairs, United States Senate, One Hundred Sixth Congress, First Session,
March 8 and 9, 1999
TV Guide
The Official Collectors Guide
The 1950s
New York Magazine
Substantially updated, this revised edition of Why Viewers Watch presents recent
research, overlooked past studies and fresh survey data to offer an alternative
perspective on the role of television and how it serves its viewers
psychologically. Fowles argues that television is a `grandly therapeutic force' - a
tension-reliever of great benefit to viewers. He also examines the phenomenon of
media snobbery - anti-television attitudes proliferated by those who want to feel
superior to others by denigrating television viewing.
A forty-year history of the largest circulated magazine in the United States
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reveals TV Guide's erratic stances on social issues and chronicles how the
publication moved from an industry watchdog to a more commercial, popular
format.
A guide to collecting the television magazine which includes fifty years of
national and regional covers, a history of television programming, a publication
history of the guide, and a table of the current market value for each issue.
Another Big Book of TV Guide Crossword Puzzles
An Encyclopedia of Social, Political, Cultural, and Economic History
A TV Guide Magazine Report
Hearing on National Defense Authorization Act for Fiscal Year 2001--H.R. 4205
and Oversight of Previously Authorized Programs Before the Committee on
Armed Services, House of Representatives, One Hundred Sixth Congress,
Second Session
InfoWorld
Hundreds of Crossword Puzzles from the TV Guide Archives!

From the outbreak of the Cold War to the rise of the United States as the last
remaining superpower, the years following World War II were filled with
momentous events and rapid change. Diplomatically, economically, politically,
and culturally, the United States became a major influence around the globe. On
the domestic front, this period witnessed some of the most turbulent and
prosperous years in American history. "Postwar America: An Encyclopedia of
Social, Political, Cultural, and Economic History" provides detailed coverage of all
the remarkable developments within the United States during this period, as well
as their dramatic impact on the rest of the world. A-Z entries address specific
persons, groups, concepts, events, geographical locations, organizations, and
cultural and technological phenomena. Sidebars highlight primary source
materials, items of special interest, statistical data, and other information; and
Cultural Landmark entries chronologically detail the music, literature, arts, and
cultural history of the era. Bibliographies covering literature from the postwar era
and about the era are also included, as are illustrations and specialized indexes.
Grade-specific exercises and practice tests to prepare students for various
standardized tests including the California Achievement Tests, the Iowa Tests of
Basic Skills, and the Stanford Achievement Tests.
Film and television create worlds, but they are also of a world, a world that is
made up of stuff, to which humans attach meaning. Think of the last time you
watched a movie: the chair you sat in, the snacks you ate, the people around
you, maybe the beer or joint you consumed to help you unwind--all this stuff
shaped your experience of media and its influence on you. The material culture
around film and television changes how we make sense of their content, not to
mention the very concepts of the mediums. Focusing on material cultures of film
and television reception, The Stuff of Spectatorship argues that the things we
share space with and consume as we consume television and film influence the
meaning we gather from them. This book examines the roles that six different
material cultures have played in film and television culture since the
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1970s--including video marketing, branded merchandise, drugs and alcohol, and
even gun violence--and shows how objects considered peripheral to film and
television culture are in fact central to its past and future.
FTC review (1977-84)
An Introduction to Mass Communication
Plunkett's Entertainment & Media Industry Almanac 2008
Comic-Con Special from the Editors of TV Guide Magazine
Standardized Test Practice for 3rd Grade
Media and Culture
In these pages you will find the story of my life, an average shmuck
who's looking for that special formula to make life meaningful. In a
very haphazard way, I explored the different avenues to fulfillment, or
perhaps more exactly, I willingly responded to the blow of the wind. It
cost me several years of my life, my only chance at education, my
relationship with my parents and my formerly acute senses, but it is
my belief that God himself had a plan for my life, and I was just thicksculled enough to need those times to learn how wrong my choices
could be. In the end, He directed me to Himself, and I've never been
the same since...
Carefully drawing on interdisciplinary communication research, The
Republic of Mass Culture presents a lively analysis of the shifting
objectives and challenges of the media industries.
"Taking a page from the legendary magazine publisher Henry Luce,
who termed the twentieth century `the American century,' David E.
