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Twenty Two Tips On Typography
"A practical and highly visual guide to hand-lettering from renowned design studio House Industries, covering the history, methods, and foundational techniques of lettering, featuring case studies and typographical models of a range of lettering categories including serifs, sans serifs, and brush and script styles"-Explore the fundamentals of typography with this practical new guide. An instructional reader rather than historical survey, Design Elements: Typography Fundamentals uses well-founded, guiding principles to teach the language of type and how to use it capably. Designers are left with a solid ground on which to design with type. Limitless potential for meaningful and
creative communication exists—this is the field guide for the journey!
Adobe InDesign is the world’s premier page-layout tool, and its user-friendly yet sophisticated typographic controls are a big reason why. This updated edition of Nigel French’s InDesign Type, the first book to focus exclusively on the typographic features of InDesign, provides a comprehensive overview of the application’s vast array of type capabilities, from the
basics of character-level formatting to strategies for designing complex layouts using grids. With practical examples, loads of tips, and a wealth of illustrations, InDesign Type offers guiding principles for how to get the best-looking type in the most efficient way possible. InDesign Type is a rich resource for anyone who wants to master the fine points of typography and
works with Adobe InDesign.
An essential resource to using contemporary typefaces for effective communication Type is the handwriting of the 21st century, lending its expressive voice to the language of all written communication. Type Speaks is the first book to explore type as a medium that conveys emotions, concepts, and ideas, filled with hundreds of new fonts available through digital
foundries. Some exude joy, radiate serenity, or jangle the nerves; some sell or persuade or command or seduce. More than ever before, a great range of type choices, both conventional and unconventional, is available to graphic design professionals and nonprofessionals alike. In this new world, Type Speaks will be an essential reference for anyone crafting messages
in words.
Reading Picture Books with Children
Pretty Much Everything
Approachable Accessibility
Twenty Two Tips to Produce Patentable Inventions
A Graphic Style Manual for Understanding How Typography Affects Design
Design Elements, Typography Fundamentals
Planning for Success

This volume contains selections from the noted designer's Art Monograms and Letters plus his complete Art Alphabets and Lettering, comprising hundreds of layouts and letter styles ranging from simple to ornate.
We are working to make Barcelona a self-sufficient city of productive neighbourhoods at a human speed, within a hyper-connected and zero-emissions metropolis?.0The content of this book represents a wide selection of the plans and projects developed in the city of Barcelona in the period covering from the year 2011 to 2015, divided in types and thoroughly explained.
A "recipe book" of tips for creating typography includes 22 recommendations for designing workable, legible typography while simultaneously identifying 22 common mistakes to avoid, in a guide that also reveals professional designer secrets.
Typography Essentials: 100 Design Principles for Working with Type is a practical, hands-on resource that distills and organizes the many complex issues surrounding the effective use of typography. An essential reference for designers since 2009, Typography Essentials is now completely refreshed with updated text, new graphics and photos, and a whole new look. Divided into
four sections—The Letter, The Word, The Paragraph, and The Page—the text is concise, compact, and easy to reference. Each of the 100 principles, which cover all practical aspects of designing with type, has an explanation and inspiring visual examples drawn from international books, magazines, posters, and more. Typography Essentials is for designers of every medium in
which type plays a major role, and is organized and designed to make the process enjoyable and entertaining, as well as instructional.
A Book About Fonts
American Book Publishing Record
Type Rules!
Basics Typography 02: Using Type
Axioms for the Inventor
Art Alphabets, Monograms, and Lettering
Design Elements, Third Edition

Adhering to certain layout and grids standards and principles is important for any job from brochures, to annual reports, to posters, to websites, to publications. However, knowing how to bend the rules and make certain grids work for the job at hand takes skill. This book outlines and demonstrates basic layout/grid guidelines and rules through 100 entries including choosing a typeface, striving for rhythm
and balance with type, combining typefaces, using special characters and kerning and legibility. These essentials of grid design are critical to the success of any job.
