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Wine Consumption The Wine Institute
This Palgrave Handbook offers the first international comparative study into the efficiency of the industrial organization of the global wine industry. Looking at several important vineyards of the main wine countries, the contributors analyze differences in implementation and articulation
of three key stages: grape production, wine making and distribution (marketing, selling and logistics). By examining regulations, organization theory, industry organizational efficiency and vertical integration, up to date strategies in the sector are presented and appraised. Which models
are most efficient? What are the most relevant factors for optimal performance? How do reputation and governance impact the industry? Should different models co-exist within the wine countries for global success? This comprehensive volume is essential reading for students, researchers
and professionals in the wine industry.
This collection of essays comprises a number of case studies from key wine-growing regions and countries around the world. Contributors focus on the development of the wine business and its overall importance and impact in terms of the regional and domestic economy and the
international economy
Wine Country Table
The Wine Marketing Handbook
The Culinary Institute of America's Complete Guide to Wines of the World
The Law and the California Wine Industry
Multidisciplinary Perspectives on the Wine Industry
Health & Social Issues
"The enjoyable nectar of grapes and the business of bringing it to consumers have already had a long history, but never before has the wine industry seen so much change. The Business of Wine is aimed at anyone with an interest in broadening his or her view of wine to encompass some of the fascinating complexities of the business side of this international industry." "It is
also the intention that it provides substantive reading for the professional, the academic, or the student seeking to gain deeper insight into the structure and economics of the industry as well as into the various trends and pressures which are currently affecting it."--BOOK JACKET.
An exposee of the wine industry explores weaknesses in marketing and distribution, including restrictive laws, inter-industry squabbling, and a failure to captitalize on the health benefits of wine consumption
Jobson's Wine Marketing Handbook
With Recipes that Celebrate California's Sustainable Harvest
Typeface Appropriateness and Its Impact on Wine Purchase Intent and Brand Credibility
A Non-technical Guide to Wine, Including Wine Types, how Wine is Grown, Wine Quality, the History of Wine, the Industry Today and a Glossary of Wine Terms
Keeping the Faith Without a Religion
Marketing California Wine and Brandy

Wine is big business in the United States—with over $68 billion in 2018 retail sales (Wine Institute, 2019). The U.S. boasts over 10,000 wineries, which when combined with significant imports from across the globe, create a multitude of choices for consumers. Further complicating the purchase decision is the consumption occasion, the question of where and with whom wine is intended to be
enjoyed. The purpose of this study is to improve the understanding of consumers’ interaction with typeface on wine labels and how that interaction impacts: (1) purchase intent in wine consumption scenarios of varying perceived risk and (2) perceptions of brand credibility. Sixteen typefaces were pretested by 106 respondents recruited through Amazon Mechanical Turk (“MTurk”), who determined
Monotype Corsiva typeface was the most appropriate typeface for use on a cabernet sauvignon wine label and Impact typeface was the least appropriate. Main experiment participants (N = 154)—again recruited through MTurk— were randomly presented with one of four wine consumption occasions (e.g., home, gift, family dinner, and business dinner) and asked to select a wine bottle for
purchase—between two digitally presented wine bottles—each utilizing the typefaces selected in the pretest. Participants were also asked questions surrounding risk perceptions relative to the act of purchasing wine as well as brand credibility perceptions of the wine bottle selected in the choice experiment. Respondents selected the wine with the label utilizing the most appropriate
typeface—regardless of wine use occasion. The study’s results, however, failed to support a strong relationship between brand credibility and purchase intent. From a managerial perspective, this study’s results suggest wine companies would benefit from: (1) testing label typefaces with consumers to assess appropriateness (an apparent proxy for likeability and purchase intent) and (2) utilizing
typefaces ranking high from such tests on wine labels.