Sumner aptly adapts his magazine history book and names it The
Magazine Century. The book scans the magazines of the twentieth
century and provides the reader with a carefully crafted buffet of
historical nuggets---enough to engage its audience with an amazing
experience that leaves them satisfied and wanting more at the same
time. The love affair with magazines that this book offers is a
historical asset to anyone thinking of starting, studying, or even
dreaming about launching a new magazine. It is the cornerstone of
our past, from which we can live our present and better prepare for
our future. A must-read for anyone who ever doubts the power of
magazines and their place in our history."---Samir Husni, Professor of
Journalism and Director, Magazine Innovation Center, University of
Mississippi -Changing Channels
The Complete Guide to Movies on Vhs, Dvd, and Hi-def Formats
Social TV
Military Installations and Facilities Subcommittee Hearings on Division
B--military Construction (H.R. 4205) : Hearings Held March 2, 9, and
16, 2000
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The Ultimate Resource to Television Programs on DVD
Television
AMERICA’S #1 BESTSELLING TELEVISION BOOK WITH MORE THAN HALF A MILLION
COPIES IN PRINT– NOW REVISED AND UPDATED! PROGRAMS FROM ALL SEVEN
COMMERCIAL BROADCAST NETWORKS, MORE THAN ONE HUNDRED CABLE
NETWORKS, PLUS ALL MAJOR SYNDICATED SHOWS! This is the must-have book for
TV viewers in the new millennium–the entire history of primetime programs in one
convenient volume. It’s a guide you’ll turn to again and again for information on every
series ever telecast. There are entries for all the great shows, from evergreens like The
Honeymooners, All in the Family, and Happy Days to modern classics like 24, The
Office, and Desperate Housewives; all the gripping sci-fi series, from Captain Video and
the new Battle Star Galactica to all versions of Star Trek; the popular serials, from
Peyton Place and Dallas to Dawson’s Creek and Ugly Betty; the reality show
phenomena American Idol, Survivor, and The Amazing Race; and the hits on cable,
including The Daily Show with Jon Stewart, Top Chef, The Sopranos, Curb Your
Enthusiasm, Project Runway, and SpongeBob SquarePants. This comprehensive guide
lists every program alphabetically and includes a complete broadcast history, cast, and
engaging plot summary–along with exciting behind-the-scenes stories about the shows
and the stars. MORE THAN 500 ALL-NEW LISTINGS from Heroes and Grey’s Anatomy
to 30 Rock and Nip/Tuck UPDATES ON CONTINUING SHOWS such as CSI, Gilmore
Girls, The Simpsons, and The Real World EXTENSIVE CABLE COVERAGE with more
than 1,000 entries, including a description of the programming on each major cable
network AND DON’T MISS the exclusive and updated “Ph.D. Trivia Quiz” of 200
questions that will challenge even the most ardent TV fan, plus a streamlined guide to
TV-related websites for those who want to be constantly up-to-date SPECIAL
FEATURES! • Annual program schedules at a glance for the past 61 years • Top-rated
shows of each season • Emmy Award winners • Longest-running series • Spin-off
series • Theme songs • A fascinating history of TV “This is the Guinness Book of World
Records . . . the Encyclopedia Britannica of television!” –TV Guide
It's no secret today's media landscape is evolving at a fast and furious pace — and
students are experiencing these developments firsthand. While students are familiar
with and may be using the latest products and newest formats, they may not
understand how the media has evolved to this point or what all these changes mean.
This is where Media and Culture steps in. The eighth edition pulls back the curtain and
shows students how the media really works, giving students the deeper insight and
context they need to become informed media critics.
InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels
and Topic Centers. InfoWorld also celebrates people, companies, and projects.
Why Viewers Watch
Journalism, Filmmaking, and Broadcasting in America Since 1941
Starting and Growing Your Own Business with Minimal Risk
Into The Cross-Walk
Encyclopedia of American Journalism
Marketing to Older Consumers
The electronic age is bringing sweeping changes to entertainment and media of all
kinds, including publishing, broadcasting and film. Multimedia, the Internet and other
digital media outlets for entertainment and information are being refined at a rapid rate.
Media giants are merging and making big acquisitions. This book covers these exciting
developments and provides profiles on hundreds of leading firms in film, radio,
television, cable, new media, and publishing of all types including books, magazines
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and newspapers. It contains thousands of contacts for business and industry leaders,
industry associations, Internet sites and other resources. You'll get in-depth profiles of
nearly 400 of the world's top Entertainment & Media firms: our own unique list of
companies that are the leaders in this field. Here you'll find complete profiles of the hot
companies that are making news today, the largest, most successful corporations in all
facets of the Entertainment and Media Business, from broadcasters to film production
companies, casino operators to theme park companies, publishers of books and
magazines to video game designers, and much more. Our corporate profiles include
executive contacts, growth plans, financial records, address, phone, fax and much
more. This innovative book offers unique information, all indexed and cross-indexed
more for each firm! Our industry analysis section provides an exceptional discussion of
business and market trends. The book includes statistical tables covering revenues for
several industry sectors. Purchasers of either the book or PDF version can receive a
free copy of the company profiles database on CD-ROM, enabling key word search and
export of key data.