Understand the realities of modern web accessibility and what considerations should be made to include everyone. There are hundreds of millions of people who are being left out every single day on the web due to disability or circumstance. The purpose of web accessibility is to remove barriers and bring the information, services, and functionality of the web to as many people as possible so they can be
included in this global community. This book makes the topic of web accessibility as approachable as possible to help every web professional become an accessibility advocate at their companies, on their projects, and in their communities. This discussion will go beyond the buzzword to explore the impact our designs and decisions have on real people, along with the ethical, legal, and financial incentives for
accessibility prioritization. For those who are ready to get started the book covers tools and techniques for testing websites or web applications for conformance to the Web Content Accessibility Guidelines. Because we very rarely work in a vacuum the book also covers how to educate your team or company management on web accessibility as well as persuading them to invest time and money in
accessibility. For those looking to start an accessibility practice at their company – or simply to ensure that nothing slips through the cracks – the book includes a guide to creating your very own accessibility action plan. Having a well-documented plan of action is an essential step in the long-term success of any initiative. Get started with web accessibility using Approachable Accessibility today. What You'll
Learn Discover various ways that website design can exclude or even harm users Gain an understanding of the Web Content Accessibility Guidelines (WCAG) 2.1 Put together an accessibility action plan for your organization Explore tools and techniques for evaluating your existing websites Who This Book Is For Web designers and developers who want to know more about web accessibility or just want to
know how to get started; tech leaders who need help building an accessibility practice or convincing their company to invest in web accessibility; project managers and owners making scope decisions for a project.
From principle to practice, get it all in the revised edition of the comprehensive introduction to typography. Type Rules: The Designer's Guide to Professional Typography, 3rd Edition is an up-to-date, thorough introduction to the principles and practices of typography. From the fundamentals to cutting-edge applications, this edition has everything today's serious designer needs to use type effectively.
Dozens of exercises reinforce authoritative coverage on such topics as how to select the appropriate type for the job, how to set type like a pro, how to avoid common mistakes, and how to design a typeface, as well as how to fully harness the power of major design packages such as InDesign? and QuarkXPress? -- with new coverage of their latest versions. This edition includes: New information on
OpenType, font management utilities, font web sites, and interactive typography. An expanded?history of type and an updated glossary of key terms. Exercises throughout to help reinforce the concepts presented in the book. A wealth of tried-and-true as well as recently developed type tips. More in-depth type issues, including scaling logos. "I've purchased and read just about every book on typography
written over the last twenty-five years. Ilene Strizver's Type Rules is one of the best. It's a book that will prove its value time and again." -- Allan Haley, Director of Words and Letters, Monotype Imaging "Type Rules is a must-have book for students and professionals alike. I highly recommend it." -- Prof. Ed Benguiat, world-renowned type designer and educator, School of Visual Arts
There was a time, as recently as the 1980s, when storefronts, murals, banners, barn signs, billboards, and even street signs were all hand-lettered with brush and paint. But, like many skilled trades, the sign industry has been overrun by the techno-fueled promise of quicker and cheaper. The resulting proliferation of computer-designed, die-cut vinyl lettering and inkjet printers has ushered a creeping sameness
into our visual landscape. Fortunately, there is a growing trend to seek out traditional sign painters and a renaissance in the trade. In 2010 filmmakers Faythe Levine, coauthor of Handmade Nation, and Sam Macon began documenting these dedicated practitioners, their time-honored methods, and their appreciation for quality and craftsmanship. Sign Painters, the first anecdotal history of the craft, features
stories and photographs of more than two dozen sign painters working in cities throughout the United States. With a foreword by legendary artist (and former sign painter) Ed Ruscha, this vibrant book profiles sign painters young and old, from the new vanguard working solo to collaborative shops such as San Francisco s New Bohemia Signs and New York s Colossal Media s Sky High Murals.
Plans and Projects for Barcelona, 2011-2015
Draplin Design Co.
Third Edition
Fourth Estate
House Industries Lettering Manual
Forthcoming Books
A hugely entertaining and revealing guide to the history of type that asks, What does your favorite font say about you? Fonts surround us every day, on street signs and buildings, on movie posters and books, and on just about every product we buy. But where do fonts come from, and why do we need so many? Who is responsible for the staid practicality of Times New Roman, the cool anonymity of Arial, or the irritating levity of Comic Sans (and the movement to ban
it)? Typefaces are now 560 years old, but we barely knew their names until about twenty years ago when the pull-down font menus on our first computers made us all the gods of type. Beginning in the early days of Gutenberg and ending with the most adventurous digital fonts, Simon Garfield explores the rich history and subtle powers of type. He goes on to investigate a range of modern mysteries, including how Helvetica took over the world, what inspires the
seeming ubiquitous use of Trajan on bad movie posters, and exactly why the all-type cover of Men are from Mars, Women are from Venus was so effective. It also examines why the "T" in the Beatles logo is longer than the other letters and how Gotham helped Barack Obama into the White House. A must-have book for the design conscious, Just My Type's cheeky irreverence will also charm everyone who loved Eats, Shoots & Leaves and Schott's Original
Miscellany.