Discover the nuances of California wines and increase your drinking pleasure Want to be a California wine connoisseur? This friendly guide gives you the knowledge you need to appreciate these fine wines, showing you how to taste them, select a good bottle, pair wine with food, and much more. You'll see why certain wine regions are renowned and how to further enrich your wine-drinking
experience. California wine 101 — understand the range of California wines, what makes them unique, and what a varietal wine is Review the regions — explore the major wine regions of California and what makes each one special, from the soil to the climate Open the bottle — become fluent in the Big Six: Chardonnay, Sauvignon Blanc, Cabernet Sauvignon, Merlot, Pinot Noir, and Zinfandel Go
beyond the basics — appreciate Pinot Grigio, Viognier, Syrah, sparkling wines, and more Round out your wine experience — pair and share wines, learn about the proper glassware and serving temperatures, and prepare for a winery visit Open the book and find: An overview of California wine today Wine recommendations for all budgets Explanations of wine label language A map of wine regions
Tips for aging and collecting California wines Winery tasting etiquette The ins and outs of recent vintages Top wine country travel destinations
An Economic Study
Successful Social Media and Ecommerce Strategies in the Wine Industry
Global Dynamics, Marketing and Communication in the Contemporary Chinese Wine Market
An Economic Survey of the Wine and Winegrape Industry in the United States and Canada
The story of wine and its uses
A Global Perspective
This book examines the social dimension of sustainability in the wine industry. Social sustainability focuses on people and communities. Contributors explore topics such as philanthropy, poverty, natural disasters, communication, and wine tourism from a global perspective using research and case studies in developed and developing countries. This edited book provides researchers, academics,
practitioners and students with varied perspectives of social sustainability in the global wine industry.
A Compelling Exploration of the Emerging Secular Spirituality What is faith? It is not something we must receive from a religion, nor is it a quality we must abandon in order to be rational. "Faith is not the same as belief," writes bestselling author Roger Housden. "A nonreligious faith allows us to live with uncertainty, change, and mortality—to embrace life in all its sublime beauty." For the many who
self-identify as "spiritual but not religious," Housden’s book Keeping the Faith Without a Religion offers us a way to embrace the extraordinary mystery of our lives without resorting to blind dogmatism or nihilistic scientism. He invites us to investigate: Faith and belief—how our hunger for certainty and easy answers impedes the growth of a mature spirituality Guidance for building a personal faith
based on your own inner experience How faith in life’s uncertainty can lift us through hard times—even when we know there are no guarantees Love, joy, and beauty—what these experiences can teach us about the intelligence of the universe Today, many of us seek a new approach to spirituality that honors both the rational and the mystical in equal measure. With Keeping the Faith Without a
Religion, Roger Housden offers a guidebook for free-thinking seekers—an inspiring call to step beyond the need for one absolute truth and trust ourselves to the unfolding of our singular, extraordinary life.
Wine & the Consumer
The Coming Wine Industry Shakeout And How To Take Advantage Of It
Prepared for the Wine Advisory Board
The Diabetic Wine Lover's Guide
Interim Hearing
Analytical Perspectives on the California Wine Industry, 1935-1990

California is the nation's great vineyard, supplying grapes for most of the wine produced in the United States. The state is home to more than 700 wineries, and California's premier wines are recognized throughout the world. But until now there has been no comprehensive
guide to California wine and winemaking. Charles L. Sullivan's A Companion to California Wine admirably fills that gap—here is the reference work for consumers, wine writers, producers, and scholars. Sullivan's encyclopedic handbook traces the Golden State's wine industry
from its mission period and Gold Rush origins down to last year's planting and vintage statistics. All aspects of wine are included, and wine production from vine propagation to bottling is described in straightforward language. There are entries for some 750 wineries,
both historical and contemporary; for more than 100 wine grape varieties, from Aleatico to Zinfandel; and for wine types from claret to vermouth—all given in a historical context. In the book's foreword the doyen of wine writers, Hugh Johnson, tells of his own forty-year
appreciation of California wine and its history. "Charles Sullivan's Companion," he adds, "will provide the grist for debate, speculation, and reminiscence from now on. With admirable dispassion he sets before us just what has happened in the plot so far."