This book was written to help practitioners more effectively design and market products
and services to the older consumer. It helps the reader understand how older
consumers behave in the marketplace and why they behave the way they do. The book
summarizes existing knowledge on their behavior in the marketplace, explains reasons
for consumer behavior in later life, and helps the reader translate knowledge into
marketing action.
Covering significant historical and cultural moments, public figures and celebrities, art
and entertainment, and technology that influenced life during the decade, this book
documents the 1950s through the lens of popular culture. • Presents a balanced
perspective on the decade that debunks the popular myth that the 1950s was uniformly
a happy, carefree time of wholesome fun and "the good old days" • Documents the
suburban transformation that drastically changed American society • Provides data that
shows television viewing statistics and viewer ratings that helps readers see the
influence of television media in the 1950s • Includes a section that explores how the
changes within the 1950s have a legacy that continue to affect our current cultural
climate
a report
A Handbook of Information for Strategy Development
Turning Points In Television
Television in Vietnam
A Reappraisal of Television's Effects
The Only Comprehensive Guide to the Entertainment and Media Industry

The Internet didn’t kill TV! It has become its best friend.Americans are watching more
television than ever before, andwe’re engaging online at the same time we’re tuning in.Social
media has created a new and powerful“backchannel”, fueling the renaissance of livebroadcasts.
Mobile and tablet devices allow us to watch andexperience television whenever and wherever
we want. And“connected TVs” blend web and television content into aunified big screen
experience bringing us back into our livingrooms. Social TV examines the changing (and
complex) televisionlandscape and helps brands navigate its many emerging and
excitingmarketing and advertising opportunities. Social TV topics include: Leveraging the
“second screen” to drive synched anddeeper brand engagement Using social ratings analytics
tools to find and targetlean-forward audiences Aligning brand messaging to content as it travels
time-shiftedacross devices Determining the best strategy to approach marketing viaconnected
TVs Employing addressable TV advertising to maximize contentrelevancy Testing and learning
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from the most cutting-edge emerging TVinnovations The rise of one technology doesn’t always
mean the end ofanother. Discover how this convergence has created new marketingopportunities
for your brand.
Thirty million loyal TV Guide� readers know where to find the best TV crosswords ever created.
Puzzles with television themes from the most widely read weekly magazine in the world make
this collection a television lover’s dream book. It’s spiral bound, oversize, and filled with
hundreds of crosswords that will challenge anyone’s television IQ. There are classic favorites
from the 1960s, ‘70s, ‘80s, and ‘90s; take a walk down memory lane, and answer “___ Masters
in Rin Tin Tin” (just 3 letters). Try the best contemporary crosswords from TV Guide�
Crosswords Magazine. All that, plus brain teasers and fun trivia quizzes offer hours of fun.
Each entry includes title, alternate title, one-to four-bone rating, year released, MPAA rating,
brief review, length, format, country of origin, cast, technical personnel, awards and made-fortelevision/cable/video designations.
Hearings on National Defense Authorization Act for Fiscal Year 2001--H.R. 4205 and Oversight
of Previously Authorized Programs Before the Committee on Armed Services, House of
Representatives, One Hundred Sixth Congress, Second Session
The Magazine Century
Low Risk, High Reward
Plunkett's Entertainment and Media Industry Almanac
The Republic of Mass Culture
TV Guide: TV on DVD 2006
This volume presents a nuanced look at an often romanticized yet surprisingly complex time in American
popular culture.
Addressing the growing popularity of television series and programs available on DVD, a fan's guide to TV
DVDs provides valuable lists of the shows and their DVD availability, along with a program overview;
information on leading actors/characters, number of disks, episodes, and extra features; and ratings of the
best series DVDs. Original.
The Encyclopedia of American Journalism explores the distinctions found in print media, radio, television,
and the internet. This work seeks to document the role of these different forms of journalism in the
formation of America's understanding and reaction to political campaigns, war, peace, protest, slavery,
consumer rights, civil rights, immigration, unionism, feminism, environmentalism, globalization, and more.
This work also explores the intersections between journalism and other phenomena in American Society,
such as law, crime, business, and consumption. The evolution of journalism's ethical standards is discussed,
as well as the important libel and defamation trials that have influenced journalistic practice, its legal
protection, and legal responsibilities. Topics covered include: Associations and Organizations; Historical
Overview and Practice; Individuals; Journalism in American History; Laws, Acts, and Legislation; Print,
Broadcast, Newsgroups, and Corporations; Technologies.
Trademarks
Material Cultures of Film and Television
Official Gazette of the United States Patent and Trademark Office
Pop Goes the Decade: The Fifties
The Stuff of Spectatorship
A Selection of Readings from TV Guide Magazine
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