Creatives are taught the rules of design by mentors and professors. We are told what to do and how to do it. "Follow the rules and color within the lines," they say. "Only use two fonts on a page and don't make your logo too complicated," they say. It's time for us to tell them to shove it. Creative Anarchy explains and explores both rule-following and rule-breaking design. It includes tips to throw design caution to the wind, designers' stories with galleries of work, and
creative exercises to help push your designs to the next level. Creative Anarchy is about great design and awesome ideas. You'll find sections specifically devoted to designing logos, posters, websites, publications, advertising and more.
"Nineteen Eighty-Four: A Novel", often published as "1984", is a dystopian social science fiction novel by English novelist George Orwell. It was published on 8 June 1949 by Secker & Warburg as Orwell's ninth and final book completed in his lifetime. Thematically, "Nineteen Eighty-Four" centres on the consequences of totalitarianism, mass surveillance, and repressive regimentation of persons and behaviours within society. Orwell, himself a democratic socialist,
modelled the authoritarian government in the novel after Stalinist Russia. More broadly, the novel examines the role of truth and facts within politics and the ways in which they are manipulated. The story takes place in an imagined future, the year 1984, when much of the world has fallen victim to perpetual war, omnipresent government surveillance, historical negationism, and propaganda. Great Britain, known as Airstrip One, has become a province of a
totalitarian superstate named Oceania that is ruled by the Party who employ the Thought Police to persecute individuality and independent thinking. Big Brother, the leader of the Party, enjoys an intense cult of personality despite the fact that he may not even exist. The protagonist, Winston Smith, is a diligent and skillful rank-and-file worker and Outer Party member who secretly hates the Party and dreams of rebellion. He enters into a forbidden relationship with
a colleague, Julia, and starts to remember what life was like before the Party came to power.
Seventeen-year-old Anouk is forced into a sinister deal with Crown Prince Rennar in order to help her friends, who are trapped in their animal forms, and save Paris from the Coven at Oxford.
How to Deconstruct Ads in Order to Build Better Advertising
100 Design Principles for Working with Type
Twenty-two Tips on Typography (that Some Designers Will Never Reveal).
Twenty-two Things You Should Never Do with Typefaces (that Some Typographers Will Never Tell You)
Naive Intention
Verson 3.2
Understanding the rules and knowing when to break them - A Visual Communication Manual

DON'T use comic sans (except ironically!) but DO worship the classic typefaces like Helvetica and Garamond. Graphic Design Rules is a handy guide for professional graphic designers, students, and laymen who incorporate graphic design into their job or small business. Packed with practical advice, this spirited collection of design dos and don'ts takes readers through 365 rules like knowing
when to use a modular grid—and when to throw the grid out the window. All designers will appreciate tips and lessons from these highly accomplished authors, who draw on years of experience to help you create good design.
When their mistress is murdered, Anouk and her fellow beasties have only three days until their enchantment ends and they are transformed back into animals, but in seeking to remain human, they threaten the hierarchy imposed by the society of magic handlers in Paris called the Haute.
Many designers and photographers own the entire suite of Adobe’s creative products, but they manage to learn only one or two of the applications really well. If Adobe InDesign CS5.5 is the one app in the suite that makes you feel like you’re entering a foreign country where you don’t speak the language, Robin Williams provides the perfect travel guide and translator in this new edition to the bestselling Non-Designer’s series. This fun, straight-forward, four-color book includes many individual exercises designed specifically to teach InDesign CS5.5 to beginners in such a way that you can jump in at any point to learn a specific tool or technique. Along the way, Robin offers design tips for making your work communicate appropriately and beautifully. Whether you need to create your own
marketing materials for a small business or organization, or you want your student or business papers to be perceived as more professional, or you want to become more proficient with the design tools you already use, this book is the fastest and most efficient path to mastering basic tasks InDesign. In this non-designer’s guide to InDesign CS5.5, you’ll learn: How to create basic design projects,
such as flyers, business cards, letterhead, ads, brochures, CD covers, and much more How to add images to your pages and crop, rotate, resize, and add effects to those images How to use InDesign’s typographic tools to make your work look professional How to use style sheets so every job is easier to create and work with How to use tabs and indents with confidence and predictability How to
create nice-looking tables to effectively organize data And, of course, the basics of working in InDesign with layers, panels, tools, etc.