How can a small winery possibly compete with the marketing of massive wine companies? How can it hope to capture the over-stimulated mindshare of the modern consumer? By being strategic. This revised and updated edition to the bestselling book puts the vast bank of wine
marketing knowledge within reach of industry novices, and fresh, practical, and powerful strategies into the hands of veteran brand managers and marketing professionals. With 100 pages of new and expanded material, this book addresses such topics as importing and
exporting; logistical management; marketing your tasting room and wine region as a prime tourist destination; how to generate greater retail sales; and how to grab the benefits, while avoiding the dangers, of social networking and viral marketing.
The Wrath of Grapes
The Wine Market in Israel
Social Sustainability in the Global Wine Industry
Wine Industry Statistical Report
Concepts and Cases
An Encyclopedia of Wine and Winemaking from the Mission Period to the Present
Spinning the Bottle: Case Histories, Tactics and Stories of Wine Public Relations is a broad guide to wine public relations. From Blue Nun to Two-Buck Chuck, the book contains 50 chapters by wine professionals who share their successes -- and a few failures -- with wine industry and public relations professionals and students. The book contains discussions of community relations, tasting rooms, food and wine programs, Guinness records and many marketing PR case
histories, such as "Build a Better Burger." Promotion of varieties and appellations are included. The editors are well-known authorities in the field. Harvey Posert led PR programs for the California Wine Institute and Robert Mondavi Winery and is now a consultant. Paul Franson was head of a major California pr firm and now writes about wine as a freelancer.
This book focuses on principles and practices in digital wine marketing. By providing a global overview of social media and e-commerce strategies and practices in the wine business, this book allows readers to understand how consumers and producers deal with these modern communication and selling platforms.
The California Wine Industry
California Wine Outlook
Wine, Society, and Globalization
Health and Social Issues : Interim Hearing
California Wine For Dummies
The Story of Wine and Its Uses
Master's Thesis from the year 2010 in the subject Business economics - Marketing, Corporate Communication, CRM, Market Research, Social Media, grade: 1,3, Berlin School of Economics and Law, language: English, comment: includes the results of a survey done in Southern China in 2010., abstract: China is turning into one of the world's largest, most lucrative food and beverage
markets. With a growing middle class, the demand for premium lifestyle products is constantly increasing. A new generation of consumers, typically located in urban areas, is emerging, with more disposable income and a greater awareness and willingness to pay for high quality, often imported products - including wine. Wine has become "fashionable" as a symbol of social status and this
trend is likely to continue. Further, the health benefits associated with red wine in particular, have convinced some consumers to switch from traditional Chinese alcoholic beverages to grape wine. Although China traditionally is a rice-wine-consuming country and unlike in many Western countries, grape wine is considered a luxury product, the grape wine market1 has grown rapidly since
its emergence in the mid 1990s, with still wine being the most lucrative. According to a recent survey, in 2009 the Chinese wine market generated total revenues of US$ 7,2 billion which constitutes a compound annual growth rate of 5,3% for the period from 2005 to 20092. As wine consumption in China is closely related to income, there is no end in sight to this positive trend.
Written by the experts who train today's leading chefs and sommeliers, this invaluable guide thoroughly demystifies wine, from the basics of wine production to the nuances of wine lists, wine marketing, and wine service. Revised to reflect the many recent changes in the worldwide wine industry, the Second Edition of this critically acclaimed guide features an expanded American wines
section, coverage of the latest developments in Italian wine and the new face of German and South American wine trades, and more.
Spinning the Bottle
The Wine Institute's Manipulation of Scientific Research to Promote Wine Consumption : Executive Summary
Bottled Poetry
The Business of Wine
Exploring Wine

The Wine Value Chain in China: Global Dynamics, Marketing and Communication in the Contemporary Chinese Wine Market presents information on China and its role as a relevant player in the international wine industry, both as supplier and consumer. The book provides new insights into the global dynamics of the wine industry, expanding the knowledge of
academics, practitioners, and students on the growing demand for wine in China. Special attention is paid to the supply and demand changes, their impacts on Western wine supply chains, and new market opportunities. The book contributes the latest research findings to increase the understanding of the context of wine consumption in China and the most suitable
marketing and communication approaches. The book aims to provide academics with the most adequate methodological tools to study a novice market, with both conceptual and empirical chapters included. The book covers a range of topics, including the behavior of Chinese consumers and their attitudes towards wine, the cultural context of wine in China, the
characteristics of the wine supply chain in China and its development, the impact of China on Western wine supply chains, wine marketing and communication in China, wine branding in China, including counterfeiting, wine education in China, the links between wine, food, luxury, and Western products in China, and wine tourism. Collects and collates research on wine
consumer behavior in China Presents an outstanding scholarly look at wine marketing studies Offers a whole market perspective that focuses on demand Provide academics, practitioners, and students with new investigation tools in marketing and communication that are in-line with the characteristics of this market Draw conclusions relevant to other emerging
markets, detailing why China is different from other such markets
Diabetics tired of "Diabetic DON’T’s" now have a "Diabetic DO they can raise a glass to! Serious medical research shows that dry red wines, consumed in moderation, can significantly contribute to good health, even for diabetic or pre-diabetics. Of course, one needs to be of legal age and not addicted to alcohol. This book gives diabetics and their doctors solid wineand-diabetes medical facts in a readable yet thorough analysis of current medical research. Readers and their medical advisors may conclude, on the basis of these facts, concepts and important research findings, that some wines may be consumed safely by diabetics and that moderate consumption of dry wines by diabetics may improve health. In addition to the
numerous studies cited, this volume includes many health and lifestyle suggestions along with fascinating history, biology and chemistry of diabetes and wine.
Vintage Deception
Wine and America
Entering the Wine Industry in China
Tax Treatment of California, Wine by Monopoly States
1946 Wine Consumer Survey
Making and Marketing Napa Wine, 1934-1967
This study is designed to provide Canadian wine manufacturers with the background of the Israeli wine industry and the proper tools to assist them in marketing their products in Israel. It presents general information on the Israeli wine market, including the segmentation of wine consumption,
and investment in advertising and public relations. It also includes information on imports, tariff barriers, kosher products, and distribution. The appendices contain a directory of importers and distributors, wineries, and government contacts; import statistics; a survey of wine consumption
patterns; the legal requirements of Israel's Wine Institute; and a summary of the Canada-Israel Free Trade Agreement.
Celebrating the Golden State's wine-growing regions, Wine Country Table features compelling stories and recipes that showcase the range of the state's agricultural bounty and the seasonal spirit that continues to define the produce-driven and ethnically influenced essence of California wine
country cooking. Beautifully photographed, the book offers a visual tour of 23 stunning farms and wineries--including Cakebread Cellars, Domaine Carneros, Handley Cellars, and Tablas Creek Vineyard, along with Lodi Farming (cherries), Hilltop & Canyon Farms (avocados and citrus), and Henderson
Orchards (pears) to name a few--whose sustainable practices highlight the future of responsible farming and winegrowing embraced throughout California. Award-winning author Janet Fletcher's recipes turn any gathering into a celebration. Wine pairings and recommendations add sophistication to
everyday meals. Wine Country Table shows readers firsthand how responsible growing practices and careful technique result in delicious dishes you'll be proud to share with family and friends.
The Palgrave Handbook of Wine Industry Economics
Wine Marketing & Sales, Second edition
The Wine Value Chain in China
Economic Research Report
Wine Institute Consumer Media Guide
Special report
Wine & the ConsumerHealth & Social IssuesWine & the ConsumerHealth and Social Issues : Interim HearingCalifornia Wine OutlookAn Economic StudyEconomic Research ReportSpecial reportWine Institute Consumer Media GuideThe Wrath of GrapesThe Coming Wine Industry Shakeout And How To Take Advantage Of ItLewis Perdue
Speaks about his family and early years, his career at the Wine Institute, working with the Wine Advisory Board, and the Winegrowers of California.
A Companion to California Wine
Case Studies in Wine Public Relations

Page 1/1

Copyright : africanamericanstudies.coas.howard.edu