Using Type outlines the principles of typography and shows examples of historically important work as well as that of contemporary practice.
Graphic Design Rules
Sign Painters
A Weekly Newspaper for Publishers, Advertisers, Advertising Agents and Allied Interests
Between You & Me: Confessions of a Comma Queen
Grim Lovelies
Nineteen Eighty-Four
A Lexicon of Expressive, Emotional, and Symbolic Typefaces
"Hilarious…This book charmed my socks off." —Patricia O’Conner, New York Times Book Review Mary Norris has spent more than three decades working in The New Yorker’s renowned copy department, helping to maintain its celebrated high standards. In Between You & Me, she brings her vast experience with grammar and usage, her good cheer and irreverence, and her finely sharpened pencils to help the rest of us in a
boisterous language book as full of life as it is of practical advice. Named a Best Book of the Year by NPR, Amazon, Wall Street Journal, Publishers Weekly, Kirkus, and Library Journal.
"Thinking with Type is to typography what Stephen Hawking's A Brief History of Time is to physics."—I Love Typography The best-selling Thinking with Type in a revised and expanded second edition: Thinking with Type is the definitive guide to using typography in visual communication. Ellen Lupton provides clear and focused guidance on how letters, words, and paragraphs should be aligned, spaced, ordered, and shaped. The
book covers all typography essentials, from typefaces and type families, to kerning and tracking, to using a grid. Visual examples show how to be inventive within systems of typographic form, including what the rules are, and how to break them. This revised edition includes forty-eight pages of new content with the latest information on: • style sheets for print and the web • the use of ornaments and captions • lining and non-lining
numerals • the use of small caps and enlarged capitals • mixing typefaces • font formats and font licensing Plus, new eye-opening demonstrations of basic typography design with letters, helpful exercises, and dozens of additional illustrations. Thinking with Type is the typography book for everyone: designers, writers, editors, students, and anyone else who works with words. If you love font and lettering books, Ellen Lupton's
guide reveals the way typefaces are constructed and how to use them most effectively. Fans of Thinking with Type will love Ellen Lupton's new book Extra Bold: A Feminist, Inclusive, Anti-racist, Nonbinary Field Guide for Graphic Designers.
This updated version of Rockport's best-selling Design Elements covers all the design fundamentals, from working with grids, color application, typography, and imagery to finally how to put it all together.
Typography, Referenced is the single most comprehensive volume covering every aspect of typography that any design student, professional designer, or design aficionado needs to know today. In these pages, you'll find: —Thousands of illustrated examples of contemporary usage in design —Historical developments from Greek lapidary letters to the movie Helvetica —Landmark designs turning single letters into typefaces
—Definitions of essential type-specific language, terms, ideas, principles, and processes —Ways technology has influenced and advanced type —The future of type on the web, mobile devices, tablets, and beyond In short, Typography, Referenced is the ultimate source of typographic information and inspiration, documenting and chronicling the full scope of essential typographic knowledge and design from the beginnings of
moveable type to the present "golden age" of typography.
The Non-Designer's InDesign Book
A Critical Guide for Designers, Writers, Editors, & Students
Brand Thinking and Other Noble Pursuits
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The Designer's Guide to Professional Typography
Professional Typography with Adobe InDesign
How to Shake Up Storytime and Get Kids Talking about What They See
Ad Critique

A new, interactive approach to storytime, The Whole Book Approach was developed in conjunction with the Eric Carle Museum of Picture Book Art and expert author Megan Dowd Lambert's graduate work in children's literature at Simmons College, offering a practical guide for
reshaping storytime and getting kids to think with their eyes. Traditional storytime often offers a passive experience for kids, but the Whole Book approach asks the youngest of readers to ponder all aspects of a picture book and to use their critical thinking skills.
Using classic examples, Megan asks kids to think about why the trim size of Ludwig Bemelman's Madeline is so generous, or why the typeset in David Wiesner's Caldecott winner,The Three Pigs, appears to twist around the page, or why books like Chris Van Allsburg's The Polar
Express and Eric Carle's The Very Hungry Caterpillar are printed landscape instead of portrait. The dynamic discussions that result from this shared reading style range from the profound to the hilarious and will inspire adults to make children's responses to text, art,
and design an essential part of storytime.
A guide to the cultural, historical, and social meanings of twenty-seven colors, plus examples of successful usage of each as well as options for palette variations. The Designer’s Dictionary of Color provides an in-depth look at twenty-seven colors key to art and graphic
design. Organized by spectrum, in color-by-color sections for easy navigation, this book documents each hue with charts showing color range and palette variations. Chapters detail each color’s creative history and cultural associations, with examples of color use that
extend from the artistic to the utilitarian—whether the turquoise on a Reid Miles album cover or the avocado paint job on a 1970s Dodge station wagon. A practical and inspirational resource for designers and students alike, The Designer’s Dictionary of Color opens up the
world of color for all those who seek to harness its incredible power.
What is an invention? Are all inventions patented? Is an inventor someone who has patents issued? How are potential inventors identified? Industrial managers are constantly wondering how their company can build a better product and upstage their competition. They seek
inventions. They wonder if there are fledgling inventors in their midst just waiting to receive that flash, that lightning bolt which will forever alter the future of mankind. During the past thirty-five years, Ive worked as an industrial manager and inventor averaging
just over two US patents per year. My failures outnumber my successes. Fortunately, my successes have far more than subsidized my failures. My bosses have been tops, always supportive, willing to carry me through the lean times, hoping that I will hit a home run. The
purpose of this writing is to assure the reader that we are all inventors. There are no proven scales for measuring the potential for invention. Is there a test for babies to indicate who will accumulate wealth over their lifetime? Probably not. The same is true for
inventing. Wealth accumulation and successful inventing are each directed by interest, effort, and opportunity. My interests and efforts were about average, but my opportunities were abundant. For easy reading, I have condensed various points, printing them in bold type
and underlining. Some commentary accompanies each to explain the inclusion of the bold statement. Finally, let me assure you that inventing is a game. It is show biz, technology, law, marketing, manufacturing, internationalism, and science rolled into one. If one has a
streak of luck, it can be financially rewarding and personally satisfying.
"This engaging and highly informative book presents twenty interviews with the world's leading designers, anthropologists and innovators in the field of branding. In a series of illuminating, spirited conversations with preeminent global brand designer Debbie Millman,
these influential figures share their take on how and why humans have branded the world around us, and the ideas, inventions, and insight inherent in this process"-The Designer's Dictionary of Color
The Elements of Typographic Style
365 Essential Design Dos and Don'ts
100 Design Principles for Using Grids
How to Break the Rules of Graphic Design for Creative Success
??????????????????????????????
Layout Essentials
Esquire. Ford Motors. Burton Snowboards. The Obama Administration. While all of these brands are vastly different, they share at least one thing in common: a teeny, little bit of Aaron James Draplin. Draplin is one of the new school of influential graphic designers who combine the power of design, social media, entrepreneurship, and DIY aesthetic to create a successful business and way of life.
Pretty Much Everything is a mid-career survey of work, case studies, inspiration, road stories, lists, maps, how-tos, and advice. It includes examples of his work—posters, record covers, logos—and presents the process behind his design with projects like Field Notes and the “Things We Love” State Posters. Draplin also offers valuable advice and hilarious commentary that illustrates how much
more goes into design than just what appears on the page. With Draplin’s humor and pointed observations on the contemporary design scene, Draplin Design Co. is the complete package for the new generation of designers.
暢銷書《圖解設計思考》作家艾琳．路佩登，暢銷十年經典，字型思考不敗守則！ 這不是一本關於字型的書，而是一本關於如何使用字型的書。 假使 就像大多數的平面設計師一樣， 喜歡對小細節斟酌再三、斤斤計較， 那
開這本書 將會發現許多讓 ⋯⋯ 愛不釋手、五體投地、焦慮不已的內容。 國外各大設計學院都在使用，設計人書架上都 得到！ ◎字體編排設計養成工具書
◎四平八穩、
易 ◎簡約 結構紮實 ◎適合隨手 閱 ◎反映字體編排設計的各種面向：包括書的歷史、理論、與創意 ◎從印刷紙張到發光螢幕、是涵蓋各種視覺設計媒體的書 《圖解字型思考》由三個單元組成：字母（letter）、文本（text）、和網格（grid），從最基本的字母樣式開始，一直談到將文字融入條理一致的內容主體、以及可靈活變動的系統當中。每一單元的開頭都有一篇 事性的短文
，探討在各種媒體上影響字體編排設計的文化性與理論性議題。緊接在短文之後的範例，除了展示字體編排設計「如何」架構之外，同時也說明「 什 」的理由，以證明設計的慣例有其功能與文化的基礎。在這本書裡，設計實務的範例一一展現出字體編排系統的彈性－－而其中的規則（幾乎）全都是可以打破的。
『《圖解字型思考》在二○○四年首次出版，問世不久便被公認 必備的設計工具書。最新增訂版增加了四十八頁的全新內容與數十張 圖，帶給讀者更多精彩的案例、令人大開眼界的演示、以及增益功力的實作練習。』 【各界讚譽】
「『字型』（type）是印刷與網頁設計的基礎。關於『字型』的設計思考 所需要知道的一切，都可以在本書中 到。本書就前一版的經典內容做了詳細而與時俱進的更新，每位設計師、寫作者、編輯、出版商、業主的書架上都該有一本。」 ——傑佛瑞．澤爾曼（Jeffrey Zeldman）
「這本設計精美的書對字型設計加以探究， 補了一大塊空白。藉由深具 發性的實例與作者熱切、直白的解釋，讀者得以掌握字體編排設計的基本原則。」 ——寶拉．雪兒（Paula Scher） 「這本書不但是設計科系學生的基本讀物，對於已然極度昏 的設計老手來說也是 佳的 醒藥。」 ——約翰．前田（John Maeda）
「這本迷人的著作傳授原理但不流於說 ，陳述歷史但不談難解的奧秘。簡言之，這是一本關於精通字體編排設計實務的指南手冊。」 ——安德魯．布羅維特（Andrew Blauvelt） 「艾琳．路佩登是位引領潮流、而且傾囊相授的明師。這本書讓我愛不釋手。」 ——阿勃特．米勒（Abbott Miller） 出版社 商周出版 (城邦)
Practical Font Design has built a niche for itself among graphic and Web designers who want to build their own fonts: especially with the first book. I learned a lot since I wrote that first book. This radically revised, updated, and expanded third edition combines the first two books. They are rearranged so they make a lot more sense and some brand new material is added. This is a quick introduction
showing a workflow to build new fonts using FontLab 5. Fourteen fonts are developed in this book including an 8-font text family and a companion 4-font sans serif for headers. The techniques are simple and easy to understand. The results are completely under your control.
This second edition of The Principles of Beautiful Web Design is the ideal book for people who can build websites, but are seeking the skills and knowledge to visually enhance their sites. This book will teach you how to: Understand the process of what makes "good design," from discovery through to implementation Use color effectively, develop color schemes, and create a palette Create pleasing
layouts using grids, the rule of thirds, and symmetry Employ textures: lines, points, shapes, volumes, and depth Apply typography to make ordinary designs look great Choose, edit, and position effective imagery And lots more... This revised, easy-to-follow guide is illustrated with beautiful, full-color examples, and leads readers through the process of creating great designs from start to finish. It also
features: Updated information about grid-based design How to design for mobile resolutions Information about the future of web fonts including @font-face Common user-interface patterns and resources
Thinking with Type
Profitable Advertising
Creative Anarchy
Practical Font Design
Typography Essentials Revised and Updated
A Comprehensive Visual Guide to the Language, History, and Practice of Typography
Typography, Referenced
Ad Critique teaches advertising, marketing, and management students--both the "suits" and the "creatives"--how to effectively judge and critique creativity in advertising. This textbook is an instruction manual; a facilitator of dialogue; a companion piece to classroom content. Its lessons result in actual skills that enable students to look at the creative product and embolden them to say something constructive and worthwhile.
Introduced by an essay about the vague contradiction between intentionality and chance, necessity and accident, reason and futility, authorship and anonymity, the book presents a selection of images that inform Pezo von Ellrichshausen's cross production between art, architecture and academia. Each page contains a single picture and a brief caption describing it. Beyond a comprehensive depiction of the individual works, the monograph
underlines transversal notions of inventory, format, scale, regulation and value within the pictorial representation. In the fashion of a personal album, each drawing, painting, photograph, model or building, evokes the mental world behind the couple's production. This volume could be read both as a collection of ideas, one after another, or as the same one that persists over time.
The Principles of Beautiful Web Design
InDesign Type
Type Speaks
That Some Designers Will Never Reveal ; Twenty-two Things You Should Never Do with Typefaces : that Some Typographers Will Never Tell You
Twenty-two Tips on Typography
Midnight Beauties
Just My Type
